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[bookmark: _Toc109990851]1.Introduction

The purpose of the following reflective report is to identify the key learning points from the online material, to demonstrate my critical thinking, to interpretate my analysis and to show how the module contributed to my overall learning. The module talks about how the innovations and creativity contributes around the world and reveals the relevant framework used to develop our ideas so we can make a change for good. Also, I want to present in my report how the knowledge I gained links to the social care section. 
[bookmark: _Toc109990852]2.How do innovations and creativity impact the society?

As a person, who has never considered myself as innovative, I was truly amazed with all the information I explored in the very beginning of the module. Topic 1 in Unit 1 reveals how innovations solves problems in society and enhances the capability of the people to act in crisis situations. Innovations can impact our world in a lot of ways, can bring significant improvement and simply make our lives a lot easier. Innovation helps to address the global challenges, like climate changes, diseases, can help to cope with the worldwide problem of hunger with producing more goods, can create more job opportunities and therefore help with the unemployment. The technological innovations play a major role in society by changing the way we communicate, learn and work. Innovative thinking, on the other hand, can help your business grow by applying new ideas to the society. The society we live in now, however, has advanced much with the help of the Fourth Industrial Revolution or Industry 4.0. It has started in 1784 and has given us things like automation, internet, robotics, mechanized production, things, that change our lives in unpredictable ways. Different technologies emerge and combine in ways that impact the society far beyond. The term was firstly used by Klaus Schwab, who is Executive chairman of the World Economic Forum, and he even wrote a book about it in 2016. In his book he defines that revolution as different from the previous three by changing the way we communicate, live and interact with each other. He points out that everyone nowadays can contribute to changing the world and impacts on creating a human-centred future for all of us. The idea of Society 5.0 has been proposed in Japan in 2016.It is about a combinative cooperation between human and machines at the workplace. It features the robots helping the people work better, more efficient and faster by taking away the most difficult tasks from them. This is a more balanced way of working between the smart technologies and the humans. As Thomas Edison has said “If we all did the things, we are capable of doing, we will literally astound ourselves”. (Edison,T.). To evaluate, I can say that we are all the builders of the new world, and we are the ones to create and bring innovations so we can make it a better place for the future generations. Creativity will expand our perceptions and will give us new horizons.
[bookmark: _Toc109990853]3.Changemakers. The Act of creating value.

As I mentioned previously, everyone can be a changemaker. Going through the online material of Unit 2, Topic 1, I got really impressed with one changemaker-the Pakistan peace activist Malala Yusufzai. She fights fiercely for the rights of the young children in Pakistan and was even awarded the Nobel Peace Award in 2014 for her “struggle against the suppression of children and young people and for the right of the children to education” (Yousafzai, M. ,2013). Malala kept a diary of the events which Taliban’s caused in Pakistan, like burning schools, and published it secretly in 2009 with the help of BBC. Malala was shot in the head by the Taliban’s in 2012, she barely survived the attack and had to move to England afterwards in order to save her life. An American documentary made her famous throughout the world in 2013 and so she was named by the Times magazine one of “the 100 most influential people in the world”. (Times,2013). I believe Malala is a true leader and a changemaker, because it is our duty to protect the children and give them knowledge so they can develop themselves in the best possible way. We must empower all young people to expand their creativity so they can become leading social entrepreneurs and make change to world for all of us. What has to guide our behaviour is the impact our actions might have on the society as a whole. We have to master our teamwork and leadership skills so we can be a good role models of our children so they can become more confident and initiative and have the abilities to imply positive changes in the society to contribute for a better future.
Value creation is the process of “bring into being something that has never existed before”. (‌Mossman, A., 2009). It is a way to turn our resources no matter physical or non-physical into something that has a perceived value. You need to create a value for your business, so it can be seen as an unique opportunity. Things that are seen as a waste or do not seem useful, can be turned into an amazing product with the help of our creativity. While doing my online tasks I got stunned how creating a simple origami changed the core value of the paper. Also, by making it and therefore being creative, I managed to improve my patience, my coordination, attention and motor skills and even my stress levels reduced. Value creation pedagogy can be well understood by applying Mackiguchi’s BBG. When considering the new value of the created project we must establish whether the change has affected its beauty, whether it will be beneficial and how will change the good. All the impacts of the change should be determined prior to starting the project.
Other people’s value can be different than ours. To be able to create a strong and productive team, we have to take in mind what are their values, which can be done by active listening to them. As different people can be motivated in different ways, improving our active listening will help us to establish their values see from their perspective so we can reach a common agreement with them.
[bookmark: _Toc109990854]4.Telling your story

