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Task 1- Role play
In banking sector HSBC can be considered as one of the renowned investment banking and financial services related companies. The company is originally a British multinational banking company. Sir Thomas Sutherland established the company during 1865. That means for the last 155 years the company has been conducting banking and financial services related activities across the world. HSBC is headquartered in 8 Canada Square, London, United Kingdom (HSBC net | Global Banking and Markets | HSBC, 2020). The bank provides services like retail banking services, investment banking, corporate banking service, mortgage loans, private banking activities or service, wealth management service, credit card, finance and insurance related service etc. Currently it is operating its banking and financial activities within 65 countries across the world with its 3900 offices. Its present CEO is Noel Quinn. In line with the statistics of 2019, HSBC has total revenue of US$56.1 billion, total operating income US$13.3 billion, net income US$8.71 billion, total assets US$2.715 trillion, total equity US$192.668 billion, and number of employees 235,351 across the world. From the demonstrated data and information on HSBC, it can be easily understood that HSBC is one of biggest and renowned corporate business organizations in the world. 
Apart from that, every position or post of this banking and financial services company has enormous significance such as- Bank Marketing Representative, bank teller, branch officer or manager, loan officer, auditor, and others relevant. Out of them, Bank Marketing Representative Post or job is significant enough for a banking and financial services institution like HSBC. Through marketing a company gets popularity to its customers (Nieschlag, Dichtl and Hörschgen, 2011). From that perspective, marketing and its different roles can be played well by a Bank Marketing Representative. Without proper roles playing of a marketing representative a banking organization will not be able to reach its intended customers. Some responsibilities of a Bank Marketing Representative are- selling banking products or introducing customers to products or services of a bank, understanding strategic marketing plan, improving brand awareness among customers, interactions with customers, and providing significant information and data on products or services for research purposes. 

[bookmark: _GoBack]Now here, this is Peter Daya, one of the marketing manager of HSBC banking corporation. Currently I am assigned with the responsibilities to take care for marketing related activities and aspects of entire Europe region. Firstly, I joined in this bank as a Bank Marketing Representative and later in successive years through promotion today I am in this position. I have passed around 4 years with this bank and position.  As we are with a plan to expand our market in more countries so, we need a few Bank Marketing Representatives. I strongly believe that this job is going to be one of the most sought opportunities for a fresher or probationer.
Interview title: Bank Marketing Representative for HSBC banking and financial services institution.
Job interviewer: However, thanks for being here in response to our call. 
Interviewee: Thank you too. 
Job interviewer: I hope that you are well known on various skills and aspects regarding to Bank Marketing Representative Post. Therefore, do you know about different marketing responsibilities? 
Interviewee: Yes, I know. Some marketing responsibilities are like- introducing products and services to customers, gathering feedbacks of customers on products and services as well as providing significant information related to products and services to customers, and face to face interaction with customers etc. (Hunt, 2017). 
Job interviewer: Excellent. But, will you be able to carry out these responsibilities? 
Interviewee: I believe that I have the experience and capabilities to carry out mentioned responsibilities as I was assigned in the same area for 1 year in another renowned company. Moreover, I have accomplished several courses on this post and its responsibilities last year as to my preparation for it. 
Job interviewer: Do you have skills regarding to research? As we conduct numbers of research on various aspects of marketing and the company. 
Interviewee: Surely, I had carried out courses and research projects during my academic life on the same arena that means marketing (Appannaiah, Narayana Reddy and Ramanath, 2010). Moreover, I was a student of marketing. Therefore, I believe that I will be able to carry out research on any area of marketing if I were given proper instructions on. 
Job interviewer: As you know that at primary level a Bank Marketing Representative needs to interact directly with customers that means they become on test either they are able to deal with customers or not. Apart from that, you might be assigned with responsibilities to interact with the root level customers. Therefore, can you do that? 
Interviewee: In my last job I had some responsibilities concerned to dealing with customers. As though, I didn’t go directly to the field but, dealt with customers when they were available to us during carrying out responsibilities. Based on that experience I think I could do that. Interestingly, I feel good while talking to customers. 
Job interviewer: As a multinational company we need to take a great and strict care of rules and regulations of our company. Rules and regulations help us to keep up our standards. Therefore, apart from that, you must go through strict rules and regulations. Do you have an experience on that?
Interviewee: Almost in all multinational companies’ rules and regulations are applied strictly and employees or everybody carries complies with them as best as possible (Banking Regulations, Laws and acts that apply to the banking industry, 2020). Apart from that, I had experience on this aspect as I had under same circumstances in my previous company. Therefore, I believe that I could make myself fit with that situation. 
Job interviewer: Thanks a lot again. All sorts of information and notifications regarding to interview and its results will be available to you as soon as possible. 
Interviewee: Thanks. 
Questions from interviewee 
Interviewee: Mr. Peter Daya, I have a question regrading to job placement.
Job interviewer: Yes, of course. You can proceed. 
Interviewee: What is the possible area or region of placement of fresher under this recruitment? 
Job interviewer: Not that much sure on that aspect. But, as fresher under this recruitment must go for dealing with root level customer primarily therefore, their possible placement might be Asia and Latin America. 
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