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Abstract

This is an inquiry to the emotional responses embodied whilst engaging with social media applications and online platforms. In this digital era, it is of the utmost importance that we monitor the effect on our wellbeing. 
Are we under threat? Do we need to hide in plain sight in order to protect our true selves? Could this be a war of identities, an inner struggle between our own perception of self and perceived perception of the rest of the world? 
This piece delves into the online world of social media, the virtual world where immediacy of interaction is apparent. Dialogue is exchanged and expressed with little regulation. 
Primarily focussing on Facebook and Snapchat; It will be drawing on theories of Dramutology (Goffman) and how authenticity plays out within the self, in search of how selecting an infallible identity can construe an internal conflict.
This is a study of how the self is constructed via the online profile and whether there is an impact when this is challenged. Are all platforms endorsing an authentic engagement from its users?  
This research takes a critical stance and implements critical discourse analysis as employed by Fairclough (2003). There will be a comparative study of the local and celebrity population, is there a generalised interpretation?
It will also consider if hegemony is the infrastructure of social media and whether assumptions around the political, class or cultural ideals are enforced, manufactured or dismissed. Are we even in control of what we present online? 
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Introduction

Counselling and Psychotherapy Research aims to establish our own system for ‘evaluating, appraising and reconstructing our practice’ (McLoed, 2001).
It is certainly a shift in the landscape of relationships and connections as this new era of online living in a virtual world evolves it is only right to examine how this impacts our mental wellbeing. The rise of social media sites and online gaming platforms has afforded opportunities to individuals to be their own actor and producer in the ease of constructing a presentation to share with their online community. Akin to the celebrity world, the social media world evokes the indulgence of self and projections of values whether this be an unconscious submission. Armed with a keyboard or thumbs at the ready to type our statement of truth. The values we hold can be inferred or conflicted through our transactions.  ‘The dominance of a certain way of life’, ‘culture, values and ideology’ in society (Altheide, 1984, p477).
Holding a post graduate diploma in Psychotherapeutic Practice, I became interested when clients referred to their social media profiles, status’, and messages during sessions with deep impact. It was no longer experiences, encounters and interactions in our lived world that brought clients to the counselling room, it was now the online community and how we are situated within it that is becoming a prominent factor in our mental wellbeing.   
I want to explore the world from the vantage point of a social media user, reflect on my own experience coupled with reviewing how others perceive it. 
Social media has given us the ability to connect with others all around the world, contact people and services, express ourselves and share information to raise awareness. All of which is seemingly positive and a valuable asset to our modern-day society. I will aim to assess the user profile and how this is constructed, used in interactions with others and if Social Media applications can create infrastructure, groups, systemic and hierarchical profiles instantaneously, direct messaging, quantity is emphasised as important, regulation has been slow, little monitoring and accountability, algorithms tailor advertisements and news feeds, control is inadvertently exerted.
This piece will undertake a Critical Discourse Analysis to determine whether social media users are influenced by platforms towards certain behaviours, online reality and real-life world semiotics embedded within Discourse, language patterns that emerge by users and any socio-cultural ideologies disseminated through platforms to become accepted as norms.








What is social media?

Social media applications are methods of mostly synchronous online communication. An user can sign up and create an account enabling them to request ‘friends’ and ‘follow’ others, create posts of text and images, share pages and ‘tag’ others into status’.  With so many available platforms to choose from: Facebook, Twitter, Instagram, Snapchat, YouTube, Roblox, gaming chat rooms, Twitch, Musically it is becoming impossible to avoid; 22% of teenagers log on to social media at least ten times a day, 75% use mobile devices for testing and direct messages services indicative of a generational shift towards social and emotional development occurring online. (Lamb et al, 2019). It also notable that there are now 90,000,000 more daily active users (statistica.com)
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Social networking sites used within the online world by its users can create profiles, interact with others, and formulate new connections. The social community is orchestrated by uploading, sharing, and liking of photographs, comments and information (Ellison et al, 2014).  The strengths appear to be the ability to find people across the world, talking with others to pass the time, reviewing, and sending photos to enhance inclusivity, exercising democracy in the expression of opinion and creation of fantasy. It also negates the need for travelling, incurs lower costs and generates instant responses which of course, can enable the user to feel connected and thrive in a new digital world. Opposingly, there can be physical implications also such as RSI, eyesight problems, headaches attributed to heavy usage. 
 There can be an increasing feeling of isolation, using the user's profile as projections, incongruence with one's own self, fantasy becoming an attainment goal and virtual reality becoming favourable human interaction leaving us vulnerable as a race. There can be online relationships and’ real-life’ relationships which are not the same experience, I wonder can they co-exist? 
There are platforms promoting entertainment such as gaming and music. The latter, especially during my childhood was aspirational and reflected our own values and assumptions of the world. Maybe, becoming famous is a dream we all had as children? Hearing ‘pop stars’ inviting us to consider the notion embroiled in a very catchy tune can be the impetus we need to start searching for stardom.  
Technological assisted communications have embedded into our society, presenting as a basic human need akin to utilities, transportation and access to food and warmth. As the generations develop, a world without Wi-Fi will be long forgotten. 
It is important to address how language and abbreviations used on social media have now been inserted to everyday life. If we refer to a ‘status’, ‘commented’, ‘messaged’, ‘liked’, ‘following’ it is now accepted as an online action as opposed to the true definition in ‘real life’ language.  A new social norm is the status update. A user can update their ‘followers’ of being ‘in a relationship’, reflective of modern times, this being a confirmatory statement about a person's relationship, until this is done the relationship is not real!
The evolution of technology and biology curates sophisticated algorithms, considering the volume of traffic interaction amongst platforms through groups, chats, and postings. Social media platforms use algorithms to determine how to keep us engaged as users. The data they collect and analyse gives reference to which other user’s posts to prioritise or which advertisements or pages to suggest we follow. This depends on our own digital footprints, a history of what we have browsed on a search engine or pages or individuals who influence us. When trends are reported the data is managed to ‘push’ notifications and entice users to participate and ultimately consume. Although we are consenting, are we confident about how our data is being used? Is this how the platforms are enticing us by offering us what we want via algorithms and relentless profile scrutiny. Snapchat uses software prioritising ‘snap map discover’ (Teddington, 2015). Users will engage with more than one platform simultaneously to showcase their daily lives, activities and interests. This is reflective of uses and gratification theory, where the user optimum levels of gratification through the interpretation of the data received via messages or posts online, choosing to see what will satisfy them (Rubin 1986, in Phua 2017). The question of accountability has been raised in whether the platforms regulations or the platforms users are responsible for the content and interpretation of its use. In this thread it is apparent that our social attachments and addictions are manufactured as so by these corporate giants through the use of technology (Phua et al, 2017).    Are we just projecting what the power intends? Receiving tailor made advertisements and articles of interest as a direct result of assessing our browsing, relationships, and consumptions. Are they reshaping our identities without us even realising? 






Research Methodology: Critical Theory 

Critical theory invites the exploration of the dialectical relationship between progressive and regressive elements of Social Media, connectivity and collaboration, neoliberal sense of self, individualistic representation, and ultimately self-preservation. We can identify the positive and negative aspects of the social media applications, dialectically it presents as an excellent communication tool and advocates for free speech although controlled and dominated by corporations, reflective of a capitalist institution. Critical theory can be used as a progressive tool in the development of our world in the shaping and, more importantly, reshaping of our social structures in a bid to collective self-actualisation. Can we remove social injustices and reduce oppressive agendas?  There is a change of the existing social reality in which Discourse is related in particular ways to other social elements such as power, ideologies, economic strategies and political policy. 
This provides a framework through which we can critique these platforms and their internal structures. The structure of profiles encourages framing the self as comedy complicated relationships social capital.  The intention of the social networking sites was, for that very purpose - social 
networking. The premise being an online communitarian society, however popularity generates revenue and corporate monopolies such as Facebook have been the primary benefactors.  Facebook also purchased Instagram in 2012 and WhatsApp in 2014, therefore including Messenger own the most popular applications, with Snapchat and TikTok upcoming contenders (Shead in BBC, 2019). 
For this research piece, the ontological position adopted is constructivist, the epistemological position is interpretivist.  We consider how the social world and its meanings are constructed by social media users. Dewey (cited in Reich et al, 2009) as a founder professed that how we interact with one another is what constructs our meaning, reality and knowledge. This shares a lens with interpretivism in understanding the social world through the way it is interpreted through interactions of the individuals within it, suggesting that ‘reality is socially constructed’ (Mertens, 2005). This is appropriate at a time where we are constructing a new reality and in situ with the complexities of human living. 
In interpreting how social media influences mental health it is important to acknowledge cultural differences and how this is represented within the population.
Through the postmodernism lens, considering existentialism, we know that no truths are transcendent, we are all able to gain knowledge and understanding of the world around us. The standpoint is that ideas are socially or culturally constructed, there is no universal truth, historical facts are ‘irrelevant’ and we live in the here and now. This is reflective of the social media world where what happened on yesterday’s ‘newsfeed’ is irrelevant when updating the status to what is happening today. It could be argued that is exactly how the infrastructure of the social media platforms are 
As humans, we have constructed a complex language system of speech, written and demonstration. Language is particularly interesting when considering communication through the medium of text as deciphering meaning is often where there can be most conflict.  The Post structuralist believes it is impossible to find truth in society, aligned to existentialism, utilising semiotics and seeking social change. Post structuralists view language as a system stable which continuously changes over time, However, if we are to understand the meanings behind the text it is important to connect language with our lived experiences. This gives the possibility to identify discourses. The poststructuralist approach as outlined by Foucault and Barthes (in Smith, 1998) invites a relationship between the system of knowledge and its object, continuous updating, and reinvention of the discursive constructs themselves. 
Ideology and power are present in the analysis of discourse. It is interesting how those of oppression are represented by the other in power, enabling social control of what is shared and through which medium. However, our current climate gives resistance to the societal hierarchy with ‘voiceless’ individuals making self-representations through social media platforms. This reflects how capitalism within the growth of these applications is on the rise whilst also endorsing democracy, freedom of speech and autonomy for the individual. It was Kant’s ‘a priori’ conditions for epistemology to gain knowledge in order to reflect on self and position which propelled this critical stance.
From this standpoint, we are encouraged to find our equilibrium through fighting oppressions. ideological control, challenging social order, homing in on class structures, social discourses and identity. It is a form of social criticism that contains within it the ‘seeds of judgement, evaluation, transformative and practical activity’. (Thomson, 2017). With its Hegelian-Marxist roots (Katzer in Thomson, 2017) it invites the critique of the isolated phenomena to the material social world and the various aspects of systems of production.  The social constructionist standpoint gives inference to how we are influenced by power reality and puts new emphasis on ‘consciousness’. It is interesting how this reflects our new era of ‘wokeness’ we find ourselves in now. Bronner (2004, Thomson 2017) ‘normative validity’ of human progress to defend the political and cultural values of the Enlightenment to expand human emancipation through ‘reasoned, rational consciousness and activity’.
A metanarrative in critical theory and particularly in postmodernism is a narrative of historical meaning, experience, or knowledge, which offers a society’ legitimation’ through the anticipated completion of a master idea.
Since the emergence of Marxism during the 19th-century, where capitalism is to be rebelled and an equality in social class is sought, the struggle between power and oppression has been highlighted. Marx advocated for revolution to overthrow capitalism, aiming for egalitarianism across society. Capitalism has been concerned with trade and industry from the socio-economic standpoint, considering people as commodities and judging them on their value possibly leading into a world where we have automated services and increased surveillance. Communism insists on economic equality for the working class, ensuring that no working person has power over another, with the central government in control, individual liberty is not the concern. Marx stated that capitalism blocks our capacity to create our own humane society. 
This chosen theory can highlight where social media is successfully providing opposition to oppression, empowering diversity, democracy, and inclusion or whether, within its application users are actually creating further divisions. According to Facebook (2016) ,  the initial underpinning of the platform was to regain a sense of equality and offer a classless online community where every user can post to another.  
Whilst conducting this research it is important that I do not perpetuate the argument that by conducting this work I am only strengthening the power relations within our society today. 
According to Aristotle in his ‘Posterior Analytics II’, ‘our senses and intellect’ provide the ‘foundation for knowledge and language’; the Social world exists as intersubjective relations of individuals and is a product of meaningful communication. It is this intersubjectivity, also argued by Schutz (1967, in Smith 1998) that individuals are able ‘grasp’ each other’s consciousness to construct their own ‘life world’. It seems that through the interconnectivity of social media profiles, this is exactly what the users are able to do. 
Foucault challenges the Enlightenment and is concerned with historical and social realities that affect our view of the world. Foucault (1991) proclaims discourse operates as a ‘system of representation, this is how meaning is created. It is an abstract form of knowledge. Foucault defines governmentality as an “ensemble formed by the institutions, procedures, analyses and reflections, the calculations and tactics, that allow the exercise of this very specific albeit complex form of power” (Foucault, 1991). 
The term semiotics was derived from Greek word ‘semeion’ meaning sign, coined by Hippocrates. The semiotics is a natural term in a way that humans also produced their own signs such as gestures or symbols which are called ‘conventional signs’. Conventional signs have two dimensions. One is physical which uses letters or sounds to make up a word. Second is the object or physical part that has been created. It is interesting how the social media world can be examined through semiotics, looking at the contemporary exchange of ‘emojis’ and ‘GIFS’, depictions of words and expression. Saussure (in Smith, 1998) views language as a ’total system' suggesting that signs provide meaning through a community consensus, giving us a way to examine words to become meaningful.  Saussure’s semiotics term the physical dimension as the ‘signifier’ while Peirce’s (in Smith,1998) semiotics terms it as ‘representation’. The second or conceptual dimension termed ‘object’ or ‘signified’. The particular kind of meaning which is produced by the association of signifier and signified in a social context is called ‘signification’. 
Semiotic analysis introduced by Ronald Barthes (in Smith, 1998) shifts the focus from text to semiotics. There are verbal and non-verbal signs. Verbal are the letters, words or linguistic structures while non-verbal are signs, drawings, gestures, illusions etc. It can be difficult to interpret the meaning conveyed through signs. We can assume that our ever-evolving online communication is representative of this in the form of GIFs, emojis and MEMEs.  Barthes makes the distinction between how signs have more than one meaning which can be extracted from a text i.e., denotative, and connotative.  The primary meaning of a sign is called denotation, the meaning recognised between signifier and signified. Connotation derives from when denotive meaning is filtered out to other domains, transforming a meaning or cultural context. This can create problems as the range of interpretation varies from person to person. 
 Lakoff (1987) introduced the notion that words are language independent of the external world, fitting into ‘semantic roles. They provide a ‘frame structure’ (Fillmore 1976, 1977, 1982 in Lakoff, 1987) for individuals to interpret. The frame analysis is the interplay between primary frameworks and constructed frameworks of social relationships. 
We are the products of discourse, narratives of our lives that are created or structured to define our identities. According to Judith Butler ‘Imitation and Gender’ (1990), how we are shaped by repetitive behaviours which instil an ideal for us to follow, boundaries and norms are demonstrated in our early lives for which we go on to imitate, Butler feels, compulsively. Is this reflective of social media communities, when we ‘retweet’, ‘share’ and ‘tag’ to create motion for a ‘post’, does that then make the construct true? If we agree with Butler’s notion, we could post an opinion repeatedly until it is accepted by our online peers.
If we use critical discourse analysis, we can deconstruct the ideology within power relations through identifying the textual and discursive context of events or the syntactic underpinning publishing. Language is constructive, a form of action and rhetorically organised. If we are to ascertain what a person means when ‘posting’ a ‘comment’  or ‘status’ we must first gauge whether there is a general consensus of meaning or if it is individualistic and open to interpretation. This is how representations are made along with concepts, prejudice and discrimination multiple identities, experience oppression and privilege. 



