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	Module Value:
	20 credits 
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	5 (Year 2)


AIMS:

In this module you will gain understanding of issues relevant to creativity innovation and entrepreneurship.  It will encourage and develop your entrepreneurial skills, self-motivation and analytical abilities through an investigation of a specific market and the production of a professional business plan.


LEARNING OUTCOMES:

Upon the successful completion of this module you will be able to:

1. Demonstrate an ability to create, recognise and exploit a business opportunity and pitch the idea to a high level audience.

2. Devise and justify a realistic and professional business/venture plan to take forward an opportunity, based on a critical evaluation of a given competitive scenario 

Indicative key content:

· The impact on society of entrepreneurs and intrepreneurs (creativity, innovation and market/economic value)
· The skills, attributes and behaviours of the entrepreneur including ethical considerations
· The business planning process relevant to micro business / SMEs
· The market and competitors: analysis of the macro/micro environment using frameworks such as SWOT, SLEPT, Porter’s 5 forces, frameworks and techniques to investigate competitors and understand customers including industry analysis and market research.
· The marketing plan (targeting, product, price, promotion, business premises/distribution) 
· Management and human resources plan: people/staffing issues 
· Operations and production plan: production facilities, IT requirements, and intellectual property rights issues such as copyright, trademarks and patents.
· Financial plan: e.g. sources of finance to start-up a business, costings, cash flow forecast, profit and loss accounts.
· Pitching the idea/plan: presentation techniques.

Assessment:

100% coursework: 1 assignment 1 pitch. 

Both outcomes will be assessed via one case study/practically based coursework assignment, split into 2 parts.  You will be required to present/pitch a business opportunity idea (25% weighting), which will be group-based, and devise a venture plan for an opportunity, product or service of  your choice (75% weighting).  

Recommended reading:

Useful Books:
	Barringer, B. R. & Ireland, R.D. (2008)
	Entrepreneurship: Successfully Launching New Ventures, 2nd Ed., Prentice Hall: New Jersey, USA


	Zimmerer, T.W. & Scarborough, N.M. (2008) 

	Essentials of Entrepreneurship and Small Business Management, 5th Ed., Pearson: New Jersey, USA

	Covello, J.A. & Hazelgren, B.J. (2004)
	The Complete Book of Business Plans: Simple Steps to Writing a Powerful Business Plan,  Small Business Sourcebooks


	Microsoft (2007) 

	Software Entrepreneurship for Students, Agatavi


Useful Journals:

Entrepreneurship & Regional Development
Frontiers of Entrepreneurship Research 
Journal of Business Venturing
Journal of Small Business Management
Venture Capital

Useful Websites

Business Link						http://www.businesslink.gov.uk
Business Learning and Support			http://www.bized.co.uk
Bytestart: the small business portal 			http://www.bytestart.co.uk
Emerald Fulltext Journals and Abstract Reviews	http://juno.emeraldinsight.com


