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Executive summary.
[bookmark: _Int_h9GPyg8l][bookmark: _Int_D5pu0b0k][bookmark: _Int_Zs3VqXZc][bookmark: _Int_dPvk399z][bookmark: _Int_zd79d53s][bookmark: _Int_Dn6mR8uD][bookmark: _Int_7UuSfr7e][bookmark: _Int_MfUx2eFd][bookmark: _Int_l7J2iMmn][bookmark: _Int_7CzmUI5s][bookmark: _Int_4OTnsPs9][bookmark: _Int_XE5EtTgX][bookmark: _Int_yGIBl7gs][bookmark: _Int_z7tpGy98][bookmark: _Int_dT5xmWNo][bookmark: _Int_pyt9CFXb][bookmark: _Int_wpfooa6m]This report should lead to an understanding of cultural awareness in a workplace and by examining the cultural differences in a country and its visitors. Providing information for the employees and to the readers, accompanied with graphics that provide visual comparison between the country's cultural differences. Within this report should be a clear understanding of what to expect in a cultural difference country when visiting and what to expect from people, to respect the differences between the cultures within a hotel environment giving the employees instructive information about what they can do and what not to do. The acknowledge of cultural behaviour and differences it can lead to a successful customer service within a hotel environment also can engage the employees. The cultural awareness report will be discussing the hotel employee handbook which is in Turkey, and it will refer to its visitors which are from United Kingdom using Hofstede dimension tool of country comparison, with cultural atlas. These tools helped identify the core cultural differences between the two countries, and it can determine the instructions for the hotel handbook which the employees should follow for a better understanding of guest services.
Introduction.
[bookmark: _Int_qzXFT0pR][bookmark: _Int_prGDuHR3][bookmark: _Int_FBmjy78X][bookmark: _Int_mWhANaPs][bookmark: _Int_2q1jLAhU][bookmark: _Int_CEh76MWq][bookmark: _Int_JvM9Vzha][bookmark: _Int_PXUMPcoU][bookmark: _Int_yuyR8kOd][bookmark: _Int_xpe2SZNE]According to research Hofstede cultural index scale, which is based on five criteria example individualism, masculinity, long-term orientation, uncertainty avoidance, and power distance can be used for nation or a country, but it will not be accurate for an individual's cultural measure ((Mazanec et al., 2015). Hofstede (2010. Pg.13) describes culture as a” mental software” which can be defined in multiple ways, it can be education, art, literature, and behaviour in a smaller sense.” Culture is always a collective phenomenon” says Hofstede (2010) because it can be observed between people of group who lived or shared the same social environment, and it was learned in an” unwritten rule” that the members of group made (Hofstede, Minkov, and Hofstede, 2010). Research suggests that in an organisation when the employees have the freedom to work in a way that suits their need it can be regarded as “positive in cultures that support an individualistic approach and a low power distance” (Krzywdzinski, 2017) The acknowledge of cultural behaviour and differences it can lead to a successful customer service within a hotel environment also can engage the employees. Culture or subculture emphasize one form of relationship over the other, this could affect extreme how the people thinking, act, value, and describe themselves (Kasulis, 2002)
Turkey core concept of culture are:
[bookmark: _Int_XWlPJtl9][bookmark: _Int_TZHlOBe8]Generosity, Hospitality, Community network, Nationalism-strong national identity. 
[bookmark: _Int_lU5N87zM][bookmark: _Int_hRcVGthQ]Honour is one of the core values of Turkish culture influencing people's behaviour action, and this could affect the family or the group they belong.
[bookmark: _Int_bmrtkvjN]Kemalism beliefs in modernisation and European culture, republican, democrat view Loyalty showing loyalty to family and friends (Turkish Culture-Cultural Atlas.)
[bookmark: _Int_5aETxuwB][bookmark: _Int_Wfdc2737][bookmark: _Int_0XW0QHMC][bookmark: _Int_QCk9fqd2][bookmark: _Int_hyTLBYq6][bookmark: _Int_0E7Xf4kB][bookmark: _Int_3EfmytLv][bookmark: _Int_y1waaNW1]According to research “Turks are discussing their identity as some of the most secular people in the Islamic world.” The cultural behaviour, social attitude and lifestyle differ between regions and rural areas such as socioeconomic status ethnicities and educational level. This difference does not affect the strong national identity that they claim. Those who are living closer to the bigger cities are more likely to be modern and those who are closer to the rural areas are more religious and traditional (Ozus, Akın and Çiftçi, 2012).
British culture: 
Stoicism, class, equity, regional diversity, informality, humour, and diligence are the core culture of British nation. The country includes England, Scotland, Wales and Northen Ireland, the people speak the same language (English) (Bushaway, 2013) use the same currency and are subjects of the Royal Family. 
[bookmark: _Int_RqNzVmTk]Customs and social expectations vary between nations, and immigrations. The cultural differences are from each country heritage and history with dialects and accents. The UK have become a multicultural country (Gilroy, 2005). 
[bookmark: _Int_KFaIL5iu]The British can detect one's background by their accent and speech. If a person was raised by a rich family their pronunciations differ from the working class. British believes in equality and respect those who get a position by their own arduous work.
[bookmark: _Int_qyC2XYoZ]The British humour and sarcasm can be dry, but one should not take personal offence to jokes ((Study International Staff and Great British Mug, 2021).