When you start creating a project, you have to be able to explain it in the best possible way so you can persuade the potential buyers. “A story expresses how and why life changes. “(McKee, R and Fryer B. ,2003). A good storyteller manages to present his ideas and values to he can make the whole world to believe and get engaged in his project. You have to be able to draw a visual map of your idea so you can deeply involve the people listening and convince them to follow your stock. You can do that by engaging people’s emotions, ask rhetoric questions, give statistics and facts, or just tell them a compelling story which might arouse their emotions and make them thing about a similar story they have experienced.” If you can harness imagination and the principles of a well-told story, then you get people rising to their feet amid thunderous applause instead of yawning and ignoring you”. (Morreale, S.P. 2010).   A good storyteller is a good leader as well. This is a person who is well aware of himself and of the human nature too. 
A good storyteller is presenting his ideas with authenticity and self-confidence. Authenticity means that you are true to your own personality, values and spirit regardless of the pressure you are under to act otherwise. You have also to be able to take responsibility of your actions and your mistakes as well. Self-confidence, or self-esteem, is also essential so you can influence the public. Natural leaders believe in their own abilities which reflects on the way they give present their ideas to the public so they can achieve the desired outcome.
A good presentation can be done by preparation and practice. You have to be able to establish good communication with your public by using verbal and non-verbal symbols-words, gestures, sounds. The way you look, the tone of your voice, your posture, your smile, the eye contact that you make with the audience, are things that will help you present your concept in the best possible way. Very important also is who are you presenting to and what outcome you want to achieve. You can also make a mind map to help you organise your ideas. You can include quotes, jokes or a personal story to help you explain your thoughts better. You can also help yourself by practising and rehearsing in advance.
[bookmark: _Toc109990855]5.Success and wellbeing. The Pygmalion effect.

Success is accomplishing something you have desired of and making a difference to someone else’s life or to the world in general. The definition of success is individual to each one of us, it depends on our views of what will make us valuable and complete as a personality. Success “affects how organisations perform, who progresses within them and how power is exercised”. (Bostock, J., 2014).
Success links to the feeling of well-being. Setting a certain goal in life and accomplishing it gives us a sense of fulfilment and happiness. This improves our mental and general health as well. Being successful makes us proud of ourselves and outlines our purpose in life. If we experience a failure though, this leads to an emotional illness which might reflect on our overall wellbeing. According to Gallup, (2010), the five essential elements for the wellbeing are physical, social, financial, community and career wellbeing, respectively meaning being healthy, having social relationships and a loving partner, being financially stable, feeling engaged with the community and having successful career. People gain a different sense of wellbeing from all these five factors. Some of them feel driven in all of these areas, others concentrate on just one of these elements. This happens because we are all different and therefore measure our wellbeing differently.
The term “Pygmalion effect” defines the expectations one might have on us which can reflect on our overall performance. A person can indeed achieve great results if another person believes in his abilities. Moreover, if someone considers us unable of achieving success, we might become ineffective and display poor performance. According to Rosenthal and Jacobsen (1968), children, students and employees tend to perform better if their tutors believe in their capability and become much more successful. The other people’s beliefs reinforce our beliefs and influence our actions leading to so called “self-fulfilling prophecy” or “Pygmalion effect”, a prediction that becomes true. An example of that is the placebo effect when a patient experiences positive outcome due to believing that he has been given treatment, although that treatment has no medical effect, but mostly psychological.
[bookmark: _Toc109990856]6. Conclusion

To summarise all the information, I gained from the module, I can say that unlocking social value is the key to creating a bond between the society, the companies and the stakeholders. Social value plays an important part in the society’s culture. It includes social tolerance, care for the community, responsible actions and good practices by the leaders of the society. Social value means considering how our choices and actions might contribute to the wider social goodness. We have to start thinking not only what would benefit us as a company or business organisation but the total impact out action might have on the society as a whole. Understanding the global problems and bringing a positive change is what will define us as changemakers and the reflection it will have on the future generations. Because we are the ones who are building the future for our children and therefore making the world safer and happier place.
The module helped me to understand how creativity changes the world and the fundamental impact it is having on our lives, helping us to improve our skills, changing the way we study and impacting our wellbeing. I managed to recognise my social value and got to understand myself better and also realised how my actions as a potential leader or the way I am presenting my story/project might influence the other members of the society. Because each one of us can be a changemaker and it is up to us to define our place in the society and try to apply changes that will benefit not only our own success but will determine the wellbeing of the whole mankind.
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