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Component 2 – Sponsorship and Partnerships
The exhibition and sponsorship emails underwent multiple drafts before being finalised for distribution. Below is the final template, which I authored, to be sent to potential exhibitors and event sponsors. Throughout the process, the initial draft was revised and refined over time to ensure clarity and effectiveness. The first draft was sent to the programme manager who was helping oversee the event. We decided that some of the aims of the exhibitors attending could be refined. We made adaptions to the sponsorship template to make sure it was clearer. Both my programme leads, and I had the same aims that we wanted the invites to be inviting and encouraging for people to join.
STAKEHOLDERS: 
Once event goals and objectives have been made its crucial to map out the stakeholder groups. Stakeholders for this event includes the event organisers, attendees, local businesses (exhibitors), government authorities, sponsors or partners, volunteers and media. To ensure effective stakeholder management takes places the event team will ensure to everyone is informed of what is needed from them and support is available, to results in a successful event outcome. Poor stakeholder management could result in confusion and conflict or the worst-case scenario event failure. (How to ref Scott Moodle). 
 For reference, please see Appendix 1: Draft Exhibitor Template, which outlines the key elements covered in the earlier version.
Final exhibitor template that all organisers can use to send to exhibitors. 
“Dear EXHIBITOR, 

We are excited to invite you to become an exhibitor at the Future You ‘All aboard, Wales to the World’ Event taking place on February 11th, 2025, at Swansea Arena.  
This exciting event will include an Industry Expo, Workshops, Activities and a Live and Interactive Conference focusing on Travel, Tourism, Hospitality, Events, Sport, and Business opportunities taking the audience virtually from Wales to the World. 

This will be the 3rd Future You Wales Event organized by students for students and the industry with the previous events attracting 50 Exhibitors and over 500 delegates. 
Our promises to bring together industry leaders, travel and tourism professionals and students from past, present and future, and we would like you to be part of it. 

As an exhibitor, you'll have the chance to connect with other industry professionals, potential customers, students and possible future employees, and community members, while enjoying free space at the Industry Expo.  
We encourage you to join us for this exciting opportunity to showcase your brand, gain exposure, and network with like-minded individuals and businesses whilst supporting the next generation of industry professionals. 

Whilst we do not charge any fees for exhibitors, we welcome any form of sponsorship or donations to the event or prizes for the treasure hunt which students will take part in during the day. We also encourage all exhibitors to bring giveaways to promote their business. Your contribution will not only enhance the experience for our delegates but also highlight your brand in a fun and engaging way. 

We would be excited to partner with you, but with some exhibitor bookings already in place we are expecting lots of interest! Please contact us as soon as possible to book your space, so you don’t miss out! 

Thank you for your support and please contact us if you need any further information.” 
 
Plans:
Event Plan: A professionally crafted email was sent to prospective sponsors and partners. The final version of this email is provided below. Additionally, the initial draft, which was developed in the early stages of the process, can be found in Appendix 2: Draft of Sponsor Email.
Final version sent to potential suppliers:
“Dear Sponsor, 
We would like to invite you to become a sponsor for the Future You ‘All Aboard, Wales to the world’ Event, which will take place on February 11th at Swansea Arena.  
We are the student organizers of the 3rd Future You Wales. This exciting event promises to bring together industry leaders, Travel, Tourism, Hospitality, Events, Sport and Business professionals and students from past, present and future, and we would love for you to be one of our Sponsors. 
As a sponsor, your organization will have the unique opportunity to gain exposure and engage with a wide audience whilst show casing your commitment to support the future of the industry in Wales and beyond.  
Sponsorship packages can be individually designed and tailored to your companies needs to provide outstanding visibility and recognition before, during, and after the event. 
The benefits will include logo placement and recognition, social media shoutouts and more! 
We would like to provide our attendees with Welcome bags as they arrive, filled with promotional materials and samples. We would love to feature your products and invite you to contribute goodies or samples for delegates or refreshments for. 
Your involvement will go a long way in making the Future You event a success and delivering a lasting impression on our student delegates encouraging them to follow careers in our exciting industry.
Please let us know if you would like to meet with us to discuss the sponsorship opportunities (financial packages are available from £50 to £500 as well as sponsorship in kind) and how we are able to personalize this to meet your needs. 
Kind Regards, 
Student Organisers, ITT Team.”



