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[bookmark: _heading=h.gjdgxs]1. Introduction
Business intelligence seeks to enhance organisational decision-making by offering timely and useful insights gleaned from data. In the corporate world, gathering, integrating, analysing, and presenting business information using technology, applications, and procedures is known as business intelligence or BI. The first step in business intelligence is obtaining data from multiple sources both inside and outside the company. The present study aims to incorporate the importance of the BI trends, tools and applications for future development of the business effectively. Apart from this, the implementation of BI trends on marketing prompts and for wise decision-making is analysed in this report. 
[bookmark: _heading=h.30j0zll]2. Importance of BI Trends, Tools and Applications for the Future Business
Positive Impact of BI Trends, Tools and Applications 
Businesses may make data-driven decisions with the help of BI technologies, which improve results and facilitate strategic planning. Businesses can find possibilities, trends, and patterns in massive databases that they might have missed otherwise. Time and resources are saved when data collection, processing, and reporting procedures are automated with BI technologies. Employees can now concentrate on more strategic work instead of logging hours on manual data compilation and analysis (Gurcan et al., 2023). Concerns regarding data security and privacy are raised by the fact that BI tools frequently include the gathering and analysis of sensitive data. BI solutions offer insightful information about the needs, interests, and behaviour of customers. Companies can utilise this data to increase customer satisfaction, foster loyalty, and personalise marketing campaigns. Companies that use BI tools will get a competitive advantage by anticipating market trends, comprehending customer needs, and seeing opportunities for innovation and expansion (Stjepić, Pejić Bach and Bosilj Vukšić, 2021). Interestingly Maghsoudi and Nezafati (2023), even with their advanced features, business intelligence technologies are only as good as the people using them to understand the data Businesses that use BI tools extensively run the risk of becoming unduly reliant on technology to make decisions. If systems malfunction or the data being analysed contains errors, there may be risks associated with this dependency. In the context of Rahman (2023), companies that use BI tools will get a competitive advantage by anticipating market trends, comprehending customer needs, and seeing opportunities for innovation and expansion. Real-time analytics capabilities in BI solutions allow firms to track important KPIs and performance indicators in real time. This proactive strategy makes it possible to swiftly modify operations and plans in response to shifting market conditions. Teams can work together on analyses, produce action items, and access and exchange information using the centralised platform that business intelligence (BI) solutions offer (Al-Sai et al., 2022).

Negative Impact of BI Trends, Tools and Applications
Data breaches brought on by inadequate security measures can cost companies money and harm their brand (Paradza and Daramola, 2021). It can be difficult and resource-intensive to implement BI technologies, necessitating large investments in infrastructure, training, and technology. Furthermore, compatibility problems and technological difficulties may arise when integrating BI systems with the data sources and IT infrastructure that already exist. Bias in the data may be unintentionally reinforced by BI tools, producing unfair or discriminatory results. The effects of biased algorithms and data models can be extensive, affecting anything from consumer encounters to hiring choices. Data misuse or misinterpretation can result in poor choices, lost opportunities, and unexpected outcomes.
Real World Examples
For instance, Starbucks employs business intelligence (BI) to analyse data based on customer demographics, average income levels, traffic patterns, population density, and public transportation hubs. Through a mobile app, it tracks individual purchasing information while offering the greatest deals and loyalty card programmes. Later on, this data will be utilised to forecast purchases and deliver personalised offers via apps or emails to entice users and boost revenue (Starbucks, 2024). As a result, the net revenue of Starbucks increased by 29.46 billion dollars (Statista, 2024)

For example, everyone has heard of the over-the-top (OTT) platform Netflix, which leverages business intelligence and data science to both increase subscription acquisition and improve user experience. Business intelligence solutions persuade members to watch their favourite genres by creating personalised watch lists and beautiful artwork. Recommendation systems are used to promote content to the appropriate audience at the appropriate moment (Netflix, 2024). By utilizing this BI trends, tools and application, Netflix's revenue has increased by around 30 billion dollars (Watson, 2020).

