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According to Duckworth, entrepreneurship is the pursuit of initiating, managing, and expanding a business by integrating innovation, expertise, and foresight to develop new products, services, or concepts using available resources and opportunities to address market needs and generate value for a specific audience (Duckworth, 2016). An entrepreneur is an individual who uses resources and opportunities to create value for himself and other stakeholders by undertaking entrepreneurial activities of starting, managing, and growing business ventures. Entrepreneurs are generally intrinsically motivated and have traits which set them apart from other individuals. These traits and motivations help them to undertake innovative indentures successfully. This essay will discuss these traits that make entrepreneurs perform their activities along with the motivation. Besides, a detailed analysis of these traits will also be done to understand entrepreneurs in depth with support from academic models and traits. 
Entrepreneurs have traits many of which are not found in general business owners. These traits have a significant impact on business success. The first trait that entrepreneurs have is resilience which is the ability of individuals to recover quickly from difficulties, setbacks, and uncertain situations (Stevenson and Jarillo, 2020). Resilience helps entrepreneurs overcome the challenges they face in their business by maintaining a positive mindset, deriving lessons from difficulties, and persistently moving forward by facing these difficulties. Resilience can be divided into two parts, one is emotional resilience which helps to cope with stress and failure and maintain motivation; another is cognitive resilience which assists in problem-solving, and obtaining flexibility. This trait is significant for maintaining focus on long-term goals and pursuing goals despite facing difficulties. A resilient individual will try to turn a challenge into an opportunity. Resilient entrepreneurs will never fear challenges rather they view difficulties as learning opportunities and remain adaptable to changing situations. Steve Jobs and Oprah Winfrey are examples of resilient entrepreneurs who have shown resilience in the face of adversity (Gibb, 2019). They showcased how setbacks can be overcome through determination and perseverance. Despite being removed from his own company in 1985, Jobs made a remarkable return to Apple, leading it to unprecedented success with innovative and revolutionary new products like the iPhone and iPad. Similarly, Winfrey faced numerous challenges but persisted and ultimately created her own media empire with the OWN Network. There are numerous other examples of successful entrepreneurs whose success is the contribution of resilience despite facing challenges. Their stories give powerful reminders of the transformative power of resilience and the ability to turn failure into opportunities for even greater achievements. 
The second trait that entrepreneurs have is creativity and innovation. Entrepreneurs can see the world outside of normal view. They see their surroundings, resources, and opportunities from a different view. They see what others cannot see (Shane and Venkataraman, 2016). They are innovative in their thinking which enables them to identify opportunities in a situation that others may not observe. Creativity and innovation drive new ideas and solutions to problems. Jeff Bezos, founder of Amazon which was initially an online bookstore transformed the retail business sector. His creativity expanded Amazon into a global e-commerce giant which offers numerous products and services by pioneering the online retail business. Similarly, Mark Zuckerberg's creation of Facebook revolutionized social networking by connecting billions of people worldwide which was previously thought impossible. This innovative platform continuously evolves by introducing new features like News Feed, Facebook Marketplace, and Oculus VR taking it beyond social networking into virtual reality and digital advertising. Another example of innovation by entrepreneurship is Netflix which has transitioned the entertainment industry. From a DVD rental service to a worldwide streaming platform, the journey of Netflix exemplifies innovation by its owner, Reed Hastings (Timmons, Spinelli, and Zacharakis, 2019). All these examples help to understand how innovation and creativity is a must-have trait for entrepreneurs. Innovation and creativity help entrepreneurs to succeed and transform the conventional business into something revolutionary. These entrepreneurs exemplify the transformative power of creativity and innovation in entrepreneurship, reshaping industries, and driving significant societal impact through their businesses. 
Another trait of a successful entrepreneur is passion and purpose.  According to Gartner, entrepreneurs work towards their destination with a purpose which may be nominal or social and their determination helps them to work passionately to achieve that purpose (Gartner, 2018). Passion and purpose drive entrepreneurs to pursue their ideas with unwavering dedication and commitment. According to self-determination theory, individuals are intrinsically motivated to engage in activities that align with their values, interests, and sense of fulfilment. This intrinsic motivation of entrepreneurs is often manifested through a profound passion for the venture's mission or purpose, driving entrepreneurs to overcome challenges and pursue their goals relentlessly (Schumpeter, 2018). Blake Mycoskie founded TOMS to provide shoes to children in need for every pair purchased. He was inspired by his travel where he encountered children lacking footwear. This experience drove Mycoskie to become passionate about social impact-driven business and created a business model centred around giving back. The consumer was deeply moved by TOMS' One for One movement, contributing to its rapid growth and global impact. Another passionate entrepreneur is Anita Roddick, founder of The Body Shop (Kirzner, 2015). With a vision to promote ethical consumerism and environmental sustainability, Roddick became passionate about social change, driving her to create a business that prioritized cruelty-free, ethically sourced products and advocated for various social causes. Anita Roddick’s passion for environmental sustainability helped to create a cosmetics company which shaped ethical consumerism, establishing it as a pioneer in the ethical beauty industry. These entrepreneurs resemble passion and purpose enabling them to become successful both as a businessman and social individual. A strong purpose drove their motivation and helped them create businesses that transcend profit-making and contribute to the greater good.  
