Chapter 3 Results 
3.1. Descriptive Statistics 
Table 1 Do you think I need these tables. I thought it would be good to show the relationship to the hypothesis.
Total Mean and standard deviation attitude scores for Age, Gender, and Media Source.
	Gender
	
	Media source
	Mean
	Std. Deviation

	Male
	Combined age groups
	
	
	

	
	
	Mainly social media
	38.60
	4.722

	
	
	Both equally
	25.57
	9.095

	
	
	Mainly traditional
	20.13
	10.467

	
	
	Total
	26.37
	10.742

	
	
	
	
	

	Female
	           
	Mainly social media
	33.52
	10.893

	
	
	Both equally
	36.12
	9.562

	
	
	Mainly traditional
	26.75
	15.107

	
	          
	Total
	34.06
	11.047

	
	
	
	
	

	Combined genders
	
	Mainly social media
	34.50
	10.132

	
	
	Both equally
	33.04
	10.514

	
	
	Mainly traditional
	23.44
	13.013

	
	
	Total
	31.76
	11.458



Table 1 presents the mean attitude scores and standard deviations for age, gender, and media source. Male participants who primarily use social media had the highest mean attitude score (M = 38.60), followed by those who equally use both media sources (M = 25.57) and those who mainly rely on traditional media (M = 20.13). Female participants exhibited a similar pattern, with the highest mean scores for mainly social media users (M = 33.52), both equal users (M = 36.12) and mainly traditional media users (M = 26.75). Combining genders, participants predominantly engaging with social media had the highest mean scores (M = 34.50), followed by both equal users (M = 33.04) and mainly traditional media users (M = 23.44).  Higher mean scores indicate a more positive attitude towards migrants; therefore, females expressed a more positive overall attitude than males.
Table 2
Mean and standard deviation attitude scores for Age, and Media Source.
	Age
	Media source
	Mean
	Std. Deviation

	18-30
	Mainly social media
	36.93
	8.444

	
	Both equally
	35.84
	10.885

	
	Mainly traditional media
	37.50
	6.608

	
	
	
	

	
	
	
	

	31-59
	Mainly social media
	35.00
	10.564

	
	Both equally
	33.25
	8.882

	
	Mainly traditional media
	22.50
	12.234

	
	
	
	

	
	
	
	

	60 and above
	Mainly social media
	21.67
	9.609

	
	Both equally
	21.40
	10.262

	
	Mainly traditional media
	16.88
	10.829



Table 2 shows that attitudes towards immigration vary across different age groups dependent on various media sources. In the 18-30 age group, participants have generally positive attitudes towards immigration when presented with information via social media (M=36.93), via traditional and social media (M=35.84), and through traditional media (M=37.50). The 31-59 age group shows slightly lower mean attitude scores, particularly for traditional media (M=22.50). Participants aged 60 and above exhibit the lowest mean attitude scores, indicating an overall less positive attitude towards media content, particularly in the case of mainly traditional media (M=16.88). These findings suggest that attitudes towards immigration may be dependent on media source and age, with younger age groups expressing generally more positive perceptions than older participants.
To determine if these observed differences are statistically significant, a three way between groups analysis of variance test was conducted, exploring age (3 levels), gender (2 levels) and media source (3 levels).  

Levene's Test of Equality of Error Variances
A Levene's Test of Equality of Error Variances was conducted to assess whether the error variance of the dependent variable (attitude score), is consistent across groups. Results indicated a value of p.208. Since the p-value exceeded the predetermined alpha level of significance (α = 0.05), it was determined that the assumption of homogeneity of variances was not violated.

 It was hypothesised firstly, that a significant interaction would be found between media source/type, gender and age within participants attitudes towards immigration. No significant interaction was found in AIS scores F (2.74) = .416, p=.661, np2 .011. This did not support the predicted research hypothesis and suggested no difference in attitudes towards immigration between media source/type, gender, and age. 