Data Collection and Analysis

When considering the method for this work it was important to explore all options in order to get the most productive outcome. A mixed method approach could give an explanation into causal factors of emotions whilst using social media if a survey or closed questionnaire was used to obtain a numerical understanding of how many individuals use which platforms, although this does not provide much insight to the experience of the subject.
A qualitative method such as in-depth interview with the subject would give rich data to support the numerical collection enhancing the understanding of how social media impacts individually with a more personal account
As per Univeristy policy, ethical approval has been sought to create a survey using ‘survey monkey’ to ascertain which platforms are most popular. The link is embedded to the survey which demonstrates the closed question used. It is a simplistic, multiple choice survey as responses will shape the model for the further research. 

https://www.surveymonkey.co.uk/r/FNQPJBX

A closed survey was devised in order to ascertain which platforms to focus on for the research piece. A question was created and asked to a population of individuals within the Carmarthenshire area. This link was circulated via email and whats app to local residents across age groups to ensure there was no researcher bias. There was no funding acquired to conduct the study and no conflict of interest was identified.  From this, a graph can be generated to indicate the responses. As the research piece would be using a qualitative method, one closed question as a quantitative measure was used merely to ascertain a starting point. The analysis of the results deemed Facebook and Snapchat as the most accessed by the Populus.  The data collected from 75/100 individuals in the local area identified that SnapChat and Facebook were the main platforms used.
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Facebook and Snapchat 


Snapchat is a social media mobile application that lets users send and receive time-sensitive photos and videos, which expire upon viewing (Stec, 2015. )In order to acquire a Snapchat account the user will sign up to the application and create their own ‘bitmoji’ which is an avatar portraying self as cartoon images which are changeable, reflective of fluidity in the application for a sense of self . Snapchat is renowned for its filters which can be used to edit images and videos and transform a user's story prior to posting it to the Snapchat community.   Snapchat’s most popular features, selfie face detection technology that enables adding realtime graphic effects, concentrates on the mouth. A group chat will inform the bitmoji at the bottom of the screen, using an ellipsis for typing comments. The user can post a photo or video to their own story which disappears after 24 hours unless saved to memories where it can be re-uploaded in the future. They can create private stories ‘priv’ only visible to those who are added by the user.   For Snapchat users it is not about followers, it is about the ‘snap score’. The ‘snap score’ can be improved by the user taking more snaps, sending ‘streaks’ and gaining more friends. This platform aims to promote a healthy competitive ethos amongst users, rewarding for connections and incentives to procure friendships online. 	
As per the company’s website, ‘Facebook’s mission is to give people the power to share and make the world more open and connected’ (Facebook, 2016).  Founded in 2004, the platform has over a billion active daily users and over 1.65 billion monthly active users, with a majority of users accessing it via mobile devices (Facebook, 2016).  Facebook, similarly, invites the users to create an account and activate a profile. This consists of personal information and a photograph. Contrastingly to Snapchat, Facebook ‘post’ and ‘comments’ remain visible on a ‘timeline’ page within the users profile page and gives a history of activity. There is a facility to ‘follow’ and ‘friend’ other online users, this can be managed in privacy settings to enable control of whom you allow permission to view your page such as ‘friends only’.  Facebook also offers its instant messenger service, where you can find individuals who are not on your ‘friends’ list. 
To remain within the ethical boundaries, I then searched for a public opinion pole to ascertain the age groups of individuals and the platforms they use. This also gave insight to what individuals were using social media platforms for and from this particular survey, it appears that ‘keeping in touch with friends’ and ‘friends using them’ is on the decline giving way to ‘following celebrities’ or product consumption indicative of a shift in culture towards the social influencers and the online communities. Age groups are defined as -
Generation Zers (ages 13-17)
Millennials (ages 18-34)
Generation Xers (ages 35-54)
Baby boomers (ages 55+)
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As the researcher, I would define myself as a ‘Gen X ‘, I remember what life was like growing up without the internet and social media and am experiencing it during adulthood. I was about 15 years old when we bought our first ‘dial up’ PC which could access the Internet, depending on connectivity and signal! This was shared by the whole household and I used it mostly for my GCSE coursework.
The Millennials are referred to as ‘Generation sensible’ introducing new discourse to how their behaviour is less risk taking, more conservationist and striving for cultural change in a more equal society. This could demonstrate social media use amongst this group is already having a positive impact from the eye of critical theory, aiming to create movements and collectives supportive of minority groups and those who are deemed ‘powerless’.
In order to gain further insight research surveys which have already been conducted within the UK are a useful resource. The website www.yougov.uk has been accessed with the keyword ‘mental health and social media’.
24.4.20 more or less use since lockdown - 15% more30% lot more 42%same
29.10.19 responsbiltiies for content sm 17% user 29% both 47%
19.12.17 pos neg MH pos 9% neg 23% none 47%
14.12.18 BBC stars political views 57% yes 22% no

This is a generalisation as it is not specific to Facebook or Snapchat. However, it can be assumed from their popularity that they partake in the responses given by the general public.  It is interesting to note that in July 2020, the most recent poll indicates that Social Media has a negative impact and is rising, giving leverage to the research piece to continue exploring how clients feel whilst using applications and acknowledging how virtual life is having real emotional impact.  The way that applications ‘frame identities’ by what they offer or allow them to include can influence how users present their identities, can we strive for autonomy and agency of the user, when really we follow the powerful. Berger and Luckman (cited in Dreher ,2015) give insight ‘reconstruct established power structures as part of objective reality’ in relation to the individuals own world. If we can identify the expectations and what we provide the platforms with, we could alter how self-present.











