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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  There is no waiting time, and the Hollywood Bowl UK site loads fast, meaning it has been optimised well and is effectively hosted. Images, as well as affecting the homepage and the booking option, can appear within seconds of regular internet access (Hollywood Bowl, 2026). Navigation elements are responsive, and there are no significant lag problems. This helps to provide an enjoyable user experience, minimises the bounces, and facilitates user interest at the first point of interaction.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are various sub-pages arranged on the site, including games, offers, parties and group bookings. A well-defined top menu and dropdown categories are the tools used to navigate and allow users to find relevant services within a very short period. The rational arrangement and marked sections will enable the potential buyers to navigate the space without the mix-up. The addition of a find location and book now option also means that page navigation has been made easier.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customers can easily make bookings through the site with the prominent use of the " Book now buttons. The system enables the users to choose location, activities, and timeslots and both general and specific rentals, including VIP lanes. It is very simple and structured so as to reduce steps, which enhances conversion rates, as well as customer convenience.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although the usability is good, it can be improved by adding more simplicity to certain booking procedures and fewer clicks needed to get to the checkout. The infrequent but significant problems like glitches in booking or payment problems reported by the users indicate the necessity of better system stability (Tripadvisor, 2026). Moreover, improving the responsiveness of mobile and the filters of the offers would make the user experience even more straightforward.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design of the site is fun, colourful, and modern, reflecting the brand of leisure fun. It has clean layouts, oversized banners and distinct call to action buttons, which make it aesthetically pleasing. On mobile devices, the design is smaller and more compact, consisting of stacked sections and linear navigation, but it retains consistency in branding. The responsiveness makes it easier to use and attractive to the eye, both on the devices without obvious functionality loss.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site is also done in very bright colours, especially in bright pink, orange and yellow, which shows signs of energy and entertainment. Bowling, arcades, and social experience are high-quality images that are displayed prominently to appeal to users. The visual material is applied strategically to present facilities and promote emotions, which illustrate the offers. 

	Question 2c – Has the website made use of an online chat tool? How effective is this in enquiring about the product or service? 
 

	Answer: A live chat tool is not present on the site. Rather, it uses support in the form of FAQs, contact pages and reservation systems. Although these offer simple support, the lack of instant chat can be a drawback to real-time customer support. The live chat option would enhance responsiveness and alleviate the need to address customer queries immediately, particularly when making a booking.

	Question 2d – How effective are the social media links on the website?


	Answer: The website contains social media links, enabling consumers to be connected to the brand on any platform. These links facilitate marketing by advertising the offers, news and interaction outside the website. Nevertheless, they can be made more visible to promote more interaction. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are well displayed in specific sub-menus highlighted by bowling services, party services, food and beverage services, and arcade services. The home page puts emphasis on the major services in images and brief descriptions, backed by Book Now features. Facilities such as VIP lanes and group bookings are further expounded in location-specific pages. 

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The reviews that are posted by customers cannot be seen on the official site but can be seen on external websites like Trustpilot (Trustpilot, 2026). These reviews are constantly revised, and the latest customer experience is mentioned in the reviews, dated 2025-2026. The positive observations recorded by most of the reviews include such remarks as cleanliness, friendly employees and pleasant mood, which means that the reviews are up to date and relevant. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company's service or recommend it to a friend or family member? 


	Answer:  The facilities, VIP bowling, and other entertainment systems are offered to show that the service is of high quality. The site underlines the idea of full leisure that would be appropriate to families and groups. This vision is supported by positive customer feedback about the cleanliness, friendly service and pleasant atmosphere. I would recommend it because it has a range of activities and has a good reputation for providing an enjoyable and social atmosphere.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are partially shown with the offers, like games and the promotional offers, like the bundle packages. Pricing, however, may also change depending on place and time and is a dynamic pricing strategy. Its prices typically match the quality and experience provided, but the costs during peak time will be increased. This pricing strategy is flexible, which enables the company to maximise the revenues and provide deals at the off-peak times.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2. Ten-pin bowling UK

	
	3. Family entertainment bowling

	Question 4b - When you type these words into Google, does the company's website appear in the top ten websites? 


	Answer: Yes, the Hollywood Bowl website is usually ranked among the search engine top results of related keywords like the ones provided above, such as bowling near me and ten-pin bowling UK. The depiction of the company in search engines is very high as it is nationwide and has well-organised content on its site. It ranks highly both with branded and non-branded search, which is backed up with a target-based SEO approach and high search visibility on important terms.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very important in the new UK business since they serve as the main source of information, booking and brand communication. In the case of businesses such as Hollywood Bowl, customers can go through services, offers and bookings on the site quickly. It also facilitates marketing and customer interaction. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A live chat option as a means of giving immediate customer support would be one of the main improvements. Although the website already provides features such as booking and frequently asked questions, live support services would enhance the user experience and lessen confusion when making the booking. Service efficiency and support are the key elements noted by the customers through customer feedback, and thus, the inclusion of a live chat would make the service more responsive and customer satisfaction higher.
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