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Executive Summary
Sustainability within hospitality and tourism is when organisations create ways to prevent negative impacts on the economic, social and environmental factors. The hospitality industry plays a big part in contributing to high usage of water, electric and fuel, and unsustainable purchasing decisions are made. a large quantity of waste is also accumulated due to continuous guest consumption, these practices are careless and present irresponsible tourism. Organisations must take an approach to make employees and guests aware of sustaining the environment and providing them with the knowledge concerning the global impacts the world is experiencing and possible threats that the future may hold. Putting actions in place to protect and save the natural heritage and biodiversity that could be at risk. But it is in question whether being green is profitable as well as the people and the planet.
( https://ekuonline.eku.edu/blog/global-hospitality-blog/ ) 
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1.The future of hospitality and is it profitable to be green?
This report is to analyse whether being sustainable within an organisation is profitable, as well as trying to implement positive impacts on the economic, environment and socio-cultural, by exploring different frameworks that have been created and how different organisations work within following different practices to find a balance within being green and profitable at the same time, including examples of the different types of tourism with different pressures and impacts that they entail.

2.The Three pillars of sustainability
The three pillars of sustainability were first implemented within Brundtland’s Report in 1987.
Planet-Environmental sustainability:
· Organisations need to consider the environment in a strategic manner.
· Act on using renewable energy.
· Choosing locally sourced suppliers.
· More efficiency by working with digital transformations.
· Encourage Eco-friendly production and design.
Profit- Economic sustainability:
· For an organisation to remain standing, it needs to be profitable.
· When an organisation is profitable, it is usually a sign that they are providing valuable experiences.
· Organisations that focus on profit, needs to also have focus on the environmental and social without leaving either to be neglected.
People- social sustainability:
· Respecting the employees’ rights.
· Provide everyone involved within the organisation with fair and acceptable working conditions.
· Implement consideration for the well-being of employees.
· Acting towards improving the living conditions within the community.
The support and approval of society is considered as an asset for the futures success of an organisation. ( https://sustainablilty-success.com/three-pillars-of-sustainability/ )

When the three Ps are in balance with one another, it will result to the correct sustainable development. Within the model, the three Ps are represented within three spheres interacting on the same level of one another with sustainable development sitting in between the three. (https://sustainability-success.com/three-pillars-of-sustainability/) 
Elkington’s “Triple bottom line”, creating the term, giving businesses a challenge to reevaluate a challenge to reevaluate capitalism. It was intended to create a better future and help businesses to move forward, by balancing the focus not just on the profit but also protecting the planet and people. In 2018, Elkington called for a reboot on the ‘Triple bottom line’ as the environmental factors are more at threat now more than ever. ( https://hbr.org )
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3.Brundtland Report
The world commission on Environment and Development (WCED) released the Brundtland report, in 1987. It brought attention to the concept of sustainable development and gave others insight to how it can be achieved. The Brundtland Report 1987 covered various topics related to sustainable development, and highlighting population growth, predictions for the 21st century were made and in theory, more people would live in cities and less people would live in rural areas, The report also mentioning high-birth rates in developing countries and solutions to demographic challenges such as, improved health and education systems. Brundtland report called on the United Nations (UN) to set up the UN programme of Action regarding sustainable development and the directions within the report to be carried out. The report set foundations for the RIO Summit, which was held in Rio de Janeiro in 1992, this resulted in the creation of UN Commission on sustainable development within the same year. (www.britannica.com) 

4. Milton Friedman
Milton Friedmans essay was published in the New York Times in sept 1970, this is now over 50 years ago. Friedmans theory was that “the social responsibility of business is to increase profits”, he also describes businessmen that consider worthwhile social goals to be ‘unwitting puppets’ in high positions that have been undermining the grounds of a ‘free society’ for many years. 
He encouraged a phase within the American business lifestyle where greed was implemented and the only goal that held real importance to business focus. Friedman mentions his discussion was mainly aimed at corporations. He states that only people can have responsibilities and corporations are basically artificial individuals with artificial responsibilities. He says “corporate executives are employees to the business owners and have a responsibility to perform instructed expectations, which making as much profit is usually the focus and following the standard rules of society. ( www.nytimes.com )

4a) Is this still relevant today?
In my opinion yes and no because although a business’s focus should be about making a profit as it is inevitable a business cannot continue to run and stand without generating finances, but in the new era that we live in today, there are many priorities to be considered, such as the environment and socio-cultural factors and the negative  impacts that can be endured and the risks that the planet and people face. So, in theory, business’s need to find a balance within the three pillars of sustainability by finding solutions and creating strategic plans for a sustainable future as well as becoming successful within one’s business.
4b) Does finance come first?
The hospitality industry is a fast-growing business and can lead to continuous expansion. There are various sectors to the financial side of running a hotel that can be discouraging and even more so for smaller businesses. ‘Impact Hotel Services’ provide comprehensive and cost effective financial advisory services to the hospitality industry. Businesses monitoring their finances can be difficult and quite a challenge. There needs to be a balance found, by analysing the running costs and generated finance from consumers. Provided expert advise on bookkeeping and how to plan financially can be an asset to managing financial status.
Different financial sectors to be considered as an importance to the business:
· Financial reports
· Budgeting and forecasting
· Payroll management
· Tax compliance
· Expert services
To be successful within the hospitality industry that has high competition, Organisations need to explore modern technologies, reducing costs where necessary and to improving efficiency. ( www.linkedin.com )  
Considering finance first is a necessity, with various aspects of questionable success dependant on the financial status of a business.
4c) Are businesses responsible for being environmentally sound or is it consumer driven?
· A global report from ‘The Economist Intelligence unit, commissioned by WWF, which includes research of consumers online interest, in search of sustainable goods within the space of five years it had reached to 71% of consumers showing a desire towards sustainability.
· The ‘eco-wakening’ is becoming visible globally, from high- income countries to strong developing countries. For example, in 2021 Indonesia had increased to 24% and Ecuador with a big leap to 120%. 
· Global concern for nature had increased by 16% and has shown continuous growth since the pandemic.
· In the timescale between 2016 and 2021, 159 million people signed petitions in favour of considering nature along with protests increasing.
· Brazil has a major issue with nature loss with 96% responding to a survey. (www.weforum.org)
Global markets practice leader of WWF International, Cristianne Close stated that “Brands that deliver on pursuit of purpose, that drive a culture of sustainable innovation, are the front runners in consumers’ eyes- and they are watching”. (www.weforum) 
With more consumers drawn to the idea of living more sustainable, they have expectations from organisations that act as a positive role within society.

Worldwide opportunities on organic farms (WWOOF)
WWOOF is a global project to connect visitors (WWOOFERS) to organic farmers that encourage cultural and educational momentum, building towards spreading knowledge on ecological farming and sustainable practices. This movement started 50 years ago and has grown from a small group to a worldwide community. Being WWOOFER includes participation in the hosts day to day life and helping on the farm. 
· Teaches sustainability.
· Experience new culture.
· New people
· Offering free room and board during stay.

Also, options to be a host to visitors that seek knowledge on the sustainability movement and organic farming. WWOOF is available nationally.  (https://woof.net)

This is a great opportunity for the world to be involved in, with high risk of threats of several impacts in modern day society, this is a great asset for a sustainable economic future. Teaching and encouraging others with new cultures and farming skills, having the knowledge and skills could be the way to the future, why buy produce? when you can grow it yourself! 
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