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[bookmark: _Toc209873955]1. Introduction
The research planned to examine the role of corporate social responsibility (CSR) practices on the financial performance of the firm, particularly based on the retail firm Tesco. The section is expected to provide brief information related to the considered topic for the study.
[bookmark: _Toc209873956]1.1 Research Background
At the beginning of CSR, the term was often recognised as a tool that was used in the process of marketing, and it aimed to attain legitimacy. In the present context, the CSR is marked as the core strategic factor in a company that aids in attaining long-term based sustainability for the firm (Dey et al., 2018). As per the idea of Gomez et al., (2020), the firm wants to use the CSR action as a core strategy for gaining an enhanced level of corporate reputation.  Tesco PLC is one of the leading grocery-related retailers situated in the UK, with a share of over 27% of the current market. Moreover, the stores owned by Tesco aligned with the growth in revenue and the number of stores exceeded 4300 in the UK as well as in the Republic of Ireland in the year 2025 (Bedford, 2025). 
Figure 1: Annual revenue of Tesco in the UK from 2013 to 2025
[image: Tesco financial revenue United Kingdom 2013-2025| Statista]
Source: (Bedford, 2025a)
The annual revenue of Tesco shows a considerable increase in the year 2024 to 2025, and the rate of ROI increases to 2.74 billion in the financial year of 2024-2025 (Bedford, 2025a). The major goals of Tesco are to provide efficient services to the customers, communities, environment as well as society by operating responsibly and thereby bringing more long-term advantages. Additionally, Tesco incorporated sustainability-linked initiatives in its core plans, goals and practices to attain long-term benefits to the firm (Thorisdottir and Johannsdottir, 2020).
[bookmark: _Toc209873957]1.2 Research Rationale
Tesco is one of the leading retailers, is noted in the news associated with unethical practices, particularly dealing with the suppliers, compared to other leading companies such as Morrisons and Sainsbury’s (Golden et al., 2020). From the perspective of Benghezal and Izadi, (2020), Tesco is the retailer with a low level of CSR initiatives in comparison with Morrisons as well as Sainsbury’s, but at the same time, Tesco has greater worker expenditure. The heightened CSR efforts or initiatives are put forward by Morrison’s, which found around 80% and Tesco has 20% in the previous 5 years. The study led by Asiamah and Ghulam, (2020), stated that the donations conducted by Tesco directly impact the sales growth of the company, and in this regard, performing donations as a part of CSR activity can have the ability to improve the overall operational efficiency of the organisations, as the process aids in gaining the trust of stakeholders. Moreover, Sughra, (2019) pointed out that the community-associated work of Tesco was negatively connected with the overall sales revenue of Tesco. While comparing Tesco with other leading retail firms in the UK, Tesco shows less involvement in the CSR-related practices. Furthermore, the reduced CSR activities in the firm lessen the overall reputation, financial performance and effectiveness of the firm (Miller et al., 2020). The present research addresses these specific issues in the retail firm Tesco and plans to conduct a study based on the influence of CSR activities on the financial performance (ROE and ROA) of Tesco.
[bookmark: _Toc209873958]1.3 Research Aim
The study aims to examine the impact of CSR initiatives on the financial outcomes, such as Return on Equity (ROE) and Return on Assets (ROA), in the retail firm Tesco. 
[bookmark: _Toc209873959]1.4 Research Objectives
1. To identify CSR initiatives currently implemented by Tesco, presenting evidence from prior studies.
2. To assess the impact of CSR initiatives on the financial outcomes (ROA and ROE) of Tesco. 
3. To offer applicable recommendations for enhancing CSR initiatives to attain enhanced financial outcomes for retail firms. 
[bookmark: _Toc209873960]1.5 Research Questions
1. What are the key CSR initiatives adopted by Tesco and how beneficial are they in contributing to its financial metrics?
