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The essay discusses the role of Corporate social responsibility (CSR) associated with the promotion of the sustainability in the leading hospitality industry. It evaluates different areas that use CSR initiatives and implementing positive policies as the most significant impact on the sustainability practices in the services of Marriott in the hospitality sector (Xie, 2022). The essay also discusses the challenges and opportunities that are seen in using the good CSR policies. Marriott is one of the leading and International hotels in the world that offers wider range of CSR practices. The services and practices of Marriott are associated with the sustainability to fulfil the demands of the hospitality sector. Wong (2020) stated that the hotel integrates potential opportunities for the introduction and success of the sustainable business aspects. The hotel implements different sustainable strategies that emphasize on the CSR in all over the operations. The essay reflects on the CSR efforts of Marriott, UK that encompasses potential policies for the safeguarding natural and consideration of the definite cultural heritage. It seems in providing definite measures to the social and economic benefits for the success of the local communities (Wickham et al., 2020). It develops understanding to the engagement into the environmental-friendly operations in all over the locations globally.
[bookmark: _Toc166472998]Discussion 
[bookmark: _Toc166472999]CSR and Sustainability 
Corporate Social Responsibility (CSR) is associated with the services of the company that integrates with the socially responsible practices for the success of the business operations and becoming accountable for the related actions for the successful triple bottom line approach for the people, planet, and profit gaining processes (Selin, 2022). Sustainability is defined as the meeting of the present needs without providing the compromising actions and ability of future generations for fulfilling the needs. For example, the practices of Marriott International allows combination of the CSR and sustainability that are implemented to the overall hospitality industry. Sanvitale (2020) elaborated that the company allows positive integration of the sustainable business concepts to manage the services using sustainable strategies based on the CSR within the operations. 
CSR is associated with sustainability where the hotel practices in Marriott is based on using technologies and managing all paper-free services for the customers. The guests are provided with online forms and structures (Murni et al., 2023). The booking for the rooms and all relevant details are presented to the customers on official website by the hotel’s representatives. The representatives are presented to help the guests on their queries before and at the time of arrival. Marriott also offers online platforms and technologies like mobile application for the efficient room services to gain customers satisfaction. It is the significant and successful manner in which the sustainability is applied on the services to the customers (Moret, 2020). 
[bookmark: _Toc166473000]Carroll’s Pyramid of CSR
Carroll's Pyramid of Corporate Social Responsibility (CSR) is considered as the simple framework that is helpful for the management of the services and practices in the Organisations and fulfilling their social responsibilities in the effective manners. It has been presented by Archie Carroll in the year 1991 (Marin-Pantelescu, 2021). The pyramid is relevant to the CSR practices that is often referred to the services of the business leaders, politicians, and also to the academics. It is also based on describing the sustainable factors in the hotel industry. 
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Figure: Carroll’s Pyramid of CSR
Source: (Marin-Pantelescu, 2021)
Economic Responsibility: Marriott Hotel offers the economic responsibility to become profitable and financially sustainable in the industry. It seems in providing the foundation based on the meeting of the definite responsibilities (Kuokkanen, 2020). The process includes effective provision of the quality services for meeting and fulfilling the customer needs with the generation of the returns for the shareholders.
Legal Responsibility: Marriott Hotel complies with the environmental laws and regulations that are associated with the protection, labour management and practices, health and safety practices, and relevant areas. The legal framework is considered as minimum standards to offer sustainable and responsible services (Kesen and Bilgili, 2020).
Ethical Responsibility: From the implementation of the laws, Marriott Hotel needs operations to become ethical and minimizes harm for the management of the stakeholders such as employees, suppliers, and overall local communities. It seems in taking the initiatives for reducing energy and water, reducing the waste, and supporting the efforts for the local sustainability. 
Philanthropic Responsibility: It is applied to make contributions to the financial, physical, and human resources for the support of the sustainability and community development system. It helps in managing employee volunteering with the local environment and related services (Ge, 2020). 
[bookmark: _Toc166473001]Sustainable Development and Global Goals
The Marriott Hotel integrates with the Sustainable Development Goals (SDGs) for the management of Corporate Social Responsibility (CSR) as the significant aspects towards the global sustainability management system. Marriott International sets potential goals for the reduction of the energy and management of the water consumption, greenhouse gas emissions, and improvement in the waste management (Franco et al., 2020). The alignments are presented with the specific SDGs like SDG 15 that determines the biodiversity protection and forest conservation system. Marriott Hotel emphasises on the community development with the selected environmental responsibility with the SDGs. It focuses on the increase in the renewable energy consumption, reduction in the food waste, and achievement of the zero emissions by the end of 2030 while contributing to the SDG 2030. 
.
Ertuna et al. (2022) illustrated that the hotel presents the importance of strategic consistency for the reporting of SDGs within the overall hospitality industry. There are some comprehensive reporting, clear description of the targets, and performance indicators for ensuring the CSR efforts and make alignment with the effective implementation of the SDGs. 
[bookmark: _Toc166473002]Environmental Impact
Corporate Social Responsibility (CSR) offers a greater impact on the services of the environmental sustainability in Marriott International. Marriott implements the energy-efficient services that is considering the use of renewable energy resources and adaptation of the water conservation measures for reducing the overall environmental footprint. Marriott focuses on increase in the renewable energy consumption and make reduction in the water usage in all over the properties (Andreeva, 2023). CSR initiatives aims on the reduction of waste, make increase in the recycling, and implementation of the composting programs in the Marriott hotel. The process helps in divert the waste from landfills and reduces the emerging environmental impact within the hotel operations and practices.
