Marketing is a concept of managing an institution, organisation and company, aimed at adjusting all activities to the needs of a given market, and above all consumer preferences, assuming the achievement of economic and social goals. In a free market economy system, characterized by fierce competition, excess supply of goods and services over their demand by recipients and their growing quality requirements, the offer has created conditions for the full application of marketing principles. and services. According to AMA, marketing is the activities, institutions and cycles of creating, communicating, sending and converting offers that are important for customers, contractors and the general public (AMA, 2013). Traditional marketing was based on 4Ps - Product, Price, Place and Promotion. Along with the economic development, a fifth "P" - people - was added. And then another two "P's" - Process and Physical Evidence - that were initially only considered valid in the service industry. At the end of the 20th century, experts believed that business needs to become more customer oriented. An alternative "4 C" marketing was proposed - Customer, Cost, Convenience and Communication. The 7Ps model is an enhanced version of the 4P model, supplemented with three additional factors. This model is the result of economic development and fits more into modern times. In addition to the product and promotion, it focuses on the consumer and building relationships. In the era of the development of the new economy based on digitization and information management, new phenomena and trends are changing both the market activity of companies and the purchasing behaviour of buyers. The direct impulse of marketing innovation is the development of information and communication technologies (ICT), including free internet and mobile phones. They are used in every field of marketing, but most often in promotion, distribution, and marketing research. Modern marketing is based on ICT technology - information is a very valuable and important means, the speed of obtaining data is very important, to stay ahead of the competition. The Internet makes it possible to conduct two-way communication, and thus allows interaction with the user (C2I, 2017).
Marketing as a concept of functioning on the market is useful to all entities. The earliest, however, was the marketing of consumer goods (customer marketing), encompassing products of frequent purchase and durable goods. The market for these goods is capacious, purchases are rather frequent, although small, and there is many commercial intermediaries and the role of sales promotion and advertising (McKenna, 1991). The company’s marketing goals - establishing and writing them down, is something worth spending some time on when planning your company's strategy. The marketing goal should be defined as the SMART goal – specific, measurable, achievable, relevant, timely. Marketing goals defined in such a way facilitate the work of many people, and also create a common language for discussion for representatives of various departments of the company (Fotiadis, 2018). The benefits of setting marketing goals include:					
· clearly defining the ways of achieving strategic goals,	
· preparation of operating instructions for people who will implement the strategy,
· approximation of the time frame and the possibility of establishing a calendar of activities for the coming time,	
· increasing the comfort of work of marketing specialists,				
· improvement of relations in the company,						
· basis for marketing budgeting,							
· a chance to realistically assess the company's progress as part of the market,	
· the starting point for talks about promotions and career paths in marketing.
The marketing goals will include, for example:
• content marketing goals,									• SEO goals,											• overall goals of the marketing strategy.
They can apply to both branding and sales support. Marketing goals may influence the brand image, including the brand image as an employer (Morgan, 2019). From a marketing perspective, there is no one-size-fits-all scheme for measuring achievement. According to Barad (Barad, 2017) we divide the marketing goals into:	
· Time-Based Goals -The first type of goal that sets the strategic direction is a time-based goal. Explains in general what teams or individuals should strive for within a specific time frame.
· Outcome-Oriented Goals -the second type of goals do not have a specific time frame. they usually indicate what the company intends to achieve at a certain point in the future.
· Process-oriented goals -the third type of goal does not show exactly what result is to be achieved; it is prescriptive and explains what the team is responsible for to achieve the result.
What is the macro-environment? It is a set of external factors that affect an enterprise and result from its operation in a specific country and region. And what is a PESTLE - it is a set of tools for analysing and assessing the company's macroeconomic environment. Supports strategic decision-making for the company, incl. entering a new foreign market. It is also helpful in creating long-term plans and developing a SWOT analysis, as it indicates the company's opportunities and threats. PESTLE analysis is an analysis that evaluates the macroeconomic environment of a company or organization. The analysis is aptly called the basic bird's-eye view of the business, political, and social landscape within which an organization operates. The analysis is conducted in three stages. The first stage is to describe the impact of the following areas on a given unit:
Political. It answers questions such as: -What is the degree of government interference in the economy? - What goods and services does it want to provide to citizens? - Does the government provide financial support to individuals and to what extent? Britain's exit from the European Union, known as Brexit, has raised energy costs (Lempriere, 2021).
Many political decisions can affect the way individuals function. Political factors are: European integration, stability of power, law, tax policy, regulations of foreign trade.
Economic. It answers questions such as: - What are interest rates, taxes, economic development, inflation, currency strength? At present, there is a great demand for HGV truck drivers. A very large proportion of people do not agree to the terms of employment and the rate offered by employers for this work.
Social. It answers questions such as: - What are the trends in a given society? - What products are you looking for? - What is the attitude of people to work? Increase in the number of fast food restaurants. During a pandemic, the rise in take-out restaurants (Tuomi, 2021).
Technical. It answers questions such as: - What new technologies can you expect? - How will they affect the products, their manufacturing process and the demand for them? - How will technology affect your company's costs? In some markets, rapidly changing technology drives frequent investment needs, and in some markets, new ideas end their life cycle for other products (eg DVDs - VHS movies).
