Assignment 2 – Additional Guidance
Title: Critical Evaluation of Marketing Activities
Format: Essay
Word Count: 3000 words
Task: To critically evaluate the role and activities of the marketing department within your own organisation or an organisation you are familiar with.


This is an essay-style answer, but should still contain sections such as:
· Front Cover
· Introduction
· Main Body
· Conclusion 
· Recommendations
· References
· Appendices (If Appropriate)
(Sub-Headings can be included to help with structuring your essay – this this optional and only a suggestion)

Introduction – You should consider providing the terms of reference for the essay – therefore what is the purpose? And a brief introduction to the organisation chosen as your case study for the assessment.
Main Body – You should provide a critical evaluation of your chosen organisation’s marketing activities and aattention should be paid to whether or not you believe  particular activities are/were effective, giving sound justification for your decisions. You should use evidence/examples to support your points (this can include links to examples of adverts or other marketing activity, where appropriate).
Specific consideration should also be placed on the four key areas as highlighted in the brief (please refer to the handbook for more information) :
· Role of the department
· Key Target Market
· Media Channels
· Measuring Success

Conclusion - Provide a conclusion addressing the shortcomings of your chosen organisation’s marketing strategy.  It is important the conclusions drawn here are based on your prior discussion. The conclusion should not introduce new material, nor should the conclusions be ‘surprising’ based on what has been evaluated up to this point. 
Recommendations - Based on the conclusions drawn, provide recommendations as to how your chosen organisation’s marketing strategy could be improved. You should give due attention to the feasibility of the recommendations you make: i.e. are these realistic within the budget and resource-limitations of your organisation? 
References – 10 sources per 1000 words should be acknowledged in your essay following the Harvard referencing method, with the production of a reference list at the end also using the Harvard method.
Appendices (If Appropriate) – This section can be used to house any additional information such as links to appropriate examples of adverts or any other marketing activities that you feel are relevant and would support your discussion.  Please remember that any additional information in the appendix should be referred to from the main body of your essay.
Specifically, for the completion of the task please consider:
1. Engagement with Literature Skills:
You should refer to at least 10 sources per 1,000 words, including textbooks, academic journals, and current news items.  High-level referencing skills using the Harvard Method must be demonstrated throughout your work and all sources listed alphabetically within your reference list. 
2. Knowledge and Understanding Skills
You should provide evidence of current challenges, new insights and the constant need for creativity and innovation within the field of Marketing Management. You should use appropriate theory and concepts in your discussions. 
3. Cognitive and Intellectual Skills
Your work should aspire to resemble work of journal quality. You should provide sound justifications for your evaluation and provide a persuasive conclusion that is derived from the content of your work.
4. Practical Skills
You should be able to identify appropriate and relevant marketing concepts and discuss these in relation to your chosen organisation. You should be able to evaluate the effectiveness of the material produced by your chosen organisation. Your recommendations should be feasible for your chosen organisation. 
5. Transferable Skills for Life and Professional Practice 
Your work should be in an appropriate format, including a title page, introduction, main findings, conclusions, recommendations, reference list and appendices (if appropriate). You should communicate clearly and professionally throughout and be mindful of consistent and accurate formatting.
