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Task 1 
Research Question 
In the retail industry it consists of many companies with the same purpose of selling goods and services to the consumers (Grady, n.d.). Modern people depend heavily on retail establishments because they give customers access to a large range of goods and services offered all over the world. Stores selling items and paying taxes to the government's budget while also creating extra jobs may benefit the nation's economy, lowering the rate of unemployment(Amadeo, 2023). According to (Suttle, 2019), retail industry is all about the convenience of the customers, where retailers would bring ready to consume products for people then eventually use it for their daily life use. When visiting a grocery, clothing, convenience, or drug store, customers wouldn't have to wait a long time to get the items they need. The supply chain is one of the larger systems in the retail industry. It connects a producer and a consumer, making it simpler to contact vendors and purchase goods in large quantities before selling them to customers in smaller quantities to generate a profit. (Keenan, 2022). 
The emergence of social media has influenced the retail industry's operational strategies in new ways to adapt, as it has had an impact on many businesses of all sizes in a variety of ways, including how they personalize their brands, market their goods differently, and interact with customers.  According to (McMullen, 2017), There are two categories of Social Media Influence Retail Business Sector, which are marketing and communication. First, marketing. Since the market is one of a company's most crucial components, it makes sense that businesses would seek out innovative ways to implement their marketing strategy using social media. Before social media platforms were developed, advertisements for businesses were conveyed via mail, television advertising, and word of mouth. These marketing strategies are still effective, but companies now also engage influencers to host livestreams to advertise the latest goods or commodities that are on sale with special offers. (Brisset, 2023). 

Second, would be communication. Social media gives businesses the chance to promote deals in order to expand, which will close the attention gap between them and consumers when trying to sell them products and services. The shorter the gap between consumer and product, the more likely a business to convert sales (Mehta, 2021). If a customer has a question about a product or service, they would send a private message to the company, this might also include both positive and negative feedback. It is crucial for small businesses to be aware of the reviews and details they intend to share online since one day it could backfire on them. If a customer posts it online, it could influence the reputation of the business and opinions of customers. In addition to helping to improve the company's reputation, promptly reacting to complaints and offering solutions to customers' problems may increase client loyalty (Cha, 2023). 

It has proven that social media has the ability to reach a wide range of audiences which create a huge impact on the marketing world (Henderson, 2021). Companies no longer need to pay for advertising space in publications, banners, or billboards because they are now free to return to the internet and simply reach their customers. An example of a company would be Coca-cola as their campaign Share a coke made its way around the world and it featured in Facebook Ads in 2012. The ad invited facebook users to create their own custom coke can and share it virtually, this made the campaign successful as facebook website saw an 87 % increase in the Coca-cola Facebook page which had 39% increase in fans (Mupeti, 2023). Despite that, there are also disadvantages when social media's influence retail industries. According to (Michail, 2023) negative reviews are more common and easy to publish now because of how quickly communication occurs, making it simpler to harm a brand's reputation and image. This gives the consumer a particular viewpoint, which finally leads to current and potential customers deciding not to purchase the goods.Thus, it will make investors not be confident in investing in the companies. For example on the 4th of July Nike released its Air Max 1 with Betsy Ross Flag on it, in celebration of American history week. However, it was canceled due to the feature of 13 white stars in a circle which is known to be a Betsy Ross Flag. It is referred to as the Revolutionary War-era Version of the American flag which is associated with the era of slavery (Koerner, 2019). This has tarnished the reputation for Nike as even the Arizona governor stepped back from funding for the establishment of a Nike facility in the state of Arizona which could have employed over 500 people. 
Moving on, due to the pandemic that occurred there were many studies that were conducted and surveys being answered by the targeted demographic.This made it obvious that many consumers had adapted to buying their goods and services online, and we can see that social media had a significant impact on the retail industry. Research techniques are used to gather additional evidence in this regard.. In this report, the research methods that would be used would be the deductive approach method, as seen below (Figure 1).
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Figure 1: Deductive Approach Method
(Trochim, n.d.)
The deductive strategy is the alternative to the inductive strategy. Qualitative, quantitative, and mixed approaches are all deductive. This typically happens when a team of researchers conducts surveys, experiments, statistical analyses, and content analyses to see whether their hypothesis is supported by the available data. According to (Sirisilla & Sirisilla, 2023) it would start with a theory such as one or more general statements then eventually reach a logical conclusion. The first method which is a qualitative method is to understand people’s beliefs, experiences, attitude and behavior, it would generate non-numerical data (Pathak et al., 2013). Qualitative research offers more flexibility when evaluating data because it may be collected in four different ways: through observations, interviews, focus groups, surveys, and secondary research. Due to the fact that all of the observations and analyses in this technique were done via the researcher's personal lens, it is vital to analyse the methodology and fully explain the decisions that were taken when gathering and analysing the data. (Bhandari, 2023). The second approach is a quantitative approach based on deductive reasoning, in which the researcher develops a hypothesis and then runs an experiment to see if it may lead to a conclusion. It will be simpler to employ operational definitions that convert an abstract concept into observable and quantifiable measures in order to collect data for quantitative objectives (Bhandari, 2023b). The final way would be mixed methods, which combines qualitative and quantitative research methods in a single study and entails gathering and analysing data to better understand a phenomenon and provide research questions. By employing this strategy, research can enhance its advantages while minimising its disadvantages. (H & Yee, 2022). 
Moving on, this topic showed a few examples regarding Social Media Influence Retail Business (Figure 2). As it's shown, the graph had an increase in the year from 2019-2020 in the retail industry. One of the main reasons for this to increase might be related to the global pandemic where lockdowns occur around the whole world resulting in consumers having to rely heavily on social media platforms to order products then having it delivered right at their doorsteps. Globally, social commerce is a half trillion dollar industry, within the United States alone as it was predicted $45.74 trillions social commerce sales in the year 2022, which is an increase of 24.9% from the year before (Newberry, 2023). 
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Figure 2: Social Commerce Sale in Retail Industry. 
(Newberry, 2023)