The second hypothesis stated that older participants will display more negative attitudes towards immigration than young participants`. The Anova revealed a significant difference in participants attitudes depending on age group F (2.74) = 9.45, p = <.001, np2 = .203. This supports the predicted direction that older participants will display more negative attitudes towards immigration. 
 Post hoc tests using the Tukey HSD test revealed a significant difference between attitudes towards immigration in age  group one (18 - 30 yrs.; M = 36.43, SD = 9.43) and  those aged over 60 (M = 19.19, SD = 10.04), and a significant difference between those aged over 60 and age group two (31 - 59 yrs.; M = 32.51, SD = 10.01). The mean scores suggest that those in the over sixty group held significantly more negative attitudes towards immigration than those participants in age groups one and two. There was no significant difference in attitudes between age group one and two.
The third hypothesis posited that individuals predominantly relying on social media would exhibit more pronounced negative attitudes towards immigration compared to those favouring traditional media. The analysis revealed a highly significant difference in attitudes towards immigration based on participants' media sources F (1.74) = 444.3, p = <.001, np2 = .857. The results highlight a substantial and statistically significant distinction, indicating that individuals who predominantly refer to social media sources indeed harbour significantly stronger negative attitudes towards immigration, thereby confirming the third research hypothesis.
Post hoc tests using the Tukey HSD test revealed a noteworthy disparity in attitudes towards immigration between participants. Specifically, participants who mainly used traditional media reported a significantly higher mean score (M = 34.50, SD=10.13) compared to those primarily using social media (M = 23.44, SD=13.01). This substantial mean Difference = 11.06, Std. Error = 2.963, p = .001) implies that individuals favouring social media sources held markedly more negative attitudes than their counterparts relying on traditional media. 

I think the below results are correct, however in our meeting we said there was a significant difference? Could we double check this before final submission please.
Hypothesis four Predicted Males will Display Stronger Negative Attitudes towards Immigration than Females. Contradictory to the findings in Table 1, males total mean attitude score M = 26.37 (SD = 10.742, Total Scores = 27), and females, mean score M = 34.06 (SD = 11.047, Total Scores = 63) no significant difference was found in the Anova results F (1.74) = 117.8, p = .248, np2 = .018. In summary, the nonsignificant ANOVA results indicate that the hypothesis of stronger negative attitudes among males towards immigration was not supported, suggesting that, on average, males did not exhibit more pronounced negative attitudes than females in the study. The small effect size (ηp² = .018) implies a limited contribution of gender to the variance in attitudes. The results indicate that factors beyond gender may play a more influential role in shaping attitudes towards immigration in the studied population.

3.2 Qualitative analysis 

The research aimed to understand public views on immigration, exploring potential economic impact, cultural implications, media influence, and individual interpretations. Open ended questions were posed to reveal a variety of diverse responses. 
Following Braun and Clarke's (2006) guidelines, thematic analysis was used to examine open-ended responses. The process involved data familiarisation, initial code generation, identification of overarching themes, and a thorough review to refine these themes with clear definitions (see Appendix). In response to question 12, three key themes emerged, ‘Favourable economic contributions and benefits arising from migration’, ‘Economic challenges, resource strain and apprehensions’ and ‘Government Responsibility and Accountability’.  Question 13 revealed two codes ‘Cultural Diversity and Enrichment’ and ‘Adverse Cultural Assimilation and the Deterioration of Cultural Identity’. During analysis of question 14 three pertinent themes were found, ‘Shaping Perceptions through Media’, ‘Echo Chambers and Emotional Influences ‘and ‘Media Framing and Credibility: Shaping Views and Trust’. Question 15 revealed two prominent themes ‘Pursuing Opportunities and Enhancing Lives Through Migration’ and ‘Immigration Legality, security concerns with Demographic Shifts’ (see the full table details in Appendix). 
The first question directed participants to articulate their viewpoints concerning the influence of immigration on the nation's economic landscape. The identified codes represent diverse viewpoints on the economic effects of immigration. For example, the statement "Contribute positively to the economy by bringing in additional spending" reflects a positive perspective on economic contributions, reported by 42.96% of respondents. Conversely, the code "Capacity Issues, Influence on Healthcare System" expresses concerns about the strain on the healthcare system, indicating a negative viewpoint reported by 35.10%. These codes have been instrumental in shaping the themes associated with economic aspects and challenges related to immigration, as outlined in Table 3.
Table 3
	Age 
	Gender 
	Theme 
	Quote transcript 
	Pg/Line 

	  
	  
	Favourable economic contributions and benefits arising from migration 
	  
	  

	3 
	F 
	  
	Immigrants contribute to economic growth by starting business and paying taxes 
	6/3-4 

	  
	  
	Economic challenges, resource strain and apprehensions 
	  
	  

	2 
	F 
	  
	The money that goes to the immigrants should be going to the elderly and needy like the homeless, this country can’t afford to keep immigrants. 
  
	2/7-8 

	
	
	
	
	

	  
	  
	Government Responsibility and Accountability 
	  
	  

	3 
	M 
	  
	The Government are struggling to look after its own people, immigration adds to the strain on the economy. 
  
