Contemporary Challenges:

Making A Difference

Graphic Design 2025 - Briefing







Design is symbols.

Design is products.

Design is empowering.

Design is making things better.
Design is problem solving.
Design is communication.
Design is changing behaviour.
Design is enlightening.

Design is inspiring.

Design is empathy.

Design is visualising.

Design is making things look appealing.
Design is usability.

Design is emotive.

Design is interaction.

From Page 1 of a Google Search.



‘““‘Design is not a neutral,
value-free process”

Ken Garland
First Things First

1964 & 2000



Design is Emotive

Everything we design asks something

of our audience.

Signage tells us where to stand,
how to behave; advertisements ask
us to buy a particular product, and

campaigns tell us what to believe.

We are told to never judge a book by

its cover but the fact is, we do!



Design Is A Feeling

We select the right images, the
right messaging, the right method
of communication, the right colour

palettes to evoke a certain feeling.

This is G.F Smiths global research

project into colour.






Design Is A Connection

Through design, we can connect an
audience to someone, something,
somewhere... which they may
themselves never physically

experience or connect with.

Your work as a designer is

‘bringing it into the room’.












Design Is A Platform

Designers can facilitate
discussion through bringing
messages to peoples attention,

and giving them a platform.



Design Is Changing
Behaviour

Small design solutions can make a
huge impact on how we behave.

Qur habits and decisions can all

be controlled and altered.






Willem Sandberg
1897 - 1984

Dutch designer working in
Amsterdam at the outbreak of WW2.

Feeling helpless as he saw the
Gestapo search the city he went
underground, turning to his skills
as a typographer and printmaker
and prepare false identity papers
to help his jewish friends evade
capture. Its said his documents

saved hundred of lives.



Design As a Weapon

The Bauhaus was an art school with
a strong vision of the future. Their
founding principle was that design
could be used to revolutionise the

way we live.

Forced to close in 1933, just a few

months into the Nazi regime.






Problem: Affordable Housing & fuel shortages.

The ‘Haus am Horn’ was a vision for sustainable living, built in 1923,



Lazlo Maholy-Nagy
1895 - 1946

Opening up what we might mean
by design. Tutor at the Bauhaus,
sought to unite all the pigeon holes

of design, into one collective body.

His vision: All designers are
inherently problem solvers. No
matter what their medium they are

both instinctive, and resourceful.



Print as a Weapon

This image is considered one of the
earliest instances of graphic design
which we would these days refer

to as a ‘poster’. Designed by the
suffragrettes to rally women to the

polling stations.

The group set up their own print
studio, in order to train women in
printing techniques, so they could

produce their own posters.

Video: https://www.youtube.com/watch?v=B3vZBxTMyhg



What Designh Can do

This way of thinking is important 100
years on, perhaps more than ever in

the face of todays global issues.

Whilst the materiality of the plastic
bottle isnt strictly linked to the
graphic designer, we give it its
appeal. We make the product
desirable, and try to widen its appeal

to new markets through our work.










The Brief

Find and research someone,
or something out there in the
world which you feel is aiming
to make a positive, sustainable
change - and tell us their story

through a 16-page book.



Research

You may choose to focus on a single
person or group, a small business idea or
wider initiative. ldentify the story behind
what it going on; the why; the where; the
who; and the how, which will all be key in
how you engage your audience. Use your
skills as a visual communicator to bring this
to the attention of the people you think

need to know. Tell us why we should care.



Sustainability

Take 15 minutes in small groups to produce a
mind map showing EVERYTHING that comes

to mind when you see this word.

What does it mean to you?

What does it mean to the wider world?
What is/isnt seen as sustainable?

What are your perceptions?

What does the word encompass?



Research

Many of the kinds of issues you
have just mapped out are being
tackled in one way or another,

by someone, somewhere.

Your task over the next 2
weeks, is to dig deep with your
research, and bring some good
examples to the table for our

next session.






The Smog Tower 100% Pure Pinatex Wonky Veg






Research

Example Initiative:

Offcuts from t-shirt making,
being used to make high
quality art paper.

Video Link: https://www.youtube.com/watch?v=0sAHyQZIkfU&list=PLSmHizU08U3BCmFShUgkxiG8PV2GzTOfZ&index=5



For 10th Feb

Find your positive, sustainable change.

Collate as much information as you

possibly can about it.

Bring everything you have collated

with you for the next session.



