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Introduction
The study has evaluated the discussion on marketing essentials. The promotion of a brand's product or services is what marketing is all about. It also comprises the marketing techniques implemented by the company to create impressions within the sector as well as in the minds of the consumers. The study will mainly discuss the situation analysis of two hospitality firms, Six Senses, and Moxy, with the help of the marketing mix tool. Furthermore, the study will also analyse the strategies of segmentation, targeting, and positioning, as well as the communication of both companies, comparing the web analysis tools they have deployed.
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The marketing mix is an essential marketing tool that greatly assists customers to buy goods and services from the brand (‌Lubowiecki-Vikuk et al., 2023). Two hotel companies, Six Senses, and Moxy implement the marketing mix strategy to make their products visible, which can attract customers to their respective brands. The first component of the marketing mix is a product, which refers to the services or goods that are being sold to customers by the company (Smith and Zook, 2020). Six Sense offers a wide range of products and services to its customers, including restaurants, wellness spas, and food and beverage options. On the other hand, the product element of Moxy is quite similar to that of Six Senses, as it deals in luxury rooms, bars, and amenities for its visitors. The second element in the marketing mix of the products and services is the price, which refers to the amount at which the products and services of the company are being sold. The pricing strategy of Six Senses is competitive pricing on the basis of the pricing set by its competitors, which provides the company with the opportunity to establish a competitive advantage in the marketplace. On the other hand, the pricing strategy of Moxy hotel groups is mainly a low-price strategy for attracting numerous customers (Marriott International Newscenter (US), 2017). The company is known for providing playful and affordable accommodations to its customer segments. The place is one of the third components of the advertising combination, which refers to the region where the sale of the products takes place. Six Senses hotels have a presence in almost 17 different nations in diverse locations that are accessible to a wider customer segment (Sixsenses.com, 2023). On the other hand, Moxy Hotels has over 60 experimental hotels across Asia, Europe, and North America as well. The fourth element of their marketing mix is promotion, which refers to the marketing activities of the companies (Clow and Baack, 2013). Six Senses employs an online promotional strategy for the promotion of its products, services, and hotel chains in remote and exotic locations. On the other hand, Moxy implements the strategy of both online and offline promotions being part of the Marriott Bonvoy portfolio. The company promotes its hotels and services through diverse social media channels as well as print media like magazines (Chaffey and Ellis-Chadwick, 2019). The fifth element of the marketing mix is people, which refers to the individuals who play a crucial role in the company's advancement and its marketing activities (Bowie et al., 2017). Moxy Hotels employs over 700 people who are dedicated to marketing activities that bring customers to the company. On the other hand, the hotel group Six Senses has an employee count of over 2500, with Rebecca Solof as marketing director, who provides major assistance in the marketing activities of the company. Further, the process is the factor that refers to the method of providing services to customers within the hospitality sector. Six Senses is a company that provides customers with a customer-friendly journey and seamless services to improve the customer experience (Smith and Zook, 2020). On the other hand, the Moxy hotels are involved in providing services to their customers, including easy accommodation and reservation services that the guests want. Additionally, the company also provides customers with online reservation services. The final element of the marketing mix is the physical evidence (Kotler et al., 2020). The hotel chain Six Senses has numerous hotels in remote and exotic locations. The company also has unique visual aesthetics and attractive infrastructure. On the other hand, Moxy hotels have unique logos, which are the frontline attraction for customers (Moxy Hotels, 2019). Furthermore, the infrastructure within the physical environment is maintained, which is an important marketing factor for their hotels.
Segmentation is the process of dividing the targeted locations based on the value or profit that is delivered to the company (Dolnicar, 2020). Companies use numerous tools and processes to understand their customers and devise strategies for the segmentation, targeting, and positioning of their products and services. In the case of six senses, the company uses web analytics tools such as the official website of the organization (sixsenses.com, 2023). Its use allowed the company to monitor the customers they were reaching. On the other hand, Moxy puts more effort into social media as an analytics tool. Since modern society is deeply engaged in social media, Moxy’s use has offered benefits for a better understanding of its customers. These tools allow the organization to gain more knowledge about people living in a particular society. By understanding these facts, the company segments the locations depending on the potential customers they can acquire or have.
Targeting refers to a complete focus on potential customers and putting more effort into serving them by offering new products and their features (Deepak and Jeyakumar, 2019). The use of web analytics tools such as websites and social media by Six Senses The information from these platforms is collected through Google Analytics, which provides better and more in-depth information on the company and shows its potential for the targeted customers (Kotler and Kartajay, 2014). Six Senses uses these tools to target its customers. As the organization offers exclusive and premium services, it mainly targets upper-class people with higher income rates (Housden, 2008). After short-listing the customers, they initiate extensive marketing strategies to further influence their targeted customers. Moxy's analytic tool is like that of the six senses. However, they put more focus on social media to gain a wide range of customers. The company mainly targets the young population and offers new experiences to them (Lubowiecki-Vikuk et al., 2023). There is a rise in the number of young travellers, which creates a better opportunity for the company to expand its business.
Positioning means placing the product in the targeted locations or market to gain a larger value or earn more revenue through the services and products offered (Iyer et al., 2019). Six Senses offers numerous multicultural and multinational portfolios that are designed to attract people across the world. The services offered by Six Senses focus on customer preferences and benefits. The company offers its services in different locations, making them more available to different segments of the population (Ghauri, 2014). It also offers its services through online platforms, which can be easily visited by people. Similarly, Moxy operates in the same way; however, the locations and placement of the product or services are offered considering the nature of young travellers (‌Moxy Hotels, 2019). The company also uses online platforms to show and promote its services to gain a wider range of customers and publicity.
The most promising and effective marketing strategy will be the use of social media. Among the numerous platforms, Facebook is the most used one, with an average of 2.96 billion active users monthly (Statista, 2022). Although companies use this platform to serve their customers, they should focus more on making these platforms convenient and comfortable for their users (Jobber and Ellis-Chadwick, 2020). They should monitor and keep developing their websites, making it easier for the user to visit. Companies engage themselves in sustainable programmes to gain a positive reputation among the population (Ryan, 2012). Sustainability ideas have become more popular over time, which has attracted large segments of people across the world. By organising sustainable campaigns, the companies will get more customers and a larger platform to promote and market them. This will attract more customers as modern society is more inclined towards sustainable companies. In addition to that, both Six Senses and Moxy, with the use of KPIs (Key Performance Indicators) like customer retention rate, website traffic, monthly sales and revenues, customer satisfaction, and so forth, can measure the effectiveness of different marketing tactics. As a result, companies can make amendments to improve areas of their marketing activities.
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From the above essay, it can be understood that there are numerous factors that affect both Six Senses and Moxy within the industry. The essay discussed the analysis tools used by the companies to market their services, and a comparison was made among the companies to better understand the topic. The essay provided information on the marketing mix to make it more understandable and authentic. It also discussed the segmentation, targeting, and positioning methods of both organizations. It also suggested potential methods for improving and implementing the respective marketing strategies.
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