Task 6: Describe your marketing approach
Explain your approach to market segmentation, targeting and positioning for your start-up business. Discuss how you plan to identify and reach specific customer groups using strategies such as promotions, social media marketing, and other channels to attract and engage your target audience.   


Kingfisher Hotel &residence STP analysis.

Marketing approach for kingfisher Hotel &residence-based segmentation, targeting, positioning and promotional strategies.
1. Market segmentation 

Demographics:

                Age :25- 60 (business men and women, comfort seekers, tourists.)
Gender: male and female.

Occupation:

Entrepreneurs, workers in different activities sectors,

Psychographics

Lifestyle: comfort seekers,
Values: premium service, and relaxation.

Geographics

Primary market: Abidjan, Agboville.
Secondary Market: guests from Europe, united state of America and others Africa countries.

· Behavioural
1. loyalty programs for frequent guests
 2.Guests seeking, high services
 3.Event planners looking for luxury space

2. Targeting Strategy

1. Business Travellers.
a. Events spaces
b. Meeting rooms




     
2.Luxury Leisure Travellers
Events with fine dining and live music

3. Guests from abroad
Long-stay packages with hospitality services
Exclusive networking 
                           
4.Local High-Income Travellers.

Weekend getaway promotions
Seasonal discount packages for locals

3.Positioning Strategy

Kingfisher Hotel will be positioned as:

" Agboville (Ivory Coast) premier luxury hotel, business convenience, and relaxation with world-class hospitality.
Unique Selling Proposition

Branding Strategy:
High sophisticated branding
A digital presence luxury, exclusivity, and premium experiences
Partnerships with top influencers, celebrities, and corporate executives













