[bookmark: _GoBack]SUSTAINABLE  HOSPITALITY&
TOURISM  MANAGEMENT


7





STUDENT NAME:  MD MUHIBUR RAHMAN
SDUDENT NUMBER: 2127738
MOODLE: BMIH5006
TEACHER NAME: KATHRYN ROBERTS


Table of Contents
Introduction	1
Concept of Greenwashing	2
Green Initiatives of Marriot International	3
Evaluation of Greenwashing Accusations on Marriot International	5
Self-Evaluation in Sustainability Reporting	6
Green Technology and Sustainability	7
Conclusion	9
References	10

Table of Figures
Figure 1: Reduction in emissions by Marriot	3
Figure 2: ESG Excellence of Marriot International	4
Figure 3: Actual and target emission reduction by Marriot International	5



2

[bookmark: _Toc157036498]Introduction
Greenwashing refers to when companies and organisations mislead their consumers or audiences by making them believe that a product, service they provide, or the organisation itself is environmentally friendly or sustainable, when it is not. Greenwashing involves making an unsubstantiated claim to deceive consumers into believing that a company’s products are environmentally friendly or have a greater positive environmental impact than they actually do. In addition, greenwashing may occur when a company attempts to emphasize sustainable aspects of a product to overshadow the company’s involvement in environmentally damaging practices. The report further addresses the key aspects of greenwashing in the hospitality industry, and analysed the green initiatives and sustainability claims of Marriot International.


[bookmark: _Toc157036499]Concept of Greenwashing
The technique of greenwashing, also known as green shine, is a sort of misleading marketing in which a company, product, or business activity is presented in an exaggerated or false manner as being ecologically beneficial. It undermines the efforts of those companies who are truly attempting to improve their effect and make the world a better place with their efforts (Han, 2021). Customers who are wanting to acquire items that are really environmentally friendly or to do business with businesses that are ecologically conscious are led astray by this. It poses a threat to the confidence of investors at a time when sustainable investment funds are seeing a surge in popularity. The International Monetary Fund (IMF) said in October 2021 that up to twenty trillion dollars’ worth of additional sustainable investments will be necessary to accomplish global climate targets by the year 2050 (Achmad and Yulianah, 2022).
The collective worldwide efforts that are being made towards better sustainability have created the need for businesses of all sizes to be more open about the actions that they are doing to manage risks related to the environment, society, and governance. As a consequence of this, regulatory organisations, stock exchanges, and other government agencies have enforced reporting that is relevant to environmental, social, and governance issues; this reporting is referred to as ESG disclosure (Yousaf et al., 2021). A great number of companies have made the decision to brand or redesign their image as environmentally friendly, even while they do not truly provide a sustainable product or service (Gatti et al., 2019). In order to deal these deceptive methods, the government of the United Kingdom, together with other groups that are working to combat global warming, is organising efforts to educate consumers about greenwashing and to urge businesses to take a socially responsible approach to sustainable development.


[bookmark: _Toc157036500]Green Initiatives of Marriot International
Marriott International is a worldwide hospitality company pioneered as a promoter of green practices sustainability. The hotel strives to reduce their environmental effect and promote ethics throughout their broad network of hotels and resorts in many nations and cultures. The Marriott sustainable architecture is multifaceted that addresses a comprehensive approach is needed to reconcile business and environmental goals (Wu et al., 2020). The strategies of the hotel emphasise energy efficiency, green sourcing and overall sustainable initiatives. 
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[bookmark: _Toc157036517]Figure 1: Reduction in emissions by Marriot
Source: (Bernard and Nicolau, 2022)
Marriott uses modern technology and environmentally friendly methods worldwide in its hotels and such approaches are comprehensive and effective, from energy-saving light bulbs to smart thermostats. Marriott installs energy-efficient equipment in its properties to save electricity while the hotel also intends to save water and power (Szabo and Webster, 2021). Since water is an essential natural element, the corporation conserves it in its operations. It has emphasised on putting in water-efficient equipment as a component of this effort. In addition to water and energy savings, Marriott has initiatives of waste management, for which this approach reduces their businesses' environmental waste. Comprehensive recycle and responsible disposal of waste are included. The objective is to decrease landfill garbage and environmental impact (Gregory, 2023). Marriott's green tapestry includes sustainability and the hotel prioritises green products. Their meals, accommodation, and other services reflect this dedication. Marriott responsibly selects products to ensure social and environmental sustainability while promoting conscious purchasing amongst its discerning clientele.
[image: ]
[bookmark: _Toc157036518]Figure 2: ESG Excellence of Marriot International
Source: (Szabo and Webster, 2021)
Marriott International seeks green certificates to show sustainability. These certifications indicate Marriott's environmental commitment to exceeding sustainable requirements. Marriott hotels seek regional and brand-specific accreditation. However, certain properties hold these prized accolades. These certificates show Marriott's environmental and sustainable development efforts (Koseoglu et al., 2021). They include LEED and municipal eco-labels, which verify these properties' environmental responsibility. These credentials show trust and reliability, not just symbols. Marriott's true environmental commitment throughout its company, comforting guests and stakeholders. Sustainable hospitality companies are chosen by environmentally conscious tourists and stakeholders using these certifications. They ensure that Marriott International's environmentally friendly procedures are deeply integrated in its blue print, overcoming greenwashing concerns and committing to sustainable development (Chen et al., 2019).


