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1. Introduction of the topic  
The thought on sustainable growth, I conceived in the background of social measure and since been stretched to address environmental indicators.  The main concept of the word sustainable growth was originated in Nineties .We can classify sustainable growth as a growth that achieves the requirements of the present without give-and-take the capability of upcoming generations to achieve their personal desires. The growth of feasible tourism reaches the desires of accessible areas though increasing security and future opportunity.
The hospitality industry is slowly becoming a major example of why running a sustainable business is necessary to lasting success most significant issue in the 21st century is that as spending increases, demand becomes more and more sensitive and the stress to be cost-effectively within society and environmentally answerable increases.



2. [bookmark: _Toc39209263]Challenges in sustainability within hospitality and tourism
Tourism internationally increased by 6% to 2.087 billion in 2014. It is estimated that the tourism will increase in 2020 United Nations, World Tourism Organization (WTO).  On the other hand, many developing and develop regions and countries develop and maintain their tourism industries, these areas will have major impact on their natural resources, consuming patterns that how much they consume, how their pollution level is and how is the social systems of the country. Literacy rate in developed countries is high. The opportunities for hospitality and tourism are high in developed countries but in developing countries peoples are poor they don’t want to spend money (Invest) on tourism industry they thought that this is time wasting.
 For this the "sustainable tourism" has a latest gossip for the tourism for strike a suitable balance among the 3 dimensions of the tourism development ecological, economical and social culture. The purpose of the balance is to produce the long term stability in the tourism. For the natural atmosphere sustainability is nothing more than caring. In sustainable tourism the main functions are environmental reliability, social integrity and the development in economy 
[bookmark: _GoBack]Tourism can have a significant impact on rising countries and new economies (DCEs). Sustainability is often supposed as a cost rather than an investment, and the main issue in creating a sustainable model at DCEE is the awareness that sustainability can increase the destination of tourism. Association is more established in DCEE the approval of a sustainable model could lead to economic expansion and decrease in the poverty in other rising countries.
The development of tourism requires an approach of integrity recognizing that funds, services and over all structure are related to the social, cultural and natural atmosphere. 
In DCEE, not only because of proper overall structure design, Managing the demand, or environmental impact monitoring, but also socio-economic impact observing and sustainability rules can be integrated with the Goals of economic Growth.
Investment infrastructure for the medical health care, transportation, High and basic hygiene services, and the most important the whole Eco-friendly infrastructure is a key to increasing competitiveness of tourism in developing countries. Consideration should also be given to the negative social effects of gender inequality, sexual abusing. 
In addition the relationship between sightseeing expansion and decrease in poverty needs to be prioritized. The poor people need to be empowered and encouraged to participate in the tourism industry and interact with the private sector. For example, a country like India is lacking in providing the facilities in the country other than few major cities only. And not only the poverty in India is very high but also the discrimination based on castes, & gender is also on peaks. The fact is that India is entitled to the worst country to visit for females but of the sexual abuse crimes (e.g., women raped including local and foreigners). Whereas the situation in its neighboring countries is different, e.g., China, Pakistan (even in 2020 Pakistan ranked topped destined tourism place in different magazines around the globe). Although the facilities in Pakistan are not of international standard but still the situation is far much better than its neighbor country, and the lacking get filled by the people of Pakistan as the are so hospitable, no one can resist their welcoming and friendly behavior. And world travelers like EVA ZU BECK, ROSIE GABRIELLE has highlighted it.
WTO publish the research that tourism those who want to explore the world in the world emits approximately 6 percent of worldwide CO2 emissions, and that is increase by 170% in 2030, making it most globally influential industries on climate change. Tourism industry got less attention as compared to traditional manufacturing activities in the environmental challenges.
This information received greater fame over the past 1 decade, creating some of the attractive but unsubstantiated Proof.  For more environmental issues in the tourism industry 2 Factors will further increase the importance. 
1.   Estimated growth of volume and tourism activities and those different indirect and direct effects are gradually increasing the industry's global challenges. Tourism different activities represent 6% of the world's global home products and rank fourth in worldwide exports, bookkeeping for 35% of the world trade. 

