









Executive Summary
The report investigates the purpose of brand consistency, and how the hotel. 
manages its reputation effectively. Explores the importance of brand review management. the impact of negative reviews on the hotel businesses. The report also explains how to build and retain customer loyalty programs. In the end, the report will give recommendations to promote and earn more revenue from hotel businesses.
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Brand Consistency
"Brand consistency" refers to the dissemination of communications that are consistent with an organization's core values, brand promise, customer experience, and brand identity components (Poelamans, 2019). It refers to how well the marketing materials for your business follow your brand identification and brand rules. If your brand is consistent, it will be recognizable through all marketing platforms and touch points. This produces a unified experience and a consistent, integrated brand identity for both current and potential customers (Umesi, 2022). The purpose, because brand consistency standards are crucial, is because it promotes brand recognition. And brand recognition is important for every business. There is the following point that shows the purpose of brand consistency:

Source: (Umesi, 2022).
It promotes loyalty and trust:
Trust is essential when it comes to selling your product or service. Gaining brand recognition requires more than just spreading your name; it also entails helping customers form a relationship of trust with your business. Trust works so well because purchasing is more of an emotional than a logical decision (Taylor, 2021). By assisting your customers in familiarizing themselves with your brand, you can elicit the appropriate feelings from them. Once you have gained their trust, it will be easier to persuade them to buy. Brand consistency promotes loyalty and trust since customers will know what to expect when they utilize your product or service.
It generates income:
Recurring business and recommendations from happy customers increase conversion rates and revenue because they constantly deliver outstanding customer service. The practice of building and maintaining a brand identity is marketing. Consumer brand names are usually used for their products because consumers trust them.
It raises brand recognition:
Fundamentally, branding is a tactic employed by companies to establish their identities and differentiate themselves from competitors. A trustworthy brand increases consumer optimism. Customers are more confident when they know that your business follows its core values and provides products and services of a specific caliber (Brunner et al. 2012). This is advantageous to the brand's reputation. An example of brand consistency is Dropbox a cloud-based file-sharing service that specializes in channel-to-channel customization and standardized design. There won't be any platforms or communications where the recognizable open, blue box logo of Dropbox can be found. Every design for the brand uses this aesthetic, whether it's a cutting-edge website or a unique error page. Email marketing from Dropbox supports its creative, persuading narrative. The hotels have different venues, and menus, some hotels have different target audiences so different hotels have different brand standards.
Hotels manage their reputation:
By utilizing the ideas below the hotels manage their reputation effectively.
Give priority to review websites:
It is essential to pay close attention to review websites, especially those that allow users to make bookings (Chiou and Perng, 2010) for example, “Expedia, Booking.com, Airbnb,” and a growing number of others. The fact that consumers consider these when making choices. It also has a lot of control over them in comparison to other media that have an impact on the hotel business reputation. 
Keep an eye out for negative ratings:
Negative reviews can be quite damaging if the hotel’s owner established a solid reputation for himself and a high star rating to go along with it (Watman, 2021). This is one of the reasons why evaluations are often listed in reverse chronological order (newest first). As a result, it's very simple to find a negative review if it's recent. Watch warily for overwhelmingly negative reviews (Mura, 2021). Your chances of raising the rating increase with each passing day that you find them (more on this in a moment). Make use of a reputation management firm that keeps an eye on review sites on your behalf and be ready to take swift action if any unfavorable remarks are made.
Encourage contented customers to post reviews:
Here is a further constructive action the hotel manager could take to enhance your reputation. Getting assessments is quite acceptable if done correctly. Both hotels and e-commerce benefit from it. The goal is to convey to you the value of a review. Writing a review doesn't seem like much of a hassle when a client feels they have grown to know you throughout their visit. For boutique hotels and B&Bs with a personal touch, this works exceptionally well.
Effective guest reviews management
