An investigation into whether social media effects events. A case study on social media and Glastonbury Festival. 
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1. [bookmark: _Toc507694115][bookmark: _GoBack]Literature Review
There is not much literature on social media affecting events, however the piece found regarding mobile applications at festivals was important to use to get an idea of how things now are with festivals and the 21st century. Mintel Reports (2014) state that “smartphones have made a substantial impression on the mobile phone market with 7 out of 10 adults in the UK owning one”; thus, meaning that wherever someone goes, whatever they do, a mobile phone will always be present. Thomas (2011) explains that an app can benefit both event organisers and attendees as communication can happen in real time with other attendees or information can be shared and updated to friends around the world in seconds. If roughly 175,000 people attend Glastonbury festival, almost three quarters of the population (131,250) will take a mobile phone with them, and are then able to post online to friends around the world. Wilken (2008) says that when consumers attend a festival there are various social spaces that the attendees are in. There is the close group with whom the festival has been attended with, then there is the social group that is interacted with via other friends and meetings, and then there is the friends that are communicated with via a mobile device such as social media, text or email. This shows the researcher that although festival attendees are paying roughly £250 to enjoy the experience, they still have to take their phones to show their online friends what they are doing; which shows an element of boasting. The power of social media has changed in the event/tourism field especially as user-generated feeds such as Facebook reveal problems within the event or traffic before the news (Dickinson et al, 2012). More than 1 billion people use Facebook so issues with events are posted online for friends to see before anything is nationwide, thus meaning that in this sense social media is a huge help towards events such as Glastonbury festival.

2. [bookmark: _Toc507694116]Aims and Objectives
The aim of this research task is to see if people spend more time online sharing their experience than enjoying their experience at Glastonbury festival. The objectives are 
· To see if social media is more of a help or a hindrance in Glastonbury festival
· To understand why the use of social media changes the way Glastonbury Festival is perceived
· To see if festival attendees realise how much time they spend on their phones during Glastonbury festival 

3. [bookmark: _Toc507694117]Research Methodology
Sekaran (1992) explains that “research is defined as a systematic and organised effort to investigate a specific problem that needs a solution”.  When researching there are many different ways it can be done, there is primary and secondary research and the research onion (figure 1) in particular. [image: C04NF001]

Figure 1. Research onion (2009) 

Primary and secondary research will be used in this task, however mainly primary as there are not many secondary resources. Primary data is mainly collected to address a specific and that is what this hypothesis is. Secondary data is data that is already there and for this specific hypothesis there is none, so primary data will be the main source used for this research task. 
 
By using qualitative research there will be in depth detail, which is what is needed for this hypothesis as there is no other research available on the topic. Qualitative research is also appropriate for this situation as gaining knowledge on the topic is more important to the researcher rather than gaining data in numerical form. Qualitative research can be unreliable as the questions asked could be answered in a bias way, which will cause the data to be inconclusive. Qualitative data can be time consuming to get individuals and not all participants will answer all the questions. Quantitative research is reliable as the data collected can be put into numerical form and then into a graph, to show all the collected data in one place and in an easy way. 

[bookmark: _Toc507694118]4  Strategy Chosen
For this research task, the researcher has chosen to do interviews and questionnaires which is mixed methodology. The questionnaires will be given to a large range of people (roughly 200) and the questionnaires will find out who has been to Glastonbury festival and if they took their mobile phones, if they have the researcher will then conduct interviews to go into depth about the festival attendees opinions on social media in Glastonbury festival. 

Using the Research Onion, the researcher will be using an inductive approach as they are aiming to build theory on something where there is little secondary research. The researcher wants to gain knowledge and understanding on a topic where there is little information and build the hypothesis into something where there is a lot of secondary research and the hypothesis could be researched again by someone else. The researcher will be using positivism and interpretivism within the research, positivism is associated with quantitative research as it will test the hypothesis to find out the answers. Interpretivism focuses on social occurrences, gaining understanding and using methods that will find out more knowledge of a more in depth standard than just quantitative data. The researcher will have a phenomenologist approach as the analysis on the hypothesis will be on the opinions of the participants and how they define it rather than testing previous theory. The issue with a phenomenologist approach is that the reliability is low as the questions answered by participants could be bias. 

