Exploring the methodology and method in future practice

Introduction:
Design and art, both of them have lot of similarities to each other, but they are essentially different in purpose, process and function. There is an art blog at EDEN Gallery (2021) mentions that art usually understand as comprehensive embodiment of creative skills and imagination. On the contrary, design is always put user at the core, working to develop innovative solutions that meet the need of people, systems, or objects. In other words, art is about self-expression and its goal depends on itself; as for design, it is about the products and the consumers, and its value depends on the external. In the field of art and design, researching is a significant backbone to support whole process of creative, it guides designers or artists to complete entire process from concept to work. “The primary goal of the research is to guide action, gather evidence for theories, and contribute to the growth of knowledge in data analysis” (Goodrich, 2021). Therefore, the research process is therefore very important, whether it's in the field of art or design. It gives the designers or artists the ability to research deeply historical, cultural, and technological context, driving innovation and creative thinking. It also brings us new perspectives and methods.

There is no doubt about it, in present society, the development of artificial intelligence technology does have some impact on the research of designers or artists. Kevin Roose (2022) wrote an article describe that a contestant Jason M. Allen created artwork by artificial intelligence won the Colorado State Fair Art Competition, and this event has caused widespread discussion and debate in the art world. Some people considered that using AI to create artwork was cheating, it was an ethical issue, worried about the impact on their professional future; others thought that it was no different than using digital tools and created excellent work just the same. Although the author does not clearly support or oppose AI art in this matter, it reveals the conflict behind the phenomenon and the possibilities for the future. As far as I can see, in the eyes of some viewers, the use of AI to create artwork for competition may lead to question of fairness. However, the artwork itself is not divorced from the creative input of the personal contestant, this reflects the creator is specific intent and think about the work, and it is these unique ideas that choose this piece. Certainly, the same problem is faced in the field of design. “Firstly, AI-argument may liberates designers from many traditionally logic-based professional task, such as generating creative schemes. However, it’s essential to emphasise that the core decisions continue to heavily rely on human designers” (Zhou et al, 2023, p22). Artificial intelligence may help us get some inspirations on design and save our thinking time, but we can not rely on it too much. To adapt to future developments and effectively respond to potential challenges and difficulties, both designers and artists need to acquire the ability to blend AI technology with their personal creativity. All in all, in the field of design, it is important to discover and continuously apply methods that work for you in your research explorations. In addition, mastering and applying new technologies in order to achieve personal innovative ideas should not be overlooked.


Analysis of Research Methodology:
[bookmark: OLE_LINK1][bookmark: OLE_LINK2]In my future practice, I intend to adopt a phenomenological methodology theory. “Phenomenology targets the subjective experiences of individuals' daily lives, commonly used to understand interpretations and meanings in relation to lived experiences” (Alfakhri et al, 2018, cited in Thompson,1997, p525). There is a close connection between design and phenomenology. The field of design is concerned with creating products, spaces, and services that can fit with the experience and perception of users. As a result, phenomenology provides designers with a structure which to explore emotions and experiences of people. As an example, during product design, understanding how consumers perceive feel about the shape, texture and function of a product can help designers create solutions that are more in line with user expectations. “According to the axiological ways of relating to the world, it then turns out that valuing is a respond to the perceptions we have of objects” (Vila, 2019). For example, drinking an iced bottle of Coca-Cola in the hot summer days can give people an instant cool feeling. Even, Coca-Cola is often associated with scenes of summer, outdoor activities, and parties. Drinking Coca-Cola becomes a pleasure and an experience that connect with consumers emotionally and psychologically. This comes not only from the product itself, but also from its deep brand culture. According to a blog published by MMAURYA18 (2016) the experience of Coca-Cola as a brand shows that by surveying customer preferences and responding positively to market demands, a company can stay on the lead in the market environment. Hence, it is important to apply phenomenology to analyse future trends and know user preferences in order to create designs that are more in line with the public.

Phenomenology as a research methodology focuses on a deeper understanding of individual lives experiences, providing great insights into human behaviour and feelings. In the middle of a study, phenomenology will have some strengths and limitations. LaCour et al (2022) in their article explored the psychosocial development behind bullying and how the effects of bullying can be understood and conceived from a psychoanalytic perspective. This investigation, which enabled the researchers to gain an in-depth comprehension and description of the internal feeling of victims and reactions in the face of bullying. However, the phenomenological approach has limitations in research. “The key concept in phenomenological studies is the individual” (Ayton, 2023). Studies are usually conducted based on smaller samples, its depth and richness of details, while providing insight into the victim experience, but this finding that may be difficult to extend to a wider group. In terms of data collection, patients tend to be descriptive and textual in nature and it may take significant amount of time to understand and analyse and collate the data. In summary, the strengths of phenomenology make it valuable in understanding human experience and awareness, but its limitations mean that researchers may have some challenges in explaining and promoting it. Furthermore, in order to compensate for the limitations of phenomenology, we can combine it with other methodologies to obtain a more comprehensive understanding.