	5/24-25 

	
	
	
	
	


Thematic Overview - Economic Impact of Immigration, Themes, Exemplary Transcripts by Age, Gender, Page, and Line Number


The second qualitative research question sought participants' viewpoints on whether the arrival of individuals from other countries enhances or diminishes the cultural vitality of the nation. The revealed codes present diverse outlooks on cultural shifts resulting from immigration. For instance, "Importance of Understanding and Valuing Other Cultures" indicates a positive perspective on embracing diversity, reported by 47.89% of respondents. Conversely, "Discomfort with Cultural Changes and Language Proficiency" suggests apprehensions regarding a perceived erosion of British culture and unease with demographic transformations, reflecting negative views reported by 35.48%. These codes play a vital role in shaping the themes related to cultural aspects and challenges associated with immigration, as outlined in Table 4.
Table 4 
	Age 
	Gender 
	Theme 
	Quote transcript 
	Pg/Line 

	  
	  
	Cultural Diversity and Enrichment 
	  
	  

	1 
	F 
	  
	Enhances the cultural vitality of the country due to exposing more people to beliefs and way of living, creating diversity 
	12/10-11 

	  
	  
	Adverse Cultural Assimilation and the Deterioration of Cultural Identity 
	  
	  

	3 
	F 
	  
	Over the years the culture has disappeared and now there are Halal shops, immigrants working in my local pub etc who don’t speak English very well. I like to go out and socialise, but this has changed because of too many cultural differences 
	11/29-32 

	  
	  
	  
	  
	  


Cultural Impacts of Immigration - Thematic Overview, Themes, Example Transcripts by Age, Gender, Page, and Line Number

The third open-ended query sought insights into participants' perspectives on how social media and traditional media influence public attitudes toward immigration.   
The identified codes underscore the influence of media on perceptions of immigration. For example, "Attitude Variability Based on Social Interactions" highlights how personal interactions shape attitudes. The code "Echo Chambers on Social Media" indicates the existence of isolated online communities that reinforce views. "Impact of Misinformation on Public Perception" expresses concerns about false information influencing public opinions. Notably, 5.32% of participants reported positive views regarding media usage, while 68.09% reported negative perspectives on how media influences public attitudes toward immigration. The revealed codes reflect the findings of key themes (See Table 5).
Table 5
	Age 
	Gender 
	Theme 
	Quote transcript 
	Pg/Line 

	  
	  
	Shaping Perceptions through Media 
	  
	  

	3 
	F 
	  
	After reading newspapers about the Stradey park hotel, I believe it was good to have this information; it influenced me to get on board with the anti-immigration sentiment by locals. 
  
	15/11-13 

	  
	  
	  
	  
	  

	  
	  
	Echo Chambers and Emotional Influences 
	  
	  

	2 
	F 
	  
	They show problems which upsets the public, it also pulls at heart strings when media is showing children. 
  
	15/25-26 

	  
	  
	Media Framing and Credibility: Shaping Views and Trust 
	  
	  

	1 
	M 
	  
	I am very vocal on social media, I see a lot of negative attitudes and comments, and I often get involved in trying to make people see the bigger picture, newspapers often portray immigrants as negative, I always see boats and immigration camps on the front pages and it makes me angry that both social media and traditional media never portray honest news, so they definitely influence public attitudes. 
	17/33-37 

	  
	  
	  
	  
	  


Media Influence on Attitudes Toward Immigration - Thematic Overview, Themes, Example Transcripts by Age, Gender, Page, and Line Number

	The last free text question asked: "In your opinion, what does the term "immigration" mean? How would you define it?". The codes related to participants' definitions of immigration reflect diverse viewpoints. 73.4% provided positive definitions, emphasising "aspirations for better opportunities through migration." Conversely, 20.2% offered negative definitions, expressing concerns about "unauthorised and illegal immigration." Each code contributes nuanced insights into how participants perceive the concept of "immigration," as indicated in Table 6.
Table 6
	Age 
	Gender 
	Theme 
	Quote transcript 
	Pg/Line 

	  
	  
	Pursuing Opportunities and Enhancing Lives Through Migration 
	  
	  

	1 
	M 
	  
	Moving to any other country to integrate into their way of life for a better future.
  
	21/33-34 

	  
	  
	  
	  
	  

	  
	  
	Immigration Legality, security concerns with Demographic Shifts
	  
	  

	3 
	F 
	  
	I feel worried about the security of the country and worry about war as so many of them are men.
  
	10/9-10

	2
	F
	
	In my day, immigration was difficult, moving to another country to live was expensive and it rarely happened, however the term immigration now feels it's just illegally going to live in another country
	 22/20-21


	  
	  
	  
	  
	  


Perspectives on Immigration Definitions - Thematic Overview, Themes, Example Transcripts by Age, Gender, Page, and Line Number
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