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I worked over 30 years, as engineer, quite considered a mathematical science, but all the time my spirit was flying free, in a dream, irregular as a poetry. This is the art of living, I imagine, all the spirits are the same. Since university I discovered the poetry have rules, a rhythm, a symmetry, a balanced proportion, the environment is not chaotic, is regular and guided by people who dedicated their lives to help anyone to discovery in minutes just reading books they wrote, an experience of a lifetime, their life. The joy of sharing a different perspective is like a travel experience, every time a new image, a new landscape in front of my eyes. I really like to have more time to discover more books, more storytellers, more lives. 
I have now a direction, a purpose, to become a manager of a hotel. My experience with a hotel was external, as guest, I never imagined a science of hospitality even exists; now experience is inside the closed doors, behind the curtain, I enjoy discovering what are the secrets of success, details of business, options and minimal conditions. Extremely important how to present yourself and your assets in front of customers, the empathy, communication, the care for the guests. I like the history of tourism; I like more the new tendencies. I read that in Dubai JW Marriott Marquis Hotel, the tallest hotel in the world, as guest you could receive assistance in 100 foreign languages. Amazing!
“Due to the fact that tourism is a global phenomenon which implies constant verbal communication between people from different countries, the foreign language learning is an essential skill without which a successful business cannot exists” (Kosar, 2013, p.86).
How the things gone so far? Last 50 years development of tourism as global activity was possible thanks to those who fight everyday to evolute: “Regarding the needs of tourism and hotel businesses, all stakeholders (managers, HR executives, prospective employees, and academia) should find a common ground for acceptable levels of language skills” (Türksoy, 2022, p.85). I like that, a common language.
Stories of personal success, in small exotic countries was to learn, to implement and to use in a daily basis the universal languages of the world, the same as numbers in maths. So “the language skills achieved in the program and the mastery of a second and third language (English and French), represented a great competitive advantage over other colleagues within the company” (Mendoza Perez, 2022, p. 6). A small detail which made the difference. As in Darwin evolution theory, adapt to survive.
 Some authors talk about “Language knowledge as inevitable factor of successful intercultural communication” (Žerajić, 2019, p. 363) or, in a different context, “In spite of the fact that English does not lose the status of a globally significant language, the so-called lingua franca, the knowledge of every other foreign language is additionally of enormous importance in tourism” (Žerajić, 2019, p. 371). Or, in case you address your services to a certain culture or a category, speaking a certain language, easier become to learn that language, to hire people with this wildcard in CV, just a detail to succeed. 
From inside out, as personal development, as continuous training, how wonderful sounds to learn another foreign language; because is not a subject of several hours work, is an effort for years, decades, or a lifetime. I like this!
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