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Executive summary

The aim of the study is to develop importance of technology in improving the workplace environment. For this purpose, the researcher focuses on the various technologies which have that potential to change the work pattern efficiently. On the other hand, the researcher focuses on the importance of social media in improving productivity and the brand image to the customers. Further, the way to implement technologies in the workplace environment has also mentioned in the workplace. 
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[bookmark: _Toc501455720]Introduction 
Technology within the workplace allows business to expand effectively and quickly. Various business technologies such as social networks, video conferencing, email and virtual office technology has removed all the boundaries in the workplace that previously limited business expansion. It is worth saying that, the organizations can target a wider customer base with the help of business technologies. From this perspective, the aim of the study is to evaluate the effectiveness of the use of modern technologies in the workplace. Along with this, the study will incorporate importance of social media as a tool to gather information and for marketing as well. Evidence from the real world will also be incorporated in the study. 
[bookmark: _Toc501455721]Research-informed literature: Effectiveness of the use of modern technologies in the workplace 
Early in 1900, telegraphs, theatre and newspapers entertained the world. In the year 1930, theatres are replaced by movies while telegraphs are replaced by telephones. As mentioned by Agnihotri et al. (2016), in the year 1950, Television replaced movies and newspapers as well. At the present time, web technologies are replacing these televisions, newspapers and telephones. In this context, it can be stated that, world is not changing but it is getting complex. This is because, web technology has that potential to store the pool of the information and access this information easily. Agnihotri et al. (2016) ironically states that, if data is piled up in the form of disks, then the disk may store an entire football field significantly within 10 minutes. Thereby, the world is changing dramatically and becomes more complex in comparison to previous years. Because of this, technology becomes an important part in improving the business operations along with the present trends. In this sense, the digital literacy refers to the functional skills that are required in order to communicate and operate with the media and technology. According to the viewpoint of Tiago and Veríssimo (2014), digital literacy is all about the ability to understand and utilize information from the wide range of sources in the multiple formats while presenting via computers. For this reason, it is essential for the business owners to develop knowledge regarding this in order to stay forward in the highly competitive market.
As mentioned by Nielsen and Schrøder (2014), there are certain reasons that organizations should care to being digital. These include the following facts.  
· Learning faster: 
With the help of digital technology, it becomes possible for the management team to gather information and learn an ample amount of facts effectively.
· Savings of money:
As mentioned by Hedman and Djerf-Pierre (2013), daily deal sites, coupon codes, mobile apps and shopping sites make it possible for the customer to get best product at the best price. For this reason, it becomes important for the business owners to incorporate digital technologies in the regular business pattern so as to improve customer base in comparison to the other competitors. 
· Saves time:
Technology allows connecting with people any time. Because of this, it becomes beneficial for employees to perform a number of jobs within a very short time. 
Most successful organizations do not use technology to improve productivity and track customers but rely on technologies for every aspect of business. As mentioned by Humphreys and Wilken (2015), there are a number of technologies that are generally used by organizations to improve the business operations effectively. Those are 
· Computers: 
Most of the companies use desktop computers loaded with software packages that allow employees to analyze financial information, send and receive emails and other design sales presentations. Along with this, Macintosh computers with Apple computer’s operating systems are most popular among the creative professionals. 
· Software: 
Software is loaded in order to provide a particular type of functionality. There are a number of productivity tools such as a word processing package, Microsoft excel, Microsoft word and financial spreadsheet system have that ability to perform some common tasks within very short time. According to the viewpoint of Scott (2015), Apple Keynote or Microsoft PowerPoint allows employees to prepare most professional looking presentations easily and quickly.
· Customer Relationship Management Systems: 
A Customer Relationship Management System can track customers throughout their experiences with the company. The CRM system has the ability to track interactions with customers from the moment the management team obtains information about the customers. Therefore, if a customer places an order, then the CRM system can deliver information about when the products are shipped and other information. Along with this, CRM systems help to develop relationship with the customers as with the help of this, it becomes possible for the customer to review the products and services of the company (Vinerean et al. 2013).  
· Cloud storage: 
Cloud storage can be defined as the service model where data is managed, maintained and backed up remotely and users can get the information over the network. At present time, companies prefer cloud storage to have more improved business operations. As mentioned by Hays et al. (2013), there are a number of cloud storage that can be used in order to develop the business operations and those are Dropbox, OneDrive, Google Drive and some other. There are certain advantages of cloud storage and these are

	Advantages
	Attributes

	Usability:

	Cloud storage allows users to drop and drag files between local storage and cloud storage.

	Disaster recovery:

	As mentioned by Gensler et al. (2013), cloud storage can be used as backup plan as data stored on the remote location for further use.

	Cost savings:

	When compare with other facilities, it can be stated that, the cloud storage is very cost effective.

	Team work:
	With the help of cloud storage, it becomes possible for the organizations to have effective teamwork.