Effective guest reviews management They'll boost foot traffic, encourage additional reservations, and boost visitors' confidence in their choice to stay at your hotel. Consequently, if you're looking for strategies to expand your hotel business then the hotel’s management must focus on effective reviews through this the revenue and popularity of the hotel increase. Independent hotel owners or quality managers at major chains shouldn't be driven or concerned by negative remarks! Today, social media allows anyone with a thought to share it instantly regarding a good or service. Before clicking "Book," customers frequently examine hotel ratings on their websites. Because the impact of positive or negative guest reviews on hotel revenue is substantial, travelers who write hotel reviews and share their personal experiences may cause worry for industry professionals in the hospitality industry.
Customer Loyalty Program
There are the following three ways the hotel can build customer loyalty programs.
Reward of Partnership
Loyalty programs are frequently maintained via the reward of partnership. Every hotel offers ancillary services including Wi-Fi, laundry, cab service, and spas for free or a fee. Hotels occasionally hire independent contractors to handle specific tasks or operations. The partnership incentives programs work in a rather straightforward manner (Eze, 2023). When visitors meet the criteria you've set, they can start profiting (given by your merchants). These perks could include cost-free spa treatments, cheap beverages at bars, and other such things. For example, “Belmond Hotel of UK” gave different partnership rewards to their customers.
Rewards System
Branded hotels frequently choose this recently evolved strategy. For each reservation made at any hotel under the same brand, a certain number of points are added to the guest's profile (Morrison et al. 2019). The points can be used to redeem free stays after the required minimum number of points is attained. 
Reward of individualization
In essence, this approach is one of the upfront incentives. These prizes can be earned without any requirements (Abdullah, 2012). It is entirely dependent on the capacity of the hotel (whom to offer and what to offer). 
Business Recommendations
Online booking system:
According to me, an online and simple booking system is very important for the hotel industry. In one survey it shows that nearly four thousand modern travelers from Australia, the UK, and the USA participated in a poll in which it was discovered that eighty percent of respondents preferred making reservations online (Munar and Jacobsen,2013). 
Widely Networking
In the hospitality sector, networking is crucial for marketing. It ought to be one of the primary focus areas in your hotel business plan. By networking, you can make connections and disseminate information about the superiority of the brand. To increase your prospects, go to business conferences and hotel sector trade exhibitions. Through this, you can know how five stars hotels offer their services, what is their target audience how they attract their customers.
Obstacles
The mostly obstacle that faces the hotel industry the owners are not well educated, and they didn’t know how to promote their hotel business widely.  So, they cannot promote their business at a large level they didn’t know how to promote their services online or how to promote widely networking and some small-size hotels didn’t have enough revenue to hire a person who promotes these services.
Case Study
Considering the Hotel's reputation, Hotel management's reputation, considering the bad reviews, and overcoming these reviews “Belmond Hotel of UK” becomes the most famous hotel in the United Kingdom. “Belmond Hotel of UK” provides this platform to their customers from all over the world, so customers easily book rooms, and tables easily. So, to get popularity every hotel management considers this recommendation. For instance, UK top hotels like “Belmond Hotel of UK” give guests gifts as they check out. Through these three programs, the hotel industry can retain customer loyalty programs. UK top hotel introduced this program “Belmond Hotel of UK” introduced this program to their customers. Through this Hotel becomes a famous hotel United Kingdom.



Conclusion
Brand consistency is crucial for every hotel business because it helps to identify brand reorganization. And through this, the hotel can get customer loyalty, and earn more revenue. The hotel businesses have essential to manage their reputation. They give priority to managing online websites so when customers find easy ways way for their reservations then the customer adds these hotels to their priority list like the “Belmond Hotel of UK” they manage their reputation nowadays it is the most popular in the UK. In conclusion, hotel businesses mostly focus on brand consistency, managing hotels' reputations, focus on negative reviews, also focus on loyalty programs. 
Recommendation
The management of negative reviews, loyalty programmes, and hotels' reputations are what hotel operators primarily focus on. The online booking system and wide networking are very important for small and medium size hotel businesses. Every hotel business mostly focuses on this recommendation to earn more revenue and gets customer loyalty. 
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