Risk-taking is another important trait of entrepreneurs which involves embracing uncertainties and making bold decisions associated with establishing and operating a venture. Every entrepreneur faces risk in setting up their business (Blackwell, 2011). Setting up a new venture with limited resources, experience, and intense competition from existing brands is risky. Successful entrepreneurs are risk-takers characterized by their ability to make bold decisions, embrace ambiguity, and explore unfamiliar areas. Richard Branson, the founder of Virgin Group, is a renowned adventurous and risk-taking entrepreneur. With limited experience, Branson entered a very competitive music industry in the 1970s and founded Virginia Records. He took bold moves by signing many unconventional artists and embracing emerging genres in his music which ultimately ensured his success. Further, he entered into many completely different industries, like the airline industry with Virgin Atlantic and space tourism with Virgin Galactic which showcase his bold initiatives. Branson differentiated his airline company through innovative amenities and luxurious experiences for passengers. With an unwavering commitment to pioneering innovation, Branson’s entrepreneurial journey manifests the importance of risk-taking in pursuing disruptive ventures across diverse industries, from music and aviation to space travel. Sarah Blakely's journey with Spanx also illustrates the significance of risk-taking in entrepreneurial initiatives (Gallup, 2017). Blakely took a huge risk by entering the intimate apparel industry with no background in fashion or retail while the industry was being dominated by established brands. With a willingness to change conventional norms and disrupt the market, Blakely introduced Spanx, a revolutionary line of body-shaping undergarments. Blakely financed Spanx using her savings and continued to take risks by innovating and expanding Spanx's product line beyond traditional shapewear. She introduced new designs, catering to evolving consumer preferences. Her willingness to experiment and take calculated risks contributed to Spanx's sustained success and market leadership. 
Besides having these traits, there are some important aspects which drive individuals to become entrepreneurs. This factor of motivation can be described using different motivation theories. McClelland's Theory of Needs, formulated by psychologist David McClelland, says that people are mainly motivated by three basic needs: the wish to achieve (nAch), the desire for affiliation (nAff), and the drive for power (nPow) (Barringer and Ireland, 2018). People who have a strong desire for achievement are motivated to do their best and succeed, strive for challenging goals, and attain success through their efforts. They are often entrepreneurial, seeking situations where they can take personal responsibility for outcomes and receive feedback on their performance. Entrepreneur driven by passion are motivated to pursue their goals with persistence, exhibit a high need for achievement and exhibit resilience in the face of adversity. According to McClelland, entrepreneurs with a high need for achievement are more likely to take smart risks and they keep trying in the face of difficulties. This is a characteristic that is very much needed for entrepreneurial success. The second need is the need for affiliation which refers to the wish for having good relationships, social interactions, and a sense of belonging. Individuals with this need seek approval, acceptance, and peaceful relationships with others which may not directly drive entrepreneurship but it influences the ways entrepreneurs interact and work together in entrepreneurial groups. The third need is power needs which reflects individuals' desires to lead, control, or have an impact on others and the world around them (Drucker, 2007). Individuals seeking power are motivated to utilize their status to lead others and achieve recognition and status which can drive entrepreneurial behaviour by encouraging drive, confidence, and a wish to influence others. According to McClelland people who really want power are more willing to take smart risks because they are excited about being recognized and going ahead. Therefore, knowing what actually motivates entrepreneurs and which needs make them drive toward risky venture can help to understand entrepreneurial practice and strategies. 
While each entrepreneur showcases unique traits and motivations in setting up and running their ventures, there can be similarities and differences in their entrepreneurial journeys. For instance, risk-taking and resilience emerge as common traits among all entrepreneurs which highlights their universal importance in taking innovative initiatives and overcoming the challenges in their path. Despite walking different paths and taking different initiatives in diverse industries, all entrepreneurs encountered some challenges and setbacks in their road of success. Only resilient and innovative entrepreneurs who are ready to take risks like Steve Jobs, Elon Musk, Mark Zuckerberg, and many more could overcome these challenges and become successful in their respective fields (Cooper and Vargas, 2020). Although resilience and risk-taking are common traits among all entrepreneurs, their risk appetite, purpose, and goals vary. For example, Branson’s adventurous nature and willingness enable him to take risks while Elon Musk’s risk-taking is guided by his long-term vision and determination to address pressing global challenges, such as climate change and space exploration, through innovative solutions. Entrepreneurs can also have diverse traits and motivations for their work driven by their individual behaviour and decisions. Perspectives, values, and motivations are often shaped by an entrepreneur’s personal background, experience, and upbringing. Individuals brought up in a business family may become exposed to entrepreneurship at a young age while individuals with a background in technology are driven by a passion for innovation and problem-solving. 
Personality traits, motivational factors, cultural differences, national differences, industrial dynamics, life stages, exposure to resources and opportunities, etc. cause differences in entrepreneurial traits and help to shape how diversely entrepreneurs approach challenges and opportunities and pursue their goals with passion. Critical assessment of entrepreneurial traits and motivation is very important as it can help to understand the entrepreneur's world (Hisrich, Peters, and Shepherd, 2017). It helps to understand how entrepreneurial ventures are born and what makes them successful in this dynamic world of business. Evaluating an entrepreneur’s traits and motivations can help to identify patterns, trends, and best practices that contribute to entrepreneurial achievement. Additionally, exposing entrepreneurial complexities can show us the kind of necessary support required to empower entrepreneurs on their path to success. Overall, to truly understand the world of entrepreneurs, a deeper understanding of the traits and motivations that drive it is required.
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