	
	
	



Assignment 1 Blog Submission
Marketing Fundamentals

Student Name: Louis Summerfield
Student ID: 2309645
[bookmark: _Int_3ajiZU8u]Name Of Students In Group: Angesom Destalem, Matthew Evans, Nathan Barlow, Jordan Cullen, Ali Al-Kassab, Corey Valente

Link To Individual Blog: Make-a-wish: The importance of charity partners (Post 1) (make-a-wishuwtsd.blogspot.com)

Make-a-wish: The importance of charity partners (Post 2) (make-a-wishuwtsd.blogspot.com)

[bookmark: _Int_4bHp1Vdk]Words Included In Individuals Blog (Including Reference List):
Blog Post 1 – 454 Words
Blog Post 2 – 491 Words
Wainwright, C (2022) Available at: Why Blog? The Benefits of Blogging for Business and Marketing (hubspot.com) Accessed: 24/11/23
Houston, D (2023) Available at: Why Blogging is Important for Digital Marketers (godelta.com) Accessed: 24/11/23
Cullen, P (2023) Available at: The power of purpose: Why businesses should partner with charities - Business Leader News Accessed: 24/11/23
Brown, M (2023) Available at: The benefits of collaboration for charities | Adaptability| CAF (cafonline.org) Accessed: 24/11/23
Indeed (2023) Available at: What Are Metrics in Marketing? (With Examples and Benefits) | Indeed.com Canada Accessed: 24/11/23







Evaluation Of Marketing Theory That Underpins Your Blog e.g., how your blog helps to market your charity, the target audience, the objective of each blog, how you engage the target audience, the marketing metrics to evaluate each blog:

For blogs marketing theory is a vital aspect of understanding how to not only effectively promote but to also engage with online audiences. Blogging has multiple benefits including bringing traffic to your website. Used for a marketing strategy to increase brand awareness a blog allows for a more personal insight while keeping updated with all of company news. Wainwright (2022) explains how blogging is a straightforward way to convert traffic to leads such as getting visitors to the website. It has said that using a call to action is a useful tool to entice people to interact with the page. This was used in the Make-A-Wish blog to gain interactions where I have included links and a number to call to get more information. There are certain figures to back up the fact that blogging is an important marketing tool, for example Houston (2023) states that 88% of business-to-business companies use blogs as a content marketing tactic furthermore 43% would agree that blogging is the most important content resource they utilize. 
[bookmark: _Int_J0znvDQr]Each blog I wrote had the purpose to entice potential charitable organisations to partner with our chosen charity (Make-A-Wish). The actions I took to do so were too list benefits of partnering for example greater exposure to the public eye and potential increases in profits. Cullen (2023) explains that Partnering with a charity can significantly increase your brands reputation, better customer loyalty, and boost employee morale and satisfaction. This would engage said target audience's as it would outline the boosts it could have on their organisation if they were to partner with a charity. Furthermore, Brown (2023) goes onto say that charities can also benefit from partnering as this can lead to more efficient deployment of resources which can create pathways for users of numerous services. 
[bookmark: _Int_wNU7OeFu]Marketing metrics would have a broader look into the outcome of this marketing campaign and see just how effective the use of blogs truthfully were. This could be decided through online exposure for example social media, how many people are openly speaking about the campaign and even online interactions, how many donations etc. Indeed (2023) states that the metrics are broad and are measurable on different sources including social media and physical events. 
In relation to promotion, bloggers can leverage various marketing channels to increase their blog's visibility. Social media platforms, like Facebook, Twitter, and Instagram, provide numerous opportunities to share blog posts, engage with followers, and build a community around the blog. Collaborating with influencers or other bloggers can expand the different sort of viewers the blog gets. This would benefit my blog posts as it would be able to reach numerous new groups of people spreading the positive influence Make-A-Wish has on the world and hopefully entice new users to partner or even donate and get involved with the cause.
Marketing theory for blogs encompasses various strategies and concepts that are crucial for the successful promotion and engagement with online audiences. By understanding target audiences, creating high-quality content, building a strong brand identity, utilizing various marketing channels, and analysing data, bloggers can attract new audiences and enhance their social and online visibility.
However, it is important to note the challenges and limitations that come with blog marketing and to approach it with a long-term perspective and dedication to bettering yourself at every opportunity.                                                     
	
	
	



