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Introduction
In the modern society, more employers tend to use social media in the recruitment process for efficiency, time management and to reduce the expenses and increase the profit. Two of the social media tools that employers use in recruitment of staff are LinkedIn and Facebook. They both have advantages and disadvantages in different proportions but they are useful tools overall, and they enable more organisations to recruit the most suitable candidates for the roles they advertise, in less time, rather than going through the traditional recruitment process, having to read every single application and shortlist the more suitable candidates.
Recruitment
“Recruitment is an essential process for any organization seeking to hire the best talent” (Katbamna, 2023). For many years, employers had been using traditional recruitment methods, such as job posting, resume screening and physical interviews to identify the most suitable candidate. Furthermore, the recruitment process has improved by using modern techniques rather than traditional ones, in order for the ideal candidate to be selected from a large number of applicants. The shortlisting of candidates in traditional recruitment is based on resume screening, whilst in modern recruitment this relies on skills assessments and work samples submitted by the applicants. Whilst relying on job posting, traditional recruitment cannot approach candidates that may be ideal for the position but they are not currently looking for new employment. On the other hand, modern recruitment uses date and artificial intelligence to approach non-active candidates. LinkedIn is a one of the digital platforms that can provide non-active ideal candidates. (Katbamna, 2023).
Social media
The entire world had significantly changed since early 2000, when social media was launched. With the use of social media, people worldwide can search for partners, can read the latest news, can request for political changes. Facebook is the largest social media worldwide with over two billion users in 2019. Other social media such as YouTube and WhatsApp also had over two billion users each in 2019. TikTok, a social media platform launched in 2016, it had reached half a billion users in less than two years. (Ortiz-Ospina, 2019).
LinkedIn was launched in 2003 and is the biggest professional network in the world, with over one billion members in more than 200 countries and territories. LinkedIn is “the most popular professional site used by applicants and recruiters worldwide” and Facebook is a “non-professional site” (Zide, Elman and Shahani-Denning, 2014). However, when creating their LinkedIn profiles, less women than men provide personal information (Zide, Elman and Shahani-Denning, 2014).
In 2004, a Harvard student Mark Zuckerberg and his four peers and roommates invented Facebook, a social media and social networking service owned by the American technology conglomerate Meta. This social media tool focuses on providing personal self-presentation, whilst LinkedIn stresses the need for professional self-promotion. 
However, both applications utilise similar principles of connectivity (Van Dijck, 2013) and according to Barnes (2015), Facebook and LinkedIn are used “to build internet-based networks for professional development”.
Advantages:
Employers think that it is good practice to use social media sites for checking the online background of an applicant before hiring. In this way, they can retrieve general information about individual’s education and professional experience. Recruiters then can contact and interact with the potential candidates and communicate with them with no commitments. While using social networking websites further relationships can develop between the company and applicants. The recruiters can then select the perfect candidates from the business-oriented sites, reducing the time of the recruitment process. Both companies and applicants have access about each other through the social media sites. Social media applications are cost-effective and the recruitment process is quick in hiring and selecting it also helps the employers to promote their business. (Subhani et al., 2012).
Whitaker, Stevelink and Fear (2017) argue that there are evidences of Facebook being a useful tool in the recruitment of staff especially in the health sector. In comparison with traditional recruitment methods such as print, radio, television and email, the use of Facebook is more benefit as it reduces costs, shortens recruitment periods, it is better represented and it has improved the selection in younger people and those they are not easy to reach due to their location. 
According to 41 Essential Statistics you need to Know in 2024, LinkedIn is the most used job sites after Indeed with a percentage of 57. This is presented in Figure 1.
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                                                            Figure 1
              Source: statistics data on using LinkedIn in recruitment - Search Images (bing.com)	
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                                      Figure 2
         Source: statistics data on using LinkedIn in recruitment - Search Images (bing.com)
Disadvantages:
Both LinkedIn and Facebook rely on internet access (Whitaker, Stevelink and Fear, 2017).  In the active recruitment process via social networking, there is a lack of knowledge, time and cost invested. Many companies take inaccurate information from the online profiles of the applicants as they do not prefer people from diverse regions, hence this leads to less diversity in the organizational culture. The recruiters are unsure of the information disclosed on the applicants’ profiles, whether is it accurate or unreal. Furthermore, the fact that the employers have access to personal information such as race, religion, and age, it is a disadvantage for the applicants as the employers can decide on who to hire, being influenced by discrimination. Finally, the information shared on the social media profiles is limited depending on how much the candidate wants to share with others. (Subhani et al., 2012).
Conclusion:
In the recruitment process, LinkedIn is a social media tool used more efficiently than Facebook that is ideal for sharing advertising rather than recruiting. 
It has been demonstrated that both LinkedIn and Facebook can help in the recruitment process for your company, but for different reasons. LinkedIn will provide fewer but better-quality leads, due to its deep, accurate targeting options. On the other hand, more leads will be provided by Facebook but with poorer quality even though Facebook is more used due to its more personalized demographic options. Finally, the social media network you choose to post your hiring ads on relies on your audience preferences. The employers will find a strategy to interact with the audience, once they know what social media the audience spend more time on. (Intergetik, 2020).
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