List of exhibitors contacted and outcome of the email. 

	Organisation 
	Date contacted
	Confirmed Yes/No
	Comments

	
	
	
	

	Oakwood
	08/01/2025
	Yes
	Treasure hunt prize. Confirmed via email and followed up. 

	Swansea.com Stadium
	08/01/2025
	Yes
	Email sent and followed up via linked in. 

	Cardiff City Stadium
	08/01/2025
	Yes
	Email sent and followed up via linked in.


	Principality Stadium
	08/01/2025
	Yes
	Email sent and followed up via linked in.


	Compass Group 
	08/01/2025
	Yes 
	Email sent and followed up via linked in.


	Urban Foundry 
	04/12/2024
	Yes 
	Contact made and confirmed via email. Possible treasure hunt prize. 

	Escape Records
	04/12/2024
	Yes. 
	Emails sent. 
Email chased up via different staff member. 
Confirmed attendance 15/01/2025

	The Vale Resort
	04/12/2024
	No
	No response from email. 2x email contacts. 

	Scarlets Stadium
	04/12/2024
	No 
	No response currently. 

	Stori Cymru
	04/12/2024
	TBC
	Emails sent and discussions via Linked In. Attendance depends on office staff availability. 

	TUI
	04/12/2024
	TBC
	No email response currently. 

	Lucy Beddall 
	04/12/2024
	Yes
	Confirmed. Guest speaker. 

	4 The Region
	04/12/2024
	Yes
	Confirmed attendance via email. 

	New House Hotel
	16/12/2024
	TBC
	No response via email. Chased up on linked on 09/01/2025. 

	Fox and Edwards Events
	16/12/2024
	No
	Currently unable to attend, will contact if they become available. However, have provided gift voucher as treasure hunt prize. 

	Vaughan Voyages
	16/12/2024
	TBC
	Advised via linked in that they are checking dates to attend. 

	Party Hard Travel
	17/12/2024
	No
	No response via email. 

	Student Union
	17/12/2024
	Yes
	

	AWG
	06/01/2025
	No
	No response at present 

	AD Marketing Group
	06/01/2025
	No
	No response at present. 

	Balloon Platoon
	06/01/2025
	TBC
	Pending phone call to discuss event and confirm attendance. 

	Tarian South Wales Police
	07/01/2025
	Yes
	Confirmed attendance and confirmed goodies for attendees. 

	Hays Travel
	08/01/2025
	No
	Awaiting response 

	The Occasional Group
	06/01/2025
	TBC
	Conversations taking place, awaiting confirmation due to staff shortages. 

	Scares Group
	08/01/2025
	TBC
	Awaiting outcome, conversations taken place regarding event objective. 

	Ffos Las Racing
	08/01/2025
	No
	Awaiting response 

	Travel House
	08/01/2025
	TBC
	Awaiting response 



Sponsorship Action Plan
Businesses are starting to understand the importance of sponsorship for an event, and its importance in event marketing, because of this some organisations sponsorship managers have had their job title changed to things such as ‘partnership managers’. Before reaching out to enquire about sponsorship for an event, several things need to be in place such as an event sponsorship plan, objectives and a proposal (Bladen, 2012).  
Castell Howell was the initial chosen sponsorship due their previous involvement with the organisation. We want the event to be a high standard, from experience of dealing with them before I know they are reliable and have a strong reputation in the industry, and their products are good quality which would make them an ideal partner.

Gronroos (1994) argued that there should be a shift from the traditional marketing mix approach to relationship marketing, which emphasizes the importance of building long term relationships with customers, partners or stakeholders. He believed the marketing mix is too simple, only focusing on the 4ps, without considering the social processes that drive lasting customer engagement. 
 According to Gronroos, trust and value creation are the foundations of strong and lasting relationships, followed by two-way communication. In this case of my event, many of the exhibitors I reached out to were individuals and businesses that I had already build relationships with due to working with them in the past, through events I had volunteered at or attended. This aligns with Gronroos views on trust and relationship building rather than one off transactions.  

