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APPLE Inc.
   For the analysis in this work, I chose Apple Inc. And so, the business of Apple Inc. is a large American corporation that originated back in 1976 in California. The founders of the company were Steve Jobs, Ronald Wayne and Steve Wozniak. Headquarters of Apple Inc. located in Cupertino, California. Apple develops, manufactures and sells the following products: personal computers, mobile media and communication devices, portable digital music players, software that accompanies all the above devices, peripherals, services, digital content, network solutions, and applications. third party manufacturers around the world. Products are sold worldwide through retail stores, online stores, direct sales, as well as through third-party wholesalers and value-added resellers.
   The most famous products released by Apple as of 2022 are: iPhone, Mac, iPad, Air Pods, Apple TV, Apple Watch. At the same time, the iPhone has been Apple's main product for a long time. According to reports for 2021, the iPhone took 14% of the global mobile phone and smartphone market. The biggest competitor for the iPhone smartphone is Samsun, it was only slightly behind Apple in sales. That is why, in order to analyse the well-being of Apple Inc. I chose his most popular product, the iPhone. The mobile device iPhone is the gadget that is known in all corners of the world and its use is an integral part in the modern every day and professional world of a person.
   As of 2021, the largest sales of the iPhone were made in Japan and accounted for 70% of the market share, and the iOS operating system used, specially designed for this mobile device, took 27.5% of the global operating system market, it was surpassed only by the Android operating system (72%).
   The iPhone 2G was first announced by Steve Jobs in 2007 at the Macworld Expo conference, where the very origin of the name of this iPhone smartphone was explained. The founders explained that the name of the smartphone is derived from the word “phone” with the addition of the letter “i”, which is an abbreviation for the word “internet”, but also Steve Jobs immediately noted that this letter could mean other things and showed a slide with the words: individual, instruct, inform, inspire. The first iPhone went on sale 5.5 months after the conference (July 29, 2007) and immediately became a favourite and won the lion's share of the smartphone market in the United States.
   
Demand and Market Equilibrium
   Demand is an economic unit that reflects the ability and willingness of a consumer to purchase a product or products at a set price and within a specified time period.
   On March 7, 2023, the analytical company Counterpoint Technology Market Research (CTMR) summed up the results of the best-selling smartphones in the world and the Apple iPhone model took eight of the 10 leading positions in the world's best-selling mobile devices. In a report provided by the analytical company CTMR, it was said that the iPhone 13 became the best-selling mobile device in the world and accounted for 28% of the total shipments of all available varieties of iPhone smartphones. This mobile device has become the most popular gadget in many countries such as the USA, UK, China, France and Germany.
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   There are several factors that influence the demand for mobile devices from Apple. Their influence can be both positive and negative. It is fashionable to note the following factors undoubtedly influencing the demand for the iPhone: consumer tastes and preferences, the price of product substitutes, product quality, the strength of product advertising, consumer expectations, consumer income and frequency of smartphone purchases, demographics. All these factors in one way or another affect the demand for the purchase of a mobile device iPhone.
   The tastes and preferences of consumers is one of the main factors influencing the demand in the mobile device market. As for mobile phones, there is a controversial issue of creating a device that will be fundamentally different from the gadgets of other companies. However, Apple has established itself as a company that can create a sense of product uniqueness and brand loyalty in the buyer. That is, all over the world, the iPhone is associated with something original. In the entire history of iPhone phones, it can be noted that Apple is almost the absolute leader in sales of its mobile devices due to its attitude towards the consumer. Most iPhone consumers note the incredible convenience and ease of use of this mobile device and the software that Apple offers to its consumers. Apple's positioning of its smartphones as a high-level product, a unique and exclusive product, undoubtedly has a positive effect on increasing demand for this product. Buying an iPhone, the consumer seems to emphasize his individuality and uniqueness. The iPhone is a recognizable gadget due to its unique design and quality, which is noticeable to the naked eye. Over the past years, the acquisition of an iPhone from Apple has been a global trend: “If you bought an iPhone, then you are in a trend!”. It becomes obvious that Apple closely monitors and considers consumer tastes regarding quality, design, ease of use and many other points regarding the iPhone smartphone and satisfies them. Therefore, the demand for mobile devices from Apple is growing, as the tastes of consumers are considered and satisfied to a sufficient extent.
   Another important factor influencing the demand for the iPhone is the price. Regarding this factor, it creates a contradictory understanding of what is happening on the one hand, an increase in the price of a product must inevitably lead to a decrease in demand, and this has happened with Apple's mobile devices in the past, but if you refer to related data, then the data is different from the general understanding of this issue. And so, by the end of 2022, Apple published data in which it indicated that it expects record sales prices for iPhone14 and iPhone 14 ProMax smartphones compared to previous years. According to the results of the third quarter, the price for the iPhone was $892, and according to the results of the fourth quarter, the price was already $944. And with this confluence of circumstances, the demand for mobile devices should have decreased, but no! The fact is that Counterpoint Research research has established that a hundred buyers in recent years have clearly preferred Pro versions of Apple smartphones, and the fact that the company has decided not to release the iPhone mini version has undoubtedly increased the demand for even the grown-up iPhone Pro and iPhone Pro Max. Evercore ISI conducted a survey of 4,000 mobile device consumers and found that 56% of those who were going to buy a new mobile device planned to choose Apple's iPhone. In the previous year, such de studies showed 41% of those who buy an iPhone, even though the price for it was 10% lower than the current one.
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   The next factor is consumer expectations. It should be noted that absolutely every new arrival of the iPhone on the mobile device market is a whole event. Customers are looking forward to a new product from Apple and its release. Steve Jobs followed a stealthy strategy from the start, which is different from Apple's competitors. Apple is always very careful and secretive about their innovations, and they try to keep most of the product’s secret and plan changes and innovations. Due to this, the interest and demand for the iPhone is higher than that of competitors.
   Another not unimportant factor influencing demand is the income of the consumer, and here we can also include the frequency of buying a mobile device. As for this factor, here Apple is outperformed by its main competitor, Samsung. Apple helps each subsequent smartphone about once a year, thereby creating a trend of some reduction in the time gap between new models on the market. This helps the company to maintain demand for its product and at the same time Apple reduces its costs for the development and production of new models. As if the consumer of an Apple mobile device can regularly update their mobile device with a new, more modified one. But since the iPhone cannot be attributed to the budget version of a mobile device in the global smartphone market, this trend may have a negative impact on demand. So, in comparison, the main competitors, Samsung, offer their consumers a wider range of mobile devices, and if the consumer's income is not high, then he can always purchase a more budget version of the smartphone.
   
