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Introduction
There is one term, “Islamophobia“, that seems to  encapsulate all forms negative perceptions about Islam and Muslims. This word is now widely used in the modern context of anti-Islamic discourse but little is really known of its meaning or its historical use. No definition exists of the term that is legally agreed upon and social scientists have yet to develop any policies to combat the context in which this term is used, Kaya (2011). It was after the publication of the Runnymede Trust report on “Islamophobia: A Challenge For Us All”, in 1997 that the concept of this term became established as a phenomenon, Allen (2014). The significant shift in the attitude and perception of Islam and Muslims came  after the event of 9/11 and the subsequent attacks that followed.

Before 9/11 the negative representation of Islam and Muslims were never really absent as events in the Middle East, the Salman Rushdie affair and the general issues surrounding multi-culturalism meant Muslims were always seen as the ‘problem’, Sian et al (2012).

The Period After 9/11
It was the announcement of “The UK is at war with terrorism” by the then Prime Minister Tony Blair immediately after  9/11 that provided the legitimacy of the discourse of Islam as being the enemy of the West, BBC News (2001). It is in this context that the media has been able to create an image of the Muslim as occupying the role of the enemy, and as a threat to British values and freedoms. 




Present Period 2010 Onwards
The trend of negative, distorted and discriminatory reporting has continued with widespread articles that associate, both explicitly and implicitly, with Islam and Muslims. Some recent articles are highlighted below.

	“1 in 5 Brit Muslims’ sympathy for jihadis”, The Sun November 23rd 2015.

“Voters in areas with high Muslim populations ‘MUST’ show passports’ amid voter fraud fears”, Express 27th December 2016. 

“Islamist school can segregate boys and girls”, The Times 9th November, 2016.

“Mum-of-four butchered while caring for her young kids as cops probe Islamic honour killing lead’, The Sun 25th May 2016.

In these, and many of the other articles, there are common themes that are repeatedly used which is helping to create a  stereotypical image of Muslims. These include such terms as ‘terrorists’, ‘extremists’, ‘Islamist’, ‘suicide bomber’, ‘militant’, ‘radical’, ‘fanatical’, and ‘fundamentalist’ as highlighted by, Moore et al (2008). 

Much research has been done on Islamophobia and the role of the media and these include the works of Moore et al (2008), Kaya (2011), Akhtar (2011), Allen (2012), Sian et al (2012), Thompson (2013), and Allen (2014).




Challenges
With the wide ranging context by which Islamophobia is understood, and the various methods of communication, this makes its study and impact very difficult. One approach taken by Allen (2012), is to view Islamophobia as an ideology. Using this approach Allen was able to look at the process of stigmatisation, marginalisation and intolerance by the media. He showed how the media was able to “shape and inform” these concepts. However, what Allen’s work does not deal with is the cause and origin of Islamophobic sentiments as highlighted by Thompson (2013) in a critical review of his work. Thomson argues that Allen’s definition, being too broad, limited its application for an academic study of Islam and that the concept originated from pre-existing sentiments which have always been present in the British culture due to its Orientalist legacy but have only recently surfaced. Allen (2014), has added considerably to this debate, and in light of the Leveson inquiry into press ethics, he proposes a programme of education for those in the media about the Islamic faith. 

Conclusion
The study of the impact of Islamophobic reporting by the media is indeed vast, but its effect on British Muslims cannot be underestimated, particularly in the context of social cohesiveness and multi-culturalism. Islam is a major UK religion, it is no longer a religion that belongs to the “other”. Much of the studies available have been based on a quantitative approach with very little based on any qualitative methods, looking at the psychological and physiological impact on Muslims. Akhtar (2011), has tried to provide a study based on this approach looking at identity conflicts within the Asian Muslim community. This type of study has the scope to be expanded to cover a much broader spectrum of study. 

The negative stereotyping by the media has the potential to homogenise an entire population of Muslims, which consists of many different ethnicities, languages and cultures, into a single entity with a perceived common aim of destroying the Western way of life and thus creating a “clash of civilisation”. A position that echoes Bernard Lewis’s view in “Roots of Muslim Rage”, Lewis (1990).
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