Timeline
	FORM OF CONTACT 
	DATE
	NOTES
	OUTCOME 
	

	Email: edward.morgan@chfoods.co.uk
	17/12/2024
	Invite to become a sponsor. 
	No Reply 
	

	Phone: 01443 693491
	17/01/2025
	Call to store to introduce myself and the event and to enquire about potential sponsorship
	Advised by store there is a new process to follow regarding sponsorship for events and to email: Community@chfoods.co.uk
	

	Email: Community@chfoods.co.uk
	17/01/2025
	Invite to become sponsor and introduce event. 
	Request for more information. Request for photos of previous events and sponsorship packages. 
	

	Email Community@chfoods.co.uk
	20/01/2025
	Provided photos, further information of event and what we would like. 
	Request for further information. Back and forth emails discussing event and what would be needed. Castell Howell would need to go to the board to approve sponsorship. (Response below). 
	

	Email: From Community@chfoods.co.uk
	29/01/2025
	Email from Castell Howell community. 
	Accepted sponsorship request. Offered £200 towards products for event. 
	

	
	
	
	
	



Information provided to Castell Howell, after their request for more information. 
“Hi Helen,

[bookmark: _Int_CK9Xk7fF]I hope this email finds you well.

[bookmark: _Int_E26aeMaP]As part of our efforts to create a memorable experience for our attendees, we are planning to include goody bags with various items.

[bookmark: _Int_KaeAh73N]I’m not seeking financial sponsorship at this time, but rather, given your company’s reputation for quality products, I would be incredibly grateful if Castell Howell could consider supporting this initiative by providing food items to be included in the goody bags. We were lucky enough to work with you for the opening event and would love to build on this partnership. Your contribution would significantly enhance the experience for our guests, and I would be extremely grateful for your support.
[bookmark: _Int_67mxFk65]
As a student organising this event, I do not have an official sponsorship package in place, but your generous contribution would help make this event a success.

[bookmark: _Int_RTbyg381] In previous years, Castell Howell provided a selection of Welsh products to fill good bags, they included water cans, Welsh Cakes and crisps. I cannot see prices online to give a costing idea. We expect around 500-600 attendees. (Photos attached of previous years).
 
[bookmark: _Int_7h23qZXQ]Your contribution would offer excellent exposure for your brand. As a local company, your support of a nearby university and its students would resonate with attendees who are passionate about supporting businesses in their community. 

[bookmark: _Int_k8GP9Zf5]Additionally, I would ensure that Castell Howell receives public acknowledgment throughout the event. This includes shout-outs in event promotions, on social media platforms, and during the event itself, ensuring your company gets visibility among a local, engaged audience.

[bookmark: _Int_H7yDVObI]Your support would also demonstrate a commitment to supporting education and community initiatives, which can help strengthen your reputation as a company that cares about its local roots.

[bookmark: _Int_oqYFk8Ub]I would love the opportunity to discuss how your products can be featured at our event and how we can make sure Castell Howell receives the recognition it deserves. Thank you for considering this request—I truly appreciate your time and any support you can provide.

[bookmark: _Int_d0YH8iHh]I hope this email gives you the information you need. Please reach out if not.”




Outcome:

According to Locke and Lathams ‘Goal Setting Theory’ people that set clear, specific and challenging goals are 90 percent more likely to have a higher performance and achieve said goals. Further research went on to back this by explain that if your goals are clear, you know what you're trying to achieve (S. Bell, 2025). 
From the outset of event planning, I was committed to securing a sponsor because I had a clear vision for the event, especially filling good quality goody bags for guests to align with the target audiences and enhance their experience. Having these clear goals from the start enabled me to maintain focus and motivation with securing a sponsor. 
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Conference Organiser: 
After the initial emails for exhibitors and sponsorships had been sent the student organiser team was split into different groups to manage the tasks ahead and to finalise plans for the event. 
· SINEAD: Conference Organiser. I believe I was chosen as the main conference organiser due to my past work experiences and my current skills. In my placement year I volunteered and worked at many conferences. Also, my skills and confidence gained as a group leader in Thailand and Finland enables me to speak confidently to large groups of people.  
· ETHAN: Registration, branding and tutor zone 
· SCOTT: Social Media 
· CAI: Recording 
· MIA: Logistics and set up 
· GRACE: Expo Manager 
Conferences can provide an opportunity for learning, networking and professional growth and can be pivotal events in many industries.  There are several types of speakers that can attend an event. This event will have a keynote speaker and many guest speakers, and a mix of digital and in person presentations.  (R. Wood, 2024). 