Literature Review 

The recent pandemic of 2020 saw the whole world ‘lockdown’, a global crisis that impacted us all. However, the uprising in video conferences has kept us all connected. It is this connection in a virtual world which has kept many families together, work colleagues achieving and information flowing throughout a challenging time.  Simon (1969 p.4) refers to technology as ‘man made as opposed to natural’ which already makes inference to the inauthentic tracks already laid only to be constructed and reconstructed as it evolves. 
If we consider our relationship with social media on a human level, we enter into a relationship with the platform we use and make an assumption about what we project and what we receive. What is it that shapes our motivations prior to ‘posting’, ‘commenting’, ‘liking’ or ‘sharing’ with others in our online community? I propose that authenticity becomes multifaceted and versions of our truths are manipulated to meet our needs as they present. Situations can occur which initiates an innate need to protect our authentic selves. In response we ‘post’ from our secondary emotion which is often maladaptive.
A study conducted by the BBC (#LikeMinded, 2018) identified the breadth of individuals who are using social media applications as over 40% of the world's population and spending an average of 2 hours a day using their features. According to this study this correlated to ‘half a million ‘photos and updates being shared every minute. 
A systematic review of 65 literature pieces conducted by Frost and Rickwood  of the mental health outcomes associated with Facebook use identified  addiction, anxiety, depression, body image and alcohol use.
 An interesting study conducted by Fein and Spencer (1997) on ‘Self-image Maintenance and Discriminatory Behavior’ indicated that increased prejudice can result from a person's need to redeem a threatened positive ‘perception of the self’. This resonates with the research, how we all use our defence mechanisms if we are concerned that our real life reputation or online persona could be called into disrepute. Fein and Spencer (1997) gave participants the opportunity to evaluate others after firstly receiving either positive or negative feedback on themselves. As a result, the participants who had previously received negative comments also yielded the ‘negatively stereotyped group’ with a more hostile approach, than the participants who received a more positive score.  This suggests that the negative feedback on the test threatened the participants' self-image and they evaluated the target in a more negative manner, all in efforts to restore their own self-esteem.
An article by Morris, D (2017) for those engaged with Facebook. Studies conducted by Ginsberg and Burke (cited in Morris, 2017) inviting subjects to use Facebook passively for 10 mins supports the theory that social media can be harmful to mood and increase levels of anxiety.  It has a strong indicator that when individuals engage in their own postings or actively interact with individuals close to them it can stimulate improvement in wellbeing.  The more individuals who clicked on available buttons such as ‘likes’ or ‘links’ noticed a disconnection with their own mental health as they became immersed in others’ lives coupled with a comparison of their own life to others’ posts of ideal versions of their lives. Facebook responded positively to this research by amending its platform to prioritise friends in the ‘News Feed’ offering a filtering facility for a particular individual rather than ‘blocking’ or ‘unfriending’ them which gives the user more control of their profile and experience.  This, of course, begs the question around an individual having associations with others via ‘friends’ online if there is an actual need to filter out any correspondence such as ‘status update’ from them. Is it an inability to address and confront feelings and emotions induced in the online world hence not communicating this at all or simply a desire to keep as many ‘friends’ as possible on their profile to maintain numbers without actually caring about being ‘friends’? 
Social media is used by most businesses as promotional opportunities to expand their clientele, audience, or range.  Stringer and Weekly (2014) give insight to how Snapchat engages its users. The authors state that 50 million people currently use Snapchat. The article is reflective of the shift in culture and creation of social attachments as brands ‘engage audiences’ who want to have a’ direct relationship’ with them as a consumer. It also explains how the ephemeral nature of the ‘10 second’ snap has become a feature in today’s society and is favourable to users and marketers.
Choi and Sung (2018) study investigate the determinants behind the choice to use a social media platform and predicts that the type of self an individual wants to express through the platform and their level of privacy concerns will play an important role in this choice. The study invited 547 social media users to complete an online to examine their self-presentational behaviours aligned to online privacy concerns. Interestingly, the study displayed results of usage frequency as a characteristic, indicating that Snapchat users were more likely to express their actual self thus implying that masking their identities and creating inauthentic versions of themselves was not a factor whilst using this platform, enhancing a sense of security whilst engaging with Snapchat as opposed to Instagram.		
		Snapchat might not fully adhere to the Ellison and Boyd (2013) definition of a social network site ‘a web service that allows individuals to create a public or semi-public profile within the bounded system, creating a group of users with whom they share a connection’, an online community. Snapchat users set up their profiles and contribute their ‘user generated content to their own stories and other types of stories as well as receive content from others. The high emphasis on entertainment by our participants should lead these professional communicators to designing campaigns that adhere to and ‘gratify’ these motivations for ‘engagement and continuity’ purposes. passive use motivations, such as ‘entertainment and convenience’, take precedence over social interaction.
The rise in Snapchat use is ‘most rapid and unprecedented’ amongst social networking sites. Snapchat uses ‘snaps’ as image-based messages via photos or GIFs This study, conducted by Piwek and Johnson (2016), reports on an online survey to sample ‘memory’ of the last image received or sent on. The study reveals that in the main, users send ‘selfies’ or images on which they input ‘text’ and ‘doodles’ and describe this usage as ‘funnier’ and ‘easier’, in communication with friends and family from home. This study reinforces the notion that Snapchat is primarily used positively to bond with others as opposed to trolls or seek capital gains, also highlighting the importance of private communication.	
Alhabash and Ma (2017) produced a cross-sectional survey of college students, comparing those who use platforms. The researchers asked 396 participants to indicate the intensity of using Facebook, Twitter, Instagram, and Snapchat as well as nine different use motivations. The results identified that the new platforms of Instagram, powered by Facebook and Snapchat were front runners in usage, positive engagement and maintaining the user. This could be a natural shift towards society becoming more progressive and inventive, therefore embracing the new tools and ‘filters’ that these platforms endorse. 
Brailovskaia and Margraf (2016) investigated the relationship between personality traits and mental health variables through an exploratory study of those who use Facebook and those who do not.  The study highlighted that those who use Facebook showed higher values of ‘subjective happiness’, ‘life satisfaction’ and ‘social support’ than those who are engaged with Facebook, which could imply that Facebook users partake various social interactions which could intensify a social attachment. This is strengthened in how the use of ‘likes’ and positive ‘comments’ by others present as feedback satisfying the users’ need for ‘belonging’ and ‘admiration’ and act as a validation of worth. Furthermore, a positive relationship was found between the Narcissistic Personality Disorder and Facebook use in being concerned with the number of online-friends indicative of how validation is sought by the user. The present results confirm Facebook users expressed higher values of narcissism and extraversion than Facebook non-users. Simultaneously, these members are sociable and interesting partners for superficial interactions that frequently take place on Facebook. In this study, Facebook users and Facebook non-users did not differ regarding the level of conscientiousness. There were also no significant differences of agreeableness, neuroticism and openness found.  The study determined that the level of ‘self-esteem’ was positively related to the frequency of commenting on status updates, therefore those seeking validation would have a positive impact on their mental wellbeing.  Those who use Facebook profiles could have increased in their confidence therefore presenting as extroverted fuelled by the positive regard shown through ‘likes’ and ‘comments’ suggesting that using Facebook as an affirmative tool could be beneficial.
Utz et al. (2015) found that participants were more inclined to send humorous snaps (photos or videos) as well as selfies (photos or videos of themselves). In comparing the motivations to use Snapchat and Facebook, Utz et al. (2015) found that distraction or procrastination was the highest motivation to use Snapchat, while maintaining social connection was the highest for Facebook. the intensity of using Snapchat is predicted further by convenience and self- expression
An interesting study conducted by Young et al (2017) used 32 vignettes describing different daily life events to examine whether individuals who engage in passive Facebook use to escape are more likely to be addicted to passive Facebook use than those who do not engage in it to escape. Addiction to Facebook use is associated with an escape motivation (Masur et al, 2014 in Young et al, 2017) A number of scales have been developed to assess Facebook addiction, including the ‘Bergen Facebook Addiction’ Scale which was used in this research. The results suggested that individuals did not use Facebook to escape. There was no association between escapism in passive Facebook use and passive Facebook addiction. Social contact had a positive effect on passive Facebook use, and participants perceived passive Facebook use to have no effect on mood. Findings suggest that passive Facebook use is a less effective method of escape than general Facebook use, and reduces individuals’ likelihood of experiencing Facebook addiction symptoms.  Facebook allows individuals to communicate with others in a variety of ways, such as posting comments and status updates, chatting or privately messaging, consuming information regarding the lives of others through the viewing of uploaded photographs, status updates and conversations (Kuss & Griffiths, 2011 in Young et al, 2017). This exemplifies the power of the platform and how intrinsic this is. In this study, escapism was defined as a behaviour that ‘enabled distraction from problems’.  This was relevant as I am curious about whether the authentic self is masking problems and hiding from ‘real world’ issues whilst using social media.  Quan- Haase and Young (2010 in Young et al, 2017) reported six reasons for Facebook use ‘pastime’, ‘affection’, ‘fashion’, ‘sharing problems’, ‘sociability’, and ‘social information’. Kwon, D’Angelo and McLeod (2013, in Young et al, 2017) also suggested six motivations of Facebook use as ‘information seeking’, ‘entertainment, ‘communication’, ‘social relations’, and ‘escape’, all indicative of an active online social world where the user can become fully immersed in a variety of ways, passive Facebook use seems to meet a number of expectations for the users. The present findings demonstrate that social contact, in comparison to an absence of social contact, has a positive correlation to passive Facebook use, and contrasts with previous indications that individuals use Facebook to remedy a lack of social contact in daily life (Papacharissi & Mendelson, 2011 in Young et al, 2017). Therefore, the creation and maintenance of social attachments is alluring. The findings in this study indicate that escapism does not appear to motivate passive Facebook use. The study participants passively engaging with Facebook believed it to have no effect on their mood. This perception is interesting when considering other findings highlight there is a definitive negative effect on mood (Verduyn et al., 2015 in Young et al, 2017),increased feelings of loneliness ( Burke et al, 2010; Frison & Eggermont, 2015 in Young et al, 2017 ) and social anxiety symptoms ( Shaw et al, 2015 in Young et al, 2017).  This study and others within it (Burke et al., 2010; Frison & Eggermont, 2015; Verduyn et al, 2015 in Young et al, 2017) indicate that passive Facebook users are not aware of the negative effect passive use can have. This is as a result of research showing that individuals believe spending time on Facebook improves their mood (Sagioglou & Greitemeyer, 2014 in Young et al, 2017). This indicates that work must be done to rectify understanding of the effects of using Facebook passively, paying attention to our mental health. 
The study conducted by Marshall (2010) of how celebrity culture articulates a ‘way of thinking’ about the person’s identity and ‘producing’ the individual self through the public world. The longer historical trajectory of celebrity discourse maps this increasing focus on the production of the self that has been partially designed to identify the power of individuals in the process of cultural production, as well as the ideological importance to identify individual power in an era of democratic capitalism. Marshall’s study reviews Facebook, MySpace, Friendster and Twitter and how individuals engage with and present themselves. It follows the celebrity discourse of the self as minimal true representation, therefore not being an authentic self and creating a performance identity online.
BBC news (2019) reported how Social media sites use ‘nudge’ techniques to keep people online (Likes post) addiction power.’ It reported ‘Under the suggested new rules, "high privacy" must become the standard with only a small amount of personal data being collected or kept.’  A study by Hollenbaugh, E (2019) showed that participants reported more open privacy management practices on Snapchat than on Facebook, which aligns with previous research (Y. H. Choi & Bazarova, 2015). Social media users may adjust the intimacy of the post to enhance their security and protect themselves, although there is still a risk of becoming ‘tagged’ in unwanted content.
It is revealed that users tend to post more playful selfies on Snapchat (Katz & Crocker, 2015). Social media users may be willing to accept friend requests of playful self-presentation, even from those they do not know well. Makki et al (2017) conducted a study with 236 students who are Snapchat users completing an online survey to ascertain the ‘social values’ underpinning the use of the platform. They identified that perceived ‘playfulness’ and ‘trust’, coupled with assurances and positivity, were all found to be significantly and positively correlated with Snapchat use. This study highlights the ‘interpersonal value’ of Snapchat, contributing to the literature supporting how Snapchat aids in relational maintenance amongst its users.
There has been research conducted by Katz and Crocker (2015, in Hellenbaugh, 2019) and Bayer et al (2016 in Hellenbaugh, 2019) on privacy management within Facebook and Snapchat. Facebook is outlined as ‘high scalability’ with content reaching wider audiences than possibly intended, with privacy in usage more of a concern than Snapchat. Bayer et al (2016) ‘affordance recordability’ immediacy in instant messaging and refers to the ephemeral nature of posts and messages, users feel their intimacy is protected and young adults often ‘post more playful selfies whilst ‘experimenting’ with multiple identities (Katz and Crocker, 2015) as these platforms enable us to do . Snapchat appears to be the favourable platform, with more room for safe expression and managing relationships.  
Soffer (2016) argues that by adopting a ‘time-bound, oral like’ atmosphere, Snapchat has created the typed text as oral conversation between its users, more than others by the disappearance of the written word, as would be an oral discussion. This platform design enables users to absorb a virtual reality, as real time experience . Team snapchat (2014) stated that any chatting ‘feels better when it's visual’. 	
If we view our consumption of social media, we can explore the premise that these platforms are addictive and wonder if that is the intention?  Creating online social connections, reviewing profiles, or checking in to update a profile could be deemed behaviour involving compulsive or impulsive behaviours, such as ‘obsessive - compulsive disorder’ or ‘gambling’ (Miller, 1980). Social attachment as an addictive disorder could be feeding our basic need, increasing sense of belonging, inducing  dopamine and therefore stimulating addiction receptors in the brain.
Insel (2003) piece on addiction and substance misuse, highlighting that addiction is a ‘compulsive behaviour’.  This review considers the possibility that the neural circuits that mediate reward evolved for ethologically relevant cues, such as social attachment. It explains that dopamine and addiction is a form of compulsive behaviour with an increasing narrowing of the behavioural repertoire towards drug intake. The base of addiction is a subjective sense of a loss of control. Insel’s paper reviews a study by MacLean (1990) of ‘mesocorticolimbic’ dopamine in the ‘addiction process’. This study explained how dopamine receptors are activated without the need for substances, he explored ‘maternal’ and ‘pair bonding’ attachments indicating that neurological reward in relationships is present, although needing further exploration for the social setting, this could pave the way for understanding how so many of us are stimulated by the seemingly synthetic relationships created online.  This review has presented evidence that ‘mesocorticolimbic’ dopamine is also critical for maternal behaviour in rats and pair bonding in voles. The results are interesting as they accentuate the circuit linking parts of the brain especially important for mediating the rewarding properties of social interaction. 
Furthermore, Griffiths (2009) study of those gaming applications players experience a ‘high’, feelings of escapism coupled with gratification, negative emotions surface when game play is reduced or absent ‘binge’ repetitive behaviours which enhances the argument of addiction and dependency around online based applications.
Salisbury, M and Pooley, J (2017) conducted a longitudinal study of social networking sites from 2002-2016.The study examined authenticity endorsements of the platforms and how this can be achieved. The authors explain this as the ‘Facebook self’ matching the ‘offline self’, which is interesting as it implies a real commitment to the profile created, a reflection of the user in the online world. This contrasts Snapchat, who the authors define ‘spontaneous authentic’ with ‘low stakes’, further insinuates that the creation of the profile is a serious task, with a real responsibility attached to what we put on our pages. 
Clarke-Pearson and O’Keefe (2011) discuss how social media is the ‘portal for entertainment and communication’ used by the younger generations however through its usage they can embark upon ‘unhealthy environments’ igniting ‘cyberbullying’, ‘Facebook depression’ and ‘sexting’. The authors explore intervention and working with professionals in order to provide support to parents and young people, signalling how imperative it is to acknowledge the online world is changing and the ever-evolving social media platforms are the new playground for young people. Whilst ‘sexting’ can be conducted outside of the social media world via electronic mail or text message by the ‘sending, receiving, or forwarding sexually explicit messages, photographs, or images via, computer, mobile or other digital device’, it seems to be more prevalent amongst social networking sites. 
It is interesting how we can build resilience through ‘reframing’, ‘preparing’ ‘creating alternatives’, ‘collaboration’ and ‘nurturing the soul’ as a response to negatively evoked when online using platforms , understand the fluidity social world and how the reality is ours to balance and shape (Razzetti, 2018). 




