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Introduction
The aim of this qualitative study is to learn about and gain an understanding of the participants personal experiences of the benefits of using social media within your business environment. The data has been collected from unstructured interviews that took place face to face with three different participants. The participants were selected through a purposive sampling process (Lavrakas, 2008) to ensure that a range of variation was covered and that all participants had experienced the phenomenon that is being investigated. Referring to my positionality (Foote & Bartell, 2011, P46), I am a university student currently studying Level 5 Business and Management and this topic is important to me because social media has a huge, long-lasting impact on the lives of many individuals of all ages, not just from a professional standpoint but also from a personal standpoint.90% of businesses agree that social media has had a significant impact on their business, whether that impact be favorable or otherwise (Bhattacharya, 2022). During the interviews, the participants' experiences with the benefits of using social media for business purposes, as well as their viewpoints on the subject, will be studied. The data and results will then be analysed using a thematic analysis method (Braun & Clarke, 2016).
Literature Research
During this research it was essential to find out the participants perspectives on the benefits of using social media within your business environment, therefore a qualitative approach was chosen because it was the best method to use in order to get the results that were needed. Qualitative research is the investigation of people and their thoughts in their natural environments, aiming to understand or interpret phenomena in terms of the meanings people attach to them (Aspers & Corte, 2019). This type of data is highly subjective which means rather than statistics, it involves thoughts and feelings (Bellenger et al, 1976). Qualitative data can be effectively gathered through one of the most popular methods used for data collection, which is interviews. The perspectives, experiences, opinions, and intentions of each participant can be investigated through these interviews. (Gill et al, 2008). For this research, an unstructured interview process has been used. Little or no organization would have been done before the unstructured interviews began and the interviews started with the following question being asked; ‘What are the benefits of using social media within your business environment.’ These kinds of interviews are also sometimes referred to as ‘informal interviews’ because they are more like a discussion related to the topic rather than a formal interview (McLeod, 2014). Purposive sampling was the sampling method used for this qualitative research. The participants and sample groups were chosen using this method as it is a commonly used technique in qualitative research and is a form of non-probability, judgmental sampling (Palinkas, 2015).

A paradigm relates to the way that things are done when it comes to a subject's development. It is a framework incorporating the standard assumptions, ways of thinking, and techniques that members of a scientific community generally accept (dictionary.com, 2012). Kuhn (1962) states that ‘a paradigm means a theoretical perspective’ where research is directed by the plan of the project, how to approach problems and the topic that is to be studied, the explanation of the investigated phenomenon through the construction of a hypothesis, and by identifying the best possible research technique. The main research method will be phenomenology, this is the philosophy of experience. The chosen phenomenon for this research was ‘what are the benefits of using social media within your business environment’ For phenomenology, the result of all meaning and value is the experiences that human beings have lived through (Armstrong, 2005).
Procedure
After the phenomenology, techniques and methods were chosen, the next step was to choose which interview approach to use. For this qualitative research, the best interview method to gather the data needed was an unstructured interview technique. To ensure the results of the research were precise, the following procedure structure took place:
1. A question was chosen that would search for and establish themes within the chosen topic area; what are the benefits of using social media within your business environment. One main question was decided and asked to gather enough information to analyse.
2. A sample group was chosen that would cover a range of variation regarding the participants but also those who have experienced the phenomenon that is being investigated. This sample group was selected using a purposive sampling technique.
3. An unstructured interview method was used because they are not as formal as structured interviews therefore the discussion can flow freely, and questions can be prompted depending on the participants response. This interview structure also has better validity as it gives the researcher the chance to gain a deeper understanding of participants views and experiences and it also allows the researcher to ask for further clarification. Prior to the interviews taking place each participant had to sign a consent form. The reasoning for the interview and what was needed of the participant was clearly explained before they signed the consent form and then arrangements were made to start the interviews.
4. When the unstructured interviews took place each interviewee did the interview separately, one by one but they were all conducted in the same quiet area with no distractions around. The main question was asked the same for each interview, however any prompts used would have been slightly different for each interviewee as they all had different experiences with the topic and different responses to the main question. Each interview lasted between 20 to 25 minutes.
5. After the interviews were completed, each interviewee's responses were typed up into a word document in order for them to be analysed. All of the information that was typed up considered the consent agreement and privacy rules therefore no names were mentioned, and none of the interviewees can be identified from any details used in the research.
