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A simple and inexpensive way to conduct a research is by asking different questions to a wider audience. Questionnaires contain a variety of questions related to the research being conducted. Questions about products or services being rendered by a service provider. It involves the target market as respondents (customers and clients of such product or service) The importance of collating data is beyond measurable. It can essentially be the driving force behind a business plan or project. A questionnaire is a no pressure way to collate data and can produce fast results.  It can be a vital tool needed to stay ahead of competitors.
Primary research
Companies and businesses design questionnaires to gather their own data so that the authenticity of the data is maintained without any alterations. Researchers collect data directly so they can make sure they have collated information which is relevant to the topic in the present time and not depend on data collected from previously done research. The data collected is new and the researchers “own” the data which is then managed. Primary research is solely carried out to gather quality in-depth knowledge. There are different ways to conduct a questionnaire. Face to face is a great way to interact with service users, weather it is anonymously or sent electronically. Both these methods generate results which is then processed stored and organized.

Secondary research is to use the data which is available and accessible.
The amount of data that organizations and the general public produce today can be used to better a wide range of services around the world. Service providers can better serve their customers and increase productivity, while working efficiently. However, to evaluate a study based on secondary research can be difficult. This may mean you will need to research a lot of material to form an opinion. 
 With the rise of new communications, companies are using other ways to stay connected. Emails are fast becoming a second choice to send and receive messages. 
New technologies have enabled us to stay connected to the office even when we are commuting or even on holiday. Investing into software that improves team communication can be useful, there are various downloadable tools used for team communication. With the help of these tools you can schedule tasks, hold video meetings and manage projects in partnerships, all from the comfort of your home.
The relevance of having the technological tools can keep you ahead of the competitors. Researching new topics for the website can be that very piece of work that makes a webpage stand out to your customers and gain their trust in your brand. 
Keeping the content simple, friendly, useful and informative, the communication must be visually stimulating and along with verbal.

Secondary research 

· Secondary data is information that already exists, collected by other people or organisations for a different purpose.It is usually readily available, although special permission may sometimes be needed to access it.It contrasts with data that you collect yourself through direct contact with respondents, for example, through interviews or a questionnaire.Secondary data may be provided by previous evaluations of a project or programme, or a mid-term report, or it may be routine data collected...
See more on knowhow.ncvo.org.uk