Project

 In order to offer a fair assessment, I began journaling from 2018-2020 and took excerpts of clients who referred to these platforms in their sessions. I searched for celebrity interviews via the BBC to complete a comparison and downloaded them from the main BBC website.  To move to a more qualitative method, data was collected from media coverage, articles and interviews of celebrity accounts. 
This piece will draw on the work of Norman Fairclough (2003). In the main, it is agreed that areas of Critical Discourse Analysis are underpinned by Marxist critique of the capitalist exploitation of working-class individuals in society, the ‘superstructure ‘society ideology and the dialectical method. Fairclough’s’ (2003) model is based upon this framework in his ‘Dialectical-Relational’ approach. (Fairclough, 2007). By adopting a dialectical approach, where we embrace the contradictions presented, we can be empowered to gain a deeper understanding of the progressive and regressive facets that make up our social world.
Semiosis termed by Fairclough (2003) is ‘social process’ related to others. The concept of how seemingly opposing trajectories could work together.
Fairclough introduced his critical discourse analysis whilst in post at Lancaster University, He explained that ‘ideologies reside in text’, (Fairclough, 1995) they are concealed in words of text and speech so as to resist or prevail over diverse forms of power or gain without realisation and produce insights to the how discourse reproduces or resists social and political inequality (Fairclough, 1989). Critical discourse analysis is underpinned by the notion that power is exercised through language; it is crucial in influencing and preparing actions. His work has roots in Foucault (1991) as discourse operates as a system of representation, considering how language is situated and constructed through cultural and historical context, this is how meanings are created. It is an abstract form of knowledge. Foucault defines governmentality as an “ensemble formed by the institutions, procedures, analyses and reflections, the calculations and tactics, that allow the exercise of this very specific albeit complex form of power” (Foucault, 1991).
It is also important to explore the syntax and semantics presented in the text and comments posted online and to analyse its presentation depending on social and cultural variables. It could be apparent that individuals from particular areas use certain phrases in their dialect which could have a differing inference to others from outside those areas; there are also abbreviations of words, emojis, GIFs and acronyms which represent feelings, values, and constructs. This is actually a unique part of the social media world, especially when a hashtag is used and shared to become ‘viral’. As per traditional media where we would view headlines and taglines to encapsulate the reader and direct a response, social media can amplify this as it most posts can receive live comments, with further additional individuals or links posted within them, thus making it far more powerful than they newspaper headline which, once printed is set. Although many media outliers have online applications, it is still the journalist and editor who are publishing, with social media, we are the journalist and editor, in fact we can be whoever we want to be behind our keyboards.  Systemic Functional Linguistics was introduced by Halliday (1961) is concerned with the intention of language and semiotics within a network of systems for meaning making. This framework has been adopted within critical discourse analysis. Using this as a framework to filter through the text and images that are transacted amongst the online social communities, identify the adverbs and themes as language as ‘shaped’ through its social functions (Fairclough 2003) which is integral to Critical Discourse Analysis. 
I wonder if there are differing representations of social actors depending on the channel broadcast, funding, or platform. We can now make meaning through not only words but ‘emojis’ and ‘GIFs’ that are posted as a representation of feelings. Fairclough semiosis to represent how social actors construct meaning to the world, create identities and formulate ‘perspectives of different groups of social actors’ (Fairclough 2009). According to Fairclough, ‘Opaque relationships of causality between discursive practice, events and text or wider social, cultural structures and processes’. Dialectical involves ‘overcoming obstacles’ to ‘address wrongs’ and ‘improve wellbeing’ It respects language as a community and acknowledges the difference in inference depending on an individual’s worldview.  During the production texts, comments, and messages it is how we compose the sentence which can change the view of the subject, inform the interpretation of the recipient, and could change opinion. This infers we do not create neutral text, maybe we always have an agenda? Fairclough asks us to consider the positioning of the ‘text’, who it is aimed at and who is excluded as a result? We should examine how context of a text piece is framed. Identify how it is framed, presentation to the audience, foreground, and background. Fairclough explains that there are always ‘underlying assumptions’ within our discourse, as humans we are never value free and our linguistical structuring is motivated by ideology
In this thread, discursive practice produces and reproduces inequality amongst social class, ethnic minorities and gender groups in relation to power.
He draws on hegemony, whereby legitimising social norms and ideals, a particular group can gain dominance over another. It is apparent that social media fosters relations between individuals with shared ideologies and interpretations of the social world, thus formulating a page or group which can be ‘liked’, ‘shared’ and ‘followed’. At this point, where momentum gains, the underlying value is legitimised for those individuals and patterns in semantics can be observed.  Therefore, social media platforms are the ideal target audiences to use persuasive or political spectrum orientated language to gain new support for causes or parties. The interesting point is that if we are presenting ourselves as profiles and this is indeed a rouse for others, our consumption and political views could also be veiled. 
Fairclough formulated a model of three dimensions ‘Text, discursive practice, social practice’, ‘of ‘description, interpretation, explanation’.  To conduct this analysis, we must look at the whole process of motivation and production of words, case, images, emojis, abbreviations, secret codes into the final piece as a post, comment, message and ascertain any values which are underpinning it. 

Fairclough’s 3D model is illustrated below. 
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Fairclough (1995) guides text analysis on -

Transitivity - patterns, the depiction of agent - who is empowered, who is oppressed
Mood and Morality - enacted, declarative imperative, interrogative, vales
Vocabulary - words in ideology, over word, synonymy, antonymy, hyponymy to construct, euphemisms, metaphors, connotations
Interactional control features - turn taking, control, change, stage
Topicality - chosen as initial
Presuppositions - assumptions made
Vagueness - unclear, avoiding
Implication - what is implied pragmatic context
Through critical discourse analysis, where the posts and comments are a social practice, the language social media users use and how meaning is assigned to it is of most importance if we are to identify any causal relationship with mental health. 
Fairclough and Wodak (1997) set basic principles as 

Addressing Social problems
power relations are discursive 
Society and culture is constituted by discourse, 
Discourse does ideological work
Discourse is historical 
Links between text and society are mediated 
Discourse analysis is interpretative and explanatory 
Discourse is a form of social action

If we analyse linguistics to deconstruct the text or images, we are able to ascertain what infers dominance or manipulation, incitement of hate or aggression, demobilisation, and discrimination.  The social conditions of production and interpretation are key to this analysis. 
If we consider what is posted on Facebook and Snapchat, the words we use can reflect our values, attitude, and beliefs. It can give an indication to the standard of society or an organisational social structure which users would consider the ‘norm’.  The creation of social relationships associated with power languages, the context of social community, traditions, transnational, cultures. If we deconstruct any ideology covertly submerged in the text can be highlighted. Ideologies are expressed and generally reproduced in the social practices of their members, and more particularly acquired, confirmed, changed and perpetuated through discourse. How the conversation becomes a debate which escalates and erupts online, eventually topical ‘trending’ via Twitter or going ‘viral’ amongst shares and likes on Facebook.
Analysing textual data and content gives insight to the nuanced viewpoints of the users, voiced through emojis, images and hashtags. We are looking to identify the dominant ideologies, polarising rhetoric and paradoxical statements housed in these application structures. 
Milgram (1961 in Russell,2011) demonstrated how individuals from varying cultures display different amounts of conformity. His experiments identified how perception of the leader also led to obedience. Online communities and groups conform to a particular ideal that can entice protests, petitions, proclamations endorsing their causes. There is also the competition and pride within social processes such as education and law which can antagonise groups of people who feel that they are oppressed and discriminated against. Now, all we need is a profile to set an ideal in motion. Are we looking for hateful speech, can we incite anger by our own interpretation of language? 
It is evident how Political discourses run through the American presidential election, with expression of speech and language reflective of viewpoints. If we look at Facebook posts created by Selena Gomez and Demi Levato who have been vocal in how their wellbeing is impacted by their social media accounts, they are using their voices to entice their followers to vote in the US election in ‘Voting Power Hour’ and calling for ‘action’ referencing feminism. This is an example of how accessible it is to adapt a profile to influence target users and create an online narrative. 
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Stepping back to 1975 and the UK Conservatives under Margaret Thatcher, she had advocated for the EU community. She perceived Britain to be under the directorate of  Europe, which, in her opinion was excessive and she vocalised her scepticism during her 1988 ‘Bruges’ speech. She had called for a ‘different kind of Europe’ where there would be a supportive coalition of nations enabling one another’s autonomy in decision making and trade. This seems to have paved the way for the 2016 referendum on our allegiance to the EU. Social media has accelerated the participation of voices in our democracy, if we review the recent BREXIT referendum, it is evident how social media users took to their platforms to demonstrate their views and in many cases, discriminate towards others of differing opinion. This was not just amongst online ‘pages’ representative of communities, but towards politicians and others with power such as Daniel Craig’s ‘#nomanisanisland’. Hugh Grant also in alliance campaigning against leaving the European Union, created a viral twitter post aimed at the Prime Minister, projecting his distrust and angst towards the future of the UK. This was ‘retweeted’ over 65,000 times.  This illustrates how our messages, if found in agreeance from others, can travel across the world rapidly, reaching those we may not ordinarily interact with. 
It is apparent that in our transformative society, campaigning and initiating change is attainable through the medium of the internet, from social media pages, fundraising pages to downloadable applications. If this had been the case for Thatcher, we may have seen a whole new structure.  Brexit has now become a reality with campaigns being propelled through mainstream and social media and in this modern society, everyone has a voice, and anyone can be famous if we have a mobile phone and a YouTube account. 
In light of the current ‘cancel’ culture enveloping the online social world, it is imperative to explore these ‘stories’, ‘twitter wars’, ‘timelines’, to gain insight to how it can escalate so rapidly. It is important to analyse the infrastructure and what leads to cancellations and terminations without face to face interaction. There is a rise in the ‘cancel culture’, movements, wanting to be perceived as creating a new ‘PC’ world changing language, shifts in communication, creating communities online, adapting attachment styles, addictions and sense of belonging  This is reflective of the ‘selfie’ society, generation of individuals online and constructing online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applications becoming more popular .There is the a real impact on mental health, anxiety in anticipation of received communication, the phenomenological impact on body reactions and defence mechanisms employed. J.K Rowling has ‘posted’ text online, verbalising her opinion on transgender as ‘the radical trans rights movement’. She has given an account of her view on transgender women being unable to ‘change their biological sex’ and argues she is preserving ‘women’s rights’.   She is textualising her opinion, as do the other profiles on the platform, of what she feels on the issue through gender discourse. Her opinion is of what are already perceived to be disproportionately marginalised individuals, and with such a large following on Social Media it is not surprising that her texts reach far and wide. This gives momentum to those who are offended and feel that her opinion is not as valid as theirs, to perpetuate an argument for her being discriminatory. As a result, she has become a target of an online onslaught with comments such as ‘R.I.P’ which are construed as death threats and therefore ‘hateful’ language.  I wonder about the shame and guilt we lay on others who do not comply with our etiquette or moral code - do we have this right to do this, even in an ‘open speech’ environment? Can we apportion blame or stigma if another user does not agree with us? I am curious as to whether the democracy we all seem to demand is being overhauled by us on an individual level as opposed to the government restricting us. It is apparent that sharing misinformation and producing text that has negative connotations is becoming more prevalent amongst social media users regardless.
Celebrity dance group Diversity, performed at Britain’s Got Talent semi-final show with their portrayal of the year we are living, entrenched in political and cultural ideals. They choreographed a dance routine depicting Coronavirus, capitalism, and George Floyd’s death. There were 23,308 complaints received by Ofcom, broadcasting regulator (Ofcom 2020). The interpretation of the performance is with the audience, the social actor whose own values are validated or conflicted depending on their standpoint. Ashley Banjo, who was standing in as a guest judge on the ITV talent show, is the leader of the Diversity group and is deemed accountable to feedback.  Ashley has divulged ‘disgusting messages’ he has received since such as  ‘ if you don’t like living in a white country, go live in Africa’.
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Social media, across platforms ignited racial undertones in the aftermath of George Floyd prompting  the ‘Black Lives Matter’ movement to imply vicarious trauma to the whole world upon his tragic death. The powerful nature of sharing the incident to ‘go viral’, evoked an emotional response from social media users around the world. How these debates take place on Social Media sites such as Twitter and Facebook represent the ‘underlying racial divisions and oppressive nature of society’ which is present today (Google Scholar blacklivesmatter.org).  Reference has also been made to Facebook’s incompetencies in deactivating a page for ‘militia organisation’ in Kenosha, who were inciting violence at an upcoming demonstration regarding the death of Jacob Blake, a black man who was shot police, resulting in the further shooting of two more individuals at this protest and was deemed an ‘operational mistake’ by Zuckerberg (2020). The ‘freeze’ on user’s accounts is primarily focused on Facebook and Instagram who are accused of not providing regulation and intervention when hateful language is being used.  
	Snapchat (in BBC Technology, 2020) has ‘stopped promoting’ Donald Trump’s account, highlighting his use of language in "vicious dogs" and "ominous weapons" within his profile as inflammatory, concerned about the misuse of power and cultural implications of his words. 