The questionnaires will include open questions including questions regarding demographic and the main question of if they have been to Glastonbury festival and the questionnaire will be made on SurveyMonkey; using SurveyMonkey is a quick and inexpensive way to get 200 questionnaires out to participants in a short period of time. The questionnaires will be sent to people who have either checked in at Glastonbury festival on Facebook or have liked the page on Facebook; by doing this the researcher will only target people who are either interested or have been to Glastonbury festival. 

The interviews will be structured and everyone who is participating will be asked the same questions, to collect the same answers. By using structured interviews this is positivist as it is being used to test the hypothesis to gain truth. The interviews will be recorded via tape recorder and after every interview the researcher will check to make sure that the tape recorder is still working and things have been recorded. After all the interviews have been conducted the researcher will make transcripts of all interviews, this is so the researcher will have every word spoken by the participants in front of them, making it easier to compare trends and patterns. By using structured interviews, the researcher will be able to probe participants into giving more in depth answers, however this could make the reliability of the data reduce and could also push participants into giving the answers that the researcher wants, making it bias. 

The questionnaire will be generalised as they will then help decipher the people who are important to the hypothesis. The first few questions will be regarding demographic, so the researcher will ask “where are you from?”, “how old are you?” and “have you been to Glastonbury festival?”. Whilst in the interviews the questions will be more specific to Glastonbury festival, questions such as “would you say during your time in Glastonbury festival you were posting online more than normal?” and “do you wish you spent more time with your friends at Glastonbury festival rather than posting online to your “friends”?”. 

By using both data collections the hypothesis can be explored in depth and the questions for both the questionnaire and the interviews will be written in a way to get reliable and accurate answers. During the interviews the researcher may come across stronger opinionated people than others which will reduce the reliability of the data; if the researcher asks certain questions to get certain answers this will also reduce the reliability of the data. Another issue the researcher might face is if participants decide not to fill out the questionnaire, or not want to participant in the interview; this will then prolong the timeframe in which this research task needs to be done. 

[bookmark: _Toc507694119]5. Sampling Framework
The researcher will pilot the questionnaire to a small group of friends to see if the questions read well and if they can also be answered to a high standard. As the questions asked by the researcher have little impact on the personal lives of the participants, there doesn’t need to be a larger sampling done. There will be 10 people in the sample, five of these will be given the questionnaire, and the other five will be given the interview. The researcher will use the snowball sampling method, where the initial group of participants are not random, and after their interviews they will identify others who would be willing and helpful to then interview further. The researcher will be using cross sectional research as the questionnaires will take some time to send out and then the interviews can be done over a shorter period of time. 

[bookmark: _Toc507694120]6. Data Analysis Tools
The researcher will be using SPSS and excel to gather the data from the questionnaires and then the researcher will use Metrix tables for the interviews. The researcher will use excel to place the data and then create graphs and bar charts, to make the data easier to see and for presentation purposes. All the interviews will be typed up by the researcher to have a hard copy to make reviewing easier and also make it easier to find a pattern within the answers given, as well as having the tape recordings. 

[bookmark: _Toc507694121]7. Research Ethics
Banister et al (1994) says that “ethical concerns must be part of the fundamental design of any research project, and ideally any proposed research”. Although the research methods used should not cause any issues or embarrassment, all persons asked to take part will be asked for their consent which includes telling them the aims of the research, how they were selected and what will happen to the results. The researcher will also offer confidentiality to all participants as to protect them from harm, Mason (1996) explains that “gaining informed consent is quite a complex and difficult business”.  This research task does not require children to participate so there is no need for a DBS certificate. The researcher will inform participants that they can do both the questionnaire and interview anonymously if required. The researcher will put on the top of the questionnaire asking if the participant gives their consent, and the participants will be again asked before the interview commences; however there is no need for the researcher to have written consent from participants as both the questionnaire and interview will not intrude on their lives, only their opinions. 

[bookmark: _Toc507694122]7.1 Resource Planning
The reliability will be all about the consistency of the results
To complete this task effectively many different resources will be used; such as the University library and also the University’s online library. The researcher will also be using Google Scholar, online articles, journals and hard copy books. The researcher will also need a laptop at home, a printer, Facebook and SurveyMonkey. The researcher will have from October to May to complete this task, there is a Gantt chart attached to show the researchers focus on the months. By using a Gantt chart the researcher can stay focused on the task in hand, and also see what needs to be completed each month. Xx x x x x x x. xx. X. x x. x. x x. x x x x. x x x x. x. x. x x. x x x. x x x. xx x x x x x. x x. x. x x. xx x. x x x
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