[bookmark: _heading=h.1fob9te]3. How the following five BI trends can aid in marketing prompt and wise decisions
Through the provision of actionable insights drawn from the data, business intelligence trends play a critical role in enabling organisations to make timely and successful choices. The explanation of the following five BI trends for marketing prompt and wise decisions are discussed below, 
Data-Driven Decision Making 
A method of developing strategies and making decisions that are based on data analysis rather than just gut feeling or personal experience is known as "data-driven decision-making" (DM). In order to obtain knowledge, spot trends, and guide decision-making processes, entails gathering, evaluating, and interpreting data from a variety of sources. 
Positive Impact 
By using BI technologies, businesses may make data-driven decisions instead of depending just on gut feeling or prior knowledge. Better plans, more competitive pricing, and more precise forecasts are the results of this (Kaspi and Venkatraman, 2023). 
Negative Impact 
When decision-makers rely too much on business intelligence (BI), they may experience "analysis paralysis," in which they are overtaken by data and find it difficult to act quickly. Furthermore, biased data collection or interpretation can result in incorrect conclusions and bad choices (Sala et al., 2022).
Real-Time Analytics:
By gathering, processing, analysing, and interpreting data as it happens, real-time analytics helps organisations make quick decisions based on the most recent information. The foundation of real-time analytics is the ongoing collection of data from a variety of sources, including sensors, Positive Impact 
Real-time analytics features in BI solutions enable companies to respond quickly to shifting consumer preferences, internal processes, and market situations. As an illustration, Amazon uses real-time analytics to streamline its inventory control and guarantee that goods are available when buyers need them (Aljohani, 2023).
Negative Impact 
Real-time analytics implementation can be difficult and resource-intensive. Companies may find it difficult to control the amount and speed of incoming data streams, which, if improperly managed, could strain infrastructure and result in security risks (Oncioiu et al., 2019).
Predictive Analytics
Whether projecting product demand, predicting client attrition, or spotting potential market trends, predictive analytics enables organisations to stay ahead of the curve and make confident decisions. 
Positive Impact 
Businesses may estimate future trends, anticipate client needs, and discover potential dangers or opportunities by utilising BI solutions that incorporate predictive analytics. One of the best examples of utilising data to forecast user behaviour and present relevant ads is Google's use of predictive analytics (Yi et al., 2018). 
Negative Impact
The quality of predictive analytics models is contingent upon the quality of the training data. Predictions based on previous data that is biased or inaccurate may be incorrect. Furthermore, depending only on predictive analytics could miss important qualitative aspects 
Self-Service BI
Business users may create their own dashboards and reports, access real-time data, and speed up decision-making processes with self-service business intelligence.
Positive Impact 
Self-service BI technologies enable non-technical people to access and analyse data, which decreases reliance on IT departments and speeds up decision-making (Orcajo Hernández and Fonseca i Casas, 2022). 
Negative Impact 
Individual service In terms of data governance and security, BI might provide dangers. Without enough supervision, users could unintentionally access private material 
AI and Machine Learning Integration 
In order to improve productivity, efficiency, and decision-making skills, artificial intelligence (AI) and machine learning integration refers to the integration of AI and machine learning techniques into various corporate operations, processes, and applications. 
Positive Impact 
Advanced insights, task automation, and the ability to find hidden patterns in data are all provided by BI systems that have been augmented with AI and machine learning capabilities (Mhlanga, 2022).
 Negative Impact 
When implementing AI-driven business intelligence solutions, ethical issues like algorithmic biases and privacy concerns must be carefully considered. Making decisions that are too reliant on AI-generated insights without human monitoring may potentially lead to decisions that are impersonal or overlook contextually significant elements.

[bookmark: _heading=h.1n5nxti4rij0]4. Conclusion
[bookmark: _heading=h.egpvos7m8fkr]The report summarises that the five following trends play a crucial role in future business to enhance the overall performance of the companies within the international marketing arena. Due to the increasing amount and complexity of data that BI systems gather and process. Improper handling of sensitive data can have detrimental consequences on customer on customer trust and brand reputation. It can also have significant legal and reputational effects. This report also finds that businesses can use BI technology to democratise data access by enabling employees across all departments to access and understand data without relying on data analytics.
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