‘...have been greeted with the most vicious dogs, and most ominous weapons, I have ever seen. That’s when people would have been really badly hurt, at least. Many Secret Service agents just waiting for action. “We put the young ones on the front line, sir, they love it, and....’
1:41 PM · May 30, 2020

Snapchat’ chief executive Evan Speigel acknowledges the power it exhales to the world, stringent to ensure fair information is promoted, whereas Mr Zuckerberg has said the firm's ‘free speech principles; mean the president's posts should be ‘left up unaltered’.
How are we to accuse Zuckerberg, the CEO of Facebook of such violations when framework guidance is unclear? Who differentiates between ‘free’ speech and ‘hate’ speech?  This appears to be a cyclical issue as many individuals ‘post’ texts online, from their own moral stance and use language which causes offence to others. This is being recognised as a global citizenship issue, with individual countries instructing enquiries to be conducted to ensure that the technology providers are implementing strategies to reduce and manage these concerns.  
It is possible that we have increased confidence levels virtually as opposed to a ‘real’ life conversation in person. Would we be exhibiting symptoms of anxiety - pounding heart, sweaty palms, dry mouth if this interaction were in real time? This is now superseded by the keyboard, implying a sense of grandiose or even narcissism. Now we are all the same, do we think we are better? Are the inequality scales tipping in the other direction? Does the platform form enhance our sense of status?  
 If we are all partaking in this virtual, online world does that now mean that we can eradicate ‘status’ through social media? If we create a profile on Facebook and a celebrity creates a profile on Facebook, are we not now neighbours in this socially constructed world? It is interesting to note that celebrities utilise their social media profiles to share information and make announcements, some of which are extremely personal and heartfelt such as Gareth Thomas HIV announcement on social media (2019) whose aim is raising awareness and managing negative comments. Also, Philip Schofield announces he is gay via Instagram (2020), which again he felt he needed to inform his fan base after consulting with his family. Of course, this allows the social media user to regain control of their narrative and shape their story prior to projection to the online world. It also accentuates the power of the platform and the number of users which can access these announcements simultaneously, one post can go ‘viral’ in minutes, reaching all corners of the world. 
As it is becoming more recognised that the virtual world is encapsulating our presence, #Lookup has been introduced by ITV encouraging people to spend less time on their phones. A discussion around this campaign on ‘Lorraine’ (10.01.20) where correspondent Ross King surveyed individuals in Los Angeles with reports of individuals being ‘Obsessed with my phone’ and the wider implications described as ‘big business for stars’ as celebrities capitalise on sharing their photos to 100,000,000 ‘followers. Individuals explained that they needed to review their own profiles to send updates to their ‘followers’ as an expectation. This implies how much pressure and time constraints  are placed on those who engage in these platforms in modern society. Jennifer Petiti , a ‘social influencer’ explained that virtual life best version of self, via filtering and editing photos, with some using cosmetic surgery to match own filtered photo of self (Elessi, D , 2019 in King and Kelly) 
BBC stigma social media findings show that mental health stigma is common on social media. Trivialisation is also common, suggesting that while society may be more open to discussing mental health problems, care should be taken to ensure this is done appropriately. It could also be that the case that underlying prejudice becomes discrimination when voicing through these platforms.
Jesy Nelson openly shared that she experienced a panic attack during BBC Radio1 Live Lounge. She updated her fans via her Instagram page in posting ‘my nerves got the better of me today’ She is perceived as a pioneer for young person’s mental health in her transparency about her own anxiety and low mood. It is interesting to note that the very platforms that led her to the depths of despair have actually supported and propelled her reimagined outlook and positive message to her followers. In her documentary ‘Odd One Out’ (2018) she states how ‘trolling’ induced negative emotional feelings and a darkness within her. She received comments and messages of ‘fat, singing whale’, ‘go kill yourself’ and ‘ugliest thing ever seen’ following her rise to stardom from XFactor. The impact of this she describes as ‘consumed every part’ of her, with this having a ‘permanency’ on her life. It evoked shame and vulnerability, to the point where she did not go to work and needed prescription medication, she had self-harmed and attempted to take her own life. Her journey within this documentary exemplifies how we have ‘no control over social media’ , apart from our engagement with platforms in the first place, she says ‘It doesn’t matter whether you’re in the public eye or not. You cannot get away from social media, and it's ruining a lot of people’s lives. Jesy Nelson now supports young people with positive body image, health and fitness and healthy relationships after realising that she created a ‘persona’ of a mask to ‘carry herself through’ these times. She advocates for counselling and mental health support as she was able to unlock her ‘real’ self and emerge stronger, more authentic, and not in need of others approval. 

On 16.9.20 the BBC reported that ‘dozens’ of celebrities upheld a boycott of Social Media platforms for 24 hours in an attempt to highlight the ‘hate rhetoric’ employed by the users and condoned by the providers. This boycott was inspired by Kim Kardashian-West who stated, ‘Misinformation shared on social media has a serious impact’ and Ashton Kutcher is quoted as ‘these tools were not built to spread hate and violence’ Katy Perry and Leonardo Dicapro also took part in the boycott.
Mark Zuckerberg, Bill Gates, Tim Coop limit own families use of social media and smartphones. 
However, Social media can promote a sense of inclusion, prizing and uplifting using applications to continue positive relationships. Developing online communities, promote conspiracy, religious, political ideology as trend setters or followers, endorse and perpetuate ideas, competition, posting updates on daily lives.




Results
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In order to identify the key themes within the text or ‘description’, it was appropriate to use Atlas ti software package as this was a more accessible method to assign codes to discourse.  These codes summarise the language and images and allow for interpretation to meaning via memo and comment options. Atlasti allows for literature and reflection documents to be uploaded to the platform and stored accordingly. This supported time management and accessibility as it enabled quotations and referencing to be created, documents to be grouped in accordance to topic and codes to offer explanations at each frame point. The codes were defined within the context of psychotherapeutic concepts.
Celebrity reflections provided by BBC were uploaded individually to the Atlasti and grouped as such. The journal entries were also typed and uploaded to the package in order to analyse. I could then conduct the critical discourse analysis to the excerpts identified for discursive characteristics, frequencies in codes and how they relate to power and culture and patterns in text and emojis, GIFs. It is important to acknowledge that social media platforms collect a large amount of non verbal communication, which is interpreted by the recipient. Clients who have reflected on their use of social media Facebook likes, Snapchat photos, being blocked from profile views and online streaming or chat applications, naturally embedded this into our therapeutic discussion which heightened the need to embrace this new living as real living based on their experience of it. 
Whilst analysing the documents it was evidence that themes were emerging, in total six prominent codes were assigned. These codes are labelled as ‘mental health’ , ‘validation’, ‘masking’, ' social attachment’, ‘power’ and ‘culture’.    The codes were then interpreted into a graph and data table. The Text (written, spoken) generation, genre, type, categories.  The text analysis involves exploring at the syntax level of vocabulary and rhetorical devices used on Social Media. Discourse practice and socio-cultural practice relates to the ideologies disseminated through messages by means of using social media abbreviations, images of representation reflective of current times and celebrities’ influence and endorsement. Power relations are apparent in discourse or power behind infrastructure.
The codes assigned are mental health, social attachment, masking, and validation. From using the programme, it was evident that these were present within the data. The interpretation has enabled the identification of codes from the discursive practice within the production and consumption of social media users.
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(cloud.ATLAS.ti.com, Also see appendix - Atlas ti table of CDA) 


