	
	
	 




[bookmark: _GoBack][bookmark: _Int_c5NAPFJD]Assignment 1: Investigating the events and festivals industry Essay
2104776 – Shanice Yorke
Glastonbury Festival 

[bookmark: _Int_hzYAtkwu][bookmark: _Int_O0a83cWQ][bookmark: _Int_S2OfY58m][bookmark: _Int_TvH5li6y][bookmark: _Int_MjB0X55G]The Glastonbury Festival of Contemporary Performance Arts, more commonly known as Glastonbury Festival, originated in 1970 when Michael Eavis, a dairy farmer from Somerset, after attending a Led Zepplin Concert had an idea to create his own festival in an attempt to paid off his remaining mortgage debt. Glastonbury Festival is now a diversified annual event that features a variety of acts in music, dance, comedy, circus arts, film, and other expressive mediums. This is a stark contrast to the 2,000 people who came to the first festival named Pilton Pop, Folk & Blues Festival, which only displayed one main artist, ‘Marc Bolan and T-Rex' a popular artist in the 1970s. The entry fee of the first festival was simply £1, which adjusted for inflation is worth £18.28 today. Compared to the ticket price for Glastonbury Festival 2022, there is a £316 difference. Over the years since 1970 the festival his simply continued to grow exponentially. It was in the second year of hosting the festival that Eavis associated Glastonbury in the name of the festival, it was however originally called the Glastonbury Fayre. The Glastonbury fayre saw the likes of David Bowie, Hawkwind and Traffic take centre stage. The iconic pyramid shaped stage to be precise, as this was the first year that this design was used. The big growth in size from the first year to the second year was the first hint that the festival was about to become bigger than Michael Eavis had ever intended. It ended up becoming too much for Eavis and his family and they decided after the first festival 1970 to disassociated themselves from the festival for the following year allowing Andrew Kerr to organise the 1971 Glastonbury Fayre. Eavis left after fearing that there would be “too many hippies and too many drugs.” After years of taking place in Worthy Farm with Michael Eavis’ reluctance the festival solidified its position there in 1978 and it is still the site we all know of today. Years after Eavis proclaimed that he did not want any interest in the festival he returned to head up the festival again, with the festival still being in his family today with his daughter Emily being the CEO of the Glastonbury Festival. After years of continued growth, it was only on the 20th anniversary of the festival that festival took the title that we all know today. After 52 years of celebrating all distinct types of arts, music, and culture at Glastonbury, it is still just as popular as ever with headline artists from all over the world taking to the pyramid stage this year and BBC coverage of the whole event broadcasting the event to millions across the globe.
[bookmark: _Int_SNpuOuMQ][bookmark: _Int_SM0KoUHl][bookmark: _Int_3vweioD6][bookmark: _Int_bFv765lp][bookmark: _Int_lP2yPOno][bookmark: _Int_4c5qFJsu]Glastonbury festival is part of the Music Sector in the events world. The Music Sector is vast, the specific segment of the larger music industry known as ‘live music sector is where the Glastonbury festival lies. The ‘Live Music Sector’ is responsible for organising concerts, tours, and festivals, it manages venues, promotes ticket sales, and collaborates with leading performers in order for them to profit from their live performances. Music festivals play a significant role in boosting the "live music sector." The £70 billion UK events sector is indebted to a rapidly expanding and well-known music festivals. Around 975 music festivals like Glastonbury are held in the UK on average each year. During the Covid-19 pandemic the future of the ‘Live Music Sector’ became uncertain but it was Glastonbury festival which was instrumental in the revival of the industry. The ‘Live music Sector’ was dependent on the success of the sales for festivals for this year. The industry recovered this year, and it is estimated that the market value of the Glastonbury Festival will surpass its pre-COVID level in 2023. Sales for 2022 were expected to increase from the $2.77 billion forecast for 2019 to around £2.79 billion. As the live music industry continued to capitalise on customer demand for live experiences that were off-limits in 2020 and 2021, the market hit a record high of more than £3.22 billion. These figures of the post-covid ‘live music sector’ recovery show how vital the Glastonbury Festival is to the industry. Glastonbury attracts almost 200,000 people per annum to the live music extravaganza. Having so many attendees is obviously good for the business but also good for the sector of live music. Artists from around the world dream of one day having a slot on the iconic pyramid stage and it is a portal for up-and-coming artists to an ever-expansive music industry. Glastonbury provides attendees with the ability to indulge in arts, culture but also allows for the artists to express their live musical capabilities and also monetise their songs and albums. With its enormous attendance, Glastonbury serves as a promotional steppingstone for those in the music industry, and in particular ‘live music sector.’ It is almost a given that attendees will start listening to new songs and artists they otherwise would not have. That is the event's magic, its capacity to serve as both a promotional and advertising tool for artists trying to monetize their newest albums or songs, as well as a stand-alone economic boost for the UK music business and the local economy of Glastonbury and surrounding areas.
[bookmark: _Int_OiHTPk46][bookmark: _Int_GrTZJfhp]Glastonbury Festival has a significant impact on the public sector and vice-versa. Although the festival has a continued low crime rate which puts truly little demand on public servants like law enforcement officers such as police officers, 188 offences were reported to the police in 2017 and 71 persons were arrested, which had a slight increase up from 40 in previous year. Numerous medical specialists are needed due to the size of the event and to ensure the safety of all guests. The Glastonbury Festival created the Festival Medical Service in 1979 as a result of this. Since its founding in 1979, the FMS has developed into one of the UK's most reputable event medical service providers, providing top-notch care and medical attention at many of the nation's most famous events. It Is thanks to the FMS that the effect on the Public Health sector is significantly less than you might expect. Their Prescence ensure that all acute injuries and small medical queries can be dealt with on site instead of relying on public servants such as the ambulance service and NHS as a whole. The festival has a different health scheme every year, and in 2015 it was promoting blood donation. This resulted in a rise in blood supplies that was widely regarded favourably in the neighbourhood and public sector. This increased the blood supply that the NHS in and surrounding Glastonbury needs so desperately. Due to the festival's size, the local economy of Glastonbury benefits massively from the wider "reach" to visitors from other locations across the globe. On top of the BBC’s worldwide coverage of the festival itself, over 700 journalists from all over the world flocked to Glastonbury and covered the event in 2007! It is commonly known that the festival contributes £1.13 million to charitable causes annually. Roughly, 100 residents are permanently hired to organise the event, and each year, approximately £8 million is spent at local companies to ensure the festival's continued success. According to research in 2007, the typical Glastonbury attendee spent close to £150 on-site and nearly the same amount outside of the festival ground in the surrounding area of Glastonbury, truly a significant boost to the economy of the area. 
[bookmark: _Int_d79mRXd0]It is commonly known that the Eavis Family are still stake-holders in the festival/event. It is also known that the majority of the proceeds are donated to charitable organisations from across the UK and the world. However, "Mean Fiddler," the biggest music promoter company in Britain, now has a stake in the festival. Fans are unhappy about this acquisition because they see Glastonbury as the last stronghold of music industry non-commercialism. ‘Mean Fiddler’ received 20% of the festival's net profit for the first two years of the agreement; after the third year, this share will increase to 40%. There are also a few sponsors for the Glastonbury festival, including EE (orange), the Guardian, Budweiser, Q magazine, the BBC, especially BBC2 and Radio 1, the Guardian, and Budweiser. Banta sunscreen and Durex condoms are two additional firms that have donated goods to be distributed without charge at aid stations across the event. This is probably done so that they may advertise their business to the thousands of people that will be in attendance. Ms RossMorris an employee of The Glastonbury festival said however that "We don't allow any branding on site - Orange, for instance, removes all its logos - and we try to make sure sponsors are giving something back to the people at the festival. Any involvement is low-key rather than in-your-face,". This quote demonstrates that for the festival, the customers are the most important stakeholder. Their steadfastness and dedication in purchasing tickets year after year is what sustains the festival and is the reason it is still such a significant event today and will continue to be for many, many years to come.
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