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[bookmark: _Toc139381085]Introduction
In the daily operations of multinational firms like Unilever, international financial management is essential. The purpose of this essay is to review and critically analyze the significance of worldwide accounting practices for Unilever. The business has 400 brands, was founded in 1929 and a result of the combination of a soap manufacturer and a margarine manufacturer (Statista, 2022). Key elements like managing risks, distribution of capital, currency rate leadership, and general profitability will be the primary concern of the assessment. The difficulties that Unilever can encounter in various economies abroad will also be covered, with the use of pertinent international financial leadership theories. Additionally, an analysis of Unilever's dividend strategy and conformity to the profitable market hypothesis will be done.
[bookmark: _Toc139381086]Main body
[bookmark: _Toc139381087]Critically analyze and evaluate the importance of international financial management in Unilever
In the daily operations of multinational corporations like Unilever, international financial leadership is essential. As a multinational retail corporation with operations in several nations, Unilever has a variety of financial possibilities and problems that call for efficient financial leadership worldwide. By analyzing crucial elements such as risk control, distribution of capital, exchange rate leadership, and overall profitability, this examination will emphasis the significance of financial management worldwide for Unilever. Risk management serves as one of the main reasons that Unilever needs to use worldwide financial oversight (Magagan and Ngugi, 2021. Unilever can detect, evaluate, and reduce these risks with the aid of powerful financial management techniques like expansion, trading, and insuring. 
[image: Global operating profit of Unilever 2022 | Statista]
Figure: 1 Unilever profit in world wide 
(Source: Statista.2022)
Another crucial component of Unilever's global accounting operations is capital allocation. To maximize revenue and value for shareholders, the company must distribute money across each of its global enterprises in an effective manner. Unilever uses global accounting procedures to review possibilities for investment around the world, determine its financial sustainability, and provide funding to some of the most attractive initiatives. Unilever can maximize returns on investments and preserve its edge in the worldwide marketplace by making wise judgments about capital allocation. For Unilever, managing exchange rates is also of the utmost significance. Unilever operates in many currencies and is subject to currency rate swings because it is an international corporation. Unilever is capable of effectively controlling its exchange risk thanks to worldwide corporate use of hedges, currency derivatives, which are organic hedging strategies (Seabrooke and Tsingou,  2021). 
[image: ]
Figure: 2 Revenue of Unilever 
(Source: Statista.2022)
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Foreign Exchange Risk:
Unilever is subject to variations in rates of exchange because it works in several nations with various currencies. Controlling risks related to foreign exchange becomes more difficult as a result. According to the International Marshall theory, differences in interest rates among nations are what drive changes in exchange rates. To lessen the effects of risk associated with exchange rates, Unilever can employ strategies such as natural or foreign offsetting (Kuikel  et al., 2023). By establishing positions that mitigate the consequences of unfavourable currency rate changes, these approaches seek to offset prospective losses.
Regulatory and Economic Risks:
 Each of the political and regulatory contexts in which Unilever operates has a unique set of difficulties. The theory of national risk assessment aids in assessing the financial, political, and regulatory hazards connected to doing business in other nations. Unilever is capable of conducting detailed analyses to pinpoint potential dangers and provide sensible plans. This could entail expanding commercial activities internationally, cultivating close ties with regional authorities, and modifying operations to adhere to local laws.
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Figure: 3 Product segmentation in Unilever 
(Source: accid.2019)
Capitalization and funding: 
To fund its business activities and savings, Unilever must raise money in various markets. According to the concept of capital structure theory, businesses should aim for the ideal ratio of loan ownership to maximize value for shareholders. However, choosing the right structure for capital might be difficult due to various market dynamics and legal frameworks in the world's financial markets (Brusov and Filatova, 2023). 
Cultural and language Disparities: 
The need of comprehending and adjusting to various cultural contexts is emphasized by the theory of intelligence of culture. Unilever can create an international budgeting strategy that is culturally sensitive, allowing effective interaction and collaboration among interested parties in various markets (Wang et al., 2019). This can entail utilizing local talent, offering cross-cultural training, and promoting a diverse workplace.
[bookmark: _Toc139381089]Critically analyze and evaluate Unilever Multinational Corporation’s dividend distribution policy
As a worldwide organization, Unilever has an annual dividend allocation policy that takes into account its financial results, capital needs, and the needs of its shareholders. 
Financial Results: 
The dividend distribution policy of Unilever must be consistent with its financial success. It is crucial to assess if the business produces stable and long-term revenue and revenues to fund the payment of dividends. The capacity of a business to deliver dividends while preserving accounting stability and development can be determined by analyzing financial factors like the proportion of dividends paid out and the dividend insurance ratio (KANAKRIYAH,  2020).