Speakers:
A meeting was held with the conference team and Jacqui (Programme Manager) to discuss preliminary ideas for potential conference speakers in detail. For a comprehensive overview of the discussion, please refer to Appendix 3 – Meeting Minutes: Conference Team and Jacqui.
Audience Centre Approach (Mcquail, 1987) theory argues that content should be tailored to the audience needs and interests. The speaker may adapt their message to meet the audience’s expectations. McQuail, further suggests speakers should learn as much as they can about the audience as they can and be willing to adapt their message and speaker style if necessary. One of our guest speakers Melissa, reached out to confirm the average age of the attendees to ensure her presentation would be appropriate and engaging. As our target audience was college students, she was able to discuss topics that would maintain their engagement. 

DRAFT OF SPEAKER/ PRESENTATION PLAN 
Speakers/ Conference Content
	WHO?
	JOB ROLE
	CONTACT MADE
	WHAT DO WE WANT THEM TO DISCUSS
	NOTES/ COMMENTS 
	WHY WERE THEY CHOOSEN. CONFIRMED?  

	Melissa Bourke
	Ex Graduate
Current business development levy Swansea.com & Cardiff Council 
	Email: Melissa.Bourke@levy.co.uk
15/01/2025

	5 Minute video: Organised the first ever ITT in Wales. 
Completed degree during COVID. Opportunities university provided you. 
Events during time at Principality. 
The development into current position.
 High impact videos/ photos.  
	No email response. 
Contacted via Linked on January 21st. 

Draft script provided by Melissa to check 25/01/2025. 
Power point received, checked and approved. 
	Past graduate. 
Has had incredible success over the past two years. 

	Natalie Evans
	Ex Graduate 
‘The Occasional Group’ 
	15/01/2024
	2-3 Minute Video. 
Past student- What was studied
Malaysia trip 
Organised Senedd Conference 
Current role 
	No email response. 
What's app message sent: 28/01/2025 
Response from Natalie happy to contribute but wanting further guidance as out of comfort zone. Discussion with Natalie via WhatsApp. 

29/01/2025 Guidance message sent. 
	After careful consideration decided not to include Natalie in final presentation as the work came in too late to edit. 

	Aggie Grover 
	Ex Graduate
TUI 
	Email sent: 15/01/2025
	Ex graduate. Current role and opportunities. 
	No email response. Unable to contact via linked in. 
No other contact details at present. 
	

	Sarah Mattick 
	Ex Graduate 
Accommodation Manager – Folly Farm 
	No personal email. 
Call to Folly Farm: 26/01/2025
	History with university. 
Current job role at Folly Farm. 
Photos/ videos. 
	Initially had a HR email but no response from exhibitor emails. 
Phoned on 29/01/2025. Provided with an email. 
Emailed new email back and forth email discussing whether HR would allow the video to take place. Sarah currently on a training day on event day, so unable to attend in person. 
	

	Rhiannon Gratrix
	Ex Graduate
Events Manager at Poppies Burry Port
	Email sent 15/01/2025
	2-3 Minute short Video
Course studied at uni. 
Organising last year's ITT event. 
Current manager position. 
	No email response to personal email. 
Discussion had over social media and email address provided for ‘Poppies’. 
No response currently 
	Previous ITT organiser. Sinead reached out and video was received and will be used in final edit. 

	Craig Jarett
	Past Graduate.
Royal Caribbean 
Sodexo Live 
	Teams interview lined up
	Discuss history with Royal Caribbean and current vice president role. 
	40-minute presentation filmed. 
	Edited ready for event. 

	Scott James 
	Past Student. Current lecturer. 
	Discussed in person and via email. 
	Placement year with university. Current role. 
	2x videos. 
	Edited and media added. 

	Andrw Campbell MBE 
	Past head of school. 
	Arrangement made via Jacqui. 
	30 years of Tourism experience. Past lecturer. Recent MBE. 
	Swansea Arena meeting January 28th, 2025. 
	Edited x3. Media added. 

	Amanda Lewis
	Past Graduate. For the Region. 
	Linked in message sent- 01/01/2025
	Placement/ university opportunities. 
Current events role. 
	Chased up 03/02/2025
	Video received. No editing needed. 