Mental Health is identified where the text and language alludes to mental wellness from a positive or negative standpoint. Within the reflections, celebrities and clients had referred to emotions of anxiety, self-worth and belonging. Social attachment is apparent within text and language making inference to connections with others or platforms. Masking is presented through any text or language which suggests an incongruence or a deliberate hiding of authentic self and emotion whether this be projected online or within the therapy room. Maladaptive emotions can present, perpetuating online arguments.  Validation comes from text and language seeking agreement of others, own thoughts and values or improving own worth in gratification seeking or adopting group norms.  Power is gleaned from language and text implying a corporate gain, political or individual momentum, how the platform can strengthen individuals or groups.  Culture is evident within language and text reflecting current societal behaviour and its growth, equality and diversity and representations on platforms.
The explanation reviews the context of social practices such as culture, politics, environmental, society and the implication of meaning underpinning Social relations and identities are constructed via user’s interaction with one another 
be the revelation of those values and opinions associated with the user profile.   The self-presentation within the online profile can be an inner conflict between what is projected to the online world and the real self.  From the data collected themes were identified in phrases and abbreviations, language is created and adapted as a dialect for social media.   The use of ‘FML’ (Fuck my life) is prominent in postings indicative of the individual having a down day, feeling disappointed or negative. A client stated “she DM’d me WTF am I playing at?’, meaning ‘direct message;’ and ‘what the fuck’ .
Emotions that were uncovered within the analysis are anger, fear, guilt, shame, jealousy, rage which was not surprising considering so many individuals whether they are celebrity or non-celebrity are using these platforms, infiltrating the technological experience with humanistic elements, making this virtual world a real part of life.  Celebrities reported similar experiences to the general population when social media has impacted them, ‘being a celebrity doesn't make you immune’ (BBC Radio1) from cyberbullying on social media platforms.   Daniel Radcliffe does not use any social media, neither does Ed Shereen who stated ‘The head-f*** for me has been trying to work out why people dislike me so much’ accentuating the fact that celebrities and non-celebrities experience the same emotional reactions. This is mirrored from the client entry ‘sits in her stomach, like a knot and moves towards her chest/throat’ when explaining the feeling of logging into her social media page and the anticipation of what she may ‘read’ or be presented with.   Jesy Nelson, Ashley Banjo, reported receiving comments and direct messages filled with negativity about their appearance, non-celebrities have similar experiences in  “Comments of ‘buzzing’, ‘fat’, ‘ ugly’, ‘rat’’. Individuals were “Tagged in stories about diets” “tagged in status’ about sex suggesting to the wider audience that the individual is promiscuous.
It is also interesting how using Snapchat “Spamming all the time, the same picture “was possible. The ephemeral nature of the platform means that pictures are not visible or stored, however the ‘spammer’ intended to cause harm or negativity to the recipient they can continue to send over and over again. 
It seems that masking the user with the profile is evident in both celebrities and non-celebrities. Selena Gomez reports that she sees ‘a disconnect from real life connections to people’, ‘so I tried bravado ‘and ‘shrug off the comments’ , with clients attributing ‘profile can be a shield’, protecting them from vulnerability, controlling what is presented online.  Social attachment ‘replace her relationship with these platforms’
The theme of validation is strong within the evidence also. A rising culture of the self as a celebrity with platforms like ‘YouTube’ and ‘TikTok’. Giving its community members the opportunities to share their videos with a worldwide audience, inviting appraisal and validation. The self-proclaimed celebrity can now enhance their sense of worth, being and grandiose. This, of course, is present on social networking sites where users can now ‘stream live’ or post their video creations for ‘likes’. 
Is the authentic self-prepared for the consequence of the pretence, the choice that is made in the moment.   Clients reported that they upload ‘videos of self and pictures often’ which was similar to that of Daisy Ridley in ‘I need to post. Oh my God, it’s been this many days’ which could refer to the sense of community or social attachment, whether this be healthy or unhealthy, there is a real effect here. The client explained that posting online ‘They all agree with her viewpoint and gives her confidence’ accentuating how validation of self plays a pivotal role within the social media communities. One client inferred she ‘blames negative communication on other parties’ , validating her maladaptive responses and projections by determining that she is entitled to do as a result of how she feels she has been treated.
The concerns around how quickly the online social media world is evolving is evident in Jake Gyllenhaal’s statement, ‘We're looking down. No one is looking up’, he is concerned with how we are consuming social media through our mobile devices, which is detracting from human relationships, so although there is a strength in connectivity and community, it can be ‘one-sided’ and be distant forms of communication where participants do not interact face-to-face.  
When a client attends a therapy session, who are we working with? As we uncover how their social media profile impacts their emotional frame of reference, do we need to empower them to deconstruct this to unveil their true selves? Can the work really be done at relational depth with a profile of the user? 


Discussion - what does it all mean? 


The research presents as a reflection of our ever-evolving society. Snapchat being a more current social media application could be a factor to its success. It could be that Facebook has become outdated and tiresome .It appears there are juxtaposing reasons for the use of Facebook and Snapchat by users, suggesting they both serve different purposes. Facebook users indicate a more negative experience than those using Snapchat. Snapchat is portrayed as used within closed interactions, lighter exchanges and perceived as more secure. Although the analysis used Facebook and Snapchat, we should note how platforms Instagram and Twitter are also referred to in conjunction, both toward an unhealthy relationship to the user. 
What is pertinent, is the presentation of self-online and how authenticity and presence can be fabricated to meet the short term need. The celebrity accounts that were used in the sample to compare to voices of local individuals supported the hypothesis that Facebook and Snapchat, if used inappropriately can have an impact on mental health and ‘trolling’, ‘keyboard warriors’ comments can evoke raw and deep emotions for recipients online. 
Philosophically, when we study any human experience, we are using a phenomenological lens. To understand how social media is affecting our consciousness, we must explore our being from the humanistic standpoint as we are all humans after all. We accept that autonomy underpins our individuality, empowers identity and liberty.  As per Enlightenment rationalism argued by Descartes that ‘there is seldom so much perfection in works composed of many separate parts, upon which different hands had been employed, as in those completed by a single master’ (in Smith, 1998) illustrating that human beings can rationally think and make meaning of the world.  Descartes questioned how we can be certain of anything concluding that in actual fact there was no uncertainty around his own existence hence ‘I think, therefore I am’. I wonder if we are now facing an existential crisis as the co-existence of self in reality and self as a profile emerges across the world. If we do not exist online, does that mean we do not exist? 
If we are to understand how existentialism extends to this modern online world, from an ontological perspective, in accordance to Yalom (1980) there exists no ‘meaning’, no ‘grand designs’ in the universe, no guidelines for living, other than those the individuals ‘create’. There are four ‘ultimate concerns of life’ namely ‘death, freedom, isolation, and meaninglessness’. In his work he implies the therapist as an implicit role model to the client suggesting that how we present within the therapeutic relationship is absorbed, leading into whether how the profile self responds or authentic self responds is what we need to work with. 
As per Hamlet’s dilemma upon deciding whether existence in life is more bearable than what awaits us in death.
‘To be or not to be: that is the question ‘
 (Shakespeare, W.. Hamlet.1609) 

Shakespeare conceptualised the identity of self as being multi-faceted. He infers an existential crisis within most of his works, his characters present with internal conflicts. As a playwright he professes enactment and embodiment 
“All the world's a stage,
And all the men and women merely players;
They have their exits and their entrances,
And one man in his time plays many parts”
(Shakespeare, W. As you like it. 1623)

He created the discourse of the period which hundreds of years later still resonates, are we not all playing a part? 
To examine the theme of ‘masking’, Wood et al (2008) define authenticity as referring to ‘one's true self’ and acting in ‘congruence ‘ with the true self, from the humanistic realm. It is the product of social interaction between actor and audience ‘primary factors’ influencing our choices are content and audience. 
Goffman’s Dramutology theory (1956) performing as a ‘presentation of self’ expounds ‘front stage’ and ‘back stage’ performances; putting emphasis on how we can alter our identity depending on others and situations. He explains there is a ‘face’ for the public and a ‘face’ for closed groups where we show certain parts of our personalities in different scenarios. In the online world, this ‘front stage’ performance can be attributed to the creation of our ‘profiles’ and ‘avatars’ with the ‘backstage’ being how we chose to interact or share our real lives and information privately through messages or online chats. The backstage would not be available to the researcher, we will have to obtain information contextually from what is visibly available within the network.
What is important from his theory, is reflecting it in in the modern social media world which, by the structure of the platforms will always have an audience, a ‘constitution’ of a public for any user, the performance of the ‘self’ is even more critical, as an audience may be live or dormant however the user knows they are always been observed. In essence, the user is their own producer as well as performer, and adapts their identity and online presentation according to their audience. 
Depending on which platform the user is engaged with, the construction of the profile can vary as Facebook is renowned for the ‘relationship status’, Snapchat encourages the design of a character, Instagram invites the creation of a published story. The user creates and presents an 'idealised version’ of self akin to a fictional character or Avatar. 
Authenticity is continuously being tested where individuals are taking photographs referred to as ‘selfies’ of themselves in constructed circumstances such as purchasing fashion outfits, posing for a picture and returning them to the shop the following day. It could be using makeup or filters within a social media application to alter the appearance or setting of the photograph, aligned to a desire for enhanced beauty, wealth, and status. This inauthenticity could derive from body image, self esteem, self worth, validation, attention-seeking (guilt, shame, fear, narcissism, abuse.) There can be an anonymity or concealment which allows for manipulation to create the acceptable reflection of how the user desires to be perceived. 
When we consider our ‘real’ values, ethics and morals, not the non-judgemental, altruistic ideals we feel we ought to display but our ‘true’ and often hidden attitudes, these can be noticed by ‘indirectly’ ‘avowals’ and ‘involuntary’ expressions (Goffman, 1956).  Goffman’s Dramutology explains dialectic as the performer, ‘living up to the impression’ created in fear of being judged, developing a persona of which is ‘character projected’ ‘(Goffman, 1956, p81) akin to the profile we could create online.
Notably, Carl Jung explains the Ego is the ‘self’ and ‘personality’ to protect us, developed experientially, over time; is congruent and enhances defence mechanisms. This is the part of the psyche that works towards ‘wholeness’, enabling us to reach our full potential. Jung believed that all parts represent from birth and the environment merely draws them out of the individual. The understanding of our own self enables us to create relationships through our authentic being. He developed the ‘shadow/persona’ and ‘masking’. He proposed the ‘persona’ derived from how we wear masks to embrace situations, complete tasks, manage relationships. It is employed for public interaction akin to Goffman’s ‘front stage’. The persona shields the ego from societal norms from a young age. However if we identify too much with the persona it can stunt our growing edge. The persona grows from those who influence us, leaning towards an embodiment of the best qualities.  Contrastingly, the negative factors can manifest in the persona as the ‘shadow’, these can emerge from incongruence, environmental factors, authoritarian parents, rejection and acceptable social behaviours.  The absence of a well developed’shadow’ side can lead to a preoccupation with the opinion of others, one becomes shallow. The qualities we do not like in ourselves are often our own.  A balance between the ‘persona’ and ‘shadow’ aids in development. 
The concept of authenticity is imperative to the very existence of us as human beings.  This has been implied within discourses on language and self , through representations since the inception of our understanding (Straub, 2012).  Looking back at Heidegger (1926)  ‘Being and Time’,  introduced the concept of ‘forgetfulness of being' and ‘mindfulness of being’, to challenge the ambiguity of the world. He described this as a ‘matter of life and death’. The Heideggerian perspective of the normality of life is provided by the partaking in ‘the man’ and the ‘they’; ‘forgetfulness’ is akin to how we become deeply immersed in the online world. This inauthentic way of living is concerned about the ‘way’ life presents as opposed to ‘it is’ . Authentic living should be an ‘inbetweeness’, an embodiment of the action and reaction simultaneously, living presently and in the moment. Anxiety of the ‘uncanny’ is needed for us to be authentically human. For an individual, fear and anxiety underpins the very sense of being, authenticity is based on the human condition. As humans our autonomic nervous system is stimulated in a situation where we feel afraid, thus our authentic selves are built on acknowledging this sense of anxiety in order to keep us safe. 
Satre’s ‘Being as freedom’ interpretation of existentialism ‘existence precedes essence ‘existing and acting in a predetermined manner gives meaning to life, choices we make reflect our own values and define own existences, cannot be bound by a collective within. Existentialism concerns humans as a collective, however if we observe the systemic power relations are, we all affected in the same way when using our online profiles? Do class and status matter if we are all using the same platforms anyway? Are we now in an online world where all our ‘comments’ and ‘posts’ can be equal and connected? I wonder if there are differences between how class and status interpret and ingest their experiences online? 
Barrett (1964) proposed that ‘free will’ and ‘capacity’ of mind to consciously make decisions about their purpose in the world.   The presentation of self is dependent upon one's own ‘personal awareness’ Barrett (1964, p.23) This can guide whether our social media profile is a reflection of the authentic self.   Self actualisation in accordance to Rogers (1959) and Maslow (1943) is the basic human motivation.  Individuals can achieve psychological personal growth and fulfilment. It could be that as the world evolves, there is even more room for new learning toward achievement.  Maslow and Rogers describe the ‘self’ as being or becoming, furthered by postmodern thinkers as the ‘divided’ self where we are fluid and become an integrated self.
According to Rogers (1957) congruence is essential to complete successful therapeutic intervention. The client’s incongruence is the challenge to both therapist and self. The social media user can dissociate from their true identity or attempt to hide from what is true. During therapy, when we unmask the reality, it can be a sharpness felt inward , a flash of emotion or a recognised reaction. These can all emerge from reviewing their social media applications. Commentary discussions can appear on ‘posts’ of a negative discourse; it can be argued that individuals should not engage in this if it evokes emotion of anger, shame however considering Perls (1970) paradoxical theory of change in order ‘to heal a suffering, one must experience it to the full’ which could give explanation to those who continue to contribute to these online conversations despite it being so difficult. 
The application is the stage, and the actor performs to portray that no injury is being caused however this when the maladaptive emotions can overwhelm in the real-life self. It emerged that some individuals were using it to antagonise others as a mask for their vulnerability and angst. Power seems to be attainable at ease once the self is transformed into the profile. 


