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Greenwashing has become a big issue in the car industry. It happens when companies make their cars sound more environmentally friendly than they really are. One of the biggest examples of this was the Volkswagen Dieselgate scandal, which changed how people think about “green” claims in the auto world.
Back in 2015, Volkswagen was caught using software to cheat emissions tests. The cars looked clean and eco-friendly in testing, but in real life, they were releasing much higher levels of pollution. This caused a huge public backlash. The company had to pay billions in fines, some managers lost their jobs, and Volkswagen’s reputation was badly damaged. Many customers felt betrayed, and it took years for the brand to start rebuilding trust. Since then, VW has focused on electric vehicles to try to prove it’s serious about being greener.
The effects of Dieselgate spread across the whole car industry. People started to doubt green claims from other car makers too. Governments brought in tougher rules on emissions and advertising, to stop companies from misleading customers again. Now, there’s more focus on real-world emissions tests instead of lab tests, to make sure results can’t be faked.
Even though rules are tighter, greenwashing still happens. Some companies use vague phrases like “carbon neutral” or “eco-friendly” without proper evidence. This makes it hard for consumers to know what’s true. As a result, people are becoming more cautious and sometimes don’t believe any green claims at all. This lack of trust affects even the companies that really are trying to make a difference.
The impact of greenwashing goes beyond just image problems. It affects investor confidence, brand loyalty, and even sales. When a company is caught being dishonest, share prices can drop, and it can take years to recover its reputation. According to Koch and Denner (2025), these scandals also make people question genuine sustainability efforts, which slows down progress across the whole industry.
In short, greenwashing in the car industry has serious consequences. The Volkswagen scandal shows how easily trust can be lost when a company tries to look greener than it is. The industry is now under more pressure to be open and honest about emissions and sustainability. Going forward, car makers need to prove their green claims with real data and transparency, not clever marketing.
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