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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The page loads swiftly; text and photos show up in a matter of seconds. There were no observable delays, and the performance is good overall.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The content and photos display almost immediately after the page loads.  Overall performance is excellent, with no noticeable lags.  For consumers with weaker internet connections in particular, quick page loads are crucial to preserving a satisfying user experience.  Additionally, SEO rankings are greatly influenced by how quickly a website loads, which guarantees that it will rank higher in search engine results and draw more visitors.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There are several subpages on the website, including ones for services, contact details, and a portfolio of prior work.  A clear top navigation menu facilitates easy browsing and allows potential clients to swiftly reach key parts.  The menu is well-organized and straightforward, so users do not have to look for material.  Customers may browse the website with ease because of its simple layout, which also encourages more investigation.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: By allowing clients to make appointments directly through the website, an online booking system would significantly increase usability. Customers and the company would both save time by doing this. The inquiry form might also be improved by making it easier to use and more accessible. Smoother and more effective surfing would result from making sure the website is speed-optimized and that consumers can locate information fast.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean, contemporary design that gives it an attractive look and feel. Whether viewed on a desktop or mobile device, the responsive layout guarantees that the look stays the same. The user experience is equally smooth on desktops and mobile phones, and there are no noticeable changes in the way the website appears on different platforms. As a result, visitors may access the website on any platform they want.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: High-quality photographs that highlight the business's work—especially the automobile wrapping services—are used effectively on the website.  These pictures are eye-catching and clearly and appealingly reflect the company's strengths.  With a blend of bright and soft colors that complement the brand's personality, the color scheme is polished.  Even if there aren't any standout videos, the photographs' relevancy and quality are sufficient to draw in clients.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: An online chat option, which may be a useful addition, is not yet available on the website. Potential clients might ask questions about services in real time and receive prompt support with the use of an online chat function. Customers may have their problems answered quickly with this solution, which might improve user experience and increase conversion rates. Additionally, a chat system would increase user engagement by providing prompt and straightforward conversation while surfing.


	Question 2d – How effective are the social media links on the website?


	Answer: The website's social networking connections are easily found because they are prominently displayed in the footer. Customers may see more samples of the company's work on its YouTube and Instagram sites, which encourage users to. These links work well to encourage interaction and let customers communicate with the company. Additionally, social media acts as an extension of the website, promoting consumer engagement with the brand and displaying the company's portfolio.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: With distinct sections for every kind of car wrapping, the website offers a thorough rundown of the services available. Every service comes with detailed explanations and excellent photos of finished work. Customers can more easily comprehend what is being supplied and how the service may satisfy their demands as a result. Visitors are guaranteed to have all the information necessary to make an educated choice thanks to the clear presentation.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The absence of customer reviews on the website now, may represent a lost chance to gain the trust of prospective clients. In order to build trust and entice users to utilize the service, customer evaluations are crucial. Customers might share their experiences by adding a reviews area to the website, which would serve as social proof that the business does high-quality work. In addition to perhaps boosting conversion rates, positive ratings would boost client confidence.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The business showcases expert photography of its work, including before and after pictures of car wraps, to demonstrate the excellent level of its services. Additionally, the website provides thorough service descriptions that showcase the company's proficiency and attention to detail. Because of ‘Suited Cars' track record, excellent outcomes, and individualized attention, I would suggest it to a friend or relative. The portfolio shows that the business can create unique, upscale car covers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Because the services provided are personalized, prices are not displayed on the website. Several variables, including the kind of vehicle, the intricacy of the design, and the materials utilized, might affect the cost of car wrapping. Since pricing aren't listed, the business probably prefers to create customized rates based on the needs of each client. The company can provide a more precise estimate that is customized to the project's particulars according to this method.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Vehicle wrapping

	
	2. Car wrapping Birmingham

	
	3. Custom car wraps

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: ‘SuitedCars' website does show up in the search results when the chosen keywords are used, however it might not always be among the top ten. The website could gain from improved SEO optimization by adding targeted keywords and enhancing its content to raise its search engine ranking. By concentrating on local SEO, especially in the Birmingham area, and car wrapping, one might improve search engine exposure, increase website traffic, and attract more potential clients.




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very important and necessary for businesses in the UK today, particularly in the digital era. A website continues to be the focal point of a business's online presence, even with the emergence of social media platforms. It offers legitimacy, service information and a chance for companies to interact with prospective clients. A well-designed website may enable e-commerce transactions, generate leads, and promote confidence. A professional website with a portfolio and client reviews is essential for bringing in clients who are looking for reliability and high standards in fields like car wrapping. The significance of having a strong online presence is further highlighted by search engine optimization (SEO), which makes sure that companies are readily found online.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Including a client review feature on the website is a crucial suggestion. Decisions made by prospective clients are often influenced by customer feedback. Good evaluations provide business social evidence, which can improve its reputation and legitimacy. In services where the level of work might vary depending on individual demands, reviews can contribute to the development of trust. The user experience would also be enhanced by putting in place an online booking system, which would save time for both the company and its clients by enabling direct service bookings. By increasing consumer happiness and conversion rates, these improvements might make the website a more useful and effective tool for the company.
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