Legal. Legal issues can be distinguished here concerning: - consumers (protecting them from dishonest sellers, ensuring through approvals that the product is safe, etc.); - competition (protection against unfair competition, law on monopoly companies, etc.); - employment (minimum wage, disability law, mobbing, etc.); OHS (health and safety rules). The sugar tax imposed on products against producers is aimed at minimizing the amount of sugar in their products and for consumers to stop or limit the purchase of unhealthy beverages (WHO, 2017). McDonald's and its suppliers have reduced the number of high-sugar drinks available - Sprite Zero (instead Sprit), Coke Zero (Traves, 2019).
Environmental. It answers questions such as: - How is the climate changing, what are the weather forecasts? (For example, a change in temperature can affect industries such as insurance, tourism or agriculture and food. State pressure, public pressure, or awareness of global warming, the ozone hole, or environmental pollution affect the need to care for them. Aspects also increase the demand for organic products, increase taxes and costs etc.). A charge order for plastic bags. The program aims to minimize the use of single-use bags and the associated waste by encouraging the public to reuse bags (GOV, 2015). This levy is intended to reduce the environmental impact of plastic waste. At the turn of 2017-2020, the annual number of disposable plastic bags purchased by Tesco store customers decreased from 637 million to just 12 million (Tiseo, 2021).
	Social media marketing is an integral part of your marketing strategy. It may include paid activities, i.e. advertising campaigns conducted on social media platforms with the use of appropriate tools (e.g. Facebook, Google Ads). Social media is a way for people to communicate. Positions in the marketplace give them an activity where they can exchange information and interact with colleagues, family, groups and friends. Based on this, it can be concluded that the main idea behind social media is building a relationship. You can achieve marketing success in social media by using the 5W strategy: Why? Who? Where? What? When? Social media marketing conducted in the digital world allows you to quickly collect information about customer preferences, receive feedback about our product, create and maintain relationships with the customer, branding (creating the company's image). The tools that we can use in the digital era are marketing campaigns, cooperation with Influencers, newsletter, sponsored articles, mobile applications, video publications, blog, and much more. A suitable example is KitKat's 2016 marketing campaign that involved people sharing their break moments in a fun and easy way. The company engaged local influencers and collaborated with the artist who remade the "Gimme a break" jingle, which appeared in a KitKat ad. The campaign involved the consumers themselves, who could submit videos with their own version of jingly. The company saw an increase in sales during this time (Kumar, 2020). Creating authority is also done by publishing reliable and credible content on platforms such as Facebook, Twitter or Instagram, writing and distributing articles by specially for this purpose created websites, such as Ezine Articles or Scribd, or providing reliable answers on social platforms, operating "question-answer" (EHow, Yahoo! Answers). As a result of the influence of social media, indirect or the direct influence of marketers, target customers are likely to reach for the product based on what they read and see on the platforms, however, the person who recommends the product must inspire their trust and objectively evaluate it. Research shows that marketing in social media offers a new opportunity to attract customers who were previously not satisfied with the products or services offered. Unfortunately, digital marketing also carries a risk - fake news. The opinion and positioning of the brand is very important, often with the growth of the brand it is more and more difficult to catch true and fake opinions about the product. During the covid pandemic, when essential products could only be purchased, retail marketing was of great importance. First of all, the Internet was the only link between people, it maintained relationships between companies and customers, secondly, the society began to look for other ways to enjoy various forms of entertainment, and it was also more inclined to engage in other activities that did not involve leaving the home. This trend is confirmed by the Capgemini report (Dhar, Sande, and Mitrani, 2020), which shows that during isolation, consumers began to engage more in entertainment via internet technology. According to United Cities and Local Governments (2020), entertainment that previously took place outside the home, i.e. theatre, museum or opera, also began to be an attractive form of spending free time. The aforementioned organisation emphasizes that technology is an element enabling such a state of affairs to occur. Based on statistical data (World Economic Forum, 2020), it is concluded that the rapid transfer of most of the free time home resulted in drastic changes in the entertainment industry. Museums have adapted to the prevailing restrictions by starting virtual auctions and virtual tours. Unfortunately, the film industry has been hit hardest by the pandemic.
	Marketing has evolved from focusing on product promotion to focusing on people's feelings and preferences. The changes in the method of directing marketing were mainly influenced by economic development. Good marketing in a company is a certain structure. The goal is a satisfied buyer and each instrument has a strategic scope. The market economy is shaped by its participants. The basic mechanism which determines its image is the rational profit and loss mechanism. Nowadays, everyone is a market participant and everyone has to adapt to its rules. Today it is not enough that a product is of good quality and low price, it must also be perceived as useful. Marketing is very important, the ability to build relationships and contact with customers in many ways and in various channels - apart from traditional methods, also via mobile devices, e-mail, social networks or the website is the key to success. Digital marketing is very popular, during the covid pandemic it was booming. It can be concluded that digital marketing allows us to reach a wider audience, it can be seen that online marketing makes it easier to monitor the effectiveness of the campaign. In traditional marketing methods, gathering information about the success and spread of a campaign is more difficult to access and it is certainly more time-consuming to collect such information.	
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