Xie (2022) presented that Marriott Hotel sources with the local, organic, and sustainable products for the management of the operations from the food towards the cleaning supplies. The process supports to the local communities and make reduction in the carbon footprint that are based on the longer distance transportation system. The hotel construction and renovations is also associated with the use of green building practices, considering the use of eco-friendly materials, and incorporating with the energy-efficient design within the concerned elements (Wong, 2020). The process reduces the environmental impact within the infrastructure of hotel services and practices. The management of Marriott engages employees, guests, and relevant communities for fulfilling the sustainability efforts using education, awareness policies, and collaborative practices. It helps in creating the culture of environmental stewardship and driving the collective action.
[bookmark: _Toc166473003]Economic Impact
The economic impact of Corporate Social Responsibility (CSR) based on the services of sustainable hotel management of Marriott focuses on the improvement of the overall financial performances. The environmental policies and practices are seen in managing the contribution towards the growth and sales services.  The consumers are provided with the payment services to get green initiatives and offering economic incentive for the hotels to go green in the services. Sustainable practices is offered in Marriott to make reduction in the energy and water consumption, reduction in the waste, and implementation of the efficient systems that leads towards the significant cost savings for the practices. Thus, it aims to make increase in the use of renewable energy and make reduction of the water usage for managing the operating costs (Wickham et al., 2020). 
Marriott Hotel embraces the CSR and sustainability for making the differentiate services in the market and gaining a competitive edge. The consumers are increasingly working for the management of the eco-friendly accommodations and make definite demonstration of the commitment towards sustainability using the CSR and attraction of the guests (Selin, 2022). It make engagement of the CSR with building stronger relationships with the significant stakeholders such as employees, guests, and overall communities. The process leads towards the increase in the loyalty, positive system to the word-of-mouth, and support to the operations that are contributing to the significant economic sustainability. 
[bookmark: _Toc166473004]Social and Cultural Impact
The social impact in the services of Marriott international regarding CSR is positive that enhances the stakeholder relationships, improvements in the employee satisfaction, and contributing towards the community development system. It seems in engaging in the related CSR activities that is leading towards the improvement of the employee satisfaction and managing the sales growth with the performances (Sanvitale, 2020). The CSR efforts are used to enhance the brand image in the hospitality industry with providing the increase in the consumer perception and loyalty that is advantageous for the social sustainability of the business practices. 
The cultural impact of the CSR practices in Marriott hotels influence the definite cultural aspects with the promotion of the ethical practices, supporting definite system of the local communities, and embracing successful diversity and inclusion management system. It seems in integrating the CSR practices within the operations that can easily demonstrate a definite commitment for the responsible business practices and make alignment with the cultural values and relevant expectations (Murni et al., 2023). CSR initiatives are applied in Marriott to focus on the community development and appropriate engagement, environmental management of the stewardship, and ethical business conduct that help the hotel in building a positive reputation in the diverse cultural contexts in efficient manners. 
[bookmark: _Toc166473005]Challenges and Opportunities by Applying CSR Policies 
The implementation of the Corporate Social Responsibility (CSR) policies within the context of sustainable hotel services is associated with the challenges and opportunities. Some of the definite points for the provided sources are given as under:
Challenges
Marriott International is the hotel that face challenges for the reduction in the environmental footprint like management of the waste generation, loss in the biodiversity, and climate changes accordingly. It seems difficulties in the balancing of the overall economic growth with the consideration of the environmental sustainability and pose significant and greater challenges (Moret, 2020). 
The hotel also encounters greater pressures from different stakeholders such as consumers and some relevant groups for addressing the needs to fulfil the social responsibility and environmental concerns. The fulfilment in the expectations works for maintaining a profitability and considered as challenging. 
Opportunities
Marriott International embracing the CSR initiatives with improving the brand image of hotels, attraction of the environmentally conscious consumers, and make improvements in the customer loyalty. The process leads towards a competitive advantages and make increase in the overall revenue (Marin-Pantelescu, 2021). 
The implementation of the effective CSR policies help in making definite contributes to the local communities, support to the economic growth, managing social well-being, and working for the success of the environmental conservation. It need engagement of the community development initiatives with enhancing the reputation and social impact of Marriott in the hospitality industry. 
[bookmark: _Toc166473006]Conclusion 
It has been concluded that the essay has presented the CSR initiatives taken by Marriott International using sustainable policies and practices in the services. It seemed that Marriott is working to make reduction in the carbon emission and make greener and sustainable services for the satisfaction of the customers. The model of Carroll Pyramid has been presented to follow the accurate initiatives based on the economic, ethical, legal, and philanthropic responsibilities applied by Marriott international. There are different challenges and opportunities discusses in the essay that is seen in Marriott while implementing sustainable services in the CSR practices. 
It has elaborated that the CSR initiatives are taken by Marriott towards sustainability to focus on the reduction of the environmental footprint, promotion of the sustainability, and managing efficient natural resources. There are some definite implementation of the green practices such as energy efficiency and management of the waste reduction that allows Marriott hotel to get contribution to the healthier environment and addressing the changes in the climatic concerns. It has developed the importance of the role of CSR in sustainable hotel practices that determines the ability for making positive environmental practices, development of the social impact, and efficient economic sustainability. 
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