Unveiling the mask with Emotion Focussed Therapy 

Moving towards an online future for therapeutic intervention may be the option for many social media users who are searching for support in the world which they now find themselves in. This online, social world is the new reality for many and offering emotion focused therapy to acknowledge the profile and discover the authentic self is not only relevant but appears to be needed. When clients are affected by their social media use, the emotion focused therapy realm can offer a safe, empathic and co-productive path for development. 
Emotion focused therapy was introduced by Greenberg and Elliot (1997) to enable clients to identify personal emotions and their emotional responses to them. Emotion focused therapy brings the emotion to the client’s awareness to regulate any unhealthy responses in order to grow and have a more positive emotional experience with much of the therapy underpinned by attachment theory.
Stage one is the ‘unfolding of the narrative’ and observing the client’s emotional processing style, stage two is ‘co-create a focus’ in order to identify the core emotion followed by stage three which is attending to process markers to ‘make new meanings’. This is important for the client’s progression towards ending therapeutic support. Greenberg (1997) claims emotions are our fundamental response to such feelings of danger or imminent risk; thus, inducing a feeling of fear. Emotions are differentiated by core primary emotions, reactive secondary, maladaptive, and instrumental emotions. Emotion focused therapy understands how maladaptive and authentic emotion sit on one another. If we can encourage regulating distress with the client they are far more likely to achieve their goal (Elliot et al, 2004).  Introducing a therapeutic relationship, noting any poignancy and the flow of emotion can support in ascertaining whether an individual is ‘over-aroused’ or ’under-aroused’. The former can bring a state of disorganisation, whilst the latter can be inefficient.  
During a case formulation, the client’s attachment style would be a good indicator to their arousal level.  The client’s early attachment experiences can enable the ability to soothe the self and adjust in response to emotional pain in order to function adaptively. Johnson (2018) explains how our attachment guides the needs for a ‘felt sense’ as an innate feeling especially at times of ‘threat’ or ‘risk’. According to Bowlby (1971) fear and attachment are entwined, alerting us to danger and connecting to the attachment system to formulate a response or ‘attachment behaviours’. This is usually created during early childhood with a primary caregiver or ‘attachment figure’, seeking that security to meet the needs of the child. It is typically periods of separation, abandonment, spending time alone, rejection and neglect that can activate the attachment system in either acute or chronic state depending on the severity of the feeling of danger. It is the ‘fight’ responses that surface in these situations which enable ‘signalling’ behaviours. If attachment is achieved the child would have a ‘secure base’ enabling autonomy and independence. Contrastingly, if the child does not have security, they will have developmental issues during their journey into adolescence with symptoms such as anxiety, low confidence and feelings of insecurity.  Bowlby (1969) describes this lasting psychological connectedness between human beings; Bowlby (1973) explains how relational aspects can be impacted by our own perceptions of self worth and how others perceive us or ‘internal working model’ can trigger emotional responses.  The emotional response to it can also be acknowledged enabling the client to implement their own coping mechanism to achieve a positive outcome. However, maladaptive can disable the client from feeling anything at all, any emotion would be experienced through a more negative lens of themselves which results in them becoming stuck on the feeling, unable to move on. That feeling can stay with them and have an effect on their future selves and relationships.
Bowlby (1969) and Rogers (1961) highlight the client’s need to ‘grow towards health’ existential living openness to flow of experience and living every moment fully.  Trauma retelling can be a powerful exercise within emotion focused therapy, it has profound implications for future change.  More secure attachments can assist in a positive therapeutic relationship on both client and therapist’s part, it can foster a trust in the alliance and support in ‘accommodating and challenging’ the client’s style.  The client may feel internal pressure to relay their experience, this can be a narrative marker for the therapist, when individuals appear open to exploration it is an opportunity to achieve relational depth in the world. 
As therapists our experiences are felt through real living akin to our clients. Do we all need to acknowledge that authenticity can only be achieved when agreed with one's own true self. Is this ‘genuineness’ what we project in our social media profiles or in the therapy room? Are we so fearful of what others think of our presentation that we have to create this facade? Gendlin (1967, in Rogers and Stevens, 1994) suggests that we should embrace our imperfections and reveal to the clients that we are ‘not perfect’. We should ‘let sides of me be visible’ which allows us to be free of ‘encumbrances’ or ‘artificialities’, thus empowering our clients to present all parts of themselves to us and the wider world.  Maybe if we were role models, individuals would need to look to social media and the celebrity for validation or social attachment, they could be their true selves in the real world. 
‘It is not simple to achieve such reality. Being real involves the difficult task of being acquainted with the flow of experiencing going on within oneself, a flow marked especially be complexity and continuous change’ (Rogers C,1966, p185) Rogers (1966) introduced ‘genuineness in therapy’ explaining that the therapist not only needs to be present but own their self awareness to ensure that they do ‘present a facade’ or ‘hide behind a mask of professionalism’. 	
Elliot et al (2003) work to interpret an individual’s ‘emotional schema’. It is useful when a client appears to have something ‘missing’.  This could be ‘context’, ‘connection’, ‘internal bodily experience ’or ‘symbolisation’.  Emotional sequencing can be followed during the therapy usually presenting with a generic description of their emotion or ‘global’ feeling. As we work with the client through therapy, we can notice that they move towards a more specific emotion which we can then identify. According to Elliot (1997) we experience various emotional responses. There are four differential responses which are primary adaptive; emotions we experience naturally as a result of a situation. These emotions are productive in maintaining a healthy balance and enhancing good mental health. If we have primary maladaptive responses this can have negative connotations usually associated with previous feelings from the past which we are ‘stuck on’. This is the first response to a situation and can be an overreaction or arousal of a past feeling which actually has no relevance to the present. There is also secondary reactive emotion which follows on from either the adaptive or maladaptive response that we experience initially. It reacts to the first felt emotion. The final emotional response is ‘instrumental’ which is displayed for ‘intended effect’ so it may not necessarily be how the client feels however we behave in a way that we expect we need to, or others will want us to. This can be both adaptive or maladaptive as it can be in the form of ‘bravery’, feeling anxious and scared however undertaking the task despite those feelings or feeling very angry which is displayed as manipulating or bullying behaviour.  
The aim of the therapy is to move through until we reach a primary adaptive emotion, which could be effective in working with those affected by social media, recognising how others induce responses from us and identifying any disconnections to how we present ourselves online.
Incorporating the Gestaltian approach also, where the ‘whole’ is greater than the ‘parts’, It could be an opportunity for two-chair enactment for ‘conflict splits’ where we can enable the self and the profile to take their place on the chair and deconstruct the presentation to reveal the emotion fuelling these. 




Limitations of this study 

Whilst I have enjoyed conducting this study, I am aware that there are limitations to the outcome. I do not feel that I could state definitively that using social media platforms such as Facebook and Snapchat will have a negative effect on a user’s mental health and wellbeing, however, I could state with a degree of certainty that it is the way in which they are used which can inflict harm upon another. Snapchat appears to be a more favourable platform than Facebook.
The research piece is around authentic emotive responses using Facebook and Snapchat of local residents in Carmarthenshire and celebrity experiences reported to the BBC, this could present with bias to promote BBC standpoint on issues and projection of how these stories are relayed to the audience, as I have not compared to other outlets.
Further research across all platforms and information reported directly by the celebrity without a labelled broadcaster could be more accurate. There is a definite area for exploration amongst Instagram and Twitter to continue with the exploration of how authentic the profile is and how this can affect mental wellbeing of the offline self. Working through the research, I was taken into various directions especially towards YouTube, TikTok and Twitch where streaming of the self and ‘going viral’ attaches a celebrity status in this new world. This would be an area to investigate especially around the younger generation who are growing up in this societal phenomenon. 
A cross-sectional or longitudinal study to produce a solid more reliable result or considering an ethnographic study with one participant and having full access to their social media accounts and comparing to a celebrity on a reality show, fully immersed in both lives could also give a truer picture.  This study could be replicated however it benefits from a wider populous, if there were more local individuals to study and a larger number of celebrities further afield or within other platforms and media outlets.




Conclusion

From Shakespeare, to Goffman, to Zuckerberg - Are any of us really authentic or are we all playing a part?  The parts of ourselves that we allow to be seen are paraded across the ‘stage’ or the ‘platform’ and that hidden vulnerability can be triggered by negative or minimal responses to our performance or post. As a therapist, is the profile I present in my professional field a fabricated construct of who I want to be perceived as or is it important to negotiate my own boundaries for work life balance?
It could be in fact, a reflection of the post structuralist culture we now live within, that we all project our own ideal selves to the online world, striving for the parts of ourselves we want to be visible and heard or reinvented to make a new truth. 
Reinforces the interpretivist stance that the world is subjective, constructed through the eyes of the user and interchangeable, depending on the social media community we give our consent to signing up to. This piece seems to lean towards Snapchat as a favourable and ‘playful’ arena with more reports of negative experiences on Facebook, which from the information gleaned around privacy and management, is as a result of the freedoms it allows its users in their interactions. The more streamlined, visioned service of Snapchat appears to have a clear purpose and, if used within its boundaries, can offer a fun and supportive community. 
As a therapist, embracing the ‘new normal’ and the technological advances is imperative to ensuring that therapeutic intervention still has a place in the world. It is evident that more than ever, individuals are being affected by deteriorating mental health, therefore, offering an effective, accessible, and progressive intervention would be received positively. 
I would like to follow this up further with a local comparative study with face to face therapy and online therapy to measure any difference in experience, areas to develop and implement a robust process to continue with offering online services. 
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Appendices 


Overview CDA data 
	SOURCE
	DESCRIPTION
Text (written, spoken) generation, genre, type, categories
	INTERPRETATION
Discursive practice (interaction) 
Production and consumption - seek meaning 
	EXPLANATION
Social Practice 
(context) implication of meaning
Culture, politics, environmental, societal

	Abbreviations DM, FML, WTF, spamming, trolling 
# @ tags
	Status comment photo share 
	Context, direction, intended audience 
Values ideas 
Build shields, resilience, political parties 
BLM example
	Validate evoke envy anger improve self worth previous reactions social status socio-economic background

	Client A
	Baby boomer 

	tags, direct messages on FB 
	Anxious, guilt, fear 



	Celebrity A
	Millenial 
	
Direct messages, comments, emojis, GIF, pics negative connotations 
Uses 1 platform now, regularly monitors, speaks directly to fans - uses positively 
	
Body shaming, self image, self harm, control
Trolling
Documentary created

	Client B
	Millenial 
	Receives unwanted messages, emojis 
	Anxious 
Low esteem
Feels trapped

	Celebrity B
	Millenial 
	Receives posts on profile and direct messages - generates debates and comments from others
	Racism , shame , trolling experiences 

	Client C
	
Gen X
Emoji
Abbreviations
Colloquialisms 
	Sending and receiving direct messages on FB
Spamming
Threatening and aggressive language 
	Low worth, jealous, rage
Entitled, conspiricist , defence mechanisms - narcissism 
Society is broken, he is the victim





	Celebrity C
	Millenial 
Pictures, tags and comments 
	Receiving comments and messages 
Negative language, directive
Cut off SM profiles
	Self harm, suicidal ideation  body image , documentary / vlog created to respond to troll ‘haters’
Political views aired, encouraging groups follow

	Client D
	Gen X
	Tag others, comment on status, send direct messages on FB and twitter

	Anger, Loss, Fear 

Validation of own worth culture 

	Celebrity D
	Millenial 
	
Negative comments, messages, pics 
Cut off SM profiles 
	Trolls, 
Acknowledges systemic negativity, culture of hate , mentions in songs 
Raising awareness 

	Client E
	Gen X 
	Profile comparisons, messages, status comments, picture sharing 

	Jealousy, rage, anxiety, self esteem 



CDA data collection notes
	
	
	codes/ themes/ideals

	Celebrity interview/articles 
examples

	https://www.bbc.co.uk/programmes/articles/1CzDYh8bDRcYKKJBMxnXY5Z/7-famous-faces-who-struggled-with-the-pressure-of-social-media
	Real experiences of their SM use, in receipt and directing, trends in emotions and responses, negative use by others impacts wellbeing
Escapism, social attachments

	Celebrity Facebook or Snapchat posts 

debates

	Screenshots of posts and snaps, where possible that celebs have shared, how they interact and respond


	Positive - popularity, advertising, shared messages
Negative  -direct abuse, hate language, spotlighting . ,viewpoints can influence community, gain momentum 

	Therapy work (reflective journal)



	
Followers 
Comments ‘trolls’/ DMs 
Pics and tags of association or others to provoke emotional repsonse Tags, groups, challenges, profile, likes 
	Grandioise 
Belonging 
Naracassim 
guilt/shame/power 
pride/relief/unburden
ingest/digest/process/stuck
Authentic self , connection/disconnection
Chasing ‘likes’, needs attention

	TV interviews / campaigns



	#Lookup has been introduced by ITV, discussion on ‘Lorraine’ (10.01.20) where correspondent Ross King surveyed individuals in Los Angeles 
#BritainGetTalking
#LikeMinded
	Recognising there is an issue with SM, changing the world, rekindle human authentic relationships, 

	Literature 
	Filling the void 
Paradoxes of authenticity
	Marcus Ware
Julia Straub

	Announcements
	Gareth Thomas
Caitlin Jenner
Philip Scholfield




	Preparation 
Test reactions 
Ascertain the boundary 
Evoke response, empowers others



 
 Atlas.ti CDA results table 

	Source
	DESCRIPTION
Desrciption (quotation)


Text (written, spoken) generation, genre, type, categories
	

INTERPRETATION 
codes

Discursive practice (interaction)
Production and consumption - seek meaning
	EXPLANATION

Social Practice
(context) implication of meaning
Culture, politics, environmental, societal

	client data retrieved from journals (2018-2020).docx
	



accepting it is a reflection of true self,



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



Becoming reliant on the social interaction to keep moving,



	social attachment
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	client data retrieved from journals (2018-2020).docx
	



being dead in todays society



	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	client data retrieved from journals (2018-2020).docx
	



Checking out her ‘competition’



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



communicate, feels this is the only way she can get away with



	social attachment
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	client data retrieved from journals (2018-2020).docx
	



create her own narrative.



	Validation , power
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	client data retrieved from journals (2018-2020).docx
	



created alternative profiles



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



Distorted self image, leading to self harm to control the overwhelming emotion



	Validation , Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	client data retrieved from journals (2018-2020).docx
	



feels he is being watched through his phone and FB page



	culture
	Online communities, promote conspiracy, religious, political ideology as trend setters or followers, endorse and perpetuate ideas, competition, posting update on daily lives

	client data retrieved from journals (2018-2020).docx
	



how many social media ’friends’ he has, its seems he references friends numerically so the amount is more important than who they actually are.



	Validation , social attachment, power
	Systemic, hierarchical 
How SM apps can create infastructure, groups, profiles instantaneously, direct messaging, quantity is emphasised as importnat, regulation has been slow, little monitoring and accountability , algorithms tailor advertisements and news feeds , control is inadvertently exerted

 Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 
Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	client data retrieved from journals (2018-2020).docx
	



how she talks in code so a picture/GIF could mean something else that the image it represents,



	social attachment
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	client data retrieved from journals (2018-2020).docx
	



how the profile can be a shield, aggressive outlet, a



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



Says ‘DGAF’ actually speaks in abbreviations, uses ‘DM’d me/them’



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



self imagined profile



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



she instigates messages, status comments, picture sharing however blames negative communication on other parties



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



she is afraid to look at what the words say to her and about her



	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	client data retrieved from journals (2018-2020).docx
	



She seems to replace her relationship with these platforms.



	Masking, social attachment
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	client data retrieved from journals (2018-2020).docx
	



she targets online with fake page



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	client data retrieved from journals (2018-2020).docx
	



sits in her stomach, like a knot and moves towards her chest/throat



	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	client data retrieved from journals (2018-2020).docx
	



social community



	social attachment
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	client data retrieved from journals (2018-2020).docx
	



tagged in a status



	power
	Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	client data retrieved from journals (2018-2020).docx
	



They all agree with her viewpoint and gives her confidence



	Validation , power
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular
Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	client data retrieved from journals (2018-2020).docx
	



upload and ‘update’



	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	client data retrieved from journals (2018-2020).docx
	



Validation of own worth Interesting to take to Facebook to target others and keep updating on the situation until the preferred reaction is found



	Validation , Masking, social attachment
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	client data retrieved from journals (2018-2020).docx
	



videos of self and pictures often



	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	client data retrieved from journals (2018-2020).docx
	



wants to appear



	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	BBC celebrity interviews Daisy Ridley_ Social media is bad for mental health.docx
	
deleted her social media after becoming famous
	power
	Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	BBC celebrity interviews Daisy Ridley_ Social media is bad for mental health.docx
	
distorted images of things they should be."
	Validation , Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements
Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celebrity interviews Daisy Ridley_ Social media is bad for mental health.docx
	
overwhelmed
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celebrity interviews Daisy Ridley_ Social media is bad for mental health.docx
	
prove they've had the interaction through social media.
	Validation , social attachment, culture
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular
Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 
Online communities, promote conspiracy, religious, political ideology as trend setters or followers, endorse and perpetuate ideas, competition, posting update on daily lives


	BBC celebrity interview SC2.docx
	
I'd shut myself off from everyone
	social attachment, Mental health
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 
Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews SM MH .docx
	
'perfect', looks 'perfect' and has a 'perfect' life. Social media profiles filter out the 'imperfections' of photos and sometimes the challenges that we all face in life
	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	BBC celeb interviews SM MH .docx
	
'wrong' with ourselves and our life. We compare ourselves to an unrealistic expectation and so feel we are not good enough and this can affect our self esteem.
	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celeb interviews SM MH .docx
	
abuse
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews SM MH .docx
	
but it really wasn't a safe space for me.
	social attachment
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	BBC celeb interviews SM MH .docx
	
filter
	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	BBC celeb interviews SM MH .docx
	
found himself spending too much time on his phone and not enough enjoying real life.
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews SM MH .docx
	
I see a disconnect from real life connections to people, and that makes me a little worried.
	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	BBC celeb interviews SM MH .docx
	
It’s what I woke up to and went to sleep to.
	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celeb interviews SM MH .docx
	
negative comments on both Twitter and Instagram
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews SM MH .docx
	
perfect
	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	BBC celeb interviews SM MH .docx
	
she had struggled with the pressures of her growing fame and being active on social media.
	Validation , Mental health
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celeb interviews SM MH .docx
	
She has faced serious abuse online but continues to be active on both Twitter and Instagram
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews SM MH .docx
	
was an addict, and it felt like I was seeing things I didn’t want to see, like it was putting things in my head that I didn’t want to care about. I always end up feeling like s*** when I look at Instagram. Which is why I’m kind of under the radar, ghosting it a bit."
	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguement

	BBC celeb interviews My Mind & Me (1).docx
	
anorexia
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews My Mind & Me (1).docx
	
anxiety t
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews My Mind & Me (1).docx
	
But I kept it too much together to where I let myself down
	Masking
	Self presentation within the online profile, inner conflict between what is projected to the online world and the real self 
Cancel culture, movements, wanting to be perceived as but not enacted creating a new PC world changing language 
Maladaptive emotions perpetuating online arguements

	BBC celeb interviews My Mind & Me (1).docx
	
crippling anxiety.
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews My Mind & Me (1).docx
	
depressed
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews My Mind & Me (1).docx
	
expressing my own shame,
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews My Mind & Me (1).docx
	
Instagram to explain
	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celeb interviews My Mind & Me (1).docx
	
pretend that I didn't have anxiety would be fake. I speak about it
	power, Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 
Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	BBC celeb interviews My Mind & Me (1).docx
	
suicidal, I didn’t want to live any more.
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interviews My Mind & Me (1).docx
	
The pressure of meeting people’s expectations of what I’m supposed to be is so much for me to handle and a lot on my shoulders.
	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celeb interviews My Mind & Me (1).docx
	
took to Instagram to share that she'd found an unexpected outlet for her anxiety.
	power, culture, Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 
Online communities, promote conspiracy, religious, political ideology as trend setters or followers, endorse and perpetuate ideas, competition, posting update on daily lives
Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	BBC celeb interviews My Mind & Me (1).docx
	
waste away and disappear
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
Phenomenological impact on body
Reactions and defence mechanisms employed 
Inclusion , uplifting using SM applications continue positive relationships 

	BBC celeb interview SM online cyberbullying.docx
	
"cool"
	Validation
	

	BBC celeb interview SM online cyberbullying.docx
	
"I get paralyzingly nervous a lot of times, so I tried bravado
	Masking
	

	BBC celeb interview SM online cyberbullying.docx
	
attacked him because of his race.
	culture
	Online communities, promote conspiracy, religious, political ideology as trend setters or followers, endorse and perpetuate ideas, competition, posting update on daily lives

	BBC celeb interview SM online cyberbullying.docx
	
avoids social media
	social attachment
	Shifts in communciation, creating communities onlines, adapting attachemnt styles, addictions and sense of belonging 

	BBC celeb interview SM online cyberbullying.docx
	
being a celebrity doesn't make you immune
	power
	Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	BBC celeb interview SM online cyberbullying.docx
	
bullying as a way to fit in,
	Validation
	Reflective of the ‘selfie’ society, generation of individuals online and construcng online profiles to improve worth, seek acknowledgement, attention, gain support within ideologies, shift in environment with online communities and applcaitions more popular

	BBC celeb interview SM online cyberbullying.docx
	
criminal offence.
	power, culture
	Ensuring control, able to initiate, maintain, perpetuate social information/groups/arguments,  profiles as commodities, distrubtion of wealth or dominance 

	BBC celeb interview SM online cyberbullying.docx
	
cry. I was shocked
	Mental health
	Impact on mental health - anxiety in anticipation and received communication 
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1. Which platform do you use most?
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Facebook 57.75% 41
Snapchat 32.39% 23
Instagram 4.23% 3
Twitter 5.63% 4
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Selena Gomez @
24 October at 10:45 - @

Let's get out the vote together! Join me LIVE at
5PMPT /8 PM ET. I'm hosting a Voting Power
Hour. Have your phones ready - we will be
hanging out together and texting everyone we
know to make sure they have voting plans. Top
10 texters get to come backstage and hang
with me after!

BAY U\
SAT, 24 OCT
Selena Gomez VOTING POWER HOUR Feat. Loud
Luxury!

R Causes - 4,170 people

33,825 Likes - 1,880 comments - 1 share
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| Demi Lovato @
26 October at 18:52

| vote because | love my country. From my
friends and family members who live here, to
my neighbors and millions of people | don't
know, | love the citizens here. This year I've
been so stressed and anxious from politics
alone. This post isn't about telling you to vote
for, it’s about telling you to vote PERIOD. | want
to know that whatever the outcome is, we
raised our voices and spoke up for what we
wanted. And if change is what you want,
nothing will change unless you take action. So
please, if you are old enough, please get out
there and speak up. P.S. I'm so grateful to have
been able to vote because it wasn’t too long
ago women didn't even have those rights.. (see
what happens when we demand change? ¢, &)
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go live in Africa. | think you would
genuinely feel more comfortable there.
As would | if you did.
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Replying to @KoolKat1025 and @RonReg0807
How dare a bunch of blacks call
themselves 'Diversity'!
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