Advanced film and television production
Analysis, reflection and marketing strategies

The idea of the paranormal is a hard one to show through film and television, many filmmakers have tried to create different stories and different intellectual properties (IPs) that would fit into the category of the paranormal, but have either gone further down a horror route or explored more mysterious ideas. The idea itself of the paranormal is also a lot broader than most people would think, I for one wouldn’t have thought of aliens and spaceships when I heard the word ‘paranormal’ a few weeks ago, my first thoughts would have been spiritual or something haunted. These not only made it harder to develop suitable ideas for this category but also became a problem towards the end of our projects and after finishing the projects as we had to consider how to market these projects properly. Following the briefs we were given and the ideas we had thought of and developed, we began to do some research into the paranormal and the different ways we could emulate it in our projects. This was also the begging of our research into ideas for how to market our three different projects. 
Over three weeks we aimed to make three projects that looked at three different combinations of the paranormal, the first project we made (Lost) was focused more on found footage horror and the paranormal found within that genre, whereas the second project we made (Lucid) was leaning more towards a psychological thriller which took inspiration from elements of the paranormal. Finally the project that we worked on in the final week (Spirt Chasers) explored more of a paranormal, found footage, horror angle with bits of comedy infused. During this essay, I will be looking back at the three different projects that we created over the last three weeks as well as the idea of Paranormal Wales and how to market them to the public. I aim to do this by looking at multiple examples of films and TV of the same genre, films and TV of the same budget and where and how they were marketed, I will also be focusing on paranormal Wales and the third project that we made, Spirit Chasers, as I had a more creative role on that project.
‘Lost’ was the first project that we developed and filmed, it was directed and written by George Pritchard and revolved around a man who had lost his dog, only to discover that something unnatural has happened to his dog. The inspiration behind this was partially ‘The Blair Witch Project’ as it was of the same genre and explored the same themes George wanted to explore. I also feel that ‘The Blair Witch Project’ is a great film to look at for its marketing, as it was also a low budget film that was filmed in a similar looking location. The film was marketed perfectly in my opinion as it used its premise to its advantage by making it seem as if it were true. However, I feel as if that form of marketing wouldn’t work today, and I feel as if the best way to release and market this project would be to either release it as YouTube horror video or as a short film in a film festival as the found footage genre has been burnt-out over the last few years so I don’t think a wide release would benefit this film as much as a tight, controlled release.
The second project, ‘Lucid’ was directed by Ross Shaddick and written by Estee Elora, and focused on a child experiencing a lucid dream that was connected with another person’s dream somehow. When looking at the script and final product I was quick to compare the project to an episode of ‘The Twilight Zone’ called ‘Perchance to Dream’ which followed a similar plot as well. Considering that recent anthology series and films such as ‘Black Mirror’, ‘Ghost Stories’ and ‘VHS’ have received great success and critical acclaim within their own genres, so much so that it had pushed CBS to reboot ‘The Twilight zone’ for the third time, I believe that this story would be served better as part of a larger story or a short story as part of an anthology series. 
[bookmark: _GoBack]The final project that we made, ‘Spirit Chasers’ was written and directed by myself and is about a crew from a ghost hunting show that go to a masonic lodge in the hopes that they can fake a haunting, but they soon realise that there is no need to fake the haunting. The target audience that I was aiming towards for this project, would have been older teenagers / young adults, aged 16 – 25, I feel as though the mix of comedy and horror as well as the type of humour in this project would have been more appreciated. Before I began writing the script I had researched several different films, two of which became a huge inspiration for the story of ‘Spirit Chasers’, both ‘Grave Encounters’ and ‘Session 9’ were huge inspirations for my script, both aesthetically and in its plot points. When I was writing the script I had also researched how to market this film, I wrote the script with a low budget film in mind so that if we were to market it professionally, it would be more profitable. I also looked at how to release this project what would be the best way to do so, at first I looked at both ‘Grave Encounters’ and ‘Session 9’, both of which are low budget horrors, but upon further thought I didn’t believe that this was the best option. Instead I looked into You Tube and similar platforms for release. An example of horror on You Tube that I found was that of ‘Crypt TV’, who release several different low budget short films and series, such as ‘Look-See’. Videos on You Tube tend to make a specific amount of money based on how many views it receives, according to my research, videos on You Tube tend to earn around $0.18 per view which can average out at $18 per 1000 ad views, making uploading multiple videos potentially profitable if done correctly. To do it correctly would require to follow the You Tube algorithm, which would be to release the video at specific time of day and a specific length depending on the genre and type of video.  I feel as if ‘Spirit Chasers’ would benefit from either being released on a You Tube or as part of a category in a film festival, in the latter case I’d like to have extended the project. I’d lean more towards You Tube as it also meets the target audience requirement and could reach a wider audience within that demographic, as well as it could make some profit depending on the use of the You Tube algorithm.
Regarding Paranormal Wales as an idea, I believe that there are several outcomes that would work for this project, when it comes to marketing and distribution. While doing research on my other projects I was also considering what we could do to promote Paranormal Wales, I believe a good platform would yet again be You Tube, but this time we could make Paranormal Wales a You Tube Channel rather than a playlist. I believe that this could work similarly to ‘Crypt TV’ and would also be targeting a younger adult audience aged 16 – 30. Alternatively Paranormal Wales could be pitched as a category for a film festival within Wales, this could open up the idea of Paranormal Wales to wider contribution and could allow it to receive more films or short films to show as part of it. Unfortunately, I believe this could lead to the content being seen by less people than if it were a You Tube channel, and therefore I believe that You Tube would be the best way forward for Paranormal Wales.
