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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The homepage loads quickly the key elements such as the header, menu, and main image appears within a couple of seconds on a standard broadband connection. Switching between pages seems seamless and there is no noticeable delay. The site uses appropriately optimized images and minimal heavy script, which keeps the load time smooth. Menus are clearly laid out and clickable almost immediately after page load. Overall the page loads smoothly and scripts are lightweight overall good experience and very responsive. Khattak (Sohaib Bin Altaf, et al., 2023).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Acocks Green Bowl website contains a small number of clearly labelled subpages, including bookings, Prices, Food and Drink, Parties, Contact, and About Us. Navigation is simple and Intuitive through a top menu bar, which becomes a mobile friendly dropdown on smaller screens. Most content is accessible within one click from the homepage. The layout is user friendly and straightforward, allowing prospective customers to find essential information and make bookings quickly and without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customers can make a booking through the Acocks Green Bowl Website (Acocks, 2025). By Clicking the “Book Online” option in the main menu, the users are directed to an external booking system. The process is simple and user friendly, allowing customers to select a date, time, number of players, and complete their reservations online. This convenient feature makes it easy to secure a lane in advance, Saving time and avoiding the need to call or book in person. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The Website could benefit from improved mobile optimization, with better spacing and scaling for smaller screens. Clearer and more frequent “Book Now” call to action buttons would guide prospective customers easily. Slight image and Script optimization could enhance load times, especially on slower network connections. Adding accessibility features such as ALT text , better contrast, and keyboard navigation would improve usability for all users. Finally, displaying live lane availability during booking would provide a more convenient and informative customer experience.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Acocks Green Bowl website has a clean, colourful, and inviting design that reflects its fun, family friendly environment. On a computer, the layout is spacious and easy to navigate, with clear headings ad engaging visuals. On a mobile phone, the site remains visually appealing, but some elements feel slightly compressed, and spacing could be improved. The navigation shifts to a hamburger menu, which works well, though it could be more prominent for quicker access on smaller screens. Niranga, S. S. (2015).


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The Acocks Green Bowl website uses bright colours and engaging imagery to create a fun, family friendly atmosphere. Photos of the venue, food, and people bowling help give visitors a clear sense of what to expect. The colour scheme is bold and consistent, enhancing the overall appeal. However, the does not use video content or interactive visuals, and its design is relatively simple. While effective, adding video or animation could make the site more dynamic and engaging.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Acocks Green Bowl website does not include an online chat tool. Customers must use the contact form, phone, or email to make enquiries. While these methods are functional, they may not offer speed or convenience that some users expect. The absence of live chat can make it harder to get quick answers about bookings or services. Adding a live chat or automated chat features would improve customer support and make the website more responsive and user friendly. 

	Question 2d – How effective are the social media links on the website?


	Answer: 
The Acocks Green Bowl Website includes social media links, typically found in the footer, linking to platforms like Facebook and Instagram. While the links are functional, they are not prominently displayed, which may reduce their effectiveness in driving users’ engagement. Making these links more visible such as placing them in the header or using floating icons could improve interactions. Embedding recent social posts or reviews on the site would also enhance credibility and encourage visitors to follow or engage. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by Acocks Green Bowl are clearly presented through a well-organized menu and dedicated pages for bowling, parties, food and drink, and bookings. Each page includes clear descriptions, pricing details, and relevant images to inform customers. The homepage highlights key services with banners and call to action buttons, making it easy for visitors to understand what is available. This is clear layout helps customers to quickly find information they need about the services offered by the venue. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for Acocks Green Bowl are available on platforms like Trustburn, Trip advisor, and Yelp. They reflect a mix of opinions, with many praising the friendly staff and family friendly atmosphere. Recent reviews, including those from 2024, show that feedback is generally up to date. Some negative comments highlight issues such as parking fines and maintenance. Overall, the reviews provide a helpful and current snapshot of customer experiences, though the website itself does not display these reviews directly. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Acocks Green Bowl presents its service as high quality through a welcoming website, clear service options, and a strong focus on family friendly fun. It highlights organised party packages, online booking, and a clean, modern environment.  Positive reviews often mention friendly staff and a well-run venue. You might use or recommend their service for a fun, affordable outing, children’s birthday parties, or group activities, thanks to its convenient location, good facilities, and emphasis on customer satisfaction.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
Yes the prices are clearly listed on the Acocks Green Bowl Website under a dedicated “Prices” page. This includes rates for bowling sessions, party packages, and opening times. The pricing is affordable and reflects the venues casual, family friendly atmosphere. Given the clean facilities, friendly service, and convenient online booking, the prices offer a good value for money. Clear and upfront pricing helps build trust with customers and makes it easier for them to plan their visit in advance.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling acocks green

	
	2. Bowling Birmingham UK

	
	3. Family bowling nearby

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
I searched for bowling alley Birmingham on google to see if Acocks green Bowl appears In the top ten results and it appeared on trip advisor amongst other bowling alleys. A direct search for Acocks green Bowl leads straight to the company’s website confirming its present in search results but not in top ten for the broader searches. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, the Acocks Green Bowl website remains relevant in modern UK business, especially for a local leisure venue. It provides essential features such as online bookings, clear service information, pricing, and contact details that customers in modern day expect to see.  The website helps build trust by presenting a professional image and gives prospective visitors confidence in the quality of service. Whilst it may not appear on the top of the broad google searches, it is effective for users specially seeking the venue. To stay fully competitive the site could benefit from enhancements such as live chat features, embedded customers reviews, improved mobile responsiveness. Overall, the website still plays an important role in promoting the business, attracting new customers for their business and supporting user convenience. Acocks green remains a valuable business asset in today’s digital landscape. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to make one key recommendation to improve the Acocks Green Bowl website, it would be to add a live chat feature. This will allow customers to ask question about bookings, pricing, party options or availability without needing to call or visit or await for an email response. In today’s fast paced digital environment customers expect instant support, especially when making decisions about leisure activities. A live chat tool automated or staffed during opening hours would improve user experience, increase engagement, and likely lead to more complete bookings by doing this it shows the business as responsive, and customer focused. Adding this feature would modernize the site, keep it competitive with other venues, and help convert website visitors in to paying customers more effectively (Elmorshidy, 2011).
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