2. Public and rule followers increased the awareness of the industry's numerous, The impact of environment is less visible like the use of Large  capacity Power to heat and cool power facilities, the production of more misuse quantity, the need for wider water use, Or intent to build and expand services. Now the main target in the industry is environmental issues. Regulators, regulators and environmentalists highlight the hurdles and the significance approaches to conflicting nature in the tourism activities, firms and the contexts. 


Part – 2
Assuming that, I work as a hospitality industry at Emaar Hospitality Group. And due to the current pandemic COVID-19 the business of hospitality and tourism has been reduced to zero around the globe. So just before the pandemic following are some trends were being used and will be the top-notch priority after the lock down ends in countries.
3. [bookmark: _Toc39209264] Current trends in tourism and hospitality industry 
[bookmark: _Toc39209265]Artificial intelligence
It is important in hospitality but main thing to improve the customer services. For example, the artificial intelligence chat boats. The chat boats are used when we want to interact with the customers online. Just because people have no time to wait and company have no time to answers the question for so as a hospitality manager the artificial system is more important 
[bookmark: _Toc39209266]Beekeeping in Urban 
 As a hospitality manager I found the sustainable trend in the hospitality industry is bee keeping. Produce own honey in own fields is very profitable business 
 In hotels around the whole world new opening for beekeeping in the world in the cities today the honey bees feel happy. The high heat in the city ensures a larger flowering phase than in the rest of the country prolongs the grazing stage and increases the honey quantity per bee. In the city, they mostly get a diverse kind of food supply than in the countryside, where mass numbers such as rape and corn are distributing more additionally. This variety and unavailability of chemicals make cities a bee heaven through plentiful food, huge numbers of urban bees are in good health than rural small towns, leading to monopolies.
The plan of ​​bringing natural world into the city, united with the no cost production of normal products, appeals many hotels and guests.


[bookmark: _Toc39209267]Produce locally 
As a hospitality manager, I found the sustainable trend in the hospitality industry is to produce vegetables food by own self. This is very attractive and profitable business. The desire for fresh local food are increasing day by day, many hotel make their own fields in the form of gardens, many hotels in the city are using their roofs for growing the food, vegetables, herbs, while some make their own gardens, others Hotels have purchased locally for growing the food .This is the most effective way to reduce the CO2, table dining from farms is getting more popular now a days.
[bookmark: _Toc39209269]Waste Reduction
Sustainable lavishness has long been called an oxymoron, and even modern changes in the hospitality production have made green travel a requirement. It all happening with a little attempt to keep away from misuse again fill soaps and cash registers with paperless now its moment to recycle, use again and save on disposables.
[bookmark: _Toc39209270]Time for isolated green initiatives is over
Green washing is never acceptable. Current challenges call for a comprehensive sustainable business model. One that is central to your corporate strategy, business practices, and operations bring a new way of doing business, one that cares and talks.
[bookmark: _Toc39209271]Carbon emission compliance is no longer an option
Firms need to keep greenhouse gas inventory for their companies. Not one of many companies today. Compete to improve the environment and talk about it - because it's a big trend (and will change social norms) 
[bookmark: _Toc39209272]Provide furnished transport for trips 
As a Tourism manager in a reputed tourism industry I identify that the transportation cost for trips is very high mostly people can’t afford the airplane tickets I want to offer furnished and low costs busses for family and friends trips in a very low price… in the bus each and everything is available like kitchen washroom LED so the traveler enjoy the journey.


3. [bookmark: _Toc39209274]Conclusions
Sustainability requirements to be the middle of concentration of any argue and debate on the future of education and generosity the hospitality and visiting the attractions industry fortunately the industry has been verified to a trendsetter because people love to travel they want to explore the word . They want to eat in the big restaurants. Mostly people like to stay in the hotel rooms and enjoy the atmosphere and happy to be together for the partying. The economy of many developing and developed countries based on these two industries. So constancy in both the industries and in the education of its future administrator workers and guests will be of extreme significance. Depends on the difference that requires sustainability but dynamic innovation in the sustainability process
Furthermore to content on sustainability, significant role of sustainability education in both industries is plentiful students the chance to ask questions about their approach to the sustainability of operators and others.
Educating students to grow to be leaders and managers in both the industries business isn’t simple in an industry with low profits and large working cost. Depends on the difference that requires sustainability but dynamic innovation in the sustainability process
It is important to more practice the financially stability in hospitality and tourism by the professionals 
.
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