Table 1: Advantages of Cloud storage
(Source: Developed by writer)
[bookmark: _Toc501455722]Knowledge and understanding of the subject: Importance of social media as a tool for information gathering, marketing and communication within the workplace 
According to the viewpoint of Kumar et al. (2017), innovations in the technology have improved the business operations at organizations of all sizes and thereby, helped small business to turn into global business. The social media can be considered as a tool that business owner utilize to gather information about the market and the competitors. Further, the social media can be used for communicating with the stakeholders and for marketing as well. In this context, the importance of social media is presented.
Communication: 
Email, social networking and text messaging connect business operations with the customers. Along with this, with the help of social media, it becomes possible for the employees to improve internal communication within the workplace environment. Many of the organizations have free Wi-Fi within the workplace and because of this, it is advantageous for the business owners to retain employees and improve efficiency. 
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Figure 1: ICT penetration rates per 100 inhabitants
(Source: Kumar et al. 2017)
Marketing: 
Technology has freed all businesses from the restrictions of prints ads while reaching to the customers and shareholders. According to the viewpoint of Kumar et al. (2017), internet marketing ranges from informational website to online product sales and advertising on search engines. It can be stated that, email marketing is a low cost and effective method to reach to the huge percentage of customers along with coupons, newsletters and business updates. In this context, as opined by Gensler et al. (2013), mobile marketing is relatively new that reaches customers through advertising on mobile phones.
Gathering information: 
It becomes trend among the organizations to advertise any offerings on the online platforms. Because of this, it becomes possible for the customers to get information about their preferred brands. On the other hand, the other companies also become able to collect information about the competitor's strategies and offerings. This method helps companies to stay connected with each other and stakeholders. 
Productivity: 
In the workplace environment, there is a constant tussle between progressive alternatives and traditional management methods. One of such battlegrounds is social media. As mentioned by Best et al. (2014), there are near about four ways in which social media increases productivity of the employees. 
· Easing the workload: 
Microsoft has researched over the employees and near about 46% of the employees state that social media increases their productivity. Employees use social media in order to communicate with the colleagues, customers and clients. Along with this, social media helps to share documents internally and with the customers as well. 
· Boosting morale: 
Social media in a less direct sense allow employees to boost productivity. As researched by Rauniar et al. (2014), checking face book, YouTube and other social media during working hours is like a mini break and thereby, employees can return back to their tasks along with efficiency and better focus afterwards. As mentioned by Stein et al. (2013), trusting employees is necessary and this will improve organization’s workflow positively.  
· Boosting awareness and brand identity: 
Social media allows each business to develop brand awareness and trust in a wider sense. With the help of social media, it becomes possible for the business owners to communicate with the customers and thereby. They become able to know customer’s interests. This increases brand identify to the customers. 
·  Making business process more effective and efficient
At present time, many businesses are selecting social media as the pre launching platform of products. With the help of this, it becomes possible for the business owners to attract customers and retain them effectively. Because of these, it becomes possible to improve the productivity. 
[bookmark: _Toc501455723]Analysis: 
From the above study, it can be stated that, it is necessary for the business owners to incorporate digital technology in the workplace environment in order to improve the brand image and the productivity in comparison to the competitors. In this section, according to the viewpoint of Drury et al. (2017), social media marketing has near about 100% higher lead-to-close rate in comparison to the outbound marketing. Along with this, as mentioned by Stein et al. (2013), near about 84% of the business to business marketers use social media in a number of ways.  From the various market research, it can be stated that, social media is growing at a warp speed in the year 2017. In the recent year, the percentage of social media users has emerged from 7% to 69% significantly. In this context, according to the viewpoint of Drury et al. (2017), near about 2 million business use Face book as the advertising and promoting platform in the recent years.  
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Figure 2: growth of social media users
(Source: Hedman and Djerf-Pierre, 2013)
From the graph, the growth of the social media users can be shown and therefore, it can be stated that, incorporation of social media sites within the regular working pattern becomes important. As mentioned by Scott (2015), near about 71% of the customers are likely to recommend a brand to others if the customers have a positive experience along with the brand on the social media. 
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It is worth saying that, big data helps business to learn about trends and customers in a minute detail and for this reason; it becomes essential for the companies to practice digital technology in the regular work pattern to make the business operations effective. As mentioned by Vinerean et al. (2013), digital transformation is not one thinks and therefore, it is necessary to have a lot of micro changes in the workplace to make a big difference. 
For this reason, organizations need to change workplace by incorporating effective professionals who are able to handle information technology positively. Along with this, business owners need to invest an amount of funds to implement technologies in the workplace. 
[bookmark: _Toc501455725]Conclusion 
In ever awaiting conclusion part, it can be concluded that, incorporation of technology is necessary to have business growth in the intense competitive market in terms of financial profitability. Further, there are various social media platforms such as face book, YouTube, LinkedIn, tweeter and some others that help business owners to improve productivity and marketing in some efficient ways. Therefore, to persist in the highly competitive market, it is essential for the companies to invest on the digital technology in order to reach to the customers as the present generation becomes entirely technology depended. From this perspective, the importance of the various technologies in the workplace has mentioned in the study positively.  
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