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[bookmark: _Toc231735051]1. Background and Research Problem
Literature industry refers to the entire lifecycle of books, such as their production, publication, distribution, and consumption (Karpińska et al., 2023). Technology has been an issue that has been influencing the way books are produced and distributed throughout history. The commercial printing press democratised the reading process by making texts very accessible. In addition, the contemporary emergence of e-books and digital reading platforms significantly changed the distribution channels. This progress in history has commonly caused alarm regarding the fading of conventional publishing. However, the industry has never ceased to adjust and flourish.  But the generative artificial intelligence creates a new paradigm altogether. Artificial intelligence is a breakthrough in the creation of synthetic text in contrast to older digital tools, which merely helped in the formatting or distribution of content on a global scale. Creative texts can be actively generated using this technology, posing a new challenge to the basic principles of creative writing, intellectual property rights, and established publishing business models (Begum, 2025).
This is a worldwide technological disruption, which has a wide range of impacts according to the local market environment. The United Kingdom has a very developed literature industry that has well-established publishing firms, well-developed copyright laws, and an extensive literary tradition. Bangladesh, on the other hand, is a fast developing market with a dynamic culture of digital infrastructure, young audience, and publishing industry, which is still getting used to new technologies. 
The key question in this research is how the generative AI has shifted the traditional practices in the literature industry. This study will search for the answer whether this tool caused disruption in the current practices. Thus, these conflicting markets should be studied carefully to assess the actual extent of such change in the industry and how various economic settings respond to artificial intelligence (Dawle, 2025).
[bookmark: _Toc231735052]2. Research Aim, Objectives and Research Questions
Aim: To perform a comparative analysis of the impact of artificial intelligence in the literature sector, emphasizing the alterations of creative writing and market relations in the United Kingdom and Bangladesh.
Research Objectives:
1. To understand how technology influenced the history of books and how publishing has developed to the modern age of artificial intelligence.
2. To examine the particular impacts of artificial intelligence on creative writing and the literature sector in general.
3. To compare integration and influence of artificial intelligence within literature sector of the United Kingdom and Bangladesh.
4. To investigate whether AI will cause any disruption in the traditional framework or support it.
Research Questions:
1. What is the difference between the effects of artificial intelligence on creative writing and the literature industry when compared to the historical progress in technology?
2. What are the relative impacts of artificial intelligence on the literature and publishing dynamics in the United Kingdom and Bangladesh?
3. To what extent can artificial intelligence be a disrupter or a threat to conventional publishing structures?
[bookmark: _Toc231735053]3. Significance of the Study
This study is significant as it fills the gap in the current literature by analysing the recent development in Generative Artificial Intelligence. This research will compare the impact of AI on the literature industry in both the UK and Bangladesh, providing a comparative analysis.  As a result, the impact on the literature industry in diverse structural frameworks will be understood. It will show the policymakers the extent to which AI regulations need to control its use.  Moreover, the writers will understand whether it prevents their creativity or helps them further improve their literary arts with better ideation. It will help to uncover both advantages and threats of AI in the industry. 
[bookmark: _Toc231735054]4. Literature Review
[bookmark: _Toc231735055]4.1 Theoretical Review 
The Technology Acceptance Model (TAM) offers a well-founded theoretical base to comprehend the adoption of the literature industry to artificial intelligence. TAM implies that perceived usefulness and perceived ease of use are the main factors that influence the adoption of a new technology. Perceived usefulness in the case of the literature industry is connected to the process of improving the writing process, accelerating the editing process, or minimizing the cost of publishing with the help of artificial intelligence. Perceived ease of use is the levels of availability of these tools to authors and publishers who might lack a strong technical background. The application of TAM would be useful in understanding why certain branches of the publishing industry are swift to embrace generative tools in order to make the industry efficient whereas others are highly resistant to them because of their views on the issue of creative integrity. Through this model, the study will be able to evaluate the drivers of integration of artificial intelligence in the United Kingdom and Bangladesh in a systematic manner. It provides a systematic means of tracing how various market conditions and technical infrastructures have an impact on technological adoption in literary sectors.
