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According to McGruer, D. (2020, pp 92), social media is referred to by some as a "free" publicity tool, which eventually leads many people attempting to establish channels without clear direction or goal. Indeed, social and digital media have transformed the way companies communicate with their customers. Tools and platforms that allow members of virtual communities and networks to create and share content that characterizes them. A few years ago, social media developed into a powerful marketing tool, allowing companies to access a larger market, which facilitated engagement and brought excellent results for small, medium and large companies. 

The benefits of social media are countless, but its use in marketing comes with numerous challenges, such as dealing with negative feedback and maintaining trust and good relationships with customers. Obviously, the ability to interact in real time is an advantage that outweighs any other negative assessments of this modern and efficient new means of communication between companies and consumers.

The objective of this article is to investigate the role of social media in contemporary marketing strategies, including benefits and disadvantages in order to interact and reach a larger customer base.

[bookmark: _Toc1210960529]The Evolution of Social Media

In recent years, as Facebook, Twitter, Instagram and LinkedIn have exploded, social media has undergone a major transformation from what was primarily a place for personal networking to include business-oriented features that support marketing, customer service and brand management. In fact, internet access via mobile phones, tablets and more is becoming increasingly common, which is helping social media grow even more. As a result of this growth, billions of people rely on social media, and the evolution of sophisticated algorithms and analytics tools allows companies to target specific groups, monitor audience behaviour and measure the success of their marketing campaigns.

[bookmark: _Toc973646623]Marketing: Traditional vs. Modern Methods   

For a long time, marketers have used many traditional means to advertise their products and services. The marketing industry has reached consumers through conventional channels such as face-to-face events, TV, radio, magazines, newspapers, etc. These traditional methods are effective, but by including a new one, the Internet, marketers have gained opportunities for reach that were previously unimaginable. The Internet has revolutionized the marketing process by offering opportunities not available through conventional marketing tools. While each communication route serves a different purpose, the Internet is one that has evolved, is ever-growing, and has received and deserves great attention from everyone. (Shima, A. Varfan, M. 2008).
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According to Kaplan, A.M. & Haenlein, M. (2010), by giving businesses a vibrant platform to reach, communicate with, and engage their target markets, social media has completely transformed the marketing landscape. The emergence of sites like Facebook, Instagram, Twitter, and LinkedIn has made it possible for businesses of all types to engage in highly targeted, affordable marketing campaigns that were previously only achievable by large corporations with significant marketing budgets. The viral nature of social media also greatly increases a brand’s reach and awareness. Social media content can quickly cross networks, expanding the potential customer base.
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Using social media to boost business and win new customers has many advantages, since we are living in the digital age. Everything a customer wants is just a click away. Among the many benefits we can highlight initially the greater reach, cost-benefit, greater engagement and data-based insights, which put companies at a great advantage, since they offer a better understanding of their audience, market trends and, in this way, allow them to decide the best marketing and investment strategies in a way that is oriented towards the sustainable growth of the business. (Moriuchi, E. 2021)

Based on people spending two hours of their daily life on average, this is a marketing connection where companies have an immense opportunity to get in terms of visibility to their target market. One can These days, it would be difficult to find someone without access to a smartphone or social media; so, everyone can become a major influencer in their industry and share material extensively and far-reaching while growing their brand and a committed audience (McGruer, D. 2020, pp 92-93).
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Social media marketing has certain adverse consequences even if its benefits are many. Among these and the most important one to consider nowadays is the likelihood of negative feedback. This is because, on social media, people can express their ideas and opinions about their experience with the company openly and with almost no restrictions. This can include unpleasant comments that have negative effects, and companies need to be ready and alert to deal with these effects quickly in order to minimize the situation and maintain the company's reputation. (Tuten, T. L., 2017).

Another major challenge is to maintain a profile that is always up-to-date and interesting in the eyes of the public, which requires time, commitment, and money to develop content.
It is also necessary to clarify that, in essence, social media creates privacy and data security issues, even if it offers useful knowledge. Companies need to go through difficult laws to ensure compliance and increase customer trust.

[bookmark: _Toc1548144906]Conclusion

There has recently been a definite shift in the importance of social media within marketing and overall business strategy. This is largely because substantial budgets are being allocated to social media advertising campaigns. This has resulted in a greater focus around creating a social media strategy.

Social and digital media provide companies with incomparable chances to increase their presence in the marketplace and interact with new clients, so helping them to reach a larger clientele. Social media's dynamic quality encourages direct communication with possible consumers, improving customer involvement and loyalty, qualities absolutely vital for long-term company success. 

Thus, the use of social and digital media not only increases client reach but also improves the general effectiveness of marketing activities in the modern company environment.
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