FINAL PRESENTATION/ SPEAKER PLANS 
The conference team (Ethan, Scott, Jacqui) and I held several meetings in January and early February to discuss what speakers had the best stories and who would be most engaging and inspiring.  We also explored different options of in person speakers and digital videos, including a selection of videos from around the world. In some cases, we interviewed guest speakers first hand, while others were given a brief and submitted their own videos, which we edited to suit our presentation. 
Interviews:
· Preparation Process: Andrew Campbell and Craig Jarrett were interviewed by Scott and I. Andrew C was interview in person at Swansea Arena. Craig J was online via teams as he is based in Miami. Beforehand it was crucial to research and prepare questions for both. I searched their linked in pages and google searched their names to find out about their backgrounds, previous job history and what questions and answers we thought would be best to suit our target audience. Both interviews were around 40 minutes long, we listened to this back on several occasions, made notes, and cut this down to 10 minutes to ensure the most valuable information was shown. 
· Interview Prep – Craig. After researching about Craig history and splitting different topics up between Scott and I. My interview questions follow: 

I. Can you share your career journey with us?
II. I understand you’re involved in ‘Anchored in Pride’. Please tell us a little bit more about what this is, and your involvement in it. 
III. Will you tell us about Sodexo Live? What does your role as s a vice president
 involve? 

Andrew Campbell MBE- We met for the first time at a university event where he spoke to us briefly about his story. Further research was done to ensure the appropriate questions would be asked. Examples of questions for Andrew:

i. Congratulations on your MBE! How does it feel to be recognised for your services to Tourism?
ii. How do you think the graduates in Tourism, Hospitality and Events have changed since you started in Education 
iii. You’re so passionate about the tourism industry, why would you advise people to study this subject
iv. Discuss impact of COVID
v. What has been your most rewarding part in your own career in Tourism 
vi. In your opinion, what roles do graduates play in shaping the future of tourism in Wales
vii. What do you think the biggest challenges and opportunities are for the Tourism industry in Wales
viii. How crucial do you think placements are in helping students out in the job market
ix. How important is the events industry for Wales
x. How do you think student should prepare for high flying careers in Wales and around the world 
xi. What advice would you give students looking to study Tourism, Hospitality and Events. 
xii. We’ve spoke about the tourism industry, please tell me more about the travel sector. 
xiii. Any final words of Wisdom 

Andrew Campell’s interview was conducted at Swansea Arena and some questions were changed on the spot due to earlier answers. I felt my interview skills improving throughout the time Andrew spent with us. We initially had approximately 30-40 minutes' worth of content. Jacqui, Scott, and I watched the interviews back on several occasions to time stamp the main points, please see appendix 4 for reference. I then took to editing these videos, cut them down to 2-minute, high impact clips with added media. The plan for this content is to have it embedded through the presentation as ‘Expert Advice’. Several drafts were sent to Jacqui and Andrew before the final edit was approved. 

Andrew Campbell is a highly respected figure in the industry I am so passionate about, so I was very nervous beforehand. However, as the conversation progressed, my confidence grew. This played a crucial role in enhancing my interview skills, I learned how to adapt questions based on responses and maintain a smooth flow during the conversation. 

Initial PowerPoint Creation:
· Content Gathering: My main role for the PowerPoint was to gather the content, I collected videos from Jake – Past Graduate, Mel’s power point slides, Danny Waine’s slides, my own videos, Craig J, Andrew C. I reached out to these individuals via email and LinkedIn, I gave them all a personalised brief of what we wanted them to talk about and what was expected.  I collected this independently. 

Editing and Improving the PowerPoint:
· Content Refinement: Editing of the content took a significant amount of time. Every video sent to us was edited, included Andrew C and Craig, as mentioned above. I was given content from Jacqui, from Laura PGL and Caoimhe in Canada. When received I edited both videos, creating several drafts to ensure they were high impact, impactful and only showed the relevant parts, I also incorporated photos and videos into both. I continued this process with Scott James, Jake and Andrew Campbells videos. While editing these videos, it was important to ensure the presentation flowed smoothly and was easy to follow.
Technical Enhancements:
· Multimedia Integration: I researched the best way to add photos and videos into a prerecorded video and found iMovie was the most effective for this. I then downloaded a gallery of photos and selected the ones best matched to what was being discussed. 