[bookmark: _Toc231735056]4.2 Impact on Creative Writing and Authorship 
Artificial intelligence is a controversial subject of recent scholarly research. Oshiesh (2025) argues that the creative aspect of literature is being redefined by generative artificial intelligence. As per the paper, Generative AI works as an active co-creator, not a passive tool for writing. On the same note, Ahmad et al. (2024) have found that AI does not change the creative way of working. Rather, it helps in idea generation and facilitate the authors. Nevertheless, Jasim and Awqati (2025) had a completely opposite perspective, stating that it is necessary to separate human creativity and machine-generated texts at any cost. They asserted that technology could imitate successfully structural writing styles, but it grossly fails to provide the authentic emotional context of a human writing. Additionally, Kavinkumar (2024) observed the multidimensional interaction between machine assistance and human imagination. Where Ahmad et al. (2024) saw the technology as a powerful facilitator to new writers, Jasim and Awqati (2025) cautioned that too much reliance on technology would result in a disruption between technological support and original literary composition.
[bookmark: _Toc231735057]4.3 Technology Integration in Literature Studies 
The introduction of artificial intelligence is also changing the way literature is read and taught, and thus directly affects future writers and professionals in the industry. According to Ghafar et al. (2023), technology is a supportive factor that can be pivotal in the learning environment in offering instant feedback and structural guidance to learners of language. Developing this idea, Simango (2025) suggested that by actively using these tools in literature studies, it is possible to enhance critical thinking skills, creativity, and academic achievement, positioning the technology as an exceptionally positive educational tool. Conversely, Khan et al. (2024) conducted a study on university students in Bangladesh and revealed mixed perceptions. Although they were fully aware of the obvious advantages of training to write simply, students also raised serious objections to the fact that, in the long term, they would lose their own critical assessment skills. This shows that there is a consensus that artificial intelligence helps in foundational learning, but there is an apparent dispute over its effects in the long-term on autonomous skills in analysis.
[bookmark: _Toc231735058]4.4 Disruption in the Publishing Sector 
Finch and Buchmesse (2019) have first assumed that artificial intelligence will be very influential on how publishers will transact their businesses, especially in relation to intellectual property rights, digital distribution plans, and copyright regulations. This early forecast has been heavily reinforced by Dawle (2025) who argued that the literature sector is facing a colossal creative disruption at the present. Dawle (2025) suggested that this technology compels a total paradigm shift as opposed to merely revising the already existing commercial models. Nevertheless, Lazic (2024) made slightly different arguments, claiming that the main purpose of this technology is still analytical, but not entirely generative. This indicates that it is primarily applied in structural refining, editing, and market analyses and not core publishing functions. Thus, whereas Dawle (2025) regarded the disruption as a paradigm shift in the creation and ownership of texts, Lazic (2024) argued that the traditional industry paradigms will merely adopt the technology as an assistive analytical device.
[bookmark: _Toc231735059]4.5 Comparative Market Dynamics 
Artificial intelligence does not affect various markets in the world in the same way. Patel (2023) wrote about the integration of these tools as a collaborative tool that complements human work, and the focus is on well-resourced settings that are characteristic of developed countries such as the United Kingdom. In the UK, the use of generative AI is controlled with strict regulations. Therefore, the country has a well-established infrastructure for such tools. However, Begum (2025) identified that Artificial Intelligence might homogenise the tone in the literature. This is highly likely to occur in a less regulated environment, such as in Bangladesh. On the contrary, Ahmad et al. (2024) showed the positive side of the technology. They showed that AI provide the young writers the scope to reduce resource limitations. It also enhances their productivity to generate ideas, which saves a lot of time. Thus, the writers can dedicate more time to creative writing. However, the absence of guidelines might divert the writers and make them overly dependent on the tool. Thus, the UK put much focus on making regulations (Patel, 2023). Emerging markets such as Bangladesh are already trying to use it to speed up the production of basic creativity as they do not have a strong industry regulation (Ahmad et al., 2024).
