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Introduction
This report presents the results of a quantitative questionnaire about individuals’ motivations towards outdoor adventurous activities. The 10 questions include multiple sections such as demographic, motivations, and barriers. The reason for choosing this study area is due to the research that has already been undertaken in this field by the researcher and they wanted to expend on their research using quantitative techniques, the researcher’s enthusiasm for the subject and their prior knowledge. Kerr and Mackenzie (2012) researched into a similar phenomenon called “multiple motivations for participating in adventure sports”. Separately, Festeu (2002) investigates into motivations that impact student participation in outdoor adventurous activities.  A study by Pomfret and Bramwell (2016) uncovered many motives for people participating in outdoor adventurous activities, some of the motives included a sense of adventure, relaxation, excitement, and more importantly, for the risk itself.
Procedure
The data collection method was that 10 questions where sent to numerous people and the first 20 who replied with informed consent where the sample choice, thus resulting in a random sample. The questions, which can be found in the appendix, where created using the online website survey monkey, I used multiple answer questions to give people a choice of answers. The sample size of the research can be justified because the research into this phenomenon using qualitative interviews used three participants, which was a limitation due to the inability to generalise the findings beyond the three participants (Denscombe, 2010). However, due to this research being quantitative, there must be enough findings to use mathematical analysis, therefore it was decided that twenty individuals would participate in this study.
In the social sciences, and in other fields of study, quantitative research methodology is the systematic empirical investigation of observable phenomena via statistical, mathematical, or computational techniques e.g. cross-tabulation, correlation, and percentages (McIntosh and O’Gorman, 2015). The objective of quantitative research is to develop and employ mathematical models, theories, and hypotheses pertaining to researched phenomena (Fisher, 2014). Principle practices for quantitative research is to study the cause and effect of a phenomena. Quantitative research must be developed prior to study, unlike qualitative practices which can evolve during a study. Put simply, quantitative research is research methods that use numbers as its basis for generalizing about a phenomenon. There are four types of quantitative research methods: descriptive, correlational, quasi-experimental and experimental.
For this research study primary data was going to be created by using a simple questionnaire to create a descriptive analysis whilst compiling graphs and tables to justify these points. The aim of this study was to gain an understanding of the twenty participants motivations to take part in outdoor adventurous activities, also, looking to see if the participants age, gender and area they live in has an effect on their motivations. To create the questions for the questionnaire, the researcher used survey monkey, which helped create 10 questions to analyse. 
The questionnaire was emailed to all possible participants along with the consent form, for the reason that it made it easy to reach a wide geographical area, allowed the participant to fill in the questionnaire efficiently, prevented bias from the researcher and was free of charge.
Due to unreliable internet connection and time limit the researcher had to use Microsoft Excel to analyse the data from the questionnaire, instead of SPSS as the data collection method. For the research, a deductive data analysis approach was used. In the questionnaire, there was 3 demographic questions, which will be analysed to see if an individual’s demographic as an impact on individuals’ motivations. The three demographic questions were, what is your gender, what is your age, and the third is what type of are do you live in. The were two other sections in the questionnaire: motivations to take part in adventure and barriers/ preventative regarding motives to take part in adventure.
[image: ][image: ]Below is a pie chart showing the percentage of participants who are either male, female, or non-binary. As shown by the pie chart 42% are male, 58% are female and 0% are non-binary. 
Above is the pie chart showing the age demographic of the participants involved in this study. The participants where all aged between 18 and 40+, with the most, 45%, of the participants 40 and older, however, 35% of the participants where between the ages of 18-25 years old.
[image: ]Below is the result of the demographic question about what type of area the participants live in, with 60% of the participants living in towns, and only 10% of the participants living in a city. However, this type of question does not answer whether the area the participants live in is coastal or inland. Therefore, this is a limitation on the study.
From the researchers experience in analysing the qualitative interviews in the previous study into motivation, it was decided that the motivation questions would have select an answer questions to reduce the risk of misunderstandings and shorten answers. Hence, making it easier to analyse the results of the questionnaire. 
[image: ][image: ]

Based on the findings in the pie chart ‘does access to cheap equipment and short travel time increase motivation’, which can be found in the appendix, the researcher was surprised as the assumption would be that people would love cheap equipment or short travel time to participate in adventurous activities. However, upon further research and understanding of the individuals involved, the researcher believes that it is the participants in the yonder demographic would enjoy the time travelling, resulting in no effect on their motivation, however, it is universally known that most individuals between the ages of 18 and 25 are not financially sound yet therefore cheap or free equipment is a definite incentive to participate in adventurous activities. Oppositely, these results could be due to 45% of the participants aged 40+ who could afford equipment and not mind travel or the 70% who live in towns or city and want to travel out for a break.
Pie charts were used to show the results of the questions due to their ability to show the percentages of the results in a clear concise format, resulting in them being easy to read and analyse. Like the ‘what motivates you to take part in adventurous activities pie chart, which shows all the results of the question clearly and concisely.

Conclusion
Upon reflection of the quantitative data collection method, the researcher found it hard to use Excel to use beyond percentage and pie chart analysis. If the researcher were to undertake this form of research again I would increase the number of participants involved, increase the demographic questions, improve the motivation questions so that they can incorporate more suggested motivational themes, and ask whether the type of adventurous activity effects an individuals motivation to take part. 
A problem with quantitative data analysis using questionnaires, is that using multiple choice questions could lead to biased answer or that the participants were unable to give their actual motivation answers, therefore, it could be argued that the researcher was leading the participant answers. 
Upon conclusion, using quantitative research methods like questionnaires are not very suitable for research into motivations without a much larger sample size. The necessary questions for a quantitative data analysis were not suitable for this method of research, perhaps if this form of research where to be used again that a different phenomenon needs to be investigated. Further research into quantitative is needed for a more successful study and use of the actual analysis methods, like using SPSS. However, a strength of this study was that by emailing the questionnaires to different participant meant that there was a widespread demographic result, 35% of the participants were between the ages of 18-25 and that 45% of the participant where 40+. Which means that the affect age has on motivation could be investigated.
This study found that 100% of the participants involved were motivated by the social aspect to take part in outdoor adventurous activities, and that 95% of the participants were motivated by their feeling of fun while taking part in an activity.
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Appendix
Survey questions.
These questions are multiple choice.
Please tick next to the answers that are applicable to you.
Section 1: Demographic
1. What is your age?
· 18-25
· 25-30
· 30-35
· 35-40 
· 40+

2. What is your gender?
· Female
· Male
· Non-binary

3. What area do you live in?
· Rural
· Town
· City

4. How often do you take part in adventurous activities?
· Daily
· Once a week	
· More than once a week
· Once a month
· Never

Section 2: Motivations
5. What motivates you to take part in adventurous activities?
· Fun
· Physical activity
· Social
· Environment
· Skill Development

6. What first motivated you to start outdoor adventurous activities?
· School	
· Family	
· Relief of boredom	
· Challenge	
· Competition	
· Something new

7. What about the social aspect of adventurous activities interests you the most?
· Family	
· Friends	
· Meeting likeminded people	
· Meeting new people

8. Does access to cheap equipment and short travel time increase your motivation?
· Yes
· No

Section 3: Barriers
9. What prevents you from taking part in adventurous activities even if you are motivated?
· Poor weather	
· Bad group dynamic	
· Anxiety	
· Time constraint	
· Health

10. What is the main reason you don’t take part in more adventurous activities?
· Health	
· Economy	
· Responsibilities	
· Not enough time	
· Not interested
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