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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
On a typical broadband connection, the website loads consistently and quickly, making initial access seamless. Large photo banners may momentarily change layout while loading, however the presentation is still responsive on mobile devices. Users will instantly grasp the goal thanks to the call-to-action and home page heading's clarity. A small amount of image-file size optimization could speed up load times even further.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has other subpages, such as information about corporate events, team-building activities, classes, and shops. Breadcrumb links within pages and a top navigation bar make it easier for users to navigate from the main page to particular class offerings. Prospective clients can locate pertinent content without undue complication because to the structure's ease of use and properly labeled categories (such as "Classes," "Shop," and "Blog").



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

With "Book Now" and "View All" links prominently displayed on class pages, the website facilitates reservations for corporate events and cooking classes. A straightforward conversion path is provided by the addition of gift cards and direct class-book calls. Although the booking process seems efficient, it may be improved by providing more precise information on class availability and costs prior to the checkout phase.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
A few improvements could improve usability: first, lazy-loading or smaller picture files would speed up page loads, particularly on mobile devices. Second, consumers might find appropriate classes more quickly if the class listings have persistent filtering or search capabilities (by date, cuisine type, skill level). Thirdly, a static "Book a Class" button that is always visible would be a clear mobile-specific layout improvement that would increase conversion on smaller devices.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Large, high-quality photos of lessons, food, and kitchen settings create a welcoming ambiance on the visually appealing and expertly designed webpage. A premium vibe is created by using a simple typeface and a unified color scheme. With several columns and big hero banners, the desktop layout makes the most of the screen's width; on mobile devices, the design switches to a single column layout, the interface stays cohesive, and the visuals scale correctly. One minor flaw is that, on mobile devices, the hero image takes center stage before content arrives; a more subdued transition could improve the experience.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
One of the site's strongest points is its imagery: expertly taken photos of participants, food, and cooking sessions effectively depict the experience and enable users to see themselves taking part. Warm yet subdued color schemes are frequently used with neutral backgrounds and accent colors (for buttons and headlines, for example) that grab attention without being overpowering. Although I didn't see any embedded autoplay video on the landing pages, the static photography works well. Adding video snippets, like a quick tour of a classroom, could increase interaction by showcasing the dynamic ambiance.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
I couldn't find a live-chat widget integrated into the website's footer or front pages at the time of review. When questions come up, many users may find it less immediate if there isn't a visible real-time chat feature. Even if it is staffed during business hours, having a prominent chat or messenger icon would improve interaction by enabling potential clients to ask questions about classes, availability, or suitability and get prompt assistance. In addition to increasing user engagement, this could lower the rate of inquiry process abandonment.



	Question 2d – How effective are the social media links on the website?


	Answer: 
Direct access to social media sites like Facebook, Instagram, and LinkedIn is made possible by the website's clear integration of social media links in the header and footer. In order to maintain user session continuity, these links work properly and open external profiles in new tabs. These channels' articles, which highlight recent lessons and cooking advice, seem interesting and up to date, enhancing consumer trust and brand authenticity. However, adding real-time social media feeds could increase interaction even further.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

Well-organized websites describing cooking workshops, team-building activities, and corporate experiences properly describe the company's offerings. Concise descriptions, pricing guidelines, and supporting photos that highlight the nature of the activity are provided for each service area. Customers can choose the best option thanks to the classes' clear classification by cuisine, audience type, or ability level. Transparency and a polished appearance are enhanced by the use of uniform headings and submenus.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The homepage and particular class pages prominently show customer reviews. Trustpilot links and corporate customer endorsements are frequently added to these testimonials to increase their authority. The reviews seem to be current and diverse, representing both personal and collective experiences. Incorporating external review verification, such as through Google or Trustpilot, strengthens credibility and shows that The Cooking Academy keeps up a continuous contact with its clientele.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Through expert branding, thorough class descriptions, and eye-catching visuals, the website communicates a high-quality service. Testimonials, high-resolution photos, and proof of business alliances (such those with reputable companies) all add to the impression of dependability and competence. A customized and superior learning experience is suggested by the focus on small group numbers, practical instruction, and skilled chefs. These attributes make the business appealing for gift-giving and personal enrichment.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The majority of class prices are presented in an understandable manner, allowing users to compare experiences with confidence. In comparison to competitors, the pricing is positioned at a premium level, although this seems to be justified by the professional facilities, individualized training, and inclusion of all materials and equipment. Certain rates are withheld for corporate or custom events, probably because of customization depending on group size or particular needs. Transparency and perceived value are generally well-balanced.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking lessons in the UK

	
	2. Hertfordshire cooking school

	
	3. Cooking for corporate team building

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The Cooking Academy usually shows up in the top five items on the first results page when using these keywords. Effective SEO techniques, like keyword-rich page names, structured content, and an active blog, promote its search presence. The website's ranking success is further enhanced by regular online reviews and backlinks from business partners, which support the website's continued prominence in pertinent search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Since websites are a company's principal online presence and information center, they are still very important in today's UK business environment. A decent website boosts reputation, facilitates online marketing, and gives clients round-the-clock access to peruse merchandise, make reservations, and get in touch with the company. Websites are a crucial component of digital strategy because they provide more control over branding, data, and user experience, even with the rise of social media.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Adding an integrated live chat or virtual assistant to The Cooking Academy website is one important suggestion. Even if the website is visually appealing and educational, real-time communication would greatly improve user experience by allowing prompt answers to questions regarding group reservations, dietary restrictions, or class availability. According to research, live chat platforms may boost customer satisfaction and conversion rates by cutting down on wait times and offering tailored support. This enhancement would uphold the company's premium brand image and show strong customer service standards, especially in a cutthroat digital environment where direct interaction affects customer loyalty and trust.
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