[bookmark: _Toc231735060]4.6 Literature Gap 
Although there is an increasing literature, there is still a large literature gap in terms of comparative industry analysis. The majority of existing literature is either general in terms of the risk to human creativity (Jasim and Awqati, 2025) or specific to a certain educational environment in one nation (Khan et al., 2024). A clear gap in comparative studies comparing the artificial intelligence application of a mature literature market such as the United Kingdom with a developing market such as Bangladesh is evident. A clear insight into how these two distinct economic and structural environments are unique to adapting to synthetic creation is necessary to create a complete view of disruption to publishing.
[bookmark: _Toc231735061]5. Methodology
The study design used in this study is firmly based on an interpretivist research philosophy. Interpretivism is quite appropriate in this topic since the effect of artificial intelligence on the literature industry is not a strictly measurable phenomenon. Rather, it is a subjective experience, an evolving industry standard, and diverse cultural views among different nations (Alharahsheh and Pius, 2020). The philosophy makes it possible to comprehend in-depth the intricate social, artistic, and commercial changes that are taking place in the publishing world today.
The research will use an inductive approach to research in line with the interpretivist philosophy. Instead of having a fixed, pre-existing hypothesis to test, the inductive approach enables the research to develop theories out of the information gathered (Liu, 2016). This is especially suitable considering the dynamism and uncertainty of the artificial intelligence technology. The research will be able to describe new trends and new emergent theories on how various markets are reacting to synthetic text generation because it involves generalising specific observations to more generalised ones. Moreover, the general design is thoroughly qualitative, with the focus on the exploration of the depth, meaning, and context of the disruption, instead of basic statistical measurements (Bryda and Costa, 2023).
In order to collect data for the analysis in this chapter, this study will only use secondary data sources. The data collected from the secondary sources will be related to the application, advantages and disadvantages of AI in the literature industry. Only the papers related to the UK and Bangladeshi literature industry will be collected. With the help of purposive sampling, only relevant sources will be selected. The sources will be peer-reviewed journals, industry reports, and relevant websites. Only the papers published between 2016 to 2026 will be selected for the analysis in this study. The number of papers to be used is not limited. The sources will be selected as per the requirement of the study to answer the research questions. 
After collecting the data, the data will be analysed using thematic content analysis. At first, the collected papers and report will be read several times to understand and identify common information. Then, the common information will be given similar codes related to the objectives of this study. After generating different codes, the codes will be categorised further to put them under broader themes. Then, a comprehensive thematic content analysis will be carried out. In the analysis, the adoption of AI in the literature industry and how this tool changed the conventional methods will be analysed. Thus, the themes will be as per the objectives of this study. 
This study will strictly follow the ethical guidelines of the university. The secondary sources to be used in the analysis will be collected from accessible sources. All the sources will be cited with appropriate referencing style. Moreover, the meaning in the findings of the original authors will be kept intact. Data manipulation will be completely avoided in this study. Also, the work of the secondary sources will not be directly copied line by line. 
[bookmark: _Toc231735062]6. Risks
The availability and comparability of secondary data is the primary risk. Although the United Kingdom is rich in a number of documented industry reports on publishing technology and market trends, Bangladesh is a new market wherein formal academic research on this highly specific subject matter might be less plentiful. Such difference in the volume of data may form an imbalance in comparison. Another risk is the high rate of technology change. AI develops at an extremely fast rate, which implies that certain secondary data may become obsolete within a short period of time, which can lead to a decrease in the relevance of those study. In addition, secondary sources have the risk of inherent bias since the articles can be overly optimistic or pessimistic regarding technology without objective support. In order to overcome these risks, the study will be based on a great variety of high-quality and recent academic and industry sources, thoroughly cross-referencing claims to provide a balanced comparative assessment.
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