Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Volodymyr Baraban (2538090)
Topic chosen: 
The use of social media to promote businesses
Title of source: 
Assessing the Impact of Social Media on Family Business Performance: The Case of Small Wineries in Split-Dalmatia County
Author(s):
 Marina Lovrinčević, Vlatka Škokić, Ivana Bilić
Year published:  
2025

How did you find this source?
At first, I searched without using enough specific key words and looked through about ten articles, but most of them were not closely related to my chosen topic. After that, I improved my search by using more specific key words such as “social media”, “promote businesses”, “small family wineries”, “business performance”, and “Split-Dalmatia County”. I also used filters such as Peer-reviewed Journals, Years: 2025–2027, Social Media, and Sort by Relevance. These key words and filters helped me narrow down the search and find a source that was much more relevant to my topic.
 
Why did you choose this source?
I chose this article because it is highly relevant to my topic, peer-reviewed, and directly examines the impact of social media platforms such as Facebook and Instagram on the wine business in Croatia.

Is it relevant to the topic?
Yes. The article is directly relevant to my topic because it examines the use and impact of social media in small family wineries in Split-Dalmatia County. This article clearly shows how Facebook and Instagram can be used as tools for promotion, communication with customers, and improving business performance.


Is this a useful article?
Yes. The article is useful because it shows how social media can help small family businesses promote their products at a low cost, attract customers, communicate with them, build long-term relationships and customer loyalty, and strengthen their competitive position. The study is based on interviews with winery owners and a clearly explained research methodology The results show that Facebook and Instagram can be used as low-cost marketing tools.
When was it published?
It was published on 23 May 2025. This makes it a very recent academic source. The publication date is important because social media and digital marketing change quickly.
Is it recent enough?
Yes, it is recent enough for my topic. It was published in 2025, so it reflects current information and recent marketing practices. This is important because social media changes quickly.
Why?
It uses recent interview data and looks at current marketing strategies and the use of social media by small family wineries. Social media changes quickly, so a recent article is especially relevant to this topic.
Author Credibility
Who are the authors?
The authors are Marina Lovrinčević, Vlatka Škokić, and Ivana Bilić from the Faculty of Economics, Business and Tourism at the University of Split in Croatia. They are university researchers and lecturers.
What are their qualifications or expertise?
They have academic and teaching experience in business, management, entrepreneurship, and family business. Their university work includes subjects such as Entrepreneurship, Business Communication, Family Business, and Research Methods. Their experience is directly relevant to the topic of this article.





Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes. The source can be considered reliable because the article was published in the academic journal Administrative Sciences by MDPI and went through a peer-review process. Peer review is important because the article was checked by other experts before publication, which increases its reliability. The article also has a DOI, which gives it a permanent and unique identifier. The authors clearly explain their research methodology: they collected data through interviews with winery owners and analysed the information using thematic analysis. The article also uses many academic sources and provides a full reference list, so readers can check the sources that were used.
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