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AIM(S) 
 

• To establish the theoretical and methodological foundations for the study of religion, 
media and popular culture. 

• To examine media representations of religious beliefs and practices in contemporary 
contexts. 

 
LEARNING OUTCOMES 
 
Upon the successful completion of this module, the student should be able to: 

• Utilise theoretical frameworks in the study of religion and media. 
• Analyse media representations of religious traditions in contemporary contexts. 
• Critically examine the impact of different forms of mass media on religious world 

views and the impact of religion on the media. 
 
INDICATIVE CONTENT 
 

• Approaches, theories and methods in the study of religion, media and popular 
culture.  

• Religion and media from the printing press to televangelism. 
• Representations of religion in popular culture. 
• Representations of popular culture in religion. 
• Media and popular culture as religion. 

 
LEARNING AND TEACHING STRATEGY 
 
The study time for the module is divided as follows: 
 
Activity type Hours Percentage 
Scheduled learning 48 24% 
Independent learning 152 76% 
Placement learning   
TOTAL 200 100% 

 
ASSESSMENT 

 
Assessment Component 1 
 
� Written exam � Coursework � Practical 

 
Mode of assessment Volume Weighting 

Film Review 2,500 words  50% 
 
 
 



Assessment Component 2 
 
� Written exam � Coursework � Practical 
 

Mode of assessment Volume Weighting 
Presentation 10 minutes  50% 

 
Assessment Summary 
 
Activity type Percentage 
Written exam  
Coursework 50% 
Practical 50% 
TOTAL 100% 
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