2. How do CSR initiatives in Tesco impact the financial outcomes such as the ROA and ROE?
3. How can Tesco promote its existing CSR initiatives to enhance its financial outcome in the UK?
[bookmark: _Toc209873961]2. Literature Review
The practices of CSR include an integration of environmental, social, as well as economic practices into the routine activities of the firm and enhance the stakeholder interaction in the organisational atmosphere (Morea et al., 2021). Involving in the CSR practices is recognised as a way of improving the ethical identity of the organisation, and the organisation with efficient ethical identity can attain the satisfaction of the stakeholders and which directly influences the economic performance of the organisation (Okafor et al., 2021). On the other hand, from the perspective of Sughra, (2019), the relationship among CSR and the financial metrics of the firms is mainly connected with the capability of CSR to affect the key stakeholders of the firm. CSR strategies of Tesco show a beneficial impact on the financial matters of the firm and the practices not only aided in enhancing the social image of the organisation, but also helped in improving the consumer loyalty, which gradually results in improved sales growth (Zhou, 2024). However, Partalidou et al., (2020) commented that the connection between CSR and the fiscal performance of the firm is puzzling, as the results obtained in the empirical studies are conflicting. According to the viewpoint of Cho et al., (2019), if an organisation performs key duties using the trust-based entrepreneurial practices, including efficient CSR initiatives can balance a good association with the different stakeholders and ultimately lead to the enhancement in the monetary performance of the firm.
The practices of CSR aid in enhancing the competitive advantage of the firm, and further, it constitutes better performance for the firm’s financial matters (Coelho et al., 2023). On the contrary, Ahsan, (2024) marked that the lack of innovative practices and the CSR-related practices in the organisation generates a possibility for decreasing the gratification level of the consumers, and it shows that the absence of CSR initiatives limits the organisational performance along with the financial performance. Reducing the negative environmental impact of the firm can contribute to heightened financial productivity (Sherwood et al., 2020), and the retail firm, Tesco, takes initiatives to limit its carbon footprint by participating in sustainable power sources. The limit on the adverse ecological impact creates an enhancement in the overall fiscal performance of Tesco (Olarewaju et al., 2024). Oppositely, the study put forward by the authors Benghezal and Izadi, (2022), denoted that the CSR practices incorporated by Tesco are relatively limited while comparing the activities with other leading retail firms in the UK, such as Sainsbury’s and Morrisons.
[bookmark: _Toc209873962]2.1 Research Gap
The research conducted by the authors, including Tulcanaza-Prieto et al., (2020), Okafor et al., (2021), Partalidou et al., (2020), Hamdoun et al., (2022), Barauskaite and Streimikiene, (2021), Hojer and Mataigne, (2024), and Audi and Yu, (2024) examine the relationship between CSR and the financial performance of the firm. None of the studies specifically mentions the impact of CSR initiatives and financial performance in the context of the retail firm Tesco. In this regard, the present study will be planned to assess the impact of the factors CSR and the fiscal performance of the retail company Tesco. Thus, the present study will bridge the gap in the existing literature and provide new knowledge to the literature.
[bookmark: _Toc209873963]2.2 Search Criteria
The specific study will use the keywords including “corporate social responsibility”, “CSR”, “CSR practices”, “CSR initiatives”, “CSR strategies”, “financial performance”, “economic performance”, “retail sector”, “ROA”, “ROE” and “Tesco” for identifying the wide details replated to the research topic. Searching using the AND, NOT and OR also will be helpful for attaining the necessary details for conducting the study.
· Inclusion Criteria
The research will only use the data that were gathered from the authentic sources, including the official website of the company and the annual report published by the organisation. The study will consider the data published within the year 2018 to 2024. The research will only consider the information that has been published in recent years. Moreover, the research will only take information from the work that deals with CSR and financial performance.
· Exclusion Criteria
The research will not obtain the data that was published in unauthorised sources and untrustworthy sources. In addition to that, the data that was published before 2018 will be excluded from the research to ensure the accuracy and precision of the study. Moreover, the data from recent years will enable the research to track the current evidence related to the research topic. The research will avoid the consideration of studies that do not deal with CSR and its impact on financial performance.
[bookmark: _Toc209873964]3. Research Methodology
The section will mention the major methods used in the research to assess the effect of CSR on the financial performance (ROA and ROE) of the retail firm, Tesco. The section will include the research philosophy, approach, choice, data collection and analysis. Moreover, the ethical considerations and risks will be included in the section to enhance the accuracy of the particular study.
[bookmark: _Toc209873965]3.1 Research Philosophy
The positivist research paradigm was invented from the concept of the empiricist philosophy, and it is based on the idea that the theories are to be tested empirically. In addition to that, the specific philosophy guides the researcher to draw conclusions from the repeated numerical or statistical results (Junjie and Yingxin, 2022). Ikram and Kenayathulla, (2022) pointed out that positivism is a science-based study philosophy, and the key purpose is to prove and test the hypothesis. The present study will use the positivist philosophy to examine the influence of CSR initiatives on the ROA and ROE of Tesco. The incorporation of the positivist philosophy will aid in enhancing the accuracy of the study as it is based on objectivity, numerical data and based on hypothesis testing.