Capital Needs and Investment Possibilities
 Unilever competes in a fiercely cutthroat market that necessitates ongoing expenditures on development, advertising, and growth. To guarantee that enough resources are remaining for future development and creative thinking, a business must achieve a balance between the distribution of dividends and the need for capital. The suitability of the organization’s dividends distribution policy can be determined by analyzing its intentions to invest including the potential earnings on these investments.
Shareholder Preferences:
When deciding on a payout policy of distribution, Unilever must take its shareholder' views and desires into account. While certain investors would favour reinvesting gains for future development, some buyers may place a higher priority on consistent and dependable payouts of dividends (Arena and Julio, 2023). The business should evaluate the makeup of its stakeholder base and improve investor relations.
Market and industry trends: 
The consumer products sector is a fast-moving, developing one where Unilever competes. Information into the environment of competition, possible disruptions, and shifts in customer behavior that may affect the business's dividend distribution policy can be gained by analyzing sector and market developments. Unilever must adjust to shifting marketplace circumstances and link its dividend policy to its future viability and the generation of shareholder value.
[image: ]
Figure: 4 Global revenue share of Unilever 
(Source: Statista.2022)
Regulatory and Legal Considerations:
 The dividend payout policy of Unilever must be following all applicable laws and rules in the countries in which it conducts business. The schedule, regularity, and sum of payouts for dividends may be impacted by legal constraints, tax consequences, and regulatory obligations (Ouyang and Zhong, 2023). When assessing Unilever's payout policy, adhering to the requirements of corporate governance and openness about dividend-related announcements are other crucial factors to take into account.
[bookmark: _Toc139381090]Critically analyze the efficient market hypothesis theory in the context of Unilever multinational corporation’s operations
Data effectiveness
The efficient market hypothesis theory claims that asset prices on stock markets effectively take into account every relevant detail. Therefore, for Unilever, the pricing of its shares ought to take into account its financial results, tactical decisions, and other significant data. (Kang et al., 2022) Trading with the knowledge that is accessible to everyone would not allow investors to continually produce extraordinary returns. 
Response of the market to fresh information 
According to the efficient market hypothesis theory, markets respond to new data in a timely and logical manner. Any noteworthy occurrences or statements regarding Unilever's worldwide activities, like the introduction of novel goods, mergers, and acquisitions, or modifications to the marketplace, ought to be represented by a successful market's stock price. 
Financial Decision-Making Repercussions for Unilever
 If the efficient market hypothesis theory is correct, the presumption that marketplace prices precisely reflect every detail accessible would have an impact on Unilever's investment choices, including the allocation of capital including financing options (Roland et al., 2021). When choosing which investments to make or how much money to rise, the company would take the market's view of the value of its shares and the expense of capital into account. 
 Investor Behavior and Market Anomalies 
The efficient market hypothesis theory contends that marketplaces are productive, yet there have been instances of market and investor behavior that cast doubt on the notion. For example, inefficiencies in markets brought on by psychological prejudices and irrational behavior among investors have been identified by behavioral finance studies. These outliers may give buyers the chance to profit from mispriced commodities. 
[bookmark: _Toc139381091]Critically analyze and evaluate Unilever multinational corporation’s methods of appraising projects
NPV: Net Present Value 
The commonly used NPV approach determines the present-day value of projected prospective earnings by discounted items at an established rate. With the help of NPV, Unilever can evaluate the viability of possible initiatives and rank investments according to their favorable NPV (Leyman et al., 2019). 
IRR: Inner Rate of Return
IRR is yet another well-liked technique that Unilever uses to evaluate initiatives. The rate of discounting that applies when a project's net present value (NPV) is zero is determined. Unilever assesses ventures by contrasting their IRRs to the hurdle rate, which is the minimum rate of performance for the corporation. IRR has drawbacks; too, including the potential for numerous IRRs for initiatives with unconventional revenue streams, and it might not offer an unambiguous criterion for decision-making when contrasting projects that are incompatible.
[bookmark: _Toc139381092]Conclusion
In conclusion, it is impossible to overestimate the significance of financial management worldwide for Unilever's worldwide business. Unilever can negotiate the benefits and difficulties given by doing business in several nations because of efficient financial management. The report reveals important areas where global financial leadership is essential. Unilever's global activities depend heavily on international finance control. It supports risk management, efficient capital allocation, navigating the effects of fluctuations in exchange rates, and project evaluation for improved choices. Unilever can improve its financial standing, spur progress, and keep its edge over competitors in worldwide markets by using sound fiscal management practices.
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