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This is a social marketing plan for lizzie's lovely's personalised gifts, the plan for the marketing plan would be to market the business as a hole. During this we will be lookin at targeting, segmentation, position, marketing mix, evangelism, and the customers. 
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To begin with the goal of the marketing plan is to increase sales. 
The objectives that would need to be achieved to reach this goal firstly is to reach out to customers, and potential customers. Secondly, to promote the business better and in different ways. Lastly, to have more creative content.
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Segmentation is where the business groups its customers. The customers are important in any business because they are the ones who can ‘make or break a business.’ When segmentation lizzies’ lovelies it is possible to see where it fits into the 4 sections of segmentation geographic, demographic, behavioural, and psychographic. 
To start geographic lizzies’ lovelies’ customers bais is based in and around of Caerphilly county as this is where the business is based. Secondly behavioural and psychographic are linked within lizzies’ lovelies, behavioural looks at customers who want value for money and with lizzies lovelies the low costs of production mean that the products can be sold at low costs, in addition to this the psychographics of lizzies lovelies looks at the people who want a more personalised to their gifts and or products whilst still saving some money. Lastly within demographic by looking at lizzies’ lovelies Facebook page stats tell us that mostly women from the UK look at the page and out of them the most common areas are within Caerphilly being Caerphilly itself and blackwood. 
The problems faced come under behavioural where barging hunters where moving towards a more ethical way of shopping but since COVID-19 people have lost jobs or haven’t been able to work therefore they have gone back to the ways of barging hunting looking for deals to save themselves money in these uncertain times. But on the other hand, theres the factor of brand loyalty, some people have been shopping with the same brands for a long time and might not want or feel the need to try out new business.
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Lizzies lovelies targets mostly women over the age of 25 through social media including Facebook as its main page and place of contact. Channels that lizzies’ lovelies use or could use include facebook, Instagram, Esty, Tik-Tok, website. 
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When looking at Positioning the marketing mix plays a big role in it. Lizzies lovelies benefits from using both the 4Ps, and 4E. Product that the business offers also gives the customers a rememberable experience, because the products are hand made with a personal touch unique to every customer. 
The price of the products are kept cheap and sometimes even sourced through other small business on facebook, for example the small bags for the reindeer food where bought off facebook and then the business personalise them and make them into little bags of reindeer food. The price does in some way lead to the exchange as the customers get updates on how their products are going and do not have to pay until they receive their products and are happy with them.
The placement of lizzie’s lovelies is physical and online meaning it is everywhere too. The promotion that lizzies’ lovelies currently use is posting on facebook and having friends and family share the posts. Evangelism is a form of marketing that lizzies’ lovelies already takes advantage of by getting friends and family to share and like their Facebook posts.
Strategy –
But something that differentiates lizzies lovelies within the online market saturation is that the prices are aimed to be low or at the lower end of the competitors price range, the product are also offered in both welsh and English. Lastly unlike most online small business lizzie lovelies has a in store presence.
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Implementation –
Lizzies lovelies can promote the business by using business cards firstly by handing them out and leaving some with their stock at the concession stand. Secondly by packaging the products with a business card, flyers, and stickers. When looking at introducing new products and keeping the current products relevant, lizzies’ lovelies can compare its product costs and pricing against their competitors. The business could better its promotion by doing better advertising pictures the use of using people using the products instead of the stock type of pictures. 
In the same way that the business would benefit from promotion they can use Digital marketing. The business can get friends and family to share their page and posts, this is free advertising for the business. The business should try and engage with more people through their Facebook page, to get more to know that they are there. This could help the business generate more potential customers. To advance the business should try to reply to all the comments that are left, by doing this it shows the customers a more personal touch and that the company has taken the time to go and comment. 
to increases views on the page lizzies’ lovelies should try and post at least 3 times a day, this will not only increase views but also gain customers by showing them what the business does. In addition to this the business would benefit from a content calender this would tell the business when to post and when to bring out new products depending on the time of year such as Valentine’s day, easter, Halloween, Christmas, and any other special occasions.
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Justification – 
By looking at competitor analysis, my marketing plan is based around social media because based on Facebook user stats there are approximately ‘44.76 million Facebook users in the UK.’ (Johnson, 2020). Additionally lizzies lovelies has a high chance of being successful online when looking at Facebook shopper stats it shows us that ‘15% of U.S. social media users shop on Facebook.’ (Newberry, 2019). There are over ‘90 million small businesses on Facebook’ (Newberry, 2019). It’s important to develop a following but also whiles being aware of what you want the customers to actually know, therefore whilst being solely social media biasd you should only promote in 30% of the posts that are posted (Roque, 2017). There are many plat forms to choose form when promoting the business such as Instagram for a mor visual presentative of what the business id and does (Hessinger, 2018). Also, the reasoning behind staying current and posting as much as you can Dharmesh Shah once said “Many companies have forgotten they sell to actual people. Humans care about the entire experience, not just the marketing or sales or service. To really win in the modern age, you must solve for humans.”. when creating a content calendar this is telling the business to generate new business ideas because it will help the company generate a revenue, income, to expand its customer bais and also gives it a chance to expand the business and to build the companies brand (Jane, 2020).
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