Due to the fact that phenomenology relies on the in-depth exploration of personal experiences, this can lead to designers facing issues of self-subjectivity and bias when interpreting and applying these experiences. We all know that design comes from life. “Human Centered Design (HCD) is a methodology with the core belief that in order to design truly applicable solutions for people, design must develop an empathetic understanding of their needs” (Santamaría, 2022). In future designs, although there are some limitations of phenomenology, we may be able to take advantage of the phenomenological, we may be able to confirm and extend these data based on the strengths of phenomenology as well as using traditional questionnaire studies. This helps us get inspiration for our design.

Analysis of Research Method:
Based on the features of phenomenology, in my future practice, I am going to use the observational method to go about my research work. “The observation method is a process that involves human or mechanical observation to observe and describe the behavior of a subject” (Bhasin, 2023). In simple terms, The observational method is also known as observational study. It is a way to collect relevant data or information by observing the behaviours of people. For instance, phenomenology can be used to describe observed behaviour in observational studies. Xuelan Gu et al (2016) through observation the clinical outcome of 98 patients who had diabetes treated with Chinese medicine in two hospitals, the results of this study suggest that Chinese medicine had a good clinical effect on diabetes patients, it embodies the value of the application of traditional Chinese medicine in the present health care system. Observational methods and phenomenology are both concerned with the experience and behaviour of individuals, and as such they are closely related. Whatever research methodology is used in a study has its strengths and limitations. Firstly, in a real clinical situation, observational studies reflect the reality of what happens to patients when they actually receive treatment and do not need to rely on reports. Second, the observation of patient conditions in two hospitals demonstrates that the observational method is very flexible and can be adapted to different research settings and conditions. The researcher can always change the observation strategy to better understand the phenomenon. Nevertheless, there are references in this article to diets that were not strictly controlled or recorded during the study, which may affect the interpretation of the results; observational studies are often difficult to do to follow these patients over time, limiting the assessment of long-term treatment effects. We may be able to use different methods of data collection, such as interviews, reviewing information, etc., to get a more comprehensive data collection. Overall, the observational method has some limitations, but it has the advantage of helping us to obtain real data from the real environment; the observational method can be adapted to different research environments and conditions. Therefore, using this method to observe people or things around us helps designers to come up with better design ideas. “Design, whether people realize it or not, is one of the forces that drives and influences our society and culture” (Miranda, 2021). In fact, design and art are the same, it is not only the pursuit of aesthetics, but also a social practice and cultural exploration. Despite some challenges, observation remains an indispensable method for researchers in art or design. In the process of designing my banana leaf lunchbox, I went out and observed disposable plastic lunchboxes next to rubbish bins and plastic rubbish floating in the water. So I started to think about what kind of materials from the natural environment I could choose to make lunchboxes that would be environmentally friendly. It wasn't until I found a green plant at the gym whose large leaves reminded me of banana leaves, a plant from Southeast Asia. So I'm going to go with banana leaves for the lunchbox. The observation method allows me to get real information in the design, whereas, the data I get from observation alone may be limited, and I may even miss some important information in a complex environment. Thus, I also combined the case study method to collect data related to environmental protection from the Internet, the characteristics, advantages and disadvantages of the materials, analysed and summarised the cases done by the previous person and so on. I finished the concept design for the banana leaf lunchbox. In future practice, a combination of observational and other methods could ensure that the results of the study are more effective and accurate.

Reflection on future practice:
Phenomenology and Observation applied to the future of design, It means that we will explore and understand experiences, perceptions and behaviours of users more deeply. “Many films, theater plays, broadcast dramas, and online videos present stories based on real-life events and problems” (ZARAH, 2023). The use of phenomenology and observation can reveal problems that we didn't know existed. At the same time, it is important not to lose sight of the conveniences brought to us by emerging technologies. “The power of AI will lie in the speed in which it can analyze vast amounts of data and suggest design adjustments” (Philips, 2018). The data analysis skills of AI, coupled with phenomenology and observational methods, Designers can better understand user preferences and needs, as well as the impact on the environment, in order to make customised design solutions. It can also learn and imitate design styles from all over the world through ai technology, providing designers with new sources of creativity. In the future of design, AI will probably be an assistant to human designers rather than a complete replacement for human creative work.

Conclusion:
After analysing the importance of phenomenology, observational methods and research into future practices, it is possible to draw several conclusions. Firstly, phenomenology provides a framework to design that allows us to explore human experience. Secondly, observational techniques complement the subjective perspective offered by phenomenology, recording people's behavior and their interactions with the environment, providing reliable information and data to support design decisions. Finaly, the application and use of emerging technologies can lead to new design solutions and ideas, which will drive innovation in the field. The combination of phenomenology and observational methods with emerging technologies can provide new perspectives and tools for practice, but also make the design forward-looking. This opens up new horizons in future practice.
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