   

































Price Elasticity of Demand

   Price elasticity of demand shows how much the demand for a product will change as a percentage if its price changes by 1%. There are several types of elasticity of demand: 
   - Elastic demand - if with a slight increase in the price of a product, its sales volume increases significantly.
    - Demand is unit elasticity - this is when a 17% change in price will cause only a 1% change in the demand for products. 
   -Inelastic demand - if you significantly change the price of a product, the volume of sales will change slightly.
    - Infinitely elastic demand - means that there is a single price for which consumers purchase a product. 
   - Perfectly inelastic demand - when a certain amount of goods is purchased, regardless of its price.
   The elasticity of demand for a good will increase if substitutes exist. That is, the more such substitute goods, the more elastic the demand. Conversely, the elasticity of demand for a product decrease with increased demand for this product, that is, the degree of elasticity is the lower, the more necessary this product is.
   Substitution effects or the presence of substitute products on the market. There is a lot of competition in the global mobile device market and, as mentioned above, even though it is quite difficult in this business to create something completely different from what competitors do, Apple mobile devices have established themselves as unique gadgets, easily recognizable and dearly loved. consumers. Despite this, competition is still present and there are many companies that create similar gadgets. The difference between Apple's competing smartphones and, for example, Samsung's can be said to be the reason for less elasticity, since Apple's mobile device is significantly different from other devices due to its design, innovation, quality camera and other indicators. This product has a clear advantage since its consumers prefer other alternatives. Apple has successfully completed the task of creating a Brand and it has removed from its competitors and thus is able to increase the price without a significant decrease in iPhone sales.
   As for the income of iPhone consumers, it is fashionable to say that over time the wealth of the buyer affects the overall demand in the economy. After all, for less wealthy citizens, a device like the iPhone, especially if it has just entered the mobile device market, is more of a luxury item than a necessity. After all, if we compare the average salary to the price of a new mobile device from Apple, then the common man will have to pay more than half of his income for such an acquisition. All this characterizes a higher price elasticity.
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Chart 1: iPhone Purchase by Model by Quarter
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Average iPhone selling price projected beyond $900 for first time
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