Data Analysis Techniques
Only the parts of the interviews that were relevant to the benefits of using social media within your business environment were transcribed into the word document, any other wording that was not relevant to the question was taken out. The data that was collected from the interviews and transcribed was then assembled into a table consisting of three columns (see table below). The interviewee’s answers to the question make up the first column in the table, the researcher’s interpretations of the data that was collected is in the second/middle column and the last column is any consistent, reoccurring themes that were identified by the researcher. Various themes were identified by creating groups. A new category was created every time a new viewpoint was presented. The themes were then edited and compacted to enable effective conclusions to be made from the data that had been collected, transcribed, and assembled.
Data Presentation and Findings
[image: ]
The table above was constructed to showcase the qualitative analysis. It shows the interviewees responses grouped together, the researcher's interpretations, and then the themes that were identified from the transcript.
The first theme that was identified was promotion for businesses, consumer coverage and an increased target market are three of the main reasons social media is useful within a business environment. The participants have seen an increase in their businesses coverage and consumer market since using social media to promote, this helps to attract more consumers which can eventually lead to the business expanding even further. If businesses were not able to promote via social media, then less people would find out about their business, this could potentially mean they would not have as many customers.
[image: ]
The second theme identified in this research is that social media builds customer loyalty by giving consumers a voice. Social media is useful because it allows consumers to give honest reviews of the business, this can help business see what they are doing or what they are not doing and then they can develop their business for the better which will allow for more growth as well. Social media also allows consumers to give recommendations on whether a business is good or whether it is bad depending on the consumers' own experiences. This can also help a business get a better understanding of who their loyal customers are that regularly recommend it to people. Loyalty rewards help to gain a customer's loyalty and also keep the customers loyalty as they are being rewarded for being loyal to one business.
[image: ]
The third and last theme that was identified in this research is that advertising and promoting your business through social media is useful and free. On social media your posts can get shared and promoted by many people all over the world, this yet again expands the businesses coverage and widens their target market. The advertisement and promotion tools and equipment available to use on social media is mostly free, therefore the advertisement would not be an extra cost to the business. Social media is great for worldwide, free, accessible promotion that would help grow a business and get them noticed.
Conclusion
To conclude, this research included only three participants answering the question ‘What are the benefits of using social media within your business environment?.’ All of the interviewees have experience from their own business ventures. The data was collected from an unstructured interview method and analysed using thematic analysis. Interviewees were able to tell their own stories from their own experiences by using qualitative techniques, this makes their answers reliable and valid. The result found from this research is that social media is a highly effective tool for use within a business environment and there are many benefits to using it to promote, advertise, grow, and develop your business and its consumer base.
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Introduction
The aim of this report was to study how useful social media is to improve professional connections. Galov, 2022 states that 90% of marketers believe their social media advertising has enhanced their company’s exposure, while 75% say the advertising has increased traffic for their business. 69.6% of people in the UK used social media for businesses in 2018 (Statista Research Department, 2022), this is compared to 88.51% of people using social media for personal use in 2021 (Statista Research Department, 2022). This research study was chosen because of personal experience, and it is an interesting subject to analyze and find out whether people do use social media more for personal use or for business use and to also find out the reasons why this may be. Factors for why people might use social media more for personal use than they do for business use could include the fact that unless it is their own business run by them then they do not care about the brand image or their own personal brand that shows through what kind of field you work in or have previously worked in.
Data Collection
The data collected for this research study was gathered through a quantitative survey method (Independent Nurse, 2012) to explain the phenomenon (Huniche & Sorensen, 2019) that has been selected. The survey method used was chosen because it was easily accessible for all participants, and it was effective. The convenience sampling method (Lavrakas, 2008) covers large areas and makes sure there is a variation of diverse results; therefore, convenience sampling was the sampling method used as it will ensure a reliable and valid range of results. The survey was conducted via excel forms and shared on social media to gather trustworthy responses ready for analysis.
Analysis Approach
The process of gathering and analyzing numerical data is known as quantitative research. The process can be used to find patterns and trends, make predictions, test casual links, and categorize results into larger groups (Bhandari, 2022). Sensory calculation and project of data are some types of quantitative data collection (Formplus Blog, 2019).
One way of analyzing relationships between numerous variables is cross tabulation. Cross tabulation is best for categorical data because it simplifies the data as certain groups cannot be in the same category at the same time this then means that there is less room for errors, it helps discover different perceptions that could essentially be more valuable and it achieve goals through any insights that have been found (Cleave, 2019). The data is then analysed for correlations and any appearing themes are recorded.
Procedure
The data collection method chosen to conduct this quantitative research was an online questionnaire. Excel forms were used to create the questionnaire. It is a data collection tool that is essentially a dialogue window with fields for just one record (cruz, 2021). This software is stored in cloud drive so it is easily accessible and can be edited anywhere at any time.