Collaboration and Team Input:
· Stakeholder Approval: Before finalising the videos, all were approved by the programme manager. Additionally, Andew Campbell requested to see the finalised videos beforehand. After editing I contacted Andrew, and he was satisfied with the edits. 

Final Version and Event Execution:
· Last-Minute Edits:  The night before the event and the morning of, we have multiple run throughs of the presentation to make updates and last-minute corrections, ensuring the conference ran smoothly. 

ADDITIONAL ROLES: 
ENTERTAINMENT: 
Entertainment at an event is crucial to making the atmosphere fun and engaging, it can also serve as an escapism for guests helping them relax and enjoy in a stress-free environment (SeekerTime, 2025). 
As our event is aimed at students at college and school level, our goal was to provide some fun entertainment that would suit their age group and interests. I reached out to a company that supplies mascots. After back-and-forth discussions we agreed to hire Mickey and Minnie mouse, traditional costumes as ‘dry hire’ which was cheaper and allowed us to have the mascots for longer. We were fortunate enough to have student volunteers from level 5 to wear the mascot costume. After speaking to student union, we were also able to hire ‘Dafydd Dragon Mascot’, which offered photo opportunities throughout the day. Additionally, I managed to confirm a singer free of charge, whom I had met through previous networking opportunities. Mickey and Minnie Mouse were chosen because of the placement opportunities the university advertises for working at Disney World in Florida. 

[image: ][image: ]
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Appendices:
Appendix 1: Draft Exhibitor Template
“We are excited to invite you to become an exhibitor for the ITT Future You ‘All aboard-From Wales to the World’ event, which will take place on February 11th at Swansea Arena. This exciting event promises to bring together industry leaders, travel and tourism professionals and students from past, present and future, and we would love for you to be part of it.
As an exhibitor, you'll have the chance to connect with industry professionals, potential customers, students and possible future employees, and community members, while enjoying free booth space at the event. We encourage you to join us for this exciting opportunity to gain exposure and network with like-minded individuals and businesses.
While we do not charge any fees for exhibitors, we welcome donations towards the event or prizes for our treasure hunt which students will take part in during the day. We encourage all exhibitors to bring giveaways for their stands.  Your contribution will not only enhance the experience for our attendees but also highlight your brand in a fun and engaging way.
The benefits from exhibiting include free booth space, brand visibility, networking opportunities and direct interaction with students and industry leaders. 
We are excited to partner with you and look forward to showcasing your brand at our event. Thank you for your generosity and support.”










Appendix 2: Draft of Sponsor Email
“Dear ....... sponsor 
 It is with great enthusiasm that we invite you to become a valued sponsor for the ITT Future You ‘All aboard – From Wales to the world’ event, which will take place on February 11th at Swansea Arena. We are the student organizers of the third Future You event held in Wales. This exciting event promises to bring together industry leaders, travel and tourism professionals and students from past, present and future, and we would love for you to be part of it.
As a sponsor, your organization will have the unique opportunity to gain exposure and engage with a wide audience while demonstrating your commitment to the tourism industry in Wales and beyond. Sponsorship can provide your company with outstanding visibility and recognition before, during, and after the event.
The benefits will include logo placement and recognition, social media shoutouts, booth space.
(Castell Howell- We would like to provide our attendees with Welcome bags as they arrive, filled with promotional materials and samples. We would love to feature your products and invite you to contribute goodies or samples.)
We greatly appreciate your consideration and support. Your involvement will go a long way in making the Future You event a success and delivering a lasting impression to our attendees.
Student event organizers – Names 
UWTSD – Info etc.”