Furthermore, US Gen Z consumers would have a higher chance of purchasing directly from a social media platform especially platforms like Instagram, Tiktok and Facebook. A lack of trust is the top barrier to social commerce among all the generations combined, which was proven according to the US Social Commerce and Digital Trust Survey in 2022 (Feger, 2023). Even still, increasing trust won't result in an increase in sales because there is no obvious link between trust and purchasing, according to the study results. Other platforms should promote consumer trust by concentrating on funding creator partnerships, giving the user experience first priority, and centering social commerce methods around ads..
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Figure 3: Gen Z purchasing on Social Media 

The above-mentioned evidence falls within the category of secondary data. When a dataset is gathered by someone other than the person using it, it is referred to as secondary data or second party data. As the majority of secondary data would originate from outside organisations, this enables researchers and data analysts to develop substantial and high quality databases that aid in the resolution of business challenges. Despite that it is collected within an organization then repurposed (HILLIER, 2022). The advantage of using secondary data is due to the variety of sources that are available, as there are many different places where it may be found, including books, periodicals, and the internet. These many sources can be used by its users to get data for analysis because they are conveniently accessible and readily available to them (Prasanna, 2022). 
Lastly, sample size is a term that is used to define the number of individuals that includes to represent a particular population. According to (Kibuacha, 2022) sample size is a reference total number of respondents which in a study with the number would often be broken down into sub-groups by demographics such as age, gender and locations so that the total sample represents the entire population. For this research the sample size of population would be tested for 30 people, which would be sufficient enough for the results that will be obtained. 
















Task 2 - Research Techniques 
Instead of depending on information that is based on databases and other publications, primary research is when researchers obtain data directly from sources..  According to (Bouchrika, 2023), Primary research is also known as original research since it is frequently done with the intention of generating new information. The researchers' goal in conducting this primary research is to provide answers to problems that have not before been explored or posed; this sets primary research apart from secondary research in terms of originality. 
Additionally, secondary research uses information that has already been gathered by someone else. Any form of study that is able to be conducted is referred to as primary research, which is a more straightforward way of explaining that the research employing data has already been. Secondary research, which draws its information from databases owned by the government or the corporate sector, peer-reviewed publications, meta-analyses, or both, can be qualitative or quantitative in character. (George, 2023). A survey is a type of research that enables us to ask questions of a group of individuals, then analyse the responses. It is a flexible way of data gathering that may be utilised in various types of research. (McCombes, 2023). When it comes to literature review, it refers to the researcher’s survey and observation as most of the reference from secondary research support questionnaires or surveys that were conducted and given to 30 people. 

https://forms.gle/bDT3SrVU7PnaB2Pi7
https://docs.google.com/forms/d/e/1FAIpQLSe8pVyUDh2CG7n0W3dHVb6mbky-cRuPw7KaIzK1An1VnH6G-w/viewform?usp=sf_link






Task 3
Presentation is one of the most important skills as it needs information to be clear and it is one of the methods to help allow messages to be sent across, it is one of the skills that is needed to be used in every type of field, some people are required to give presentations on different types of occasion.I have obtained 3 very crucial things that needed to be improved for this pitch to be better. Firstly, was to be more aware of the placement of my video as it was said to be obscured by my presentation, hence why I should not take it lightly and fix the size of my presentation or adjust the wording of my context. Secondly, I will put the resource and reference from the graph that I have obtained as it would make my presentation more impactful while making it easier to trust the information that was proven by previous researchers. Thirdly, I will try to narrow down the time period of my explanation as I was talking in a slow pace with too much information and did not manage my time well as it was said the timing should only be 3 minutes, however I have exceeded the time period given. Which is why next time I should record a video and use a timer so that I won't exceed the time limit. 
















Task 4
In conclusion, it was shown that social media did influence retail business as it helps to increase brand awareness by targeting the right audience and spending more on online marketing. Shoppers would rely on social media such as Instagram, Facebook and Tiktok, in terms of their marketing strategy of shopping choices as promotion through the media would be important. Majority of the people that answered the survey stated that in-stores should have online websites as social media or websites are a better platform for advertising because it stores information while ensuring marketing reaches its retailers specific target market, hence making it better for the retail industry to strive in their business. 
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Figure 4: Conference Poster
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The most valuable tool for business retailer would be
brand awareness, as it helps helps foster trust and allows
brands to tell their story and build equity with consumers

KEY ANALYSIS

This study's aim was to too wether social media did
influence retail industry, this topic was given to 30 people
in order to figure out wether social medias can help the
retail industry. Based on the primary and secondary
research, both of this are very important as majority has
the same perspective towards this. Primary research talks
about referred to as original research. By doing this
primary research, the researchers have an aim to answer
questions that were not answered or asked before. While
a secondary research would be data that was use and
was previously collected by someone. In a simpler way of
saying that the research using data has already existed,
any type of research that is able to undertake is called
primary research. In the survey over 68% chose to shop
online rather than going to a physical store while they
would also pay close attention to products that were
marketed on social medias rather than the traditional
method, over a majority of 91.5% of those 30 people.
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