The questions asked within the online survey were designed to obtain information about how useful social media is for professional connections. Closed ended questions, nominal scale questions, interval scale questions and ordinal questions were all included in the online survey (questionpro.com, 2022). The first two questions that were asked in the online survey revealed demographic information about the participants, which was used to relate themes to groups in the study. Multiple choice, level of measurement, and closed ended response procedures were used in the online survey. The online survey was shared via social media to a large number of people over the internet.
Due to the fact that the participants of the survey could complete the questionnaire at any time and any place that suited them, distance and time were not a problem. The survey was also easily accessible and easy to fill out therefore no one would have struggled to complete the questionnaire. The online survey was completed by sixty-four people.
Analytical Procedure
To evaluate the data and discover trends, the IBM Statistical Package for Social Sciences (SPSS) and Excel forms were used for graph analysis. There was no breach of confidentiality because each participant was given an unidentifiable ID. Labels matching to multiple choice answers were assigned to a coding frame. Variables were input and assigned with either a nominal, scale, or ordinal value.

SPSS was used to import the survey findings. To improve analytics and match the labels supplied, several variables were entered in numeric form. The data was tidied up to ensure that the findings were free of mistakes.
Data Presentation and Findings
Q1. What is your gender?
[image: ]
The data findings from this question shows that most of the online survey participants were female and that less were male.
Q2. How old are you?
[image: ]
This table shows how old all of the participants are. The ages range from 18-52 years of age and the most common age for the participants is 21 years old.
Q3. Do you think that social media has had a more positive or negative impact on your life?
[image: ]
This table shows whether the participants who took part in the online survey think that social media has had either a positive or a negative impact on their life. From this table, it can clearly be seen that the majority number of participants think that social media has had a positive impact on their life. There is quite a big difference as can be seen, 60.9% think the impact is positive compared to only 39.1% who think the impact is negative.
Q4. How long do you spend on social media per day for personal use?
[image: ]
This bar chart represents how long the participants spend on social media daily in regard to personal use. As can be seen from the bar chart the majority of participants spend between 2-4 hours a day on social media for personal use, it can also be seen that quite a number of participants spend between 4-6 hours a day on social media for personal use.
Q5. How long do you spend on social media per day for professional use?
[image: ]
This bar chart represents how long the participants spend on social media daily in regards to professional use. As can be seen from the bar chart the majority of participants spend less than two hours a day on social media for professional use. From both this bar chart and the previous bar chart, the results show that the participants spend more time on social media for personal use than they do for professional use.
Q6. How much do you agree with this statement - “I feel that using social media for professional use is beneficial”?
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This table shows how many participants agree with the statement - “I feel that using social media for professional use is beneficial”. The results show that most of the participants agree with the statement with a number of 36 out of 64 participants, there were also 12 who strongly agree and only 5 who strongly disagree.
Q7. When are you most likely to access social media for professional use?
[image: ]
This pie chart represents when the participants stated that they are most likely to access social media for professional use. The results show that the majority of the participants are most likely to access social media for professional use while they are at university or work.
Q8. How familiar are you with professional social media tools?
[image: ]
This table displays how familiar the participants are with professional social media tools. The table shows that the most people are somewhat familiar and that 11 people are not so familiar with the same amount being extremely familiar.
Q9. What social media site would you say you use the most for personal use?
[image: ]
The pie chart shown above presents that most of the participants use Instagram the most for personal use.
Q10. What social media site would you say you use the most for professional use?
[image: ]
The pie chart shown above presents that most of the participants use Facebook the most for professional use.
Cross Tabulation of results
[image: ]
The table above shows the gender of the participants and whether they think social media has had a positive or negative impact on their life. The results clearly state that the participants, both male and female, believe that social media has impacted their life in a positive way.
Limitations of data
For this research, the only limitations found was the sampling size for collecting data. This research had a sample size of 64 participants, however if this were a larger number of people there would be more variation of responses therefore analysis would be more thorough and valid. There is also a limitation of sampling techniques due to the time frame, for future research the timeframe would be expanded therefore more in-depth sampling, research and analysis could take place. Most of the participants believe that social media has impacted their life for the better, however further research could be done into this to discover the reasons as to why they believe this.
Conclusion
To conclude this research, there is a clear indication that more people use social media for personal use than they do for professional use. This is an interesting result as so many businesses and brands have turned to online promotion, advertising, contact and some are even only online shopping and do not operate from a physical store. Most of the participants believe that social media has impacted their life for the better which is good but it is a possibility that they are wasting their free time using social media in a way which will not actually benefit their life, as it would if they were using social media for professional or business use instead.
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