Appendix 3 – Meeting Minutes: Conference Team and Jacqui
Meeting commenced - 15/01/2025 
Meeting notes: 
Conference Discussion Speakers & Content 
Content Needed: Idea of Postcards from
 Heledd, Ed Sims, Dominic Jones – 2 Minute Advice Style video. 
From Wales to the World: 
Starting off in Swansea? Start with Ian- Train Manager- Jumping off the train. 
Start on Wales- Focus on TUI. 
Get Aggie to Talk. Not just about repping but the other opportunities with HR and other departments. Rhodri-   TUI Social Media Exec based in Head Office Luton. EMAIL SENT - SINEAD 
KEY SPEAKER IDEAS: 
MELISSA BOURKE: 5 minutes: High impact video and images. How she organised first conference, how it led to a position at Principality, the events she worked in my first year, now I am development business manager, where she's based, what her job now entails. Standing in Liberty with all other photos surrounding. Limited because of COVID. What a business opportunity this is. EMAIL SENT - SINEAD 
KEVIN HUGHES: Director of Hotels for National Trust. Very short video. Jacqui will approach. Talk from a management point of view. 
SARAH MATTICK – FOLLY FARM: Chase up email. Sarah Matack. Get a video of an attraction. Accommodation manager- 2-minute video. This is what I studied; this is where I’ve gone now.  REACHED OUT TO SARAH VIA FOLLY FARM – EMAIL SENT
DOMINICK JONES – Mary Rose- High Flyer- Placements at Disney, CEO down there. Possibly meet in Portsmouth. Day in the Life, Jumping on the trains, interview in Person. Jacqui will reach out. Portsmouth. 
(Meet up with Annie Dunning – Yummy Jobs. Record a slot in Scott’s Video)
NATALIE EVANS: She also was on the Malaysia trip and helped organised an event at the Senedd. EMAIL SENT- SINEAD
JOSH: Cruise Ships and Hays Travel. Either fly out or interview him in Hays. How important his placement was, what he’s doing now. What his future are. In travel agency office. 
DEBBIE: DISNEY, also Ben, Nia and anyone going out 
ANDREW CAMPBELL: Video (Jacqui will chase up about his son doing a TikTok)
SCOTT JAMES: Short video 
Our experiences can be spread out in the conference – We can all introduce each other. 
ETHAN: Iron Man, Camp America, Middle East Influencer Link (Ethan focuses on Field Trips, Manchester / Liverpool. Start of the conference. 
SCOTT: Old Edwards Inn and Spa (Tell his story on his experience of the Marriot). Middle of the conference when we start in America. 
AMY: Scott's reaching out with Amy. Regarding placement, how much she enjoyed it. 
Someone from Airlines?? 
LUCY BEDDALL: (When Events go wrong. Workshop now) if she can be placed on stage. 
KIEVA: Destination manager – Luxury high end organiser. 
LAURA FARELL: PGL Australia. Australian video. Jacqui will reach out. 
SINEAD: Speak about our careers and our events and link to event. Thailand. Finland. Escape Records. Sinead- Near the end. 
TOM: Jet2. Careers and Ideas. 
EDSON: WestJet – ex CEO. 
OSPREYS: Moving. 
ARNOLD: On stage – Tell His Story- Dance- Powerful end. Tell his story about coming over. MESSAGE ON INSTA 
CLOSE: DANNY WAYNE- ITT Closer. Enterprise spin on it. 
Danny Wayne- 
*Pemb’s tourism marketing agency- meet with us in Saundersfoot and Tenby – Make TikTok's and do engagement. 
*Pride Sports Tour of Wales – Feb- Anti Homophobia Month (new train travel and inclusivity on the Trains) 

· Craig – Keynote speaker – Anchored in pride- Jacqui will reach out 
· 1 – Short video, or recorded on Teams- Liase with us, starting off with Royal Carribean from Swansea to Royal Carribean, Anchored in pride and pride evens, then Sodexo events 2-minute video. 
· Ospreys- good opportunities coming- possible links with events students. 
· Tenby and Saundersfoot- 20th January- 8am Swansea train station. Sinead- Organised TikTok’s for GWR. 
After we start America, we can go to Scott?
Ask Jake to do some videos and include MIT training and some videos. 
RHIANNON – EMAIL SENT- Video as past graduate and new career. 
16/01/2025 - Meetings 
Crazy Characters / Mascot (EMAIL ENQUIRY) 
Poppies – Rhiannon – Last year organised ITT, now manager. 

Appendix 4- Andrew Campbell Time stamps for editing purposes[image: A collage of several notebooks
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Community <Community@chfoods.co.uk> O «a « ~ v
To: ® Sinead Edwards (2206442) Wed 29/01/2025 10:59

©

Cc: @ Jacqui Jones

Good Morning

Hope you are well.

I’'m pleased to inform you that you have been authorized a £200 spend towards the event next
month. We can arrange for it to be delivered to TSD or you could collect from the Cash &
Carry. Have a think of what you would like to order and email or call me on 01269 846085 so
we can get organized.

Kind Regards
Jenny
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