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Marketing is the process of making people interested in an organization's product by delivering superior value and making effective customer retention strategies within a particular period.For example, by getting quality products they bound their customer to buy their products once again.Marketing has played a crucial role in creating sustainable business organizations.  The hospitality industry is sensitive and it requires a solid marketing strategy to overcome potential challenges in the competitive market(Banyeva, 2023). Six Senses are giant hotel brand which is providing quality services to its valued consumers. Six Senses have been recognized by implementing benchmarks in the hospitality industry. On the flip side, Moxy is another giant hotel which is also providing superior customer service to its valued consumers. At Moxy Hotels, they do not take themselves so seriously. This essay has focused on compassion between two hotels like Six Senses and Moxy regarding their marketing strategy. It includes marketing mix, segmentation, targeting and positioning. 
The marketing mix is considered a fundamental concept of the marketing process. Without implementing a marketing mix properly, it is difficult to make an effective business decision and allocate resources. Marketing mix has been used to influence consumers in the competitive global business environment. It has created product diversification and development process within a particular period. It is considered the core concept of marketing. The hospitality marketing mix consists of eight common marketing activities(Banyeva, 2023). Both Six Senses and Moxy have implemented a marketing mix to excel in their product and service diversification. The comparison between their marketing mixes is given below. 
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(Sari, 2022)
Product is an essential component of any business organization. Without products or services, a business organization cannot be run professionally(Sari, 2022). Six senses have diversified product or service ranges. It has provided luxury accommodation, a couple of bedrooms, corporate seminal facilities and so forth to attract its valued customer. They have provided wellness retreats for its consumers so that they can be mentally sound and good. On the other hand, Moxy has also a market lead product category to ensure consumer wellness. They provided a home game facility and workout facility along with all the basic needs of consumers. It has provided food and beverages to its consumers(Michael, 2022). 
Finding a suitable location is important for the hotel industry. It is inevitable for making or creating effective business decisions within a particular period (Sari, 2022). Six Senses has selected its location in the hub of the modern city to capture its giant customer in the competitive marketplace. They are focusing on big cities and busy business states to attract more consumers in the competitive global environment whereas Moxy Hotel has located in different regions in the world. It has established its business function in Asia, Europe and North America for providingworld-class service within a particular period(Lugosi, 2022).

Price is an essential determinant of products or services(Lugosi, 2022). Six Senses has set its price based on consumer behaviour and preferences. It has set a good price for corporate houses and celebrities and different athletes. They have played a crucial role to ensure its prices with maintaining the quality of products and services. They have provided bundle prices for events, seminars and different types of workshops. It has provided long-term sustainability in business management and professional implications in the competitive era. All the aspects are essential for setting the price. On the other hand, Moxy has also set its price based on different regional perspectives. It has set its prices more in North American zones rather than Asian regions. It has helped them to obtain a competitive edge(Lugosi, 2022).
Promotion is an essential element of the marketing mix. Without making solid promotion it is difficult to implement business diversification and product diversification (Sari, 2022). Six Senses has provided promotional activities in different media like social media marketing and television advertising. It will accumulate potential consumers within a short period. On the other hand, Moxy has implemented its promotional activities by providing electronic advertisements, electronic billboards, Google ads and so forth.It refers to the show of advertisement through television, websites, mobile apps and so forth for making a sustainable influence on business. It will make sure a diversified advantage in creating long-term sustainability in business management and professional development in the global competitive era. 
Distribution is an essential determinant of the marketing mix. It is the process of how hotels set their mechanism so that consumers easily find or book within a particular period (Lugosi, 2022). Six Senses have created its apps and social media pages to take its booking order. Consumers around the world can find its booking counter to make a diversified work environment. It has made tremendous action-based decision-making within a particular period. On the flip side, Moxy has created solid distribution channels in different regions of the world like Asia, North America and Europe. It has recruited various travel agencies for making its business more professional and charming. Consumers from all walks of have found their travel agency within a short period (Banyeva, 2023).



The physical environment is an essential component of the marketing mix, especially in the hospitality industry. It is the process of providing tangible benefits that a hotel has offered to its valued consumers. It has played a significant role in making a diversified work environment within a stipulated period (Kim, 2022). Six Senses have a well-decorated hotel for making effective dynamism at making solid benefits for its consumer. The consumer is attracting a lot by utilizing its tangible benefits within a particular period. On the other hand, Moxy has provided well-decorated staff services and customer services to resolve any critical situation. Additionally, its furniture and other equipment are well-decorated (Fauziah, 2022). 
The process is an important aspect of the hospitality industry and it has a dynamic approach to making a deliberate decision in the global competitive era. The consumer's strategy of buying and consuming products have defined the actual process system and deliberate system of hospitality process management (Kwok, 2022). Six Senses has followed a process-based booking system for making diversity in their roles and objectives. It has added potential value for making effective dynamism in hotel management systems. Process plays an essential role in making business decisions and process implementation within a particular period.  There are important processes shared by Moxy including booking, checking in and out, and food and beverage services operation to make a sure potential benefit(Julyanthry, 2022). 
In the hospitality industry marketing mix, people focus on employees and external customers. It will make sure a deliberate decision-making system for creating a diversified workforce within a stipulated time. A good rapport with customers is an essential component of business diversification and product development issues (Kim, 2022). Six Senses has paid attention to its internal customer for making its business more professional. On the other hand, Moxy has initiated long-term people management service initiatives to ensure a better decision-making approach. They nurture their valuable people as it has been designed as an ascent of the organization(Sari, 2022). 


Segmentation strategy is an essential strategy of marketing concept to ensure the betterment of the organization. It has given long-term sustainability in business in the hospitality industry. Segmentation strategy focused on mass marketing, differentiated marketing and focused marketing (Jones, 2022). Six Senses has focused on mass marketing strategy to obtain a competitive edge in the global marketing era. Six Senses has recognized the similarities of all customer needs and wants. They developed single brands or products to satisfy its customer in the competitive era. The company can benefit from economies of scale for making a proper influence on business. On the other hand, Moxy has implemented differentiated segmentation to market its products and services in a competitive era. The hotel management believes that there are differences between consumers' needs and wants in the various market segments. Moxy has differentiated its products based on a regional basis and customer needs for maintaining a good relationship with its valued consumers. It has made tremendous aspects in creating a strong customer-based marketing approach and deliberate long-term sustainability in business management and customer development(Wu, 2023). 
Targeting is an essential component of marketing development efforts. It will add potential value for making effective product and service management efforts(Sari, 2022). Six Senses have targeted both corporate professionals and Govt. high professionals as their target customers whereas Moxy has targeted different types of celebrities, athletes and seminars for making their customers more organized. They are designed customer satisfaction programs for making or initiating long-term sustainability in business management and professional development. By providing their superior customer service they are creating good positing in their customer mind for making a positive atmosphere in business. It will ensure business sustainability and people dynamism within a particular period(Wu, 2023).





Marketing is considered an essential function of any business. It has played a significant role in measuring customer service management in hospitality management (Buhalis, 2022). This assignment has been focused comparison between Six Senses and Moxy. They both implemented a marketing mix strategy to attract and promote its customer in the competitive era. Both organizations have implemented unique strategies in their marketing concept. It will add lucrative value for creating long-term sustainability in business management and professional influence in the global competitive era (Sari, 2022). Last but not least it has discussed segmentation, positioning and targeting strategies for creating superior business aspects within a particular period. 
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Figure 1.5 The hospitality marketing mix