[bookmark: _Toc157036501]Evaluation of Greenwashing Accusations on Marriot International
The rising issue of greenwashing in business sustainability must be explored in Marriott International's efforts to promote sustainability. Business environmental responsibility is sometimes assessed by greenwashing allegations. Marriott faced similar allegations. Marriott's green initiatives have been criticised by monitoring groups (Sharma and Singh, 2021). These inquiries are often prompted by customers and stakeholders' rising scepticism of sustainable business assertions. To properly grasp Marriott International greenwashing claims, investigate specific allegations. These assertions highlight Marriott's environmental efforts but do not undermine them. Marriott's promotion of towels and sheet reuse as green initiatives is disputed (Sigala et al., 2021). Marriott maintains these initiatives are eco-friendly, but others question their goals. Reports suggest these eco-friendly initiatives may save the company money. The scrutiny has concentrated on the linens and bedding change controversy, where tourists are encouraged to recycle items to conserve water and power (Booyens et al., 2022). Marriott's plastic waste minimization initiatives are also challenged. Some wonder whether environmental concerns, government needs, economic conditions, or price drive these changes. Marriott's commitment to eradicating plastic straws, a significant waste issue, is questioned.
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[bookmark: _Toc157036519]Figure 3: Actual and target emission reduction by Marriot International
Source: (Koseoglu et al., 2021)
Marriott International greenwashing allegations must be verified. We must examine greenwashing and the organization's sustainability efforts while analysing these accusations. Critically, these allegations must be considered in the context of corporate sustainability activities, where actual sustainability and perceived greenwashing may blend (Pou Truyols, 2021). Each charge should be examined for facts, motivations, and context to make an informed conclusion. Sustainability issues and trade-offs are specific to the hotel industry. Marriott and other global hotel chains must combine environmental responsibility and visitor satisfaction. Even unproven greenwashing claims demonstrate the necessity for transparency, data verification, and third-party validation in sustainability reporting (Majeed and Kim, 2022). These costs should motivate companies to go beyond at the surface marketing and demonstrate their commitment towards environmental conservation and responsible company behaviour. Marriott International must continually enhance its sustainability reporting in a world where consumers want honesty and accountability.
[bookmark: _Toc157036502]Self-Evaluation in Sustainability Reporting
Marriott and other environmental reporting experts self-evaluate for multiple reasons. Understanding this practice's goals exposes Marriott's self-evaluation and larger implications. Companies self-evaluate and measure their efficacy. It supports their moral and environmental goals (Bernard and Nicolau, 2022). Marriott International promotes self-evaluation for various reasons, unlike many firms. Accountability and openness inspire self-evaluation. This process lets Marriott be transparent to numerous stakeholders. They openly disclose their sustainability policies to show openness and commitment to the environment. Continuous growth is another self-evaluation benefit. Marriott evaluates their environmental practices to find ways to improve. Identifying strengths and weaknesses helps the company establish ambitious goals, improve planning, and promote sustainability (Jones and Comfort, 2019). Self-evaluation promotes open dialogue between organisations and their stakeholders—customers, investors, and groups that represent them. Facilitates meaningful sustainability talks. Marriott can address issues and strengthen its sustainability plan with this cooperation. Self-evaluation lets them adapt fast to sustainability standards and maintain market position. But self-evaluation is hard. Credibility issues develop when stakeholders see it as prejudiced or unobjective (Gatti et al., 2019). Greenwashing, when companies falsely claim to be sustainable, may harm trust if ignored. Stakeholders may trust third-party validation above self-evaluation. Businesses must balance self-interest and impartiality while analysing sustainability.