[image: ]
[bookmark: _Int_wZDqzZOG]Tourist visiting Turkey mostly are from Germany, Ukraine, United Kingdom, Bulgaria Iran, and Russia. (Ministry of Culture and Tourism, 2022)
[image: ] (Country Comparison- Hofstede Insights.) 


In Hofstede country comparison site, the two countries Turkey and United Kingdom can be seen, and the cultural differences can be compared. Visually the Power distance, individualism, and Uncertainty avoidance can be compared and seen in the table below.

	Dimensions 
	Turkey 
	United Kingdom 

	Power distance 


	Dependent 
Hierarchical
Centralized power
Indirect communication
	Equality 

	Individualism 
	Collectivist 
	Individualist 
Private 
Independents from early age 


	Uncertainty Avoidance 
	Rules and regulations

	Open minded
Curious nation 
Strong need of innovation



More explication about some important side of culture in Turkey.
[bookmark: _Int_qGcSrEF7][bookmark: _Int_ojkdvS4u][bookmark: _Int_9iOIEBem]The “Superiors often inaccessible and the ideal boss is a father figure” according to findings (Cho et al., 2013). The centralized power directs the management team to rely on their superiors and on rules. Communicaton is indirect (Imamura, Zhang, and Liu, 2021), open conflicts are avoided. 
[bookmark: _Int_QOdoaNET]Uncertainty Avoidance on this dimension Turkey scores at 85 which means the need of rules and regulations. For foreigners they might seem religious with the references to “Allah,” but it is to avoid a specific situation what often cause tension and avoiding the future with uncertainty they cannot predict and control (Kubra Daldiran, 20 18).
[bookmark: _Int_UTV2bha2][bookmark: _Int_svoir8nL][bookmark: _Int_qXyX5OWY][bookmark: _Int_DQalJO3n][bookmark: _Int_eFZxZ1A2][bookmark: _Int_KWOIADwi][bookmark: _Int_4rvTXh70]Conclusion: with this report about the cultural differences between Turkey and United Kingdom the guest experience should be satisfactory and hotel employees should follow the hotel handbook which can help them to act accordingly to their guests' preferences and avoid mistakes. According to the core culture of the Turkeys nation and values the teamwork should be easy and assisting each other while following the hotel handbook would lead to a successful team who can achieve the perfect guest experience.


Hotel handbook:
· Do's:
· Be generous, accept invitations with gratitude.
· Respect people's religion beliefs
· Provide location for praying
· Remember not all Turks are practising Muslims.
· Indirect feedback.
· Wear modest clothing.
· Avoid taking offence personal to British jokes.
· A handshake is common greeting.
· Say please when asking for help.
· Be polite and friendly.
· Be patient with complains.
· Acknowledge the origin of guest.
· Keep distance from the guest.
Don'ts: 
· Spitting in public is rude.
· Waving is considered impolite, wait in the que.
· Critic in public.
· Avoid asking of personal life and preferences.
· Avoid interrupting a person while speaking.
· Do not get too close to the guest keep distance.
· Do not show the V signs with your finger your palm facing your body it is considered offensive.
· Do not stare, people feel uncomfortable.
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