Assignment 1: Incorrect Report Extract 
Report Extract (Marketing)
According to (Kotler, 2017) marketing plays a central role in shaping how organisations understand and respond to customer needs, with effective strategies often grounded in clear value propositions, as argued by. Recent research by (Chen and  Murray, 2017) highlights that digital engagement has become a critical driver of consumer behaviour, particularly through personalised content and data‑driven decision‑making. Credible industry guidance also emphasises that strong brand positioning relies on consistent messaging across multiple touchpoints, supported by evidence‑based insights into audience expectations MarketingWeek 2024. Furthermore, organisational reports suggest that integrated marketing approaches, combining analytics, customer feedback, and cross‑department collaboration, lead to more sustainable long‑term growth (Davies, Patel, Singh & Romero, 2023).
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