Marriott employs dynamic and responsive self-evaluation. Openness and development dictate their approach, even as specifics alter. Regular evaluation by internal conservation groups or divisions may work. Marriott may assess its environmental and ethical performance utilising KPIs, data analytics, and sustainability reporting frameworks (Szabo and Webster, 2021). Complete reviews involve stakeholder cooperation throughout the organisation. Marriott may also ask tourists, stockholders, and environmental groups on their sustainability efforts. Marriott employs this iterative approach to create, establish ambitious sustainability goals, and improve strategies. Marriott International's sustainability reporting self-evaluation prioritises transparency, accountability, and progress (Hossain et al., 2021). Despite challenges, environmentally conscious and ethical corporations must self-evaluate. Marriott adapts its self-evaluation procedures to new sustainability criteria and maintains credibility and sustainability objectives using these concepts.
[bookmark: _Toc157036503]Green Technology and Sustainability
Marriott International's global usage of green technologies shows its commitment to sustainability and the environment. Marriott reduces its environmental footprint while preserving quality and comfort with innovative eco-friendly solutions (Koseoglu et al., 2021). Marriott's worldwide sustainability policy is seen in its green technology deployment. This method emphasises energy efficiency. Marriott has optimised energy consumption throughout its diverse hotel and resort portfolio using green technology. These methods include energy-efficient lighting and automatic thermostats that regulate room temperatures. Marriott uses energy-efficient technology across its buildings to promote energy efficiency and environmental preservation (Sharma and Singh, 2021). Marriott prioritises energy and water saving using green technology. Marriott conserves water via water-saving equipment and systems globally. Water conservation and cost savings are achieved using these strategies.
Marriott reduces waste using biodegradable goods, recycling, and waste-to-energy. Marriott's comprehensive trash reduction plan and eco-friendly technology show its commitment to resource conservation. Marriott's green technology choices for sustainability, these technologies reduce resource usage and cost, but their lifetime must be addressed. Production energy, materials, disposal, and recycling are examined (Gregory, 2023). Marriott rigorously evaluates their technological solutions' environmental impact to meet their sustainability objectives. Marriott also knows it must compare its green technology choices to industry norms and trends. In a time when sustainability is essential in the hotel industry for environmental responsibility and consumer satisfaction, Marriott goes beyond adoption. The company compares its operations to sustainability standards and tracks green technology adoption to outperform peers.
Marriott benchmarking is multifaceted. First, it optimises the company's technological decisions to promote sustainability. Second, it makes Marriott a hospitality sustainability leader, influencing others (Majeed and Kim, 2022). Marriott leads the industry in sustainable technology adoption with this proactive and inventive benchmarking strategy. Marriott International's global green technology deployment shows unwavering sustainability. Marriott utilises energy, water, and waste-reducing technologies to reduce its environmental impact and improve visitor satisfaction (Sharma and Singh, 2021). To guarantee Marriott's technological solutions satisfy sustainability goals, the total lifecycle impact must be examined. 



[bookmark: _Toc157036504]Conclusion
Marriott Worldwide and other hotels provide several sustainability and environmental self-evaluation tools to increase transparency, trust, and accountability. These systems provide robust sustainability reporting and third-party certifications. External certifications and standards might replace self-evaluation. These renowned credentials objectively and carefully evaluate a hotel's environmental efforts. Hotels seeking LEED, Green Key, or ISO 14001 certifications must meet high sustainability criteria. Marriott and other hotels may demonstrate their excellent, independently certified sustainability standards with these credentials. These certifications distinguish hotels in a competitive market and attract eco-conscious guests.
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