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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website takes barely a few milliseconds to load. It loads instantly with clear text, graphics and details, which all sync together to appear at the same time. With a click of the website link, a page containing information about bowling, instantly appears. The transition from clicking the link to the website opening is seamless, clear and concise. The speed as to which the website loads, ensures the user does not have to wait long.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website does contain sub-pages, such as Opening Times, Food & Drink, Leagues (Acocks Green Bowl 2024) on the main page. Sub-pages can also be accessed through the tiles on the main page too.
A prospective customer can navigate quite easily through the website using the sub-pages to look for what they require. However, a search bar within the website would save time and allow for the user to navigate the site quickly and efficiently.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Bookings can be made through the website, either by using the tiles or through the menu icon using the same form at both locations. The date, time and number of people will need to be entered, followed by clicking Book Now. A separate window opens, showing packages and cost. Clicking on continue gives a total of the cost and the package. Purchase button allows the user to enter their details to confirm the booking. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Yes, some improvements could be made to the site. Including a search facility can be beneficial to the user to find what they are looking for quicker. Whilst the booking forms, can be streamlined into a much simpler way of booking, such as having single form to choose packages, dates, number of people and enter details with payment methods, will allow the user to have a better experience. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website is simple enough to look at. The computer version does look better and pleasing, due to having all the sup-pages grouped just under the title banner. However, the mobile phone version is very restricted in view. There are no sub-pages below the title banner, which is considerably smaller in comparison to the computer version. The menu icon is shown in the mobile version to show the sub-pages.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The homepage, when viewed on a computer, (Acocks Green Bowl, 2024) is bright and vibrant, with alternating images just below the sub-pages. The bright colours and imagery immediately attract the attention of the user. Various offers and deals are shown in vibrant colours and cartoon images. The tiles on the homepage, enlarge slightly and get brighter when hovered over with a cursor.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is no online chat tool on the website. However, a direct phone number has been provided to place any bookings or getting the required information the user needs by speaking to someone at the business premises. There is also an online booking tool which is effective in making booking, but not for enquiries.


	Question 2d – How effective are the social media links on the website?


	Answer: 
There are two links to social media sites from the website for a Facebook account and the other being a twitter or X account. The Facebook account shows posts about the offers and opening times of the business, with some photos taken of staff at various occasions of the year, such as Christmas and Halloween (Acocks Green Bowl, 2024).
The twitter or X account (Acocks Green Bowl, 2011) seems to be abandoned as the last update was done in March 2019.
Both accounts are showing offers that are on at the business, however, it is clear that the Facebook account is more preferred by the business.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The company has used clear wording and pictures to essentially highlight what they offer. The company offers a sole sport of bowling which is shown by the title banner in every page. The website has sub-page titles which state that they offer food and drink as well as various bowling sessions for groups and parties.
The homepage outlines the services the business provides, such as having 20 lanes available, computerised scoring etc.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The reviews are available through the Facebook page of the business (Acocks Green Bowl, 2011). However, that last review was in November 2024. The reviews are generally positive, with a few negative ones, mainly due to the parking situation, whereby customers have received parking tickets even though they entered the car registration details into the machine at the business to gain free parking.
A quick search of the company (Microsoft Bing, 2025) also gives mixed reviews, mainly due to the parking issues. The positives include high levels of customer service and satisfaction from customers.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
High quality service is presented by the business through providing a range of packages for bowling, free Wi-Fi and free parking. Many reviews (Microsoft Bing, 2025) highlight the fact that their interaction with staff at the venue was hugely positive. Staff went above and beyond to help customers with their bowling sessions. 
Acocks Green Bowl would be recommended to friend’s and family due to the fact the customer service is exceptional. Positive attitudes of staff will always lead to a pleasant experience at the company.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are made very clear on the website, with details as to who the package is for and for how many people. For example, clicking on the Just Bowling sub-page (Acocks Green Bowl, 2024) gives a selection of prices for a range of packages. 
The prices do reflect the quality of service shown. The price point shown on the website is affordable for the customers. It is not too cheap, where a customer will think the service will be horrid, and not too expensive, where the service is of extreme high quality. With the offers stated on the website, the service is sure to be of high quality.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Birmingham

	
	3. Ten Pin

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes. The search results did include Acocks Green Bowl; however, it appeared quite far down the list at number seven. The other websites that appeared before Acocks Green Bowl, were quite well-known, larger companies, who have bases all over the country. These businesses have invested heavily in advertising, which Acocks Green Bowl does not have, hence they appear near the top of searches.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites do have an incredible relevance in modern UK business. The way technology has evolved, consumers prefer to do things online instead of face to face, for example booking days out, meals out etc. YEC (2020) states that it is essential for a business to have a website as it ‘can have a massive impact on its success.’
Having a website enables the consumer to do things from the comfort of their home and not stepping out. There is no queuing or waiting inline is. Transactions are completed instantly online.
In a day and age where everything is done online, a website is essential to be seen by potential customers. With details regarding a business available on a website, it does save time and effort of trying to contact a business to find out information.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
To improve the website of Acocks Green Bowl, I recommend that the website brought up to date with a more streamline version of it. The current website, although it is functional, the visual look of it is outdated. There is a lot of blank spaces across the website, which could be used to advertise the packages the business offers or use the space for pictures of customers using their business. At present, the website has some sub-pages, showing opening times, prices and packages and taking up a fraction of space per page. The booking page should be removed as there is a ‘Book Online’ feature on every page. Opening hours can be added just under the contact number on every page. 
Condensing the sub-pages to fewer pages, will allow the customer to navigate the website more easily. 
A website should be able to allow a customer to browse with ease, with the above recommendation, a customer will have a positive experience.
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