	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2513755
	Student Name
	Rebecca O’Rourke

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	Yoga Reading

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Through opening and testing the website multiple times on a desktop to accurately answer, it is in my opinion that the Yoga Reading website loads and is navigational within 3 seconds. This time frame is considered ‘fast’ when comparing to other website’s according to BrowserStack, 2025. They also suggest 40% of visitors will leave a website should it take over 3 seconds on a desktop. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes 7 initial sub-pages, which vary from information relating to the business, what they offer and purchasing products and services. In my experience, sub-pages are typically business dependant, small business’ tend to have a lesser amount whilst larger and commercial companies usually have more, providing they have more to offer. These are accessed via the Homepage of the website, on the top right and remain there throughout to allow clear and consistent navigation. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yoga Reading allows classes and products to be purchased via their website. These can be purchased and booked via the ‘Shop’ and ‘Book Now’ buttons and allows the Consumer to smoothly navigate to these sectors of the website as they are located on the homepage with the sub-pages. Prior to booking/purchasing, the business displays detailed descriptions on what the consumer is looking to purchase including a clear price, permitting them to make an informed decision. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Generally speaking, the usability of the website is very good and clear. The colours and images are of good usage along with where to find everything using the subcategories. I would specifically amend the usage of how the website looks and navigates on a mobile phone. The time it takes to load is a little longer in comparison to a desktop and due to how much they offer and descriptions, you could be scrolling for a while. If these were shortened then their website states may show an increase of productivity from potential clients. 










	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Upon first impressions, the website emits professionalism along with what they offer and their is clear within seconds of opening their website. The cleanliness of the website also reflects a feeling of what you’d expect when looking to take part in a low-moderate intensity class. The appearance and the clear navigation is also maintained when accessing the website via a mobile phone. Although, due to a variety of offerings, using a desktop would be advantageous. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: It’s suggested the use of a solid background and custom photographs enhances business’s being able to demonstrate their elements and own progression, Romano 2022. Investigations evidence that Yoga Reading does indeed use their own custom photographs and videos and this will allow them to draw-in their clientele by standing out, offering an easy on the eye website and real-life images of what they offer. The use of pastel colours offers a relaxing and welcoming feeling. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, however the website does clearly show Yoga Readings contact details. These can be located at the bottom of the home page on the left and includes their phone number, email address and location. Through experience, online chat tools gives businesses the opportunity to offer live assistance to Clients thus making it a better experience for them and could benefit a business. 


	Question 2d – How effective are the social media links on the website?


	Answer: Yoga Reading has their Facebook and Instagram linked on their website and are easily accessible by selecting the corresponding logo on the bottom right of the homepage. On a desktop, it opens a new tab and doesn’t require a log-in to view which is handy as not everyone knows their log-in details. Opening on a mobile diverts you to the app which is most likely the preferred view to avoid distorting the page or view of the social media. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: At first glance, Yoga Reading’s services are made clear via their name, this is very effective. Prior to entering the website, viewers are likely to be aware what their business is relative but won’t know exactly what they offer yet.. However, this immediately detailed on the home-page. ‘Book’ and ‘Shop’ is a clear indication that you can book a service or purchase products. They are also made clear at point of booking giving detailed descriptions. 



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:. Testimonials can be located here. There are 20 in total which spread across various classes and teachers. The reviews are hidden at the bottom of the homepage and personally, aren’t distinctive. Unfortunately it’s difficult to determine if they’re up to date as they don’t include verifying information such as date and names.  Moving to Facebook, they have 19 reviews and the most recent one I can locate dates is 10th April 2022.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: As stated by Yoga Reading 2021,they offer ‘skilled practitioners are experts in their respective fields’ and ‘a fantastic blend of clinical advice and support’ which grants the potential customer to assume they offer high quality services via their experienced teachers. I would also recommend the Yoga Reading based on their studio as their images of this offers a relaxed, clean and modern place to unwind, supported by a recent refurbishment in 2020. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear to customers by means of being in a respectable font, size and colour however what comes with the prices is loads of text. Although Clients may be grateful for this, it is overwhelming. Even more so when reading on a mobile phone as it gives the illusion of there being more than what there is. Prices may reflect the quality shown but based on research it is hard to tell as Yoga is a competitive physical activity.  


	



Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Wellbeing

	
	3. Mediation

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Ultimately no, however factors to take into consideration is your current location. Searching broad words are most likely to give you results that are close. When adding words alongside Yoga, Wellbeing or Mediation such as ‘classes’ or ‘reading’.. Yoga Reading’s website is in the top 10 but not solely when using the 3 words. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  In recent studies (Haan, 2025; Shelby, 2025 and NJ, 2025) it is understood 72% of business’ have a website and these numbers grow daily. They also provide basic stats relating to previous years and as of October 2025, there as shown an increase. However 21% of business owners report low website traffic which may decrease their sales and could form an issue for them. Whilst a new website is built every 3 seconds, with the growth of other advertisement and booking methods such as Social Media and Treatwell, I expect the use of websites will generally decrease over the coming years due to the generational changes and how we are adapting in the world of the internet and mobile phones. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest Yoga Reading amend how they show their potential customers prices and general information of their services/classes/products by reason of the amount of text that comes with it. Although a customer needs to be informed of what they are purchasing, there is a small overstep of this becoming overwhelming. After analysing both the desktop version and mobile phone, this is needed more on the mobile version as supported by Hampus, 2025. They state you should base your website and text on a mobile phone version as this is the most likely or first form of researching. OFNS 2022 also confirms 88.9m people own a mobile phone in the UK and only 42.5m own a laptop or computer therefore, mobile should be the initial focus. 
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