[bookmark: _Toc209873966]3.2 Research Approach
The deductive approach is often linked with the evaluation of hypotheses, and it is often connected and incorporated in quantitative studies (Kumar and Ujire, 2024). The deductive method begins with the generalisation of the topic by observing the considered dependent factors that support the generalisation and then arrives at the specific conclusion (Hall et al., 2023). The close alignment with the quantitative-based studies will make the study consider selecting the deductive approach over the inductive approach.
[bookmark: _Toc209873967]3.3 Research Choice
The quantitative research makes use of statistical methods to analyse the phenomena, and the qualitative method is usually connected with the building of theory (Barth and Blasius, 2021). The quantitative study denies the creative process appears in the qualitative research, along with the subjective interpretation and places importance on objectivity (Deshpande and Magerko, 2024). The particular research will choose the mono-qualitative method to assess the impact of CSR practices on the ROE as well as ROA of the retail company Tesco. The quantitative method is highly structured and systematic, while comparing it to the qualitative method (Renjith et al., 2021). The quantitative choice is a systematic, empirical-based examination that uses statistical, numerical or mathematical techniques to gather as well as analyse the data, and this particular method aids in quantifying the association, assessing the patterns and trends within the considered sample. The key features of the quantitative research are, objective nature, aid in including large samples, enhancing the generalisability of the results and improving the level of replicability (Dehalwar and Sharma, 2024). Thus, the integration of the quantitative research choice into the study will aid in providing a systematic outlook for the study and will help in attaining precise and accurate findings.
[bookmark: _Toc209873968]3.4 Data Collection
The present study will utilise the secondary data collection method to analyse the effect of CSR strategies on the financial indicators (ROA and ROE) of the retail firm, Tesco. According to Mazhar et al., (2021), the secondary data collection includes the data that are previously acquired by others for another purpose. The process of secondary data obtainment is rapid, easy, cost-effective and less time-consuming, and the sources of secondary data are websites, books, government publications, company reports, journals, records and articles (Ajayi, 2023). The secondary data needed for the study will be obtained from annual reports and the official websites of the retail company, Tesco. The details regarding the firm Tesco will act as the key sample for the particular research paper. Moreover, the research will gather the required data from the longitudinal time frame of 2018 to the year 2024 to enhance the generalising aspect and accuracy of the study. The study will use the systematic sampling method to select the sample of businesses needed for the precise study. In addition to that, the obtained data from the various secondary sources will be cleaned using the MS Excel to improve the validity and reliability of the research and to limit the chances of errors in the data.
[bookmark: _Toc209873969]3.5 Data Analysis
The analysis of the quantitative data will be conducted using SPSS to provide a clear examination of the impact of CSR on the ROE and ROA of the firm Tesco. As per Mustafy and Rahman, (2024), SPSS is marked as a potential software to analyse the data, finding correlation, regression modelling, inferential statistics, as well as visualising the data. In a similar line, Morgan et al., (2019) comment that SPSS is a tool that aids the researcher or the learners to analyse the data and thereby interpret the results, and the tool is marked as user-friendly even for beginners. Thus, the particular research will incorporate SPSS for analysing the data that is planned to be gathered from the annual report and the official site of Tesco. The test, including correlation, descriptive statistics and regression analysis, will be incorporated in the study to assess the crucial effect made by the CSR on the financial indicators (ROE and ROA) of Tesco.
[bookmark: _Toc209873970]3.6 Ethical Consideration
The research will follow the guidelines as well as the rules put forward by the university to ensure the authenticity of the research. Moreover, the research will only take the secondary data from authentic sources, including the annual reports, company reports and details from the company website, for safeguarding the validity of the research. The research will not alter any data from the secondary sources for individual gain, and the research will avoid the issues connected with plagiarism by properly conducting the study. Additionally, the study will follow strict referencing using the Harvard citation to avoid future complexities related to content taken for the research.
[bookmark: _Toc209873971]3.7 Risks
The key risks the research will going to face are in relation to the data collection, as the secondary data collection method is prone to various biases. The research will overthrow the particular risk by only considering the data from trustworthy and authentic sources. Moreover, cleaning the data carefully using MS Excel will even aid in mitigating the specific risk. Another possible risk to the research will be connected to the excess time needed for the data collection from 2018 to 2024, and it will be overcome by allocating extended time for the process of data acquisition.
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Figure 2: Gantt Chart
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