[bookmark: _GoBack]MINUTES FROM VIDEO MEETING 10th April – 2:15pm (via Teams video)

Jess and Cathy present (Kayleigh apologies – hospital appt). Cathy to minute take.

ACTION POINTS FROM LAST MEETING – 
· All to read something relevant from moodle and summarise for the group – Jess and Cathy have read pieces, Jess posted summary on Teams, Cathy to type up summary and do the same.
· Thinking about a name – still in progress – provisional title “The Dating Pool”

LOGO AND PITCH – 
· Reality TV shows are appealing because of their “car crash nature” – the drama that people don’t usually experience in their own lives. But the feelgood aspect of dating shows is hugely popular – the positivity of watching people fall in love
· Want a balanced focus on feelgood and drama – love stories are positive and we want to run with this. We don’t want drama that’s manufactured or absurd – the idea is more that the “drama” will come from the highlighting of social issues and obstacles that people face.
· Talking about hosts in pitch – QI have managed to have queer hosts and not make it a focal point.

RUNNING OF SHOW:
· Roll out social media campaign and app before airing the show in order to gain interest – audience could vote on the first two date locations/activities before even having a chance to meet the celebs.
· Celebs would have a 6 months of filming their stories and these would be rolled out over the season, giving audience a chance to get to know them and also an ending to their part, whether or not they meet someone. This limit would also ensure the ability to film a season per year at least.
· Celebs would be rolled out periodically until maybe half way through the season in order to keep it fresh, starting with two in the first episode.
· First ep could be meeting celebs, setting up dating app and seeing pros and cons of interaction via dating app, then first dates. Season would develop from there with a mix of dates, interactions, background stories and new celebs from there.
· Collab with Tinder or similar dating app (asked members of the queer community for advice on which app would be best to use an LGBT version of this – TAMMI – interesting note, it autocorrects abusive language) – they pay to be the app used on the show and we promote them. Interactions via tinder could be shown anonymously if negative. If/when celeb starts talking to someone they want to meet, we disclose the filming of the show early on.
· Highlight the abusive/negative side of dating app culture by showing anonymous messages from lots of different platforms – opportunity to highlight the consequences of people’s actions on this platform, and also opportunity for audience to shame dickheads!
· Reunion episode at the end – reunion episodes are increasingly popular on reality TV (Love is Blind, RuPaul’s Drag Race) and give the opportunity for the story to be wrapped up for the audience – answers for Where are they now? Did that relationship work out? Etc etc. 

ACTION POINTS – 
· Look at ethics - both

· Read some more theory – both, one more reading each

· Start thinking about colour scheme, selling points and pitch ideas - both

· Look into psychology of colour for scheme – both

· Watch some adverts for established dating shows to get a feel for selling points - both

· Cathy to set up powerpoint